TEMPTING car MAKE 
FLAVORS "saues SOAR! 


These quality concentrates guarantee repeat 
sales to satisfied customers! 


H-R KOLA CONCENTRATE 


1-9 and 1-19 


BOTTLERS 
ORANGE FLAVORED CONCENTRATE 


2 oz. goods with color 


LEMON AND LIME 
FLAVORED CONCENTRATE 


2 oz. goods with color 


IMITATION GRAPE CONCENTRATE 


2 oz. goods with color 


LEMON FLAVORED CONCENTRATE 


2 oz. goods with color 


THE SYRUP PRODUCTS Co. 
"Seruing the Bottter Since 1915" 


BALTIMORE 2, MARYLAND 











Sugar Price Down As Panic Buying 
Subsides But Increase Is Forecast 


The sugar market returned to near-normalcy late 


ast month as panic buying all but disappeared (ex- 
cept in one or two areas) and prices consequently 
declined. 

B. W. Dyer and Company, prominent sugar brok- 
ers, said that the resale market price of sugar has 
shown a downward tendency from “a peak of 
around $14.00 per bag and a price of about $11.00 
a month ago to a present $8.85 net.”” However, Dyer 
predicted that “refiners probably will soon advance 
sugar prices generally throughout the country from 
$8.25 to $8.40 per 100 lbs.” 


23.) 


about (See story 
page 

Meanwhile, complaints that two Mid-Western 
fill orders in 
the hope of obtaining higher prices were made public 
last month by U. S. Senator Guy M. Gillette (D., 


Iowa), at a hearing of the Agriculture Sub-Commit- 


beet sugar companies are refusing to 


tee on Utilization of Farm Crops, of which he is 
chairman. 

Sen. Gillette gave particular note to a strongly- 
worded telegram he had received from W. J. Mc- 
Donald, of the Grapette Bottling Company of Bur- 


lington, lowa. 
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re 


Mr. McDonald charged that “the brokers and 
wholesalers with whom I have dealt in the past ali 
have informed me that there is no question but that 
both the Amalgamated Sugar Company and Great 
Western Sugar Company are refusing to ship until 
they can obtain higher prices. This even though | am 
paying $1.00 more per hundred-weight then three 
weeks ago.” The lowa Senator heatedly commented 
that such actions “are leading Congress to slap on 


controls.” 


More Big Price Breaks as Nation's 
Bottlers Crack Pre-War Levels 


The soft drinking industry last month launched 
its biggest offensive against inadequate profits, as 
hundreds of bottlers throughout the nation, includ- 
ing Coca-Cola and Seven-Up operations, moved to 
increase wholesale prices. 

Prodded by a new rise in costs emanating from 
the Korean conflict, the industry hurriedly acted to 
strengthen and secure its profit position. 

The most significant developments were these: 

e Price boosts by two of Philadelphia's largest 
plants—Coca-Cola Bottling Company (to 95¢ plus 
tax), and the Seven-Up Bottling Company (to 96c). 

e Widespread increases in scores of Southern mar- 
kets—areas in which pre-war price levels were here- 
tofore considered sufficient. 

e Increases at varying times last month by 36 
N. Y. C. bottlers, including the Seven-Up Brooklyn 
Bottling Co. 

e A disclosure that upwards of 80% of all bottlers 
in California and Nevada had already upped prices. 

For full price report, read “Up,” beginning page 
16. 








Supply Costs Start Upward Movement; 
Citric Acid Maker Is Holding Line 


Prices of various ingredients and supplies used in 
the manufacture of carbonated beverages were in- 
creased slightly last month (most manufacturers 
attributed their boosts to higher raw materials costs), 
but one leading supplier—Charles Pfizer & Company 

announced that it would “freeze’’ the price of 
citric acid for one year, beginning August 31, 1950. 

The most important price action was an advance, 
averaging 10%, on its entire line of containers by 
Thatcher Glass Manufacturing Company of Elmira, 
N. Y 

Thatcher declared that the increase was made nec- 
essary by a raise in the price of soda ash, an important 
raw material in glass making. However, neither 
Owens-Illinois Glass Company, nor any of the other 
leading bottle suppliers, had made any changes in 
price at the time of this writing 

In guaranteeing not to raise the price of ctric acid 
(the standard acidulant in beverages) for one year, 


John | 


the purpose ts to assure an adequate supply of citric 


McKeen, Pfizer's president, declared that 


acid at a stable price 

Industry leaders have expressed the opinion that 
the Phzer announcement will have the eftect of sta 
bilizing the entire citric acid market, eliminating 
scare buying and hoarding. Pfizer also set the pace 
in the industry at the beginning of World War II, 


by a similar price stabilization move 


Sun Spot Tells Bottlers: Get 96c Price 
And Back It Up 


The Sun Spot Company of America last month 


urged its bottlers to raise their prices to “at least 96c 


per case wholesale and 6c per bottle retail, and then 


begin an intensive promotional program to put these 
prices across 

The suggestion was contained in a special what- 
to-do-about-prices notice to franchise bottlers signed 
by Albert Fine, Sun Spot president. The notice also 
carried these recommendations 

e Discuss the ramifications of the price-cost situa 
tion with fellow bottlers and then ‘reason with them 
the feasability of sane prices in your area 


e If the majority of the market changes to 96c for 


10-ounce bottles, “purchase a small order of 7-ounce 
capacity bottles (just added by Sun Spot)... . You 
will then have the 10-ounce capacity at 96c and the 
7-ounce capacity at 80c or more, both covering in- 
dividual fields.” 

The company, however, cautioned bottlers not to 
act independently on prices because “unless there is 
unity among the majority of bottlers in the territory, 
the raised price will not stick.” It also warned the 
bottlers against switching over entirely to its new 
7-ounce package, as an alternative to a price increase, 
because the 10-ounce flavor package ‘has the bulk of 


consumer demand.” 


Bottle, Crown Supplies Held “Adequate” 
For Normal Industry Use é 


Supplies of bottles and crowns during the next 
few months should be adequate for normal industry 
use, manufacturers of these products declared last 
month. Facilities for producing both products have 
been greatly increased in recent years, they pointed 
out, while present stocks are sizeable. 

It was noted, however, that should the strike at 
soda ash plants continue indefinitely, bottle produc 
tion might be seriously disrupted. Several bottle pro- 
ducers have already cut their work week because of 
difficulties in obtaining soda ash, a prime ingredient 
in glass manufacture 

It was further pointed out that tin and steel are 
basic war materials, and as such, may be ‘‘drafted’’ 


for military purposes at any time. 


Canada Dry 9-Month Earnings Up; 
Coke’s 2nd Quarter Net Off 


A sharp rise in earnings by Canada Dry for the 
nine months ending june 30, and an approximate 
10°, reduction in net profit by Coca-Cola for the 
second quarter of 1950, were reported last month. 

For the nine-month period ending June 30, Canada 
Dry Ginger Ale, Inc., and its subsidiaries reported 
a net income of $1,805,845, compared with $1,270, 
298 in the corresponding period of the previous year 
Net sales for the nine months were $38,680,206 and 
$36,582,550 a year ago. 

Net profit of The Coca-Cola Company and its 


consolidated subsidiaries applicable to common stock 
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for the second quarter of 1950 was $9,890,280. For 
the second quarter of 1949, net profit applicable to 
common stock was $10,991,248. 

Net profit applicable to common stock for the first 
half of 1950 was $15,438,650. For the first half of 


1949, net profit was $16,936,234. 


Advertising News 


Canada Dry and General Foods have completed 
elaborate plans for a big joint promotion of a new 
dessert idea, the “Jell-O Ginger Upper,” in which 
ginger ale is used instead of water to give the gelatin 
dessert a new tang. In joining forces, each company 
will promote the dessert as a new way to use its own 
product, without specifying the cooperating com- 
pany'’s brand by name in the recipe. This seeming 
impartiality will not be carried through in store dis 
plays, however, since sales and merchandising men 
of both companies will use each other's products 
wherever possible in setting up related-items displays 

Three big New York department stores (Macy's, 
B. Altman & Company, Abraham & Strauss) are 


heavily promoting bottled coffee soft drinks—at real 


fancy prices. Altman, for example, is merchandising 
its 12-ounce ‘Robin Hood Coffee Soda” at 25¢ per 
bottle or $2.86 per case of twelve. . . . Manhattan 
Royal Crown Corp. of Chicago has joined the grow- 
ing number of Ad-Bag advertisers in this industry. 
The grocery bag advertisements will feature the com- 
pany’s Par-T Pak ginger ale and will be an attractive 


two-color job in red and green. 


Australia, New Zealand to 
Get Canada Dry 


Signing of a license agreement with Australian 
interests who are forming a new company to manu- 
facture and introduce Canada Dry beverages in both 
Australia and New Zealand was announced last 
month by Canada Dry International, Inc. The con- 
tract is the most important entered into thus far by 
Canada Dry with countries in the Sterling area, and 
marks the first time their products will be locally 
manufactured in the two countries. 

The new company, to be named Canada Dry 
(Australia and New Zealand) Limited, will be fi- 


nanced through a stock offering of two million 





City 


Maine 

lowa Sioux City 
Florida West Palm Beach 
Tennessee Chattanooga 
Hartford 
Pinehurst 
Norfolk 

St. Louis 
Atlanta 


Connecticut 
North Carélina 
Virginia 
Missouri 


Georgia 


Mississippi Biloxi 
California-Nevada Los Angeles 
Milwaukee 


Chicago 


Wisconsin 
Illinois 
Texas Dallas 
New York New York 
Minnesota St. Paul 





1950-51 STATE CONVENTION CALENDAR 


Appended below are the dates of State association meetings scheduled for the 
1950-51 season. Additions and corrections to the list will be made monthly. 


Hotel Dates Days 


Warrior Hotel 
Pennsylvania Oct. 8-9 
Read House Oct. 8-9 
Bond Hotel Oct. 15-16 
Carolina Hotel Oct. 19-20 
Monticello Hotel Nov. 13-14 


Atlanta Biltmore Dec. 10-11-12 


Buena Vista Hotel Jan. 28-29-30 


Baker Hotel Feb. 26-27 
New Yorker Apr. 8-10 
Hotel St. Paul Apr. 16-17 


1950 

Sept. 10 Sun. 

Sept. 18-19 Mon.-Tues. 
Sun.-Mon.., 
Sun.-Mon. 

Sun.-Mon. 

Thurs.-F ri. 
Mon.-Tues. 
Sun.-Tues. 
Sxrn.-Tues. 


1951 Sun.-Tues. 


Dec. 3-4-5 


Sun.-Tues. 
Feb. 5-6 Mon.-Tues. 
Feb. 5-6 Mon.-Wed. 
Feb. 15-16 Thurs.-F ri. 
Mon.-Tues. 
Sun.-Tues. 


Mon.-Tues. 
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Pounds Australian ($4,480,000), of which approxi- 
mately 370,000 Pounds Australian will be subscribed 
for the first plant, to be in operation at Sydney by 
next year 

The Sydney enterprise will be followed by a second 
plant at Melbourne and another at Auckland, N. Z., 
within a year or two. Additional plants are to be 
established at key cities in both countries at regular 


intervals 


Teen-Age Girls Big Soft Drink Market, 
New Study Shows 


Most teen-age girls have both the resources 
the desire to purchase bottled soft drinks, a new 
vey by the magazine, ‘Senior Prom,’’ discloses 

Of the 1,000 survey respondents, 53.4%, receive 
regular allowances (for daily expenses) averaging 
$2.17 per week, while 69.3%, also receive an average 
of $171.60 each per year from such “occupations” 
as baby sitting 

On the consumption side, 82.6% drink cola bever 
ages an average of 3.5 times w eekly; 59.2% consume 
carbonated fruit drinks (2.6 times weekly), and 
29.6, have other carbonated drinks (2.4 times 
weekly). The study further revealed that 3 


usually” have soft drinks for lunch. 


Proposed Juice Content Rules 


Opposed by Connecticut Bottlers 


State proposals aimed at regulating the juice con 
tent for fruit “ades,” “fruit drinks,”’ 


imitation fruit drinks,” 


“nectar,” and 
are meeting heavy opposi 
tion from Connecticut bottlers 

The proposed regulations would require 15%, fruit 
juice content for “ades,” 30°), for “fruit drinks,” 


35°) for nectars” and provide specinc definitions 
of concentrated fruit juice, fruit) concentrate and 
eggnog 


Bottlers declared that the requirements were too 


high. Some suggested 10°), as fair on ‘‘ades 


The proposed legislation would also prohibit pi 


tures and other labeling techniques which might lead 
the buyer to believe that the beverage was of a higher 
grade or contained more fruit content than actually 
pre sent 

Harold Clark, supervising inspector of foods, said 
that “in the non-carbonated field in the past year 
there has been no limit of deception,” and added 
that to take care of offenders, “you can't draw a 


standard for one without standards for all 


“War” Meetings Held By 
Ohio Bottlers 


The Ohio Bottlers of Carbonated Beverages con- 
ducted five regional meetings last month at which 
“the possible impact of war regulations upon our 
industry” was discussed. 

The meetings were held in Cincinnati (Aug. 8), 
Columbus (Aug. 10), Sandusky (Aug. 17), Cleve- 
land (Aug. 18), and Steubenville (Aug. 21) 


Grocers Press For Relief on 
Deposit Bottle Handling 

The National Association of Retail Grocers, at its 
recent annual meeting in Chicago, passed a resolution 
urging soft drink bottlers to relieve the grocers of the 
cost of handling returnable bottles, suggesting a more 
widespread use of non-returnables. The economics 
and practicability of this package, which is being 
useed by some bottlers particularly for home trade, 
as a container for all brands and all beverages, was 
completely overlooked 

As far as we are concerned, the grocers’ problem is 
not answered by the no-deposit bottle. Instead, higher 
prices on both wholesale and retail levels would give 
the grocer the margin of profit he needs to obviate his 
cost of handling empties. Nor should he forget that 
the faults of the returnable deposit bottles are more 


than offset by their several advantages. 


Tea Advertising Up; Coffee Down 


Tea advertising in major media by individual pack- 
ers in 1949 totaled $2,706,129, an increase of 28% 
over 1948 and 38% over '47, according to a three 
year analysis of advertising expenditures for tea and 


cottee 

Advertising expenditures for tea by individual 
packers are expected to be increased by about $700,- 
OOO this year over last, making the total $3,400,000 
In addition, the Tea Council is investing $1,600,000 
in advertising. Consequently, total advertising ex 
penditures for tea this year are expected to reach 
$5,040,000 


Coke An International Target 


Coca-Cola, after successfully beating off an attack 


of the Communists in France recently, is now waging 


‘Talk of the Trade’’ continues on Page 47) 
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One Name... One Quality... 
One Bottle... 
Ten Flavors 


ONE Nationally-famous NAME with assured public 


acceptance, 


ONE BOTTLE ... for your “lead” beverage and 


your entire flavor line. 


TEN Super-quality FLAVORS .... at a flavor cost 
as low as 3e per case of 24 — 10 oz. bottles. 
(Bottler’s profit comparable with non-protected 


flavor lines.) 
BOTTLE ASSISTANCE by Parent Company. 


The famous PROFIT-SHARING PLAN that returns 


to you a share of Parent Company profits. 


DEHYDRA FLAVORS 


oy the “Talk of the Industry.” & EARLY AMERICAN * 
Flavors shipped by parcel post 


in Dehydra units with unnecessary BEVE RAG ES 


ORDINARY water removed. You save in first 


| UNIT 





cost, delivery expense, and avoid 


sl delays and breakage. 
an = 


Full Details on Request 10 Ounce All-Purpose Bottle ° 


Dr. Swelfs Root Beer Co. chicsce 36, ininois 
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facts about soft drink delivery 


Fact 1: New International Trucks cut costs. New International Trucks 
are heavy-duty engineered to save you money. You get extra stamina 
and durability in every part of every International. This assures you 
the savings in maintenance and operation, and the long life, that have 
kept Internationals first in heavy-duty truck sales for 18 straight years 


Fact 2: New International Trucks speed deliveries. The new valve-in- 
head truck engines that power new Internationals are carefully 
matched with GVW ratings to assure you the maximum in power! 
and economy. In addition, new wider-tread axles and the shortest 
practical turning circles contribute to greater maneuverability in 


alleys, around loading platforms, and in narrow parking areas 


Fact 3: New International Trucks make your drivers’ jobs easier. 

» When you put new Internationals to work for you, you immediately 

‘3 roa Was improve “working conditions” for your men. In the Comfo-Vision 
s fh 


we, 
We 


YAo™ Cab —“roomiest on the road,” drivers get full front visibility through 
Z 

“ y the one-piece Sweepsight windshield. They enjoy more positive steer- 
of ing control from a more comfortable driving position 


Conclusion: When you have new International Trucks on the job, you get the 
kind of truck performance that pays off not only in better delivery but also in 


added sales. It will pay you to get all the facts from your nearest International 


Truck Dealer or Branch, soon 
Heayy-Duty Engineered to save you money 


AA. 
INTERNATIONAL «| TRUCKS 


INTERNATIONAL HARVESTER COMPANY CHICAGO 
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RED SEAL 


é welling 
Yuste of the 


— M ° 
Sropitcs 
> oS AS Ss al 


Distinctive, delicious 
and different — full of 
refreshing, tangy goodness 
to make each tingling, 
bubbly sip a completely 


satisfying taste thrill. Try it! 


TWO STRENGTHS EVERY ORDER IS RUSH! 


Most orders received before 


1 are same day 


WARNER-JENKINSON MANUFACTURING CO. 
Manufacturers of Certified Food Colors, Flavors, Extracts 


ESTABLISHED 1905 2526 BALOWIN ST. « ST. LOUIS 6, MO 
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There is no better way to protect distinctive beverage 
flavor and quality than to seal with Mundet Crowns. Tops 
in service .. . tops in value. Mundet Cork Corporation, 
Crown Division, 710! Tonnelle Ave., North Bergen, N. J. 


MUNDET CROWNS 











COMPLETE CROWN SERVICE 


MUNDET DISTRICT OFFICES 
“ATLANTA DALLAS | KANSAS CITY 7, MO. ST. LOUIS 9 


wt s Avenue 3176 Brannon Avenue 


“BOSTON DETROIT 21 *LOS ANGELES (Maywood “SAN FRANCISCO 7 
t. (N bridge 4 440) P e Street ‘ 


Rege 6116 Walker Avenu 440 Brannan Street 


“CHICAGO 16 “HOUSTON 1 “NEW ORLEANS 16 
" ve Avenue erce 4 Polr treet 315-325 N. Front Street *in Canada: 
CINCINNATI 2 JACKSONVILLE 6, FLA. PHILADELPHIA 39 Mundet Cork & Insulation Ltd 
800 E. Bay St 856 I 


427 West 4th Street 





N. 48th Street 35 Booth Avenue, Toronto amma 


“CROWNS CARRIED IN STOCK 
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; Vinger Mle 
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NEHI CORPORATION 
COLUMBUS, GEORGIA 





SUGAR-SAVER! 





...Twitchell’s et 22 Dry Ginger Ale 


RR! LY on this famous “Champagne ty pe from choiee. selected Jamaica Ginger with 


Ginger Ale to help ease your sugar situa- lime and other citrus flavors blended in to 
tion to give you 20°, to 50°, more cases of reach a peak of piquanecy. Best of all. it’s a 
goods to sell per given quantity of sugar 2 -oz. item — reasonably priced which makes 


Couple this with No. 22's sterling quality. and ita high-profit flavor for you. 


you have an unbeatable combination 


You ll never know real Ginger Ale excellence 
No. 22 Dry is the result of a special formula until you try No. 22 Dry. Why not order 
worked out by Pwitehell chemists to mateh a some in quantity or request a sample amount 


nationally -advertised Ginger Ale. [ts mace today 7 


COMPANY 


ye 


CRESTMONT AND HADDON AVES. e CAMDEN 4, N. J. 
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@ FOUR FACTORS 


a price revolution in the soft drink industry is no 
longer news—but the Korean war is. Nevertheless, the two 
ire tied together. Two months of conflict in the Far East 
have generated a spate of military, political. economi 
and social adjustments. which are having the expected 
marked effect on every individual and every business in 
the country. Without attempting to list them all, we al 
ready face a new five billion dollar tax bill, forerunne: 
of much larger tax proposals to come, including an ex 
cess profits levy; price-wage-rationing controls; an ac 
celerating draft tempo, plus manpower mobi ization for 
war production; inventory stockpiling by industry and 
panic buying by consumers: a rash of price rises for 
materials. finished goods. foods, many of them directly 
affecting this industry (alcohol, tin, steel, copper, bottles. 
sugar. gasoline, tires. lumber and others). 

The degree of impact on the civilian economy can't 
be anticipated now, because of the many uncertainties 
military and political—which still exist. The only thing 
which is certain is that the strain on the economy is real. 
heavy and must get worse. 

Since the cost of living and doing business is going 
up. the position of the bottlers, cost-wise and profit-wise. 
is deteriorating still further. Four months ago N.B.G 
surveyed the industry. to find that 22° of the bottlers 
had raised prices. and nearly another 50° either in 
tended to do so. or wanted to do so. Since then, the flood 
of price raises has swept up an estimated half of the 
country’s bottlers and deposited them on temporarily 
safe shores. The rest are still swimming—or sinking 
in the turbulent waters of high costs, while the Korean 
war has swept away what few straws they might have 
grasped in lieu of higher wholesale prices. 

In view of the present general situation, any questions 


and doubts about the need for the entire industry to es 
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~ Editorial 


tablish higher price levels should have been completely 
dissipated. But—there are still four factors which retard 
complete unanimity on the subject of prices. Foremost 
among them, in the opinion of trade leaders, is the 
group of bottlers (well dispersed in all sections) who 
operate on sub-standard levels even under the traditional 
prices. Second, the “free dealers,” whose give-aways en 
courage avaricious retailers to exert pressure on other 
bottlers for the same kind of senseless favoritism. Third, 
the “die-hards” of the eighty-cent school, who at least 
are honest in their opinions and who must be respected 
for their stand as long as they are willing and able to 
maintain it. 

The final factor is simply a lack of courage on the 
part of too many bottlers to make a price raise stick. They 
are afraid of loss of volume, of competitors’ action. of 
retailer displeasure and resistance. We would be the last 
to deny the seriousness of these things if it were not 
proved that they are of a temporary nature, To rescind a 
price raise after a week or so makes it doubly hard to 
raise again, yet the inevitability of this is pinpointed by 
the war climate which now surrounds us. 

Let’s get the record straight. During the many months 
of the “price-for-profit” campaign waged by National 
Bottlers’ Gazette, we have never said that a price increase 
is an easy decision for a bottler to make . . . nor that price 
Increases have been successful in all cases. 

As a matter of fact, while the record is generally en- 
couraging, it is pock-marked with instances where a 
single courageous bottler or a group of bottlers have had 
their businesses seriously undermined by ruthless and 
selfish competitors instances where an entire terri 
tory went up only to have some out-of-town bottlers jump 
at the opportunity to sell by underpricing . . . instances 
where a price increase stood deserted at the first sign of 
volume loss. 

\n increase in price calls for resolution and determina 
tion—but there is a payoff in profitable operations In 
decision, inertia and selfishness also have a payoff; and 
the time of final reckoning is not far off. 

F.D.R. said it: “We have nothing to fear but fear 
itself.” 
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erage Corporation, New Haven; and 
all Canada Dry bottlers in the state 

A boost to 96¢ per case on their 
split lines by the Seven-Up bottling 
companies of Hartford and Nor- 
wich; Tru-Ade bottling companies 
in Bridgeport, New Britain, and 
Norwich; Diamond Ginger Ale, 
Inc., Waterbury; and all Canada 
Dry bottlers producing splits 


FLORIDA 
NEW YORK, July 17. «ug 


’ A boo » 96 a Case Wi “ecently 
The nicke! bottle of soda po) t d ; \ boost t« a Ccas is rece! ih 
be vanishing in the ‘wake ’ rhe nea effected by all bottlers of splits (ex 
nickel cigar f Mia pop may be vanish . : . sid 
In many Spots over . » the wake of the nicke! cigar. 3 cepting Coca-( ola) in the Tampa 
t already 5 hee . v8PJp many spots ove ur St. Petersburg area. Several Miami 

~ we cs eady has vanishe I 

raised the wholesale | . bottlers also increased prices last 
any more plan j 
sa3 23 ** sources ay 
mid 
gover cot # 


3 ovel “she 

oo month 

urver by the National 

Cems of tao wetter ta ILLINOIS 
Mees tr comost A large group of north-central 


Illinois bottlers went up to 96¢ per 
case on splits late in July. They 
include 

Seven-Up, LaSalle; Dr. Pepper, 
Ottawa; Squirt Bottling Company, 
Streator; Black Kow, Princeton; 
Princeton Bottlers (Whistle 
Princeton; Enterprise (Hires), La 
Salle; Henry Bottling Company 


eo a e rages over (Frostie Root, Beer), Henry; To 
nickel price; wholesale up luca Bottling Company, Toluca; 


1 ' Green Beverages (Virginia Dare 
pnd h has spent w lions promote 


ing its nickel bottle, said it wag Streator; Lacon Bottling, Lacon; 
eterimined to hold the 5-.cent ‘ 
a leme ee a “e- and Whistle-Vess, Peru 


Previously, price increases had 


price 


24-ounce to 32 Bottling Co., and Grapette Bottling been accomplished by nine bottlers 
$1.60 per case f Co in the Fox River Valley area (Joliet, 
gh some Seven This action followed by a few Elgin, Aurora DeKalb, Morris and 
increased their days a similar increase by three Coal City), and by five prominent 
from $1.60 other Pueblo plants, namely: Nehi Chicago plants 

Royal Crown Bottling Co., Nesbitt However, the most significant 
Bottling , and Pepsi-Cola Bot price break in Illinois occurred 
y Co early last month when the giant 
Months earlier, price increases Joyce Seven-Up Bottlers, Inc. (as 
were effected by various Colorado noted earlier ordered an increase 
to 96c per case in all territories 

under its jurisdiction 


CONNECTICUT 


Carl F. Schirmer, secretary of the 


KANSAS 

Connecticut Manufacturers of Car An abortive attempt to increase 
bonated Beverages, reports the fol prices was reported recently in 
recent price increases by Wichita. On July 31, eight or nine 
bottlers in the Wichita area raised 
(Quart Increases to $1.60 per Case to $1.00 a case, and recommended 
by Bacon Bottling Company, Hart 30¢ and 35c¢ for cartons retail and 

ford; Pequot Spring Water Con 6c or Te for single bottles 
any, Glastonbury; Diamond Gir Reporting on this action, Virgil 
Ale, Inc., Waterbury; Cott Bev- S. Browne, Jr., of the Wichita Coca 
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Cola Bottling Company, Inc., told 


N.B.G.: “Dr. Pepper, Seven-Up, 
and Coca-Cola did not change their 
price, and after one week all the 
others dropped back to 80c¢ except 
Pepsi-Cola 


Pepsi-Cola stayed at 


$1.00 with its 12-ounce goods; how- 
ever, it also introduced an 8-ounce 
bottle of Pepsi for 80c.” 

Mr. Browne further noted that “it 
is not anticipated that there will be 
any attempt to raise the price here 
as long as conditions stay as they 


are 


KENTUCKY 


Martin F 
treasurer of the 


Schmidt, secretary 


Kentucky State 
Bottlers Association, reports 
“Until a few days ago the only 
bottler in Kentucky who had taken 
action in line with the current trend 
of price rises was the Canada Dry 
Ginger Ale, Inc., at their Louisville 


plant which is operated by the 
parent company 

“However, word reached me yes 
terday (August 22) that a number 
of bottlers in Lexington and Paris 
Kentucky had raised their 
within the last few days. We are 


told that the bottlers of Coca-Cola 


prices 


and Seven-Up have not raised their 
Those 
bottling other than these two named 


prices but the others have 


drinks in Lexington are the Dr 
Canada Dry 
Koehler Bottling C« 
Bottling Co., 
Crown Bottling Co., and in Paris 
the Grapette 


Pepper Bottling Co., 
Bottling Co 


Pepsi Cola Royal 


Jottling Co.” 


MAINE 


Bottlers in 


Coca-Cola ind Seven-Uy aised 


Bangor, excepting 
prices to 9b« last month. it has beer 


reported. Lewiston-Auburn bottlers 
have reportedly effected a similar 


Increase 


MASSACHUSETTS 


Frank T 
tem of the 


Vesce, secretary pro 
Massachusetts Bottlers 
of Carbonated Beverages, recently 
reported 

“There has been much activity 


on prices during the past few weeks 
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It is the first indication here of a 
breaking away of the old price pat- 
tern.” 

One of the more important price 
breaks in Massachusetts occurred 
on August 9, when the parent Clic- 
quot Club Company, of Millis, in- 
creased its quart price to the re- 
tailer from $1.45 per case to $1.60 
per case. 


MINNESOTA 


Price increases were recently ef- 
fected by various bottlers in several 
Minnesota communities 

The Dr. Pepper Bottling Company 
of Fairmont raised prices on its en- 
tire line, which includes Dr. Pepper, 
Squirt, and Nesbitt’s. The Dr. Pep- 
per Bottling Company of St. James 
went to 90c on July 31. 

In Mankato, prices were boosted 
by the Whistle Beverage Company, 
Mission Dry Bottling Company, and 
Pepsi-Cola Bottling Company 
Hugh Ware, 
manager of the local Coca-Cola Bot 


In Virginia, Minn., 


tling Company, was reported as say- 
bottlers are 
States 


throughout the country in increas- 


ing that Minnesota 


expected to follow other 
ing the price of a bottle of soft 


drink to more than 5c 


MISSOURI 


Seven of the eight bottlers in 
including the local 
Bottling Co., 


prices to 90c late last month. The 


Springfield 
Seven-Up boosted 


lone holdout Coca-Cola 


NEW JERSEY 


Major price breaks have been oc 
curring with increasing rapidity in 
th state 

Hoffman Beverage Com 
pany of Newark, one of the coun 
try’s largest quart producers, upped 
the wholesale price on its fruit fla- 
vors to the unprecedented high of 
$1.90 per case. The new case price 
was effected in all territories where 
Hoffman products are sold 

tat New York, New 


Connecticut, eastern Pensnylvania, 


metro- 


Je. sey 


and portions of upper New York 


State 


A week earlier, the Queen City 
(Seven-Up) Bottling Company of 
Plainfield, went to 90c per case. In 
addition, numerous Paterson and 
Newark bottlers are known to have 
increased prices recently 


. 


NEW MEXICO 

Price increases were recently exe- 
cuted by six important bottlers in 
this state 

In Albuquerque, a raise to 96c 
per case was made by Canada Dry, 
Dr. Pepper, and Nehi-Royal Crown 
Cola 

In Clovis, Coca-Cola, Dr. Pepper, 
and Seven-Up upped their whole- 


sale price to 90c per case 


NEW YORK 
“The 


western, central, and northern New 


tendency throughout all 
York State is to raise prices,” de 
clares J. R. Van Schoonhoven, exec- 
York 
State Bottlers of Carbonated Bev 


utive secretary of the New 


erages As evidence, he reports the 
following recent price increases: 

e A jump to 96c per case by 
Seven-Up bottling operations at Syr- 
Rochelle 
(a Joyce operation serving metro 
politan New York) and Pittsfield, 
Massachusetts 


acuse, Binghamton, New 


(The only Seven-Up 
bottlers in the state of New York 
which have not increased prices are 
Seven-Up of Troy, Kingston, Buf 
falo, Niagara Falls, and Jamestown 
plants, Mr. Van 


Schoonhc ven advises, are controlled 


The first two 


by one firm, and the other three 
by another 
e Increases at varying times last 
month by 36 N.Y.C 
e An 


$1.28 per Case 


bottlers 
unprecedented jump ti 
on its split ginger 
ale in Poughkeepsie, New York, by 
the parent company-owned Canada 
Dry operation in Hudson 


eA jump to 96c per case on splits 


and to $1.45 on quarts by bottlers 


in the Utica area 

e A boost to $1.60 per case oO! 
ginger ale quarts and to 96c per 
case on splits by Canada Dry opera- 
tions in Massena and Albany 

Mr. Van 


Schoonhoven further 
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reported that a large number of 
12-ounce producers have been oper- 
ating at higher prices for several 
yvears. 

Note: James T. Murray, presi 
dent of the Coca-Cola Bottling Com- 
pany of New York, Inc., issued a 
denial last month to reports that 
his company contemplates a price 
increase. Mr. Murray declared: 

“Rumors have come to our atten- 
tion to the effect that our customers 
are being told that the Coca-Cola 
Bottling Company of New York, 
Inc. is planning to increase the price 
of bottled Coca-Cola 

“We wish to speak for ourselves 

“The price of bottled Coca-Cola 
to the retailer is still 80c per case 
plus deposit, as it has been since 
long before World War II. There 
are no plans whatever to increase 


this price.” 


OKLAHOMA 


\. J. Bogard, manager of the 
Coca-Cola Bottling Company of 
Ponca City, Oklahoma, told N.B.G 
last month that “we expect to exe 
cute a price increase at some future 
date when various matters have 
been arranged.” Other bottlers in 
Ponea City had previously increased 


prices, as have bottlers in Seminole 


PENNSYLVANIA 


Major price breaks occurred last 
month in the Keystone State, most 
important of which were price in- 
creases by the Coca-Cola Bottling 
Company of Philadelphia, and by 
the Philadelphia Seven-Up Bottling 
Company. Coke went to 95c per case 
actually $1.19 per case including 
cent-a-bottle tax) on August 21, 
and Seven-Up jumped to 96c pe) 
case on August 28 

In Johnstown, Seven-Up and 
Squirt raised to $1.01 per case 

In Erie, prices were raised by all 
major bottlers excepting Coca-Cola 
and Nehi. Splits were boosted from 
X0c to 96c per case | plus tax) while 
quarts were increased to $1.25 
Among the plants involved in this 
increase are: 

Crown 3ottling Works (Dad's 


Root Beer and Squirt); Dr. Pepper 
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For Pleasure and Refreshment 
At Low Cost— 


YOUR BEST 
FOOD BUY 


The high quality of bottled soft drinks sold in the Metropolitan 
area has been consistently and continuously improved over a 
period of many years to make cacbonated beverages in bot- 
tles your best food buy. 


In the past twenty years our prices have advanced the least 
although production costs have steadily increased. If we are 
to live up to our pledge of quality we find it now absolutely 
essential to increase the wholesale price of our merchandise, 
which, in turn will reflect slightly in the retail price to the 
consumer. 


A CASE OR CARTON OF 
THESE BRANDED BEVERAGES 


is available in a wide assortment of popular 
flavors to meet every taste demand... 


American Bottling Co. Ifc. Kings Beverage Co. 
Apollo Bottling Co. Inc. Kirsch Beverages, Inc. 
Aristocrat Beverages Co. Kist Beverage Co. 

Arrow Beverage Co, Manhattan Bottling Corp. 
Baas Beverages Minck Brothers Beverages 


Bond Beverage Co. Montrose Bottling Co. 
Boston Beverage Co. Inc. 


Bristol Bottling Co. 
City Club Beverage Corp. 
Clintonic Beverage Co. 


Myers Beverages, Inc. 
Myer 1890 Bottling Co. Inc. 
Nedick's N. Y. Bottling Corp. 


Crown Beverage Corp. Olinville Bottling < Inc. 

D. & Z. Bottling Co. Inc. Pan American Bottling Co. 
Dix-A-Dee Beverage Corp. Plaza Beverage Co. Inc. 
Erdman Beverage Corp. Roumanian Bottling Works 
French Bottling Works, inc. George Schneider & Co. 
Gubner's Beverages, Inc. Seven-Up B'klyn Botting Co. 
Hammer Beverages Inc. 

Havana Dry Beverages Southland Beverage Co. Inc. 
Hires Bottling Co. Inc. Threemor Bottling Co. Inc. 


METROPOLITAN SOFT DRINK 
BOARD OF TRADE 


Ali members of the Metropolitan Soft Drink Board of Trade employees 
are affiliated with the American Federation of Labor, 


N.Y.C. BOTTLERS ANNOUNCE PRICE HIKE 


Because “production costs have steadily increased”, 36 member-bottlers 
of the Metropolitan (N.Y.C.) Soft Drink Board of Trade announced in 
newspaper ads, that it is “now absolutely essential that we increase the 
wholesale price of our merchandise, which, in turn will reflect slightly 
in the retail price.” Many other New York City bottlers had previously 
boosted prices. 
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Squirt was being wholesaled to the 
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immediate. Therefore, on Nov 


1948 
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They experienced no unfavorable 


reaction whatsoever from the car 


ry-home market, but in many in 
stances Squirt was eliminated from 
the cold bottle outlet. Please 


in mind that a percentage of these 


be ar 


customers were taking a markup of 


between 300°, and 750°, on Squirt, 


and yet these were the only a 


counts who found our increase ob 


jectionable 
The 


to 2 weeks time 


fact that the had 


in which to heavily 


trade up 
stock Squirt took much of the 
off our 
forts. In 


though 


pres 


sure driver-salesmen’s ef 


many Instances even 


the dealers strenuously ob 


jected to our move, by the time 


their inventory 


the cool-off 


had been depleted 
period permitted a re 
sale 

half later 
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Beer Bottling Co., Redwood City, 
Calif.; Pepsi-Cola Bottling Co., New 
No. 5 of a Series London, Conn.; Pepsi-Cola Bottling 
Co., Worcester, Mass.; City Bottling 
Co., Duluth, Minn.; Hygrade Water 
& Soda Co., St. Louis, Mo.; Coca- 
Cola Bottling Co., Albion, Nebr.; 


This is the fifth of a series of first-person reports dealing with 
the experiences of bottlers who have increased their prices 
From these first hand discussions of the methods used to increase 
prices the pitfalls encountered . the results achieved 


IR Crosson Distributing Co., Elko, 
B.G. hopes to clarify the problems involved in establishing a oe i - 


higher price, and perhaps supply some of the answers to them Nevada; Pepsi-Cola Bottling Co., 
Richard Ryan, president of Velie-Ryan, Inc., Rochester, Min Albany, N. Y.; Supreme Beverages, 
ota, is a shirt-sleeved (but no stuffed shirt) working bottler Inc., Jamestown, N. Y., and Olean 
knows his own business, and the industry, having been 1949 Bottling Works, Olean, N. ¥ 
president of the Minnesota association, and was elected its Also: Purity Bottling Co., War 


presijent in April of this year. At the convention, he said ren, Ohio; Winneberre, Inc., Tulsa, 


“There is no parallel between those past days of large profits Oklahoma: Pepsi-Cola Jottling 


ind no volume and these days of large volume and no profits.”’ Co., Lawton, Okla.; Corvallis Soda 


Works, Corvallis, Ore.; Gulf Coast 








Bottling Co., Galveston, Texas; 





‘ Grapette Bottling Co., Fort Worth, 

regained all but one per Mason’s Adds 24 Bottlers 1 I p Bott C 
eXas;: yr epper SOTLIINE O., 

t yunts Ys a 

he accounts we lost ['wenty-four new bottlers were 


Mason, Texas; Logan Bottling Co., 
‘ro the standpoint volume, i , as; L 
From 1 indpoir ot olume recently added to the franchise 


Logan, Utah; Mason's Root Beer 
chain of Mason & Mason, Inc., Chi : oe , 
will tell their own story. In 1949 3 ; Bottling Co., Walla Walla, Wash., 
; cago, the parent company has an oe . C Hurl 
Squirt at Ybe p as crease ie , and Squirt Beverage Co., urley, 
jul i c¢ per case decrea ed nounced. The new Mason’s Root : 1 
Wisc 


I believe the following exact figures 


in Volume exactly 21 in compari 
: i Beer bottlers are: 


Pepsi-Cola Bottling Co., Los An 
geles; Coca-Cola Bottling Co., Sa 
lina, Calif.; Nesbitt Bottling Co., PRICE FOR PROFITS! 
Fresno, Calif.; Pepsi-Cola Bottling 
Co., Oroville, Calif.; Mason’s Root 


on with Squirt during 1948 at 





X0c. Although we had no accurate 
measuring stick, we concluded that 
the 21 decrease in volume was 


more than offset by an increased 
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vou should 


MAKE YOUR OWN 


Capitalizing on kids’ fondness for ice cream sodas, Hoffman Beverage 

lirt price from & Corp.. Newark. N. J.. is using this window display to tell the youngsters 

materially improved ou that it’s lots of fun to “make your own.” Better tasting, too, the smiling 
faces imply. 


policy in ad 


tatus during last year 
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Sugar Quieting Down 


D, RING the past month sugar 


markets have begun to quiet down. 
The U. S. government through the 
Commodity Credit Corporation has 
purchased 


600,000 Cuban 


United 


tons ot 


sugar to reserve this for 


States consumption. The quota has 


been increased by 850,000 tons to 


permit Puerto Rico, Hawaii, the 


Virgin Islands and domestic pro- 


ducers of beet and cane sugar to 


market all the supplies that 


reasonably expect to have available 


they 
this year. 
Price Has Declined 


While 


taken, household and trade consum- 


these steps have been 


ers have not attempted to hoard as 


much as they did. In many areas 


sugar is again freely available in 


yrocery stores, whereas a month 
ago this was not the case. The resale 
market price of sugar among whole- 
salers and others in the trade has 


shown a downward tendency. As 
compared to a peak of around $14.00 
per bag, and a 


$11.00 


$8.85 net as compared with refiners 


price of around 


a month ago, it now is only 


basis prices of $8.25 per 100 pounds 


less 2¢,, f.0.b. refining points. De 
livery delays from primary distri 
butors continue, and probably will 
continue for some time in Septem 
ber. However, the urgency of de- 
mand, as represented by the resale 
market, has markedly decreased 


Meanwhile, the heavy deliveries 
during June, July and August, ag 
gregating nearly 3 million tons, has 


built up large stocks of sugar i! 
the hands of householders and ce 
trade, such as in 


Should the 


tain parts of the 
dustrial users nterna 
tional situation calm down any, it is 
possible that the demand for refined 
sugar would be rather slow during 
1951 


inven- 


the balance of 1950 and early 


as some of these “invisible” 
tories were 


used up 
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Likewise, if there should be any 


reason why consumers should be 


frightened again because of war 


possibilities, hoarding might start 
up again and cause another tem- 
porary shortage. Even though there 
is plenty of sugar to meet normal 
this 


cannot be met in a short period of 


needs, movements of nature 
time because there is a limit to the 
amount of sugar that refiners can 
refine, and that other processors can 


ship 
The contract for the U. S. 
Cuban 


pur- 


chase of sugar has been 


signed. In order to prevent the 
world market from purchasing some 
of these sugars at a discount from 
world prices, a system of export 
licenses is now required for the ex 
port of refined sugar from the Uni- 
ted States to all 


Canada. In Canada the price situa 


countries except 


tion and dollar availability is such 
that normally they should not take 
United States sugars 


Crop Reports Good 


Crop reports of the sugar beet 


crop in North America and Europe 
favorable. In the United 
Board 


1,955,000 


continue 
States the Crop Reporting 
estimates that a crop of 
tons can be 


produced, a gain of 


about 25°; from 1949, and the larg- 
est crop on record. In Europe, con- 
ditions are very favorable, with an 
increase in the production of coun- 
tries west of the Iron Curtain of a 
million short tons a distinct possi 
bility at this time. Countries east 
of the Iron Curtain also have good 
crops, With larger acreages planted 
to sugar beets, so that an increase 
there is also expected 

While the Cuban crop has suffered 
from dryness early this year, the 
1951 production probably can equal 
the 1950 level with normal weather 
from now on. The increase in pro 
is likely to 
imports in 1951, because reports on 


duction mean smaller 
consumption in Europe in the early 
1950 showed 
1949 levels. All 


help to provide plenty of sugar in 


part of little change 


from this should 
1951, as long as there is sufficient 
shipping to move it to the points 
where it is needed. 





Refiners probably will soon 


forced them back to $8.25 

The current refiners’ margin 
refined sugars at $8.25 
compared to the 
1949 


paid for several months. 





Refined Sugar Price Rise Forecast 


advance 
throughout the country to about $8.40 per 100 Ibs., 
Dyer & Company, sugar economists and brokers. C. 


Godchaux recently advanced their prices to $8.40, but competition 


is about 


refiners’ average margin of about $1.48 during 


$8.40 is about $.60 per 100 lbs. under the so-called “yardstick” 
price in the Sugar Act, the Dyer Company continues. This is close 
to the highest actual market price relative to the “yardstick” 
price since the Sugar Act of 1948 began 
$8.40 probably will not advance for a considerable period of time 


Raw sugar prices are also expected to stabilize around $6.25 duty 


sugar prices generally 
state B. W 


& H. and 


with raw sugars at $6.25 and 


$1.30. This is relatively small 


Thus, refined sugar at 











Get in Step! 


Today's emergency calls for clear thinking, 
determination and price increases. 


By B. T. Fooks, President, The Grapette Co. 


fied men and women to the defense 
program 

Shortages of materials and labor 
will result in higher costs. It is in- 
evitable \lready we have had in- 
creases in the price of sugar, a com 
modity in generous and ample sup 
ply. Other increases are sure to fol 
low. And before price controls are 
again established, if they are, the 


cost of operating a business will 


B. T. FOOKS have increased greatly. And remem 





ber rationing! 
It seems that these are obvious 
iths. But, strangely, few bottlers 
lave apparently awakened to face 
the light of truth and reality. Many 
Grapette bottlers have taken action 
n their territories to effect price 
ncreases. All who have done so re- 
complete satisfaction with re 
especially the extra money 
ank accounts! 

Bottlers in Oshkosh, Wis., ad 
vanced prices to 90-9F¢ Grapette 
$1.10-—-with all bottlers partici 
ng. The idea is sweeping that 
Prices are going up in Indi 
ana and Ohio, Illinois and many 
other states, in all parts of the na 
ion. Deposits, too, are being in 
reased in some areas. The idea ot 
a deposit on cartons 1s 
Topeka, Kan., the car 
is 4c and sales have not 

retarded because ot it 
price controls ar applied to 
lustrv’s prod , where will 
pegged? Remem 
without feat 
t delay; and 


weakening 
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Bw 
Deposits Needed 
for Cartons High costs and consumer con- 


venience support move toward 
deposits on carry-home cartons. 








Wi deposits on bottl 


| n tiles l standpoint unless the carrier is re ton our deposit is 2c per bottle and 


=( 
ases are standard practice in ised several times. A deposit as 3c for carrier—totaling an even 15« 
soft drink industry, the trade’s sures return to plant. Grocers, who Some bottlers at first have thought 
ondary containe) the six or twelve are the largest outlet for home that the extra 3c might create sales 
bottle cartor does not as a general sales, greatly resent handling loose resistance. It certainly does not on 
protection. Howeve1 bottles from their customers. A de the part of the dealer for it elimi 
reported ir the posit on the carrier brings bottles nates loose bottles. We are told that 
of bottlers have DbacK In a unit 90 of home sales are made to the 


a deposit on thei “No sensible soft drink bottle: same people Therefore, after the 


t 


good results in most will offer his goods without a bottl first purchase the deposit does not 


West Coast, the big deposit. Is it not more important to enter into the transaction, and it 
Los Ange get the carrier back in view of the becomes merely an exchange ot 
1 a deposit above facts? For the six-bottle car empties for fulls.” 
ave most of the 
California bottlers 
l Barbee, executive vice 
nt and sales manager for the NEW PROMOTIONS 


preside 


Coke cqncern, is firmly convinced of 


I need ) arton deposits, and 
Fall three wavs trom a cartor on aymameanamenesionsnt 
posit system t 7 « 
Because of the deposit, the con f y 
NUL D 
imer saves the carrier and will N h { 


DOUBLE-DUTY 


“ indy means for returr 
Sun Spot Co. of America has introduced a new “double-duty” metal 
gets both his bot sign. It proclaims the product and delivers a friendly message for the 
dealer at the same time. 


bottles to the dealer. + 


ier back for reuse 
is happier, with less 
ittles to handle 
» recommended that the 
as well as 
be printed or 


this form 


“Deposit—2 Cents Per Bottle— 
3c for Carrier.” 


‘JUST WONDERFUL” 


Echoing the current Double-Cola advertising theme, “Just Wonderful. 
this new metal tacker sign is currently being installed at Double-Cola 
outlets throughout the country. Feature of the sign is a realistic embossed 
arrier for hon bottle pouring Double-Cola into two glasses. 


al from a profit 
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New Coke Plant 
Features 


1 Multi-Lane Loading 


Fs te TON, Texas they do things 


they 


complete with conveyors 


dispatche! t 


sts were run with trucks 
come down off t driven through numerous 
mvevor svsten 0 check the feasibility of 
botthi system. Motion pictures were 
tf the experiment and these 
wcked for flaws. The systen 
to meet every test and was 
porated into the new plant. It 
stem which is certain to be 


other bottling plants 


country 


nignt 
llv loaded, 1 stock room 


‘ld 1.920.000 bottles 
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Production capacity of the new 
Houston Coca-Cola plant is equally 
impressive. Each of the four bot 
tling machines can turn out 30 
bottles of Coca-Cola per minute. At 
full capacity, the plant produces 
1280 bottles per minute, 591,360 


bottles per day, or 15,375,360 bot 


tles per month 

The new plant buildings were 
constructed by the Tellepsen Con 
struction Company, builders of 


Houston’s famous Shamrock Hotel ’ TL 


The ulladiIngs occupy 214,000 


TAA WW 


Part of the huge drive-through stock room at the new Houston Coca-Cola 
. Bottling Company plant. When loaded to capacity, this area will hold 
braces 15 acres 1,920,000 bottles of Coca-Cola. 


square feet and the entire site em 





Officials of The Coca-Cola Com 
pany and other notables were o1 
hand for the ening celebration 
They included James A. Farley 
The 
Coca-Cola Export Corporation, Wil 
lia J. Hobbs, President of The Coca 


Cola Company, Pope F. Brock 


Chairman of the Board of 


Counsel; John Goodloe, Secretary ; 
Felix W. Costa, Vice President in 
Advertising; Edgar J 
President ; John Staton 

nt; Hunter Bell, Vice 

President; Frank Rowsey, Edito1 
1-Co Bottler. More than 

35,000 


people turned out for the 


open house celebration at the new 


ston Coca-Cola Bottling Here is one of the 15 drive-through lanes in the new plant. These lanes 
make it possible for the plant to load and unload 45 trucks at the same time. 


as 419 employees with 
oe or 180 trucks per hour. At night, five trucks are stored in each lane. 





payroll of more thar 

10.000. In an average month 
the company purchases more that 
$150,000 worth of Coca-Cola syvruy 
and $133,885.47 worth of other pul 
items 1 their 


are 6.067.000 


and 56,177 
lect 
electricity 


fourth plant 


Houstor Coca 


Continuous overhead conveyor belts bring the cases of Coca-Cola from the 
bottling room to the drive-through lanes. Automatic “policemen” direct the 
traffic’ to fill up whichever lane is ready for loading. 





September, 1950 











@ THE CHEMICAL FORMULARY 


Hl. Bennett \ lection of valuable, practical formulas 


nd processes for on thi thousands {f products 

ill fields of industry you can make compounds tor 
“ e and sa hundreds of dollar r start a profitable 
| boeasinne | $7.00 ea 


@ FOOD AND BEVERAGE 
ANALYSES 


ML. A. Bridges 
! amd its effeet ont 


il? pages iseful text on vitamins. pu 
utritive values. new sodium an 


tassium analyses of IPpProx MM) foods and LS0O mun 


pal water sup lies Soo) 


@ WATER BACTERIOLOGY 
a Prescott. 4 | Arr ry Winslow VM OH MeCrady 


theoal standard 
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@ SALES MANUAL 
FOR BOTTLERS 





BOTTLERS 


omplete text 


Compiled by the editors of NATIONAL 
GAZETTE 
elling for the soft drink bottler: practical material o1 
the three major markets of the soft drink industry: adver 


143 pages: first and only 


tising and promotior the distribution patte rn, sales mat 


iwement. sales training publicity, food laws. consumer 


relations and other important subjects: profusely illus 


trated $1.50 


@ SELF-DEFENSE 


A valuable. authoritative booklet on bottle-bursting and 


foreign ingredients lawsuits: how to prevent them and 


how to defend them. An excellent legal brief is included 
Available only to members of the bottling industry ot 


thei iweecredited ke il counsel S100 


Books listed on this page are those in which the prac 
tical bottler may be interested. The description and 
details are by the different publishers thereof, and we 
cannot be held responsible for any errors (if any) con 
tained therein. All prices net. postpaid. Please send 
cash, check. or money order No books sent on 


approval 


80 Broad St., New York 4, N. Y. 
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Needle Your Sales 
With Sales Contests 


The sales contest is an excellent volume builder. 


How to plan and conduct successful sales contests 


F vow sweepstakes to radio give 


away shows the world woos Lady 
Luck. Before the war, the sales 
contest in industry was a common 
place. During the war and for some 
time thereafter, when shortages 
were rife and prices high, business 
was too easy to get, it needed no 
stimulant, and so, the contest was 
put in moth balls. Now that a 
buyer’s market is back, the sales 
contest is being revived as a means 
of keeping sales and profits at max 
imum. Bottlers are again capitaliz 
ing on the desire to whirl the wheels 
of fortune and get something for 
nothing by promoting sales cor 
tests among those employed to get 
business 

A number of bottlers have re 
ported success With sales contests: 
therefore they hold possibilities 
for other members of this indus 
try. However, the mere launching 
of a contest or bonus plan is not 
enough. To be successful, it must 
be run right. More than one busi 
nessman has staged a contest to in 
‘ease sales only to have it back 
ire because it was handled improp 
erly. From our field studies we 
that sales contests, handled intelli 
gently, are business builders, but in 
where 


most cases success 


crowned the 


efforts, the 


planned its 
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is outlined in this article. 


worked its plan. Getting a bright 
idea for a contest at nine o'clock 
in the morning and announcing it 
immediately does not augur for suc 
cess. One must think it through 
from every angle before starting 


the campaign 
The Six Factors 


iewed, the success 


In all cases rey 


ful contests made effective use of 


BEFORE THE CONTEST 


six factors. There are some othe 
factors, of course, but they are 
minor in comparison to the follow 
ny: 

Purpose.—The ultimate purpose 
of all sales contests is to build vol 
ime, but those experienced with 
such promotions find that better re- 
sults are obtained when the goals 
are specific, such as getting new 


ustomers, increasing sales to cus 


gute ANALYSIS 


Before any sales contest is started. its purposes should be fully explained 
to those involved. The routemen should be convinced that the quotas are 
reasonable. and the prizes rewarding. Periodic sales meetings during the 
length of the contest will help to maintain interest in it. 








tomers already on the books, build- 
ing sales during slow seasons, intro- 
ducing a new product, increasing 
sales on lagging items, increasing 


the average unit sale, and the like 


Duration.—Ninety per cent of 
the contests run from one week to 
two months. The length of the con- 
test 1s Important and sometimes it 
requires a study of the salesmen 
and their routes. A short contest 
doesn't get tiresome but if it is too 
short, it doesn’t last long enough 
to enable the men to get started 
Some men pick up speed fast, but 
peter out fast, whereas, others are 
slow starters but finish strong. We 
would say that six weeks is a good 
average time. In a number of in 
stances, the bottlers reported con- 
tests that lasted three months o1 
more and they had difficulty keep- 
ing interest aroused. Some contests 
are without specified length, and if 
they are properly planned, they get 
results. They run until a prede 
termined volume is obtained, then 
stop. One bottler estimated a con 

take 


a specified volume 


weeks to 
He added 
*10 a week for each week under 


test would eight 


reach 


eight in which the goal was reached 
The contest lasted four weeks, add 


to the prize money 


ng The three most suc 
essful scoring plans studied are 
a) Increase in straight dollar vol 
ime whereby the high men are 
viven prizes; (b) Increase in sales 


of specific products or group of 
products; ( 


different 


Giving points to the 


units, the lowest priced 


inits with lower margins receiving 
fewer points than higher priced 
This 


behind 


inits carrying larger profits 
puts the selling emphasis 


higher-priced units. The 


scoring 
plan must be fair to all contestants 
interest. It 
Involved 
difficult for salesmen to figure thei 


position, tend to kill 


or they lose must be 


simple plans making it 
Interest and 
cause arguments. A progress chart 
or bulletin is essential. Salesmen 


to know where they stand 


from week to week 
Quotas.—Offering 


high men is not always wise. Often 


prizes to the 


30 


salesmen do a big volume because 


they are veterans with years of 
build-up behind them or they have 
particularly desirable routes 
Newer men or men with less lucra- 
tive territories have little chance 
to compete. To give all a chance 


to win, those experienced with 
sales contests use three methods of 
establishing quotas: 

(a) Quotas are figured individu- 
ally for each man, based upon his 
sales record of business done for 
three months prior and the same 
months for the previous year. This 
gives a good average on the sales 
man’s productivity. His quota is 
based upon the average thus ob- 
tained plus a percentage increase 
Do not base quotas on slow-season 
months unless the contest is to 
stimulate sales during slow periods, 
and then get your base figures from 
the prior year or years. If you base 
your quotas on slow season months 
and run the contest in busy season 
months, the men will make thei 
quotas too Some 


easily manage 


ments discontinue contests during 
slow seasons; others stage contests 
only during slow seasons and say 
that they are topflight sales stimu 
lators 

b) In large organizations quotas 
ire established for groups or teams 
of salesmen. This method is more 
effective with two sets of awards, 
one for the winning group to be 
divided among the contestants, the 
other for the high men in the con 
test; otherwise, a topnotcher may 
get no award because his efforts 
are nullified by too many laggards 
in the group. Then too, this method 
engenders 


beyets teamwork and 


confidence. The less confident sales 
men, realizing that in unity there 
is strength, are imbued with more 
of the fighting spirit 

( Setting a quota and time 
limit, then paying off as quotas are 


reached by each contestant 


usually 
ith added bonuses for quick ter 

Those not making quotas 
it the expiration date receive no 


iwards. Some managements, know 


ing that all salesmen will put some 


extra effort in a contest and feel 


ing that the losers may be djs 


gruntled if they win nothing after 
making an effort, offer consolation 
prizes to the low men, but, in gen- 
eral, this plan has been found want- 
ing. If the prizes are substantial, 
the winners get a peeve; if the 
prizes are inconsequential, the low 
men do not appreciate them, so 
nothing is gained by offering con- 
Quotas 
reasonable, not too high, otherwise, 


solation awards. must be 
the contestants, finding it too diffi 
cult to make the goal, will give up 


trying 


A{wards.—Usually big prizes sug 
gest a long contest, small prizes a 
short one. Salesmen will not work 
two months at contest speed to earn 
more. Top 


should be substantial enough to in 


t few dollars prizes 


duce contestants to exert them 


selves to win, yet, runners-up 
should have a chance to win some 
thing 


so that 


Awards should be split up 
as many prizes as possible 
may be given in addition to top 
prizes. The more contestants with 
a chance to win, the greater the 
enthusiasm. Cash, merchandise and 


travel are good awards. Cash is 


best. Experience has shown that 


salesmen work harder when they 


Foun 
spur 


are offered cash as a prize 
tain pens and watches may 
want: them, but 


men who many 


salesmen have them already, may 
not want them particularly, hence, 
they will not be over-enthusiasti 


ibout exerting themselves to get 


luplicates 


Dramatization By 
i contest the 
out of the 
ind it 


dramatizing 
salesmen are taken 
humdrum of sales work 
play. It 


sugar-coats the pill to inject show 


seems more like 


manship. Methods of dramatization 
are so varied that we list only a few 
here to give the idea. One concern 
ran a sweet pstakes contest, gave the 
J00 key 


name of a horse, which was chalked 


contestants caps and the 
on a bulletin board. Winners were 
offered a trip to Bermuda. Bulle- 
tins were issued dealing with the 
trip: postcards showing Bermuda 
scenes with the old bromide, “Wish 
you were here’, were mailed to con- 


Continued on page / 
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Only one bottle supplier 
offers you all these... 


Four colors of Glass Wood Cases 


(Amber, Georgia Green, Duraglas Center Facilities 
Flint, Emerald Green) 


ACL (Applied Color Lettering) 
High Lustre 


Corrugated Cases 
Constant packaging research 


Bottles produced on Modern 
Label Design Automatic Machines 


Syncro-Flash Finish Over 75 years of Beverage 


* Protective Film Bottle Manufacture 


% 
Each Duraglas bottle is carefully coated with a special 


protective film. This “lubricant” helps reduce scratching 


during packing and shipping to your plant. 


When Duraglas bottles start their long, successful 
ife as protéctors and ‘‘salesmen’’ of your beverage, 
they are as sparkling fresh as the day they emerged 
from the mold. 


The protective film rinses off easily on the first trip 
through your washing equipment. It is one of the 
many plus services you can depend on when you order 
Duraglas beverage bottles. 


O COLS BEVERAGE BOTTLES 
Look better-Last longer 


OWENS-ILLINOIS GLASS COMPANY 
Toledo 1, Ohio * Branches in Principal Cities 


7-oz. Duraglas bottle with applied color 
lettering. ACL is supplied in one, 
two or three colors. 
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Bottling Co. 


_ above is one of two Barry-Wehmiller Super “NATIONAL” 
Bottle Cleaners in the bottling plant of Vess Bottling Company of 


St. Louis, bottlers of “Whistle” and Vess Billion Bubble Beverages. Here’s 


another example of a completely satisfactory B-W installation, known 


throughout the world for eflicieney, economy, and operating convenience. 


Long soaking, plus hydrodynamic pressure rinsing, with or without brushes, 
assures positive cleaning action, sparkling, clean bottles. Continuous soaker 
drive with silent chain, self-alignine bearings and lubricated washer chain 


provides smoother operation with almost negligible wear. 


Whatever your requirements, there’s a Super “NATIONAL” designed 
and engineered to properly serve your production and layout needs — six 
standard floor styles are available in various capacities. Write for all the 


facts, including free technical bulletin, today. 


BaRRY-WEAMILLER: MACHINERY CO, 


1950—Our 65th Anniversary St. Louis, Mo., U. S. A. 








J eoay’s soft drink advertising 


strategy may be likened to modern 


wartare Newspapers, magazines 
and billboards fire the heavy’ ar 
tillery salvos. Radio and television 
add air support. But, as in war, the 
off comes with the mop 

rations at the point of 


he cash registet 


crucial point and re 

tailers 1 re provided with 

enough ivnamic point-ol sale fire 

powel ) irn previously created 

advertising Impressions into actua 
sales 

With preparation costs of printed 

| ll-time high, one ot 

problems for bot 

lv their dealers with 

ial that is effective 

e desired re 

ive enough to 


lanket the bot 


these objectives 

through ing 
art work and litho 
the inusual 


Missio1 Dry 


Point-of-Purchase — 
The Crucial Point 


mission 
ORANGE 
a 











- -_- 

Here are three of the “combination” display designs developed by the 
1950 Mission point-of-purchase advertising campaign. At the left. in each. 
is shown the full design as it appears on the 18" x 25” wall display. while 
on the right is shown the portion of the illustration which is used for the 
three sheet Mission calendar. Note that the smaller design retains all the 
essential elements of the complete sales message. By making art work 
and lithographic negatives do double duty. Mission is able to buy 8-color 
display material for the cost of 2-color work. 














cost of the full-color display ma 
terial required by today’s highly 
competitive conditions, why couldn't 
the same art work and lithographi 
negatives be utilized to produce 
more than one type of point-of-pur 
chase display 

At first glance this seemed im 
possible because one of the new dis 
I 


series of 18” 


ay units under discussion was a 


x 25” wall pane ls, and 


the other a calendar with a space ol 


WHAT 
ARE YOU 
DOING 



















Ask about our 


KavQ 





Chocolate Beverage 


Franchise Plan 


which enables you to start with a mini- 
buy a sterilizer as you 
go, out of income from your chocolate 
we'll send you 


mum investment... 


business. Write us today... 
full particulars by return mail. 


only 12” and 14” 
lustration. The 


devoted to the 1! 
expensive litho 
yraphic negatives can be produced 
in any size from the art work, but 
once made, the negatives won t 
shrink or expand 

Kuehn went on to explain His 
idea was to create designs within 
designs, each comple te by itself, the 
smaller portion retaining all the 
essential elements of the complete 


Mission sales message 


SEPTEMBER... 
OCTOBER... 
NOVEMBER... 
DECEMBER... 
JANUARY... 
FEBRUARY... 
MARCH... 


The yearly six-months “head- 
ache" slack season is on! But 
there's a profitable way out 
for you and an ever 
increasing number of bot- 
tlers are using it to great 
advantage. Chocolate 

is the answer...choc- 
olate with the cus- 
tomer appeal of 
the popular na- 
tionally known 
KAYO trade 
mark. 






KAYO 
the leader in 
Chocolate Beverages 
for over 25 years. 


CHOCOLATE PRODUCTS CO. 


 we-¢? £2 O-3 FS BE CF 
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Wm. J. Kuehn. v. p. of Mission Dry 
in charge of advertising and sales 
promotion, is pleased with the 
economy of his new advertising 
line, and proud of its enthusiastic 
reception by Mission bottlers. 





Jim Jonson, leading commercial 
irtist, was called for consultatior 
and after weeks of study and ex 
perimentation the dual-purpose «de 
signs (shown in photos) were «d 
veloped Both the small and large 
designs are complete integral units 
Each shows the product Each s 


timely and topical 


Another Saving 


Actually the savings were carried 
one step farther. Not only were the 
art work and litho negatives made 
to do double duty, but additional 


displays bottle riders, danglers 


and a counter display card——were 


rinted on the same soft sheet, thus 


adding printing economies to those 


already effected ll in all, the net 
cost of these striking eight-color 
displays and ilendars was brought 
dow twenty-five per cent he ma 
terial was made available to the 


Mission bottlers at a price actually 
below the normal cost oft displays 
produced in only two or three colors 


Present indications are that the 


1950 point-of-sale Campaign Wil De 
| 

V ir the most successful in the 
ompativ's history Instead of pock 
mpany ni I ad } K 

eting savings, Mission Bottlers 

nos thout exception, | e bee 

ts K i’ ad int ie o the re tiv re 
iced unit costs t order more n 

7 } S he Se hese 
! t pu i 

' ’ } ’ h the ( ‘ S 

populal play I I ! t I 
That this added fire power at the 

front will be reflected in increased 

sales is already a toregone onclu 


sion. As Kuehn puts it 


“Point-of-purchase advertising Is 
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PATENTED STACKING 
STABILIZER KEEPS 


CARRIERS Rigid 


Prevents 
Wobble and Sway 


Solid Bottom Prevents Bottom 


Failures. A revolutionary new 
STACKING STABILIZER is the an- 
swer to wobbly, swaying bottle car- 
‘riers! This patented feature holds 
Morris bottle carriers absolutely 
rigid. It enables you to inake larger 
displays. Only Morris Step Up Car- 


rier has the stacking stabilizer! 


P . 
@ Stacking Stabilizer peantek \ 
wobble 
@ Fits all cases 
@ Ends breakage complaints 
@ Amply strong for multiple 
trips 
@ Safe stacking either vertically 
or in pyramid 
@ Safe and comfortable to 
carry 
@ Features trade mark on all 
four sides 
@ Simplifies checking loads 


@ Assembles quickly at bottling 
line 


MORRIS PAPER MILLS “ss 
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indispensable in the movement of plete selection of point-of-purchase ton, Texas, which climbed from the 








merchandise through retail outlets material for every conceivable type twenty first largest | S. me trop 
Regardless of how large a_ plant of purpose in all kinds of retail out olis in 1940 to fourteenth in 1950 
ind delivery fleet a bottler may lets—ineluding such diversified Following are the twenty cities 
have, or how much he invests in items as decals, thermometers ind their estimated populatior 
background advertising such “us coasters, ind pot holders ] New York 7,841,023 
radio, television, billboard, or news 2. Chicago 5.631.835 
papers, he cannot hope to maintain Census Figures Show 20 }. Philadelphia 2,000,000 
profitable turnover unless effective Most-Peopled Cities 1. Los Angeles 1,954,036 
well placed displays say the last The twenty [ S. cities having 5. Detroit 1,837,617 
vord to the consumer when and the largest population I been re 6. Baltimor 941,809 
vhere he is purchasing beverages ealed in preliminary Census fig 7. Cleveland 909 54¢ 
Missic back ip this policy by ires, recently released. Most sig ®. St. Louis 852,5% 
| new yottier tr con fiea ! vtr Vas sno ni He » D W ST ‘ 
10. Bostor 788, 
[ = ne aes a a 11. San Francisco T6038] 
HEADQUARTERS for 12, Pittsburgh i875 
" 13. Milwaukee 632.938 
. . : . al . 7 
|Compact, Inexpensive Bottling Equipment | 14. Hovsto: 600,000 
: a a , 15. Buffalo 576,506 
kor Stull Drinks * ee @ 16. New Orleans 5O7.R7TR 
17 Minneapolis 517,277 
18. Cincinnati 199,744 
19. Seattle 162,981 
| 20. Kansas City 153,290) 
| Incomplete returns 
| 





North Carolina Association 
To Meet 

Plans for the annual convention 
of the North Carolina Bottlers’ As 
sociation are now being formulated 
It vill be held Oct 18-19 at the 
Carolina Hotel in Pinehurst, N. ( 
and an interesting and informative 
meeting is promised by Frederick 


O. Bowman, Executive Secretary 





. for simplicity of design . . . for trouble-free 


| 

i 

performance . .. for sound value . . . for handsome 

Compare! appearance ... and you'll choose MS Equipment 
| 


for bottling fruit drinks, chocolate and other non- 


carbonated beverages. 


Illustrated above is the MS 10 tube filler. complete 





with MS engineered conveyor, polished stainless 


steel base. Capacity 120 cases per hour. Available | 


in a variety of sizes and capacities. 





write to ° 
7: hh , 7h , 7" “ — MISS DAD'S OF 1950 

M ACHINERY SE R\ ICE COMPANY She's June Myers, and she made 

her debut as “Miss Dad's” at the 

633 E. Main Street . Louisville, Kentucky recent convention of the National 

, Association of Retail Grocers. 
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SCHEMATIC LAYOUT 
“JBAS” WATER TREATING PLANT 


WASH WATER RETURN 
TO ACCELATOR 











SAND FILTER HYDRODARCO 
PURIFIER 


ntrol the QUALITY of the Water You Use! 


after day, you can maintain absolute control of the 
pais of the water you use with the “JBAS” Water Con- INSTALL THE JBAS WATER 
ditioning Plant! No more “off’’ tastes and odors. No more CONDITIONING PLANT 
troublesome organic matter or alkalinity. Ordinary or im- 
properly treated water can destroy profits and customer satis- 
faction thru excessive foaming, poor carbonation, loss of 
syrup flavors, and bad appearance. 


Cut returned goods to a minimum. Step up sales and profits. 
Investigate the many superior advantages of “JBAS” Water 
Conditioning. Send for Bulletin No. 1823 and our Water 
Conditioning Analysis Sheet. This valuable laboratory serv- 
ice costs you nothing! Write TODAY! 


© BETTER WATER CONDITIONING ° 
AND WASTE TREATMENT SINCE 


1894 
INFILCO INC. 


SALES OF mICeé&s IN TWeEN-TY s 1k raernRerrat cirTrres 


WORLD'S LEADING MANUFACTURERS OF WATER CONDITIONING AND WASTE TREATING EQUIPMENT 


September, 1950 








BOND CROWN NEWS 


TRADE EDITION FOR BOTTLERS, BREWERS AND PACKERS NO. 2 


CLEAN-SHEARING PROCESS MAKES 
BOND CROWN SHELLS BURR-FREE 4 BOND 


Bond scientists eliminate corrosion-inviting burrs 








( rosion is one of the worst enemies of protection to anyon handling bottles or 


crown caps. Recently Bond engineers cans after they are capped. It woids the 





have deve lope da clean-she ring proce ss 


for crown shells which minimizes a 


hazard of cut fingers of ultimate users 


major trouble-spot This is a typi il example of the way 


Bond scientists are working day in and 


AS sk sash Se ene cial tin Scie onl | 


There are no projecting burrs 


to invite corrosion. And, naturally crowns. These improvements are im 
° 
there is far less possibility of scratching mediately incorpor ited into the crowns provides extremely tough 
ind dusting in customers’ hoppering we supply to many of the country’s lead 
Of equal importance, if not of prime im ing bottlers of soft drinks, mixes, beers 


nee hors hee eye a EP . Scratch-resistant finish 


A new high-bake varnish ¢ specially devel 
“er oped in collaboration with Bond scien 





tists snow used on all Bond crowns. This 
yarn veormit kin it temperatures 
) » ot) ! i 
YY 
/ Lhe « I | uty of the spark 
\ ling B 1 litl rap mn th yu le of 
the ca I { ted in least. But 
a | \ BURRED h-bak h produces a protectis 
EDGE I 
| wvercoat which | far greater resistame 
, A 4 7 
* * 1 
tO COTTOSIOnN-INnViItin cratche than 
OLD METHOD BOND METHOD 





enamel generally used 
IN OLD METHOD of shearing crown shells, burrs at the base are common (illus 
trat ut left These burrs scratch and dust in hoppering, invite corrosion, may 
injure hands. In the new Bond process, these trouble-making burrs are eliminated 


OWNS GET BETTER ALL THE TIME 
i CROWN anv CORK CO. 


n 1M iy \\ 


In recent mont 


ped ontrotlec ppl 0 o es red fac ) ri ‘ 
Developed con Hed application of Developed \ DIVISION CONTINENTAL CAN COMPANY, INC. 
albumen film for positive adhesion for corrosion resistance at inside of 
skirt 16th and LOCUST STREETS 
Developed clean shearing of crown WILMINGTON 99. DEL 
Specified use of special steel with un ii sis 
shells to minimize scratching, dust and oe 4.8 
form tin coating for corrosion 
Wrosion at edg 751 OMAS BOULEVARI 
. oe resistance and rich ippearance 5 pt rt ae ing 
t 1 BL > 
Helped develop ultra -high-bake vat Developed electronic counters to as > e e 
nish to minimize surface scratching sure absolutely accurate delivery 3505 SOUTH CARROLLTON AVENUE 


Developed straight-line manufacture to assure highest NEW ORLEANS 18, LA 
standards of quality and cleanliness ° ° ° 

BOND CROWN CO. OF CALIFORNIA 
3101 EAST 12th STREET « LOS ANGELES 23, CAL. 
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PUT GINGER 


IN YOUR 


GINGER ALE 





SALES! 





Ginger Ale that brings your customers back 
for more and more! That's what Atlas Pale 
Dry Ginger Ale Extract can mean for you. 


ania - 
This pure extract from genuine Jamaica / 4 \ j L 4 \=5 


Ginger, 2 oz. strength, is hitting new highs —- OP ae 
in popularity this season. Let us send you V2, Duy 

a trial gallon today. If it doesn’t give you a 

new, finer, more authentic, more distinctive one. GINGER ALE EXTRACT 
Ginger Ale, your money will be refunded. - 

Order now! a ¢ 


, 2 
5 One HH lvedth An ersary 
Pigg “ nS 
“UniraN 


FIRST PRODUCERS OF CERTIFIED COLORS 


MOHRS TARE = COMPANY Enc. 
Li! HED 1851 
89 PARK PLACE, NEW YORK 7 1-13 E. ILLINOIS ST, CHICAGO 11 4735 DISTRICT BLVD., LOS ANGELES 1) 


ADORE + B 


. r 
City, M MINNEAP >H © ST. UC > SAN FRAP 
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BEHIND we TIMES ? 


Of course, it is. . 
True Fruit kind! 


. if you're not bottling the 


The leaders of your industry are alert to the 
natural’ trend of the consumer market and that's 
why they are bottling True Fruit Flavors. You'll be 
smart if you do the same, before all the best mar- 
kets are cornered by a trade name not your own! 


You have a name to be proud of and you can add 
new lustre to it by putting out the finest in True 
Fruit Beverages. You're sure of the best when you 
bottle P & S TRUE FRUIT 


CHERRY 
RASPBERRY 
STRAWBERRY 


Don’t guess... Use 7 & S 


POLAK & SCHWARZ, INC. 


667 Washington St., New York 14, N. Y. 


Midwestern Office: 173 W. Madison Street, Chicago 2, Ill. 
Representatives: Milwaukee - los Angeles - San Francisco 
Canadian Office: Polak & Schwarz (Canada), itd. 
1617 Dundas Street, W., Toronto, Ontario, Canada 
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"Geueoe 


The products of specialists 
in building America’s most 
complete and finest line of 


Watd 
hs 


electric beverage coolers, 
these two provide fast, low- 
cost, trouble-free cooling. 







Model "B” 


Made in 3 sizes—4, $, 6— 
wetordry operation 
Strong, durable construc- 
tion. Bonderized DuPont 
Dulux baked enamel finish, 
unobstructed interiors 
Available with or without 
drinking water equipment 


3 


Model "'DB”’ 


Made 4 siz 4. 6. 8 and 


nT 


Increase your beverage sales by showing 
your trade mark on these coolers. 


The BEVCO Company, Inc. 


3316-28 S. Broadway e St. Louis 18, Mo. 





ACID PROOF CARAMEL 


FOAMING TYPE CARAMEL 


Caramel Coloring 
for ALL TYPES of 
CARBONATED BEVERAGES 


Samples on Request 


D. D. WILLIAMSON & CO., Inc. 
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ric a aia ei 


Featuring 
Vista Dome Car 
Colorado Rockies 
Royal Gorge 
Salt Lake City 
San Francisco ABCB Meeting 
Yosemite National Park 
Los Angeles - Hollywood 
Riverside, California 


Grand Canyon 


September, 1950 


Join the 


American Bottlers of 
Carbonated Beverages 


OFFICIALLY APPROVED ABCB CONVENTION 


Special Train Enroute to and from San Francisco, Calif. 


OCT. 30 — NOV. 2, 1950 














Send for full details and colorful booklet 


Official Transportation Agents for 1950 A.B.C.B. 
Convention Special Train Program 


UNITED STATES TRAVEL AGENCY, INC. 


Not A Government Agency 


Dept. G, 807 15th St.. N.W.—Washington, D. C. 
Name 
Address 
City 


State 














In 'Frisco! 


Fun and Facts 








W, ARIED bottlers and supplymen, Discussions are also planned on 
facing another critical period in the ther of the industry’s major prob 
trade’ vell as the nation’s ms, including inadequate pricing 
histor have ample opportun nd high costs 
ty to refresh their minds and bod On the pleasure side, A.B.C.B 
( it the forthcoming s2nd an has arranged a series of social aft 
ial A.B.C.B. Convention and Bev fairs and entertainments bound to 
erage Exposition in San Francisco itisfy even the most avid epi 
October  througn Novembet 2 curean These will include banquets 
Che natior sociation has made dinner-dances sightseeing tours, 
sine ind pleasure” the motto ind special ladies’ functions 
of the 1950 meetit ind has care 
f mapped out plans to insure Special Tour Arranged 
t? ! itor ! pet Tull mea ires 
t bott For the convenience and enjoy 
Highlight of the business pre ment of those desiring a deluxe { 
ran ll be discussions by indi ation-convention travel package 
peakers and panel groups the S Travel Agency of S807 
irious phases of war economy Fifteenth Street, Washington, D 
nning. Participants will reveal ( irranging the A.B.C.B. Of 
he the bottled soft drink industry celal Special. This train is to i 
lid function during a long-term clude a Vista dome observation cal 
rt peace part war’ economy ind the finest of rolling stock, itin 
ind how individual bottlers would rary, and equipment 
tfected he Of il Special will make a 





Prmes Pham 





y, \ 'e e@covumsus BalTimone 
’ 
” N. invianarous ff * . 
' ~ 
O Denver al secre wasn GTO 
e 






cov.oaado 
SPRINGS 


San anTOMio® 
\ 


This is the interesting cross-country route to be taken by the officially 
approved . 





d 


Salt Lake City, and will return on 


quick trip west, via Chicago ar 


a more leisurely schedule, via Yose 
mite, Los Angeles, and the Grand 


Canyon ncluded in the travel 


package rates will be meals (except 
at San Francisco and Los Angeles 
and all hotel accommodations (ex 
cept at San Francisco 

Official Special pullmans will 
leave east coast points on the 
evening of Wednesday October 25 
forming a train in Chicago for de 
parture at 11:30 A.M. on Thurs 
day, October 26. After stops at 
enver, Salt Lake City and othe? 
scenic points, the Official A.B.C.B 
Special will arrive in San Francisco 
it 6:50 P.M. on Sunday, October 
29 the night preceding the start 
of the convention 

Following the convention, the 
Official A.B.C.B Spec ial train party 
vill return via Yosemite National 


Park, Los Angeles, Hollywood, and 





... A.B.C.B. Convention Special 
pullman train. Join the crowd! 
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RPE eM Mile R RLY. 6 


J. B. Maher, prominent Seven-Up Bottler 


. evew-UP TOWA , : ; 
HE ~e x ae ee 
— i riod ie: . a 
~ 
( Ls a * 
id Manet 3 — 


° as | oa 
rn 
| << 
Under the guidance of J. B. Maher, the Seven-Up 
lowa Company has enjoyed a sound growth over the 
years. On operations in five states, Mojonnier Carbo- 
Coolers help plants of the Maher organization pro- 
duce annually millions of cases of uniform Seven-Up 
The Mojonnier Carbo-Cooler cools and carbonates 
either water or mix simultaneously over smooth stain- 
less steel plates in minimum floor space and with 
minimum operating parts. Bulletin 181, describing the 
complete line of Mojonnier cooling and carbonating 
equipment, sent on request 


MOJONNIER BROS. CO. 
4601 W. OHIO ST., CHICAGO 44, ILL. 


Mojonnier Carbo-Cooler on 300-bottle-per-minute Seven-Up 
mix line, operating in the plant of the Seven-Up Bottling 
Company, Kansas City, Mo 


Mojonnicr CARBO-COOLERS 


ALSO SYRUP COOLERS AND WATER COOLERS 


America’s Leading Line of Stainless Steel Cooling and Carbonating Equipment 


















‘ITS DELIGHTFUL FLAVOR 
RINGS THE BELL 





That delicious NuGrape Soda flavor has a taste-tingling goodness 
that always rings the bell. Tops in its flavor class, tops in quality, 
NuGrape Soda builds sound, profitable volume for bottlers. 


The NuGrape Soda Prize Incentive Plan and its effective point- 
of-thirst advertising is helping our bottlers increase NuGrape sales 


to a new high. 





| BOTTLERS { 


the Grand Canyon, leaving San 
Francisco on the morning of Sat 
urday, November 4. 


Other Features 


Other interesting features of the 
officially approved convention spe 
cial train are 

e Round-trip first-class trans 

portation 

e Your choice 

d’hote menus 


e Seeing the Royal Gorge and 


of tempting table 


Hanging Bridge in the heart 
of Colorado Rockies 

Two half-day sightseeing trips 
at Salt Lake City 

Hear the famous organ recital 
in the Mormon Tabernacle 
Two days and two nights in 
beautiful Yosemite National 
Park 

Stopover in Los Angeles for 
two nights and one day visit 
and sightseeing 

Deluxe accommodations at the 
Biltmore Hotel including din- 
ner dance at the Biltmore 
Bow! 

Stopover at Deluxe Mission 
Inn in Riverside, California 
Full day sightseeing at Grand 
Canyon with all meals at El 
Tovar Hotel 

Use of pullman cars for stor- 
ing baggage during stopovers 
Transfer of all passengers and 


baggage where required 


All tips for group handling of 


baggage 

e Services of an experienced 
representative of the | S 
Travel Agency 


All told, the 1950 convention-ex 


wsition is being planned to serve 


is a combination fact- and fun 
fest. So make it your business 


and your pleasure—to attend it 





Next Month: Complete con- 
vention schedule—full listing of 
exhibitors with booth numbers, 
exposition floor plan, head- 
quarter hotels and special func- 
tions of supply houses, conven- 
tion speakers and panel groups, 
and other facts on ‘Frisco and 
the Convention-Exposition. 
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EVERY TESTED, PRACTICAL 


FEATURE DEMANDED BY 


| EXPERIENCED, cost conscious 


USERS 


iS BUILT INTO THIS 


| Entirely New 


CLARK Electric 


-CARLOADERS: 


¢ AUTOMATIC 
* ACCELERATION 


¢ STEERING COLUMN 
* DIRECTIONAL CONTROLS 


@ DEAD-MAN” SAFETY 
* CONTROLS 


«NO KICK-BACK™ 
* STEERING 


¢ PIVOTED STEERING AXLE 
ASSEMBLY MOUNTING 


© HYDRAULIC BRAKES 
© ROLLED STEEL UPRIGHTS 


~~ 


3000-Ib.CAPACITY > 


Qucreased Speed, 


and Wt te 


CLARK 


s+ BCLARK 


For complete 
information concerning 
this important 
advancement 

in the science of 
modern low-cost 
materials-handling, 
fill in and 

mail this coupon. 


1 INDUSTRIAL TRUCK DIVISION 
| Please send: () Elec setae Literature 


¢ 24-INCH LOAD 
* CENTER RATING 


@ HI-LO STACK” 
* UPRIGHTS OPTIONAL 


ELECTRIC ann GAS POWERED 


FORK TRUCKS 


+ CLARK EQUIPMENT COMPANY + BATTLE CREEK 121, MICH 


Movie Digest () Material Handling News 














HESSE “5-Wide Beverage Body” 


Delivers the Goods...at less cost per load per mile 





Delivery is Simple 
| We deliver at your con 
vemence. You save time 
and expense by ordering | 
truck chassis from your 
local dealer and sending 
| specifications to us for 
* Pat. No mounting and handling 
. We will deliver fully- 
2,495,447 equipped unit to you — 
or hold to be picked up 


| 
| 
| 
by your man | 





“Distinctive Truck Bodies 





Write or wire today for Complete Information and Prices. 


for Over Half a Century” HESSE CARRIAGE COMPANY 5 


VY Faster Loading & Unloading + Low roof height 


assures complete accessibility. 


VY Greater Payload Capacity + 250 cases. Functional 
design provides balanced weight distribution. 


Y UnderDek* Doors « Save drivers time and energy, con- 
serve space, eliminate working hazards. 








Model No. 5254 


SALES OFFICES 
E. 42 St., New York 17, N.Y 
141 W. Jackson Bivd., 


KANSAS CITY. MISSOURI Chicago 4, III 





CROWNS 


. As You Need Them! 
. When You Need Them!... 





Penn Cork & Closures. Ine. 
Evergreen 9.4416, 7, 8 and 9 


1155 Manhattan Ave Brooklyn, WY 

















Yoo-Hoo 


CHOCOLATE 
BEVERAGE 








Makes 
Repeat Sales 


Year round profits are 
yours when you distribute 
Yoo-Hoo. For this deli- 
cious chocolate drink. 
served hot or cold, has 

the kind of flavor and 
quality that makes it a 


12-month favorite. 


Write for complete details of 
the Yoo-Hoo bottling fran- 


| 
i 
1 
YO00-HOO : YOO - HOO CHOCOLATE PRODUCT 


\ City National Bank & Trust Co. Bidg 
i Room 404, Hackensack, NW. J. and Batesburg, S.C 
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talk of the trade NEW DISCOVERY... 
‘Cinienned ndaieliin # IMPROVES “CON ADE” 


ae oe CONVEYOR LUBRICANT 
warfare on a new front—Germany. In mid-August, 


the Bavarian Party, which headquarters at Bonn, de- 


. ~ - Lid e 
clared it would seek to impose a tax on Coca-Cola CONADE =" 
“because it competed with the famous Bavarian PROBLEM 


SETTLING-OUT 


beer.” The contemplated action poses a new problem 


for Jim Farley, head of the Coca-Cola Export Cor- este ta eae 


poration. longer affect "Conade." 
""*CONADE" remains 
CLEAR when diluted 


Advertising Must Be Consistent with water — will not 
settle-out. 
The complexion of the American family market 


is constantly changing and this is the one reason why 


advertising and promotion must be consistent. . . . ° What Is “Conade’’? 


There are approximately 40 million families in the A Scientific Wet Conveyor Concentrated 
U.S. By 1960, 24% of these (about 10 million) will Lubricant. 


disappear completely and be replaced. There will be 


more than 1,500,000 marriages this year . . . . over What “Conade” Does— 
125,000 new prospects each month for every con- TRIPLE ACTION — Cleans, Disinfects, 


ceivable type of product, new and old. Lubricates—!IN ONE OPERATION. 


+O BOE RATT: MOM nel Be Se 


News Briefs 14 REASONS WHY “CONADE" IS 
June shipments of crowns, totaling 35.1 million THE "SUPERIOR" WET CONVEYOR 

gross, were 16%, above May, and 14% above June LUBRICANT 

1949, according to latest Census Bureau figures. . . . 

More than 200 of the nation’s brewers, including - A Scientific Product—Not a Soap. 

nine of the top ten sales leaders, are now using non- . it Lubricates. 

returnable bottles. 104 of these are actively promot- . It Cleans. 

ing their products in the one-way container. . . . Out- . It Disinfects. 

put of frozen citrus concentrates during this fifth . Contains no alkali or injurious chemicals. 

year of the industry's existence will probably be 100 . Will not Gum or “Build-up.” 

times greater than during the first year, according to . Leaves no residue on botties or con- 

a prediction of the U. S. Agriculture Department. tainers. 

That's competition! . A liquid—No messy mixing problem. 


Free-flowing—heat or cold won't affect 


Newsweek magazine, in a recent article on the it 


rapid growth of the Grapette Company, Inc., dubbed 00. Gitte chee tien Gide Gi ete 


11. A Rust Inhibitor. 
12. Will not become rancid. 
13. Cuts Production Costs. 


B. T. Fooks, its president, as America’s ““Grape-Soda 
King.’ Shipments of returnable beverage bottles 
in June 1950 were 26% higher than in the previous 


month—an indication of big summer sales 
& 14. Increases Profits. 


Bottlers Association of Western North Carolina ‘ 
Now Used by Leading Bottlers. 


was organized last month. Officers are: Jack Barfield, 
Dr. Pepper Bottling Co., Asheville, president; R. E 





Manning, Royal Crown Bottling Co., Hickory, and Write - wire for full details. 


Nehi Bottling Co. of Salisbury, vice-president; Ed- SUPERIOR CHEMICAL PRODUCTS 
ward F. Deacon, Orange-Crush Bottling Co., Ashe- INC. 


ville, secretary; and Lee Frans, Pepsi-Cola Bottling Dept. NB, 123 W. Madison St. Chicago 2, Ill. 
Co., Hickory, treasurer 
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For YOU— 
MR. BOTTLER! 


“Vyace’ 


Products... 


STAINLESS 
STEEL 
SMALLWARE 


Batch cans, pails, meas- 
ures, funnels, strainers, 
and other small equip- ~ 
ment available in a va- ~ 
riety of sizes and types — 
for your syrup room. 





WATER POLISHER 


The ‘‘Common Sense"’ Disc Filter 
is designed to give your water the 
sparkling clarity you require for 
our beverages - at a low cost. 
tilizes filter paper, cloth, or as- 
bestos pads. 











FILTER PAPER 


Asbestos Pads and filter cloth for 
filtering your water, syrups, and 
acids. Working samples furnished 


| STAINLESS STEEL 
TANKS 


For storing and mixing your syrups. 
Sanitary construction - Vertical, hor- 
izontal and squat types. Standard 
tanks and special designs. 





Other “FILPACO” Products 
Portable Agitators, Sanitary Transfer Pumps, Stain- 
less Steel Measures, Sanitary Fittings, Tygon Tub- | 
ing, and Conveyors. 








WRITE TODAY FOR FURTHER INFORMATION and LITERATURE 


ae The FILTER PAPER CO. 


2414 S. Michigan Ave. 
Chicago 16, Ill. 








FIRST in 


INDIANAPOLIS... 


The 1950 consumer analysis of 
THE INDIANAPOLIS STAR 
and THE INDIANAPOLIS NEWS 
‘reveals Consumer Preference 
by Brands in Metropolitan 
Indianapolis. 


| ROOT BEER: 


Brond in 
order of 
Preference 











Families who use 





| 

| MASON'S 

| Barq 

| Mac's 

| Hires 
Dad's 

| Canada Dry 
Nehi 
Kroger 
McGahan 
Yukon 
Clicquot Club 
Miscellaneous 
Don't Know 


1,715 


4,270 3,626 

















1950 The Indianapolis Stor 
The Indianapolis News 


© It took less than one year for Mason's Old Fashioned 
Root Beer to win first place among all Root Beer 
in the Metropolitan Indianapolis market. 


ALL OVER THE NATION 


i's MASON’S 


OLD FASHIONED 


ROOT BEER 


PHONE - WRITE - WIRE 
for Particulars 


MASON & MASON, @ 


213 N. Desplaines Street 
Chicago 6, Illinois 





Telephone: 
STate 6-6926 
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Nelling 
Nants 


Ww: FREQUENTLY see the example of two salesmen 
who appear to be about equal in general qualifications 

-age, education, personal appearance, and attention 
to business. Yet one seems to get ahead easily, while 
the other lags behind. What are the reasons for such 
differences ? 

There are elements of luck which enter into many 
success stories. In the average case, however, we 
find that the salesman who forges ahead knows how 
to make friends and keep friends, while the other 
does not. A large percentage of all business is done 
through personal connections. Men are sometimes em- 
bittered over such relationships, and speak of them 
in terms of “pull” and “favoritism.” But it generally 
boils down to the art of being liked and trusted. 

The salesman who makes friends is essentially a 
“giver.” He gives freely of himself through the medium 
of courtesy, interest in the other man, helpful informa- 
tion, and other such intangibles as companionship, en- 
tertainment, and sociability. In this way he opens the 
door to smooth and easy selling. 

Most salesmen are too intent on one objective—to 
take an order. They forget the little things which pave 
the way for business. It is well to be business-like 
during working hours, but we must never forget that 
human relationships are the medium through which 
business is done. It is human nature to prefer to buy 
from people whom you like. 

The clever salesman makes it a point to know as 
much as he can about his customer’s business, so that 
he can talk in terms of you instead of 1, me and mine. 

Further than this, he sells his own character as con- 
sistently as the quality and sales appeal of his mer- 
chandise. His approach appears indirect, because he 
seems to enjoy his work and his customers seem to 
enjoy buying from him. 

A man must take his work seriously, yet he does not 
have to display tension in his manner. Tension in- 
dicates lack of confidence. It is the man who doesn’t 
seem to care whether he is employed or not who is 
always being offered jobs, and the same is true of 
the self-assured and confident salesman 

It doesn’t require any superior ability to build good 
personal relations. It simply requires the desire to 
give good service, and the capacity to make friends. 
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It’s a FLAVOREX fact: 


The real thing 
sells best! 


REAL fruit flavors for your brand— 


GAIN public demand and 
repeat profits. Give folks 
the real thing in your Black 
Cherry and Black Rasp- 
berry beverages. Made 
with FLAVOREX real 
fruit flavors, your drinks 
are better—much better. 


Way its made—makes it better 


Only the plump, finer 
fruits enter FLAVOREX 
“quality controlled” plant. 


Scientifically processed, 
FLAVOREX fruit flavors 
have all the coveted sweet 
freshness of the harvested 
fruit. Its the real thing for 
your trade. 

Taste-test it yourself. 
Write for generous samples 
of syrup—ready to bottle 

. or place trial order for 
Black Cherry and Black 
Raspberry. Stock crowns 
available. Prompt delivery. 


For the real thing in Loganberry, Blackberry, 
Strawberry and Fruit Punch, get it from — 


FLAVOREX* 


MAKERS OF FINE FRUIT JUICE FLAVORS 


302 S. CENTRAL AVE 


BALTIMORE 2, MD 











“The easiest way 


to buy Bonds...” 


MR. MARTIN W. CLEMENT, 


Chairman of the Board, Pennsylvania R. R, 






“The easiest way to buy bonds is through the payroll savings plan. We on the 


Pennsylvania believe in that plan. Labor and management, officers and em- 


ployees, over half of us are enjoying it. We believe that it is good for our country, 
that it is good for our company, and that it is good for ourselves and our families 


to have these savings.” 


lop executives of more than 20,000 large companies share 
Mr. Clement’s conviction that the Payroll Savings Plan 
is good for the country, the company, the employees and 
their families. 

Obviously it is good for the country. The monthly pur- 
chase of Savings Bonds by more than 8,000,000 Americans 
is building a huge fund of buying dollars that will be 
reflected in the sales curves of tomorrow. 

And certainly it is good for the company. The employee 
who puts a part of his earnings in Savings Bonds every 
month is not the type of man whose name appears fre- 
quently on the absentee or accident records. Serious savers 
are serious—productive workers. 

For the employee, the Payroll Savings Plan is a positive 


boon. It is the easy, automatic way for him to build finan- 


cial independence, provide for the education of children 
or save money for a home. 

If your company does not have a Payroll Savings Plan, 
here are two things you can do today: 

\ppoint a Bond Officer, one of your major executives 
the kind of man who picks up a ball and runs with it. Tell 
him to get in touch with the State Director, Savings Bond 
Division, U. S. Treasury Department. The State Director 
is ready with a package plan—application cards, promo- 
tional material, practical suggestions, and all the personal 
assistance your Bond Officer may need. 

Then make a note on your calendar to check the status 
of your Payroll Savings Plan six months from today —and 
you will be surprised and gratified at the high percentage 
of employee participation you will find, 


The U. S. Government does not pay for this advertising. The Treasury Depart. 


ment thanks, for their patriotic donation, the G. M. Basford Company and 
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RicHandsen 
RGOT BEER 
Rich in. Hover 


RICHARDSON 


Bottlers 
use 


Anchorglass 


Beverage Bottles 
with 
Applied Color Labels 


rics Root Beer bottles are rich in In uddition to their sales stimulating attrac- 


styling —rich in appearance —just as their tiveness, Anchorglass Beverage Bottles are 


contents are rich in flavor. Anchor Hocking is uniformly strong, accurate in capacity have 
proud to be a licensed supplier of these distinc smooth, accurate, tough fire-polished finishes 
tive crystal clear glass bottles with their colorful They re made to take the beatings of produc- 


permanent and economical applied color labels tion, handling and transportation ANCHOR HOCKING 
GLASS CORPORATION 
Anchorglass Beverage Bottles are available in all popular sizes, in crystal, amber or emerald Lencostor, Oh 
green glass, with or without applied color labels. Let us send you samples for test purposes 


Western Sales Headquarters: 8653 Atlantic Ave., South Gate, Calif. Branches in San Francisco, Seattle and Fresno 


September, 1950 








Management and drivers have equal responsibility in 


lowering the terrible toll of traffic on lives and property. 





AW vviv0 T going into the 


Without going into the statistics, 
it is a Known fact that accidents, 
both industrial and traffic, are the 
yreatest killers and maimers of the 
populace, responsible for more in 
juries and deaths than most of the 
killers like cancer and 


polio combined! And while disease, 


big disease 


which has been holding the 
hand on mankind, is slowly being 
forced to retreat as ways and means 
ire found to combat it, accidents 
are increasing. Yet full control over 
the latter is possible, and practical 
It simply means the assumption of 
full responsibility and an earnest 


desire to help cut down the accident 


rate 
\ well-k \ safetv enginee? put 
tt s wat Accidents are alwa 
Use by an unsafe erformance 
il insate physical conditi 
ymib tion of bott 
We are assuming, for the sake « 
revitv here, that the nvs il Cor 
lition of the bottlers’ trucks, from 
i safety standpoint (such items as 
tires, brakes, lights, steering geat 
windshield wipers, etc are up t 
the req lired standards Re missions 
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statistics, 


upper 


in these things, which inevitably 
produce accidents involving injuries 


and property damages, are also 


damaging to bottlers in the form of 
lost time, saies and bad publicity 


Management Responsibility 


There are few business invest 


ments that match the profits re 


turned on each dollar spent wisely 
for highway accident control 


teduction of accidents is good 


OUStness 


Traffic 


less economic loss 


’ 


accidents result in need 
tragic waste ot 
human life 

Reduction of accidents in your 
fleet needs a sound, practical pro 
yram-—-not just for a week or 





a 
month, but a program that is as 
mu i part of your continuous 
vear-round business operation as 
kee} vour books 

Yu ion't run vour business witl 
slogans, posters, films and other ir 
spirational messages. Slogans, book 


ets, posters, films, etc., have thei 
place i safety progran but 
there 8 é p 

It a the ottlh s resne sibility 
t it into effect a active nhignway 


safety program. A managed satety 
program keeps trucks rolling—de- 
creases maintenance and repall 
costs—-cuts operating expenses It 


builds good will! 
Every Truck Owner's 
Responsibility Threefold 


\ motor truck owner's personal 


responsibility in safety is three- 
fold: 

1—To the public. 

2—-To his employees 


;—To his business 
Management has a distinct re- 


ponsibility in highway safety to 


the public. Management owes it to 
society to help reduce suffering and 
hardship due to accidents—to avoid 
waste, carelessness and neglect. 
Management's further responsi 
bility is to its employees. This con 
sists of providing vehicles and 
equipment that are 


ife and 


mechanically 
it that these 
This is 


seeing te 


vehicles are driven safely 
important 

Drivers must be impressed with 
the fact that you place a high value 
on their safety as well as your 


property, and that you want safe 
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driving first and always. It can be 
achieved only through careful selec- 
tion, inspection and maintenance of 
equipment and the proper selection, 
training and supervision of drivers 
Management has a_ highway 
safety responsibility to its business 
\ well-planned safety program 
means more economical and efficient 
operation 
means: 
Selection of equipment 
Inspection ot equipment 
Maintenance of equipment 
Selection of drivers 
Training of drivers 
6. Supervision of drivers 
Safe transportation contributes 
greatly to efficient operation, con 
serves property, reduces lost man 
insurance rates and 


hou ‘s, lowers 


protects its investment 


Management Leadership 
Important 


Management large or. small 
must assume an active role in its 
own safety program. It should not 
give passive acquiescence, but 


hearty cooperation Management 


must be “sold” on the safety pro 
gram it is sponsoring. It must give 
sincere and adequate support, both 
moral and financial, to the employee 
who may be delegated authority to 


supervise its safety activity 


For Any Fleet a Safety Program 
Is a Must 


Any bottler can develop a prac 
tical and effective safe-driving pro 
gram for his operation regardless 
of its size or location, or make it a 
valuable addition to any general in 
dustrial safety program that may 
already be in effect 

For the large fleets, someone rep 
resenting management and having a 
special taler In Safety, plus execu 

isually employed to 
am. There is ample 
sucn a Safety execu 
fitable investment 
smaller fleet, however 
deals directly with his 
maintenance men 


i1ust observe the conditior 


He must employ only compe 
tent men. 
He must know the men before 
they drive. 
He must personally impress 
upon his drivers that recklessness, 
violation of the law or discourtesy 
to other drivers or the public will 
not be tolerated. 
The foregoing constitutes the 
fundamental responsibilities which 
truck 


successful 


must be assumed by any 


owner in initiating a 
highway safety program 

How such a program may be de- 
veloped and carried out will be 
found a little further on in this 
article 

Operators who apply a practical 
program of accident prevention 
have : 

1. Lowered accident frequency 

2. Reduced operating costs 
Saved life, limb and property 
Built up good will 
You, too, can achieve 
good result from a simple, prop- 
erly planned and directed safety 
program 

Here is how you do it—in three 
fundamental steps: 

1. By maintaining vehicles in the 
safest mechanical condition 

2. By proper selection, training 
and supervision of your drivers 

3. By creating and stimulating 


similar. 


“safety consciousness” within your 


entire organization 


Right Truck For the Right Job 


Vehicles should be of practical de- 
sign to promote safe operation and 
be so constructed as to properly 
carry the loads required of them 

If your own experience has not 
proven to your complete satisfac 
tion that the vehicles you use are 
best suited to the job they have to 
do, seek expert advice—from your 
dealer and the truck factory behind 
him—consult your fellow bottlers 
with operations similar to yours 
Selection of vehicles of proper per- 
formance ability and capacity saves 
money and prevents accidents. 

Safe driving, even for skillful and 
experienced drivers, is made more 
difficult when vehicles of incorrect 
design are provided or when con- 
struction is too light for the load 
to be carried 

Be safe—check the vehicles and 


their loads and do not overload. 
Regular Vehicle Inspection a Must 


A regular system of “preventive 
maintenance” in the hands of a 
properly trained mechanic, in a fleet 
shop, dealer, factory branch or in- 
dependent repair shop, is an im- 
portant requisite to safety 

To keep vehicles in good mechan 


The bill for this preventable accident was $3600.—$600 for the load and 
$2000 for the truck. The cause: a runaway made possible by leaving the 
truck in forward gear and brakes that did not hold. 














TOGETHER—WE CAN DO IT 


selling tranchised drinks? Are 1. A most substantial margin of profit. 


you interested in the solid advantages ot plus 2 Strong advertising backing 
sales without extra overhead ottered by a : : : 
3. The finest name in soft drinks, with 


1] kr y of { ) k] , 
natvionauy KNOWN ying aie an Sparkling m oe 
, established consumer recognition. 


water? Then White Rock ofters you a once 
4. Scientific quality control. 





in-a-lifetime tranchise opportunity 1oOwn-to 
earth help in your territory 5. A world-renowned trademark. 
) ly urged hone t/fred Y. Morgan; 
| t and General Manager, W/ Rock Corporation, 
ae ) ] } ) 
+ ae One Park Avenne, New York City lephone Murrey Hill 4-3210 
\ A.) -—~ . 
UT ead 
74 


~~ 


ws EA bo 
NWA) Kal] 
ees Whre KOCK 
SOLA s 


ON 


OG Sparkling Water - Pale Dry Ginger Ale 
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ical condition, a plan of inspection 
at regular intervals should be insti- 


tuted. All drivers should be in 


Si} 


structed to report immediately all 
mechanical defects coming to their 
attention 

One bad accident due to an un 
safe mechanical condition fre 
quently costs more than several 
years of inspection and preventive 
maintenance applied to the same 
truck. 

Prompt remedial action must be 
taken by management on drivers’ 


complaints regarding defects in 
vehicle operation between regular 
inspection periods. Perhaps _ the 
“soft,” 


tem is overheating. Why wait for 


brakes are the cooling sys 
the inspection period when preven 
tive maintenance is sound opera 
tional practice? 

Vehicles damaged through acci 
dent, no matter how slight, should 
be repaired promptly. Do not gam 
ble with traffic safety; it involves 
(1) your driver, (2) your truck, 
the cther 


vehicle, and (5) it will cost you 


» 


(3) the other driver, (4 


money 

Follow this plan and many break 
downs will be avoided—and every 
safely, efficiently 


vehicle utilized 


and profitably 
Select Your Drivers with Care 


Fleet owners should realize that 
the best insurance against highway 
accidents is to select competent, 
well-trained drivers 

Here again it’s management’s 
responsibility. Investigate and test 
each man to determine his driving 
ability and his physical and mental 
fitness for the job 

Select only applicants who are 
amenable to training and who can 
be educated in the safe handling 
and care of your vehicles in traffic 
and on the highway 

When 


selecting drivers, special 
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consideration should be given to: 
1. Previous safe-driving record 
Good character 
Sound judgment 
Reliability. 

Applicants should also undergo 
a thorough medical examination to 
determine whether they are quali- 
fied to drive from the standpoint of 
physical fitness. Driver qualification 
set up by the Interstate Commerce 
Commission must be met where ap 


plicable 


\e 


For bottle washing—and for bot 

tle washing only! Solvay ANCHOR 

ALKALI 18 a specially compounded 

product, made to give you sparkling, 

spotless, gleaming bottles. This special 

cleanser leaves bottles clean, sterile and 
—thanks to its special rinsing properties— 
completely free from specks, spots and dulling 
film. Solvay ANCHOR ALKALI is economical to use, 
too consumption per unit number of botles 
washed is unusually low. So specify Solvay ANCHOR 


ALKALI—the quality boule washing compound 


For 
Bottle 
Washing 


Only! 


Training the Driver 

Bottlers (large or small) should 
provide a complete training pro- 
gram for their drivers. Don't think 
Joe knows—be sure Joe knows! In- 
dividual training is the most effec 
tive. 

It is entirely reasonable to expect 
the results obtained in driver train- 
ing will reflect only to a reciprocal 
degree the recognition and en 
couragement given by management 


(Continued on page 59) 


ANCHOR 
ALKALI 


A SOLVAY Special CLEANSER 


SOLVAY SALES DIVISION 
Alved Che & Dye 
40 Rector Street, New York 6. N Y 
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BETTER “BETTER! 


WANT TO KNOW WHY? 


Consumers naturally go for carbon- 
ated beverages that taste better. And 
it’s a fact that Merck Citric Acid 
brings out the flavor of a good bever- 
age—makes a good flavor taste better. 


* * * 


Other Merck Products for the Bottler: 


Lactic Acid 
Mineral Salts Phosphoric Acid 
Sodium Benzoate 


Sodium Citrate Partaric Acid 





New York, N. Y. + Philadelphia, Pa 
St. Louis, Mo. - Chicago, Ill. - Elkton, Va 
Los Angeles, Calif. 


In Canada: MERCK & CO. Limited 
Montreal - Toronto - Vallevfield 


Merek Citric Acid 
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MERCK & CO., INC. 
Manufacturing Chemists 
RAHWAY, N. J. 








THEY MAY BE JUST 
CROWNS IN THE CARTON 


All crowns look pretty much alike, no matter whose carton you may 
happen to open. With a few simple pieces of machinery almost 


anyone can turn out a product that Jooks like a good crown. 
g 


\ 
\ 
The Crowns you use play an important part in your operiking 
. and profits. They must be made with precision accuracy to \ 
maintain smooth, trouble-free production on high-speed bottling ines. And 


every single crown must seal perfectly to protect the quality and flavor of the b&verage right up 


\ 


until the time the consumer drinks it. \ 


It’s a matter of record that year after year bottlers and brewers useVar more 





CCS Crowns than any other kind. That wouldn't be true unless they found them\the most 





satisfactory and profitable to use. Crown Cork & Seal Company, Baltimore 3, Med. 
\ 





Originators and World's Largest Makers of Crown Corks. 


PLANTS AT: 
BALTIMORE @ ST. LOUIS @ LOS ANGELES @ SAN FRANCISCO 


Branch Warehouses throughout the Nation! 


SERVES THE BEVERAGE INDUSTRY 


® with crowns of dependable quality 
® when you want them 


@ where you want them 
® first in sales... first with every important 
improvement in beverage sealing 


VISIT US at the ABCB Convention in San Francisco, October 30 -November 2— Booth 113 
Hospitality Room: Franciscan Room — Sir Francis Drake Hotel 
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’* overbuy- We are now TT 4 
x So anathe ee al his schedule. 

‘ in delivery 
ven ° acess i delivery—and the best e cumggeet4 
wor a : sn ottlers’ Bodies are %¢ 
work wi 
equipment..-- 


i mu 
for longer wear—things you 


/ 
WI DE ana Lots Lower 


The New HERMAN 
BOTTLERS’ BODY 


The Herman “5 Wide” Body leads the industry in practical 


‘ P ° . 
features Lots more pas load capacity on Same-size chassis eee 
top deck in easy reach...handle more cases in less time... 


lower delivery costs per case . . . more profits. And eye-appealing 


streamlined beauty that attracts favorable attention to YOUR 
product. ——— i 
Write TODAY for literature =" 


(r 
| 
and detailed information 


i <n 








HERMAN BODY CO. - 4400 Clayton Ave. - St. Louis, Mo. 
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it may ave a serious and costly 


accident 
The Need For a Safety Supervisor 


\gain, it is management’s re 
sponsibility to see to it that drivers 
are properly supervised under dele 
vated authority or otherwise 

The “safety supervisor”. should 
develop cooperative employee-man 
agement relations, encourage will 
ing compliance with company poli 
cies and cultivate a desirable atti 
tude—as well as the “know how” 


on the part of the drivers. He must 


WW 
Mp 


= 


be delegated all necessary authot 


ty consistent with his position, A 


record of the drivers’ accident his 
personal characteristics 
should be maintained to enable the 
supervisor to study and handle the 
drivers intelligently 
In small fleets, these supervisory 
duties must be carried on as a 


time activit) 


ayer 


Tor 
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contests and awards, or other in 


excellent means for obtaining con 


Keep the subject alive within be properly planned and 
our organization by means of bul ingly conducted 


letin board notices, posters, safety 


Driver Responsibility 


spirational effort. Periodical meet 


ngs with your drivers provide an It is the responsibility of the 


driver to achieve safe vehicle oper 


structive discussions on safety; but, ation. 


to be effective, such meetings must This responsibility he owes to 


HOCOLATE SOLDIER 
helps you 


njoy more profits 


utritious and Delicious 
— our private blend contains finest 
imported cocoa and non-fat milk solids 


se your OWN BOTTLES 


with Chocolate Soldier Crowns 


equest samples and facts 
about the big Chocolate 
Soldier parade 


Cc 

E 
N- 
dicen 
U 

he 

Y 


Citrus Propucts Co. 


11 E. HUBBARD ST., CHICAGO 11, ILL 
REG. U.S. PAT. OFF. 








himself...his employer his fel- 
low men. 


The responsible driver takes 
pride in his work and his safety 
record. He co-operates cheerfully 
and intelligently in helping to make 
management’s safety program 
work 

The responsible driver looks be 
yond the “load 'er up,” “deliver 
“collect,” “hurry back” formula. He 
strives for more efficient and eco 
nomical operation of his vehicle 


he regards himself as the trusted 


J ST the other day we received 
that compliment from one of our 
“bottler” accounts. You, too, can 
count on that double benefit 
crystal-clear bottles and extremely 
low bacteria counts when you use 
Oakite Boule-Soak. 

Specially compounded for 
use in soaker or hydro-soaker 
washers, this highly-active deter- 
gent... Oakite Bottle Soak... 
completely removes dried-on de- 
posits and gummy residues. At 
the same time, Oakite Bottle-Soak 
chemically sterilizes bottles to 
give you low bacteria counts. 


brochure F 4176. FREE! 


2) 
o 


bacteria counts 


steam costs). For the complete “Bottle-Soak 


personal representative of his em- 
ployer in his relations with fellow 
highway users, with customers, pe- 
destrians...he’s a courteous and 
ave driver 

It is the driver’s responsibility to 


prevent 


accidents. Regardless of the 


ction of others regardless of 
who is at fault the responsible 
driver knows that highway acci- 


dents result in human suffering 
They 


ployee ( ompensation 


property loss involve em 
increase 1n 


surance costs delay deliveries 


“Bottle-Soak beats anything 
we ever tried for getting 
bottles clean and keeping 


low” 





FREE booklet tells how to get low-cost 


boule washing and low bacteria counts 


In addition to those two desirable features, Oakite Bottle-Soak helps 
prolong washing-solution life. It reduces foaming (helps cut down costly 


overflow ). It minimizes lime-scale build-up (helps hold down power and 


story send for descriptive 


OAKITE PRODUCTS, INC., 264 Thames St. NEW YORK 6.N.1 


OAKITE 


SPECIALIZED INDUSTRIAL CLEANING 
MATERIALS + METHODS + SERVICE 


chawal Service Representatives in Principal Cures of U.S. & Canada 


destroy good will...result in finan- 
cial loss. 

The various things that add up 
to driver responsibility result in a 
sound safety program. Developing 
driver responsibility is the job of 
management. You can plan safety 

but he must achieve it. 

It can’t be done in “one easy 
lesson.”” There must be a program 
. follows 


that inspires, . .teac hes. 


through and manages. 

Management (large or small) can 
discuss the following driver respon- 
sibility program at driver meetings 

emphasize the various subjects 
on bulletin boards impress them 
in pay envelopes...present them in 
periodic short talks, or short letters 
direct to the driver’s home. This 
last method is effective. Joe Driver 
says to Mary, ‘“Look—the boss is 
thinking about us and telling us 
how to drive safely and avoid acci- 
dents!” 

Any program designed to develop 
driver responsibility should unde) 
line the following things which safe 
drivers must practice at all times 
under all conditions: 

1. PHYSICAL FITNESS 


ical condition has a direct bearing 


Phys 


on the functioning of the mind, 
judgment and general mental atti- 
tude of the driver. Keeping physi 
cally fit at all times is an important 
aid in the exercise of responsibility 
Two factors more than any others 
contribute to physical fitness: 

a) SLEEP-REST. There should 
Phys 


must be had to ge 


be regular hours for sleep 


ical relaxatior t 
proper rest. Sleep of sufficient du 
ration 1s the best way to obtatl 
rest. Any driver who fails to get his 


p is not fulfilling his 


required slee 
omplete responsib: lity 


b) RECREATION. Every driver 


form ofl 


as a driver 


should nave some recrea 


ion that gives him complete change 
of thought and physical exercise 
However, the recreation time should 
ot encroach on the sleey rest time 
Every driver should choose the type 
of recreation he enjoys most 

2 DROWSINESS Falling 
isleep accidents are usually of the 
more serious type, 


so extra precau 
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FOR PROMPT ACTION 
ON A COOLER PROGRAM! 





44 ‘‘on-the-spot” locations 
ready to help you set up a sales, 
service and financial program 
for Beverage Coolers! 


Close to you—and close to the beverage 
cooler problems in your locality—there’s a 
Kelvinator distributor who is a beverage 
cooler specialist! Let him show you how he 
can assist you with the sales, service and 
financing of a Beverage Cooler Program. 
Hell be glad to explain how Kelvinator’s 
no-down-payment “Meter Plan” enables 
your dealers to use—and own—a cooler for 
as little as 37¢ a day. For full information on 
getting started, just fill in and mail the 
coupon below. 


Beverage Cooler Department, Nasn-Kecvinaton Componation 
14250 Plymouth Road, Detroit 32, Michigan 


Gentlemen: Please send me pricing information on the new Kelvinator Bey erage 
c Paste Cooler, Also send me without cost or obligation your illustrated booklet “Botthers’ 
wt ae Sone Operating Guide™ containing information on how to sell, service and finance my 


on penny postcard and own Cooler Program 
mail today! 


oo 
TO, cerns 
Gt 


this booklet crammed full 
of valuable information on STREET ADDRESS 

how to sell, service and 

finance your own Cooler STATE 


Program 
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ions should be taken by the arivel 
to prevent drowsiness. These pre 
cautions are not optional; they are 
definitely the driver’s responsibility 
Under no circumstances should the 
driver continue driving if he hi 


vecome drowsy. Any normal persor 


may feel drowsy while driving 


Drowsiness may develop shortly 


on a long 


after a heavy meal o 
straight run when driving becomes 
monotonous. To clear his head wher 
drowsy, the driver should first fill 
the cab of the vehicle with fresh 
iir. If he still feels sleepy he should 
drive off the highway and stop ur 
period of drowsiness di 
ALCOHOI!I 


rasoline do not mix.” Every. re 


Alcohol and 


ponsible driver should be required 
to govern himself accordingly 
1. LICENSE The 


driver will carry his chauffeur’s li 


responsible 


cense always and will be sure that 
ill registration or permit plates are 
readily available for federal, state 
or local Inspectior 

» PREPARATION Before 
irting his engine, the responsible 


iriver will guard against the possi 


bility of a road mishap by making a 


prior routine check of such impor 


tant items as the distribution of the 
load, condition of the steering geal 
res, brakes, lights, windshield wij 
ers and horn. He will see that hi 
equipped with the re 
quired number of flare fuse 

6. STARTING The responsi 
driver will permit the engine 
warm up before starting his triy 
He will start in low gear and 


yraduallyv accelerate his engine, tin 


y the clutch applicatior mn tu 
for quiet shifting to each ! ne 
year until the vel ‘ brougt 


I the res] 
Drhity t the driver to drive 
peed afer 4 r the tT 
| id irtace cle sity raft 
ind degree of visibilit 


8. CHILDREN The responsi! 
driver will approach children a 


pass through pedestriar 


tiously. He will be prepared fot 
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Situation, such as the sudden dart 
ing of a child from the sidewalk 
into the street Excessive blowing 
of horn is undesirable 
dren should be warned 

9. ELDERLY PERSONS The 
responsible driver will be particu 


ary careful to give elderly persor 


the right of way 
10. POSITION ON HIGHWAY 
The responsible driver will main 
tain his proper position in the line 


of traffic while going straight ahead 





or while making a right or left-hand 
urn 
ll. FOLLOWING 


ing a vehicle the responsible drive) 


When follow 


4 


will maintain a safe distance \ 


sate distance should be determined 
by the condition of the road sui 
tace, the speed of travel, vis bility 


the weight of the load and the brak 
ing ability of the vehicle 
12. CLEARANCE—The respo1 


ible driver will endeavor to mai: 


ind on both sides of his vehicle 


Ls. LOADS—lIf the vehicle car 


rie i high oad tne responsible 
driver W determine I ht 
heck all ‘ ra t ( ! t 
etore di ! tn I t 

Marance ( ol tra ! 

an ! He 1 alse ect th 
oad proj Wwe ht iti 
re a tl T T ~ re eriv sec re 


il i Ins nains, ropes 


16. MIRRORS — 1 


é respons 


not depend entirely upon his reat 
view mirror for judging clearances 
Mirrors should be used only as an 
aid. Mirrors should be properly ad- 
justed and kept clean. 

17. INTERSECTIONS When 
approaching an intersection, the re- 
sponsible driver will make a quick 
survey of all traffic conditions. He 
will enter and cross only when he 
can clear all vehicles and pedes- 
trians safely. He will assume that 
the other fellow has the right of 


18. TURNING 


right, the 


When 


responsible driver will 


turning 


Keep as close to right-hand side of 
road or street as is possible For 
left turns, he will ke ep to the center 


line. He will signal in advance (ay 


proximately 200 feet) for directior 
changes, and will slow down gradu 
illy to avoid blocking traffic and 
wait for oncomfng traffic to clear 

19. CURVES The 


driver will slow down before enter 


responsible 


ing a curve and accelerate gradu 
He will keep to 


and will not 


ally as he rounds it 
the right, stay in line, 
iss, park or make a “U” turn ona 
ive 
9 


20. NIGHT DRIVING—-The re 


Ponsible driver will see that bot 





headlights are lighted and that the 
beams are properly adjusted to driv 
conditions. He will switct 
quickly to low beam tor oncoming 
trafh He will not exceed a speed 
mit that will permit him to stop 
thin the distance of the objects o1 
headlights 


hazards revealed by his 
2921. FOG—When fog is encoun 
tered, the responsible driver will de 


headlight 
causes bright lights to reflect into 


beams Fog 


ress his 
the driver’s eyes. Speed should be 
educed consistent with visibility 
22. FUSES, FLARES AND 
PORTABLE REFLECTORS 
Should the responsible driver be 
talled on the highway at night, he 
ght fuses quickly and _ place 
them at traffic side of vehicle botl 
front and back. While they are 
burning, he will place one lighted 
ire or reflector not less than 100 
feet behind and another the same 


distance in front of vehicle. The re 


National Bottlers’ Gazette 





MILLER HYDRO 


BOTTLE WASHER 





Best Bottle Washer Anywhere. It looks better . . . It dasts better... It 
operates better—and above all—it cleans bottles better. Miller Hydro 
Bottle Washers handle all size bottles and are available in 30 to 300 
bottles per minute capacities. Write today for complete information on 


the economical Miller Hydro Bottle Washer. 


EMPTY BOTTLE INSPECTION LIGHT 


TYPE C and CL. A thoroughly tested light that provides maxi- 
mum efficiency in visually inspecting empty bottles. Fits 
into any conveyor line. Easily installed. Equipped with 
chrome plated metal mirror to inspect for chipped 

neck bottles. 





FULL BOTTLE 
INSPECTION LIGHT 


TYPE F. The perfect light for full 

bottle inspection. Cut-out shields per- 

mit the use of light strong enough to shine 
clear through the bottle and its contents, yet 
never blinds the operator. 


CASE AND CARTON PACKER 


MODEL B. A completely automatic case and carton packer which 


packs both 24-bottle cases and cartons of sizes ranging from 6 
ounces through 12 ounces. Extremely compact. Fits into any conveyor 


MILLER HYDRO CO. 5 


BAINBRIDGE, GEORGIA, ® U. 


line. 




















FURST 


AROOR | 
WEDG-WALLS 


are Bottling’s 
most important 
development 


Take a good look at this Thatcher bottle and you'll 
see why Wedg-Walls are the outstanding develop- 
ment in bottling history! 


a 
Y Actual LIFE-SIZE 
WEDG-WALL beverage bottle 





KN 
PORCELAIN-LIKE 
“PYRO-GLAZE’’ LABEL 


Notice the special wedge-shaped sidewalls — how 
they form one strong unit with the solid base and 
give a lower center of gravity. Then examine the 
smooth, fire-polished lips. All these are reasons 
why Wedg-Walls last longer — why they give you 
more round trips for your bottle dollar! 






‘J 
4 


7777777 





STURDY : Let a Thatcher representative personally demon- 
WEDGE-SHAPED , strate the vast superiority of Wedg-Wall bottles — 
SIDEWALLS > \ show you why the amazing Wedg-Wall construc- 
\ tion results in extra trips for every bottle you buy. 
~ Write, wire or phone your nearest representative 
today. ‘ 
T.M. aoplied for 
f WwW 
tt 
Pé 
ie 
LOW CENTER OF GRAVITY A 






Yi SOLID BASE & WALL 
JP -FORM ONE STRONG UNIT 





THATCHER GLASS MANUFACTURING COMPANY, INC. 
Elmira, New York 
Tactories Fimira, N. Y., Olean, N. Y., Streator, I! 


Sales Offices: Baltimore, Boston, Buffalo, Chicago, Cincinnati, Cleveland, Detrost 


New York, Philadelphia, Pittshurgh, Rochester, N. Y., St. Lows St. Paul 
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sponsible driver will consult state 
regulations with respect to placing 
of all warning signals. 
23. UNAUTHORIZED 
SENGERS 


of the driver to refuse to carry any 


PAS- 
It is the responsibility 


unauthorized passenger 
24. “HITCHERS”—S hould 


ull UM 


\" 
\, 


person hold on to vehicle for a ride, 
the responsible driver will pull to 
the curb and stop before ordering 
the person to get off 

25. DISTRACTIONS-—I f 


versing with an authorized passen- 


con- 


ger, the responsible driver will keep 
his eyes on the road and his hands 
When 
maps, he will pull to the side of the 


on the wheel. consulting 


road or curb, and the same holds 
true when he is writing, rearrang- 
ing load, ete 

26. STOPPING 


should be 


The driver 
able to stop his vehicle 
safely within the clear distance 
ahead with due regard to his weight 
or load, brakes and road conditions 
27. BACKING—The 
back his 


when necessary 


responsible 


driver will vehicle only 
since there is risk 
every time he 
sible, he 


front so 


does so. Where pos- 
will leave enough room in 
vehicle can go forward 
from a parked position. If necessary 
to back up, he will make sure noth 
ing is behind him 

PARKING While 

| 


the responsible driver will not abuse 


parking, 


tires bystriking or rubbing the curb 
He ll turn back of front wheels 
ip hill, and. toe 

parking 

asCs he 

parking 

Drake rely t. He will park 
ynly on the proper side of the street 
29. ENTERING VEHICLE 
The re sponsible 


his vehicle from the curb 


driver will enter 
and leave 


side 
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30. PULLING 
The 
great care when pulling from the 


FROM CURB 


responsible driver will uss 


curb into traffic 


31. PASSING 
driver will 


The 


exercise caution 


responsible 
when 
vehicles on 


passing the. highway, 


when approaching hillcrests, and 
when going around curves. He will 
pass another vehicle only when the 
sight distance is ample and there 
is sufficient space to do so 
32. CHANGING VEHICLES 

Should it become necessary to 
change vehicles on the highway, the 
responsible driver will check the re- 
placement vehicle as to its brakes, 
windshield flares, 


horn, wipers, 


fuses, flags, etc., and make notes 
and report promptly all serious de 
fects. 

33. REPORTING DEFECTS 
The responsible driver will observe 
the performance of his vehicle and 
report any defects that develop dur- 
ing the driving period 

34. IN CASE OF ACCIDENT 
Should the driver be involved in an 
accident resulting in personal in 
jury to anyone, it is the driver's 
responsibility to render all possible 
assistance in securing aid for the 
injured. If medical aid is required 
and a police officer can be reached, 
the driver should request the police 
officer to call for medical assistance 
In the absence of a police officer, 
the driver should call the telephone 


operator, tell her of the need for 
medical assistance and endeavor to 
obtain it. The driver should be sure 
te describe the exact location of the 
accident, such as the name of the 
street or highway, nearest intersec 
tion or distance from the nearest 


village or town. The driver should 
not lose his temper or argue with 
motorists or persons involved in ac 
cidents. The accident has happened 

the next step is to get the details 
in an orderly and gentlemanly man 
ner. A driver’s conduct at the scene 
of an accident often has a distinct 
bearing on the ultimate disposition 
of a case. He should get the names 
and addresses of as many witnesses 
as possible. It is not advisable to ap 
proach anyone with the question, 
“Did you see the accident?” Quite 
frequently persons not actually wit 
nessing the accident can furnish 
helpful information incident to the 
accident. The driver should get all 
license numbers and note the make, 
model, etc., of all vehicles involved 
He should fix in his mind the exact 
take 


pacing off dis- 


position of all vehicles, and 
measurements by 
tances from curb, crosswalk, center 
intersection, 


of highway, nearest 


landmarks, etc. He should make 
written notes of such measurements 
He should not 


discuss responsibility nor should he 


for future reference 


sign any paper or make any settle- 
ment at the scene of the accident 


Take time to be a safe driver! 





BIGGEST BEVERAGE TRAILER? 





Said to be the largest beverage trailer yet manufactured is this Specialty 
Engineering Co. (Philadelphia) unit, recently shipped to the Coca-Cola 
Export Corp., Yokahoma, Japan. Almost forty feet long, it is a 4-case wide, 
6-case high unit. and has a capacity of 594 cases. It features an extended 
skirt for use as a running board or catwalk. 
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THIRSTY OR NOT <= 





In a few years Grapette bottlers have built throughout 


America a beverage empire serving countless millions. 


History offers no parallel, no approximation. 


Same quantity as in more than 
50% of all soft drinks consumed 


/ Avveatiseo 
AMERICAN 
MEDICAL 

Association 

PUBLICATIONS 


THE GRAPETTE COMPANY, INC. 





CAMDEN, ARKANSAS 
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California-Nevada Bottiers Seek 
Sugar Price Protection 

The bottled carbonated beverage 
industry of California and Nevada 
is asking the sugar industry to ex- 
tend its “Canners Sugar Contract,” 
which provides valuable price pro- 
tection, to the bottling industry, as 
well. This action was taken when it 
was learned that the contract, for- 
merly extended exclusively to can- 
ners, was being offered the ice 
cream industry. The contract, as 
operated with canners, and now 
with ice-cream manufacturers, per- 
mits users to contract for a given 
amount of sugar to be used within 
a specified time. If the price ad- 
vances during the life of the con- 
tract, the purchaser pays only the 
contract price, but if there is a de- 
cline in price, the purchaser pays 
the lower price at the time of de- 
livery. 

Bottlers have no objection to can- 
ners and ice cream manufacturers 
having such a contract but-are ob- 
jecting strenuously to being “left 
on the outside.” Sugar refiners have 
been contacted at top levels and in- 
dividual bottlers are being urged to 
insist that they be granted the same 
terms as enjoyed by other branches 
of the food industry. 


INTRODUCING SKIPPER 


Skipper, a new 6-flavor beverage 
line packaged in 834-oz. ACL bot- 
tles, has recently been introduced 
by the Big Joe Bottling Co. of 
Toledo, O., throughout Northwest- 
ern Ohio and Southern Michigan. 
Three-color front label was de- 
signed by the ACL Design De- 
partment of the Owens-Illinois 
Glass Co. 
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BIGGEST BEVERAGE ORDER 


The largest single delivery of White Rock soft drinks to a retail outlet 
—1,000 cases—was made last month by the White Rock Corporation to 
a New York City supermarket. The order sparked the introduction of 
White Rock's two new true-fruit flavors—Black Cherry and Black Rasp- 
berry. Pictured with part of the huge shipment are John Le-Vienn. left. 
Manhattan district sales manager of White Rock and Martin Killeen, 
metropolitan area general sales manager. 





BIG BLAZE—$500,000 DAMAGE 


An estimated $500,000 was caused to the plant of the Coca-Cola Bottling 
Co. of Rockville Centre, Long Island, New York, by a recent fire which 
speeded through the sprawling one-story structure. Huge, white smoke 
clouds offer grim evidence of the extent of the blaze. 





Canada Dry Bottlers to Meet 
Next Month In N. Y. 


The annual meeting of Canada 
Dry bottlers has been set for Octo- 
ber 9 and 10, at the Biltmore Hotel, 
New York City. The convention will 


be national in scope, replacing the 


regional gatherings held in recent 
years. 

A spokesman for Canada Dry 
Ginger Ale, Inc., declared that “the 
meeting will advance the most sig- 
nificant proposals ever prepared for 
furthering the growth of Canada 
Dry bottlers.” 
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Coca-Cola glacé” 
In Switzerland, where winter 
a sports are part of national 
life, Coca-Cola awaits the sportsman 
> ot scores of Alpine refectories. Like thirst, Coca-Cola 
knows no season. It’s a favorite, summer or 
winter—in Alps or Alleghenies, with 
those zestful atin who, when they play, 
like to play refreshed. 
~. j A then, 
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SEALED-IN FLAVOR 


right from California’s sunny groves... 








e Cet WATER BASE 
meentrated Grange hace, Cox 
Nem, Orange Fave 
1.6%, Beasente of 
ne US Cale (376 . 


— ee 


Bottle profitably what the consumer Always sold in cans to seal in the 
wants to buy—America’s favorite flavor until you use them. 
orange and lemon drinks, made 


with Exchange fruit juice bases. 


CALIFORNIA 


FRUIT GROWERS EXCHANGE 
Products Department, Ontario, California :texme a 3 R & 


400 West Madison Street, Chicago 6, Illinois 
99 Hudson Street, New York 13, N. Y. | U i Cc t s 
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Full Case “Carton” Building Home Sales 


Tue 7-Up “Display Family Pack’”’ 
has been in development for sev- 
eral years by the Seven-Up Bot- 
tling Company of Des Moines, Iowa. 
It is made of heavy kraft fibre, 
treated to resist water. It is im- 
printed with the 7-Up trade mark 
in red and green with the lettering 
in green. An outstanding feature 
is the well-balanced handle in the 
center of the package made of the 
same material. It holds 24 bottles, 
and is designed to develop more 
sales in full case quantity. 

The 7-Up Family Pack lends it- 
self particularly to mass displays 
in self-service stores and service 
stations. It stacks beautifully and 
securely. It eliminates the danger 
of snagged hose by the customers 
of a store and invites purchases by 
its bright coloring and its obvious 
ease of handling. It is not an un- 
common sight to see women walking 
down the street with a 7-Up Family 
Pack in hand, 





7-Up Family Pack is logical development of 6 and 12 bottle cartons. This 
package handles 24 bottles and is especially designed for home sales. 





Various tests were made in se- 
lected markets with minor modifi- 
cations in the package over a 
period of several years. 

The 7-Up Display Family Pack 
is now being used by plants in Des 


Moines, Fort Dodge, Waterloo, Ce- 
dar Rapids, Davenport, Iowa; Kan- 
sas City, St. Joseph, Mo.; Omaha, 
Nebr.; Memphis and Napoleon, 
Ohio, as well as fifty-one warehouse 


locations. 





New Zephyr Catalog shows ad- 
vanced designs and many money 
saving ideas for bottlers 


WRITE FOR FREE CATALOG 


ZEPHYR BODIES 


Have All the PROVED Features that Save You Money 





SPECIALTY ENGINEERING CO. ““fiitoccipnic 34 ro 


NEW Slider Rail open rack construction 
to speed up loading and unloading— 
to minimize bottle breakage and 
lengthen case life. 


SPECIALIZED DESIGN all-steel elec- 
trically welded construction that reduces 
body weight 500 to 1000 Ibs. 


NEW PALLET Body with removable steel 
rack pallets for automatic loading and 
unloading 


Lighter weight means lighter wear 
lighter gas and oil consumption, lighter 
tire wear, lighter maintenance bills. 


It will pey you to write to 
Specialty on your immedi- 
ate requirements. 
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An Easy, 
Reliable Way 
for Bottlers 
to Sample 
Flavors 


THIS BOTTLER is shown checking over the cost sheet and the bottling 
formula he has just received with the flavor sample pictured on his desk. 
Hurty-Peck’s Service Department prepared these for him so that after the 
sample is bottled, he will know all the facts about the beverage. Not only 
will he be able to judge the flavor and the appearance of the drink, but he 
will know the exact case cost of ingredients, as well as the detailed bottling 
directions for a full sized production run. 


THE SYRUP ROOM MAN likes this sample because it is in 
the form of finished syrup. All he has to do is select the proper 
size graduate to measure out the syrup into the bottles for the 
test run. The label on the sample bottle tells him what throw 
to use. No need for making up a small size trial batch of syrup 
when Hurty-Peck sends the sample already made up and 
ready to use. Time and work are saved. Finished syrup 
samples are a convenience, and they insure accuracy. 


IN THE BOTTLING ROOM, the syrup sample is 
simply measured into the bottles. Then, as pic- 
tured, the operator runs these bottles right through 
his line along with a regular production run on 
which he is using the same carbonation. This gives 
a reliable test. because the samples are bottled on 
the bottlers’ own line. with his own water and 


carbonation. 


Hurty-Peck invites you to write for samples 
either finished syrup or concentrate. 
Of course, there is no charge for this com- 


plete and convenient sampling service. 


HURTY-PECK & COMPANY 


Makers of Quality ‘‘Superb’’ Flavors 
indianapolis 7, Ind. Santa Ana, Calif. 
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Soft Drink Operation 





Ta industrial development of 
the new country of Israel is match- 
ing its political envolvement. It al- 
ready has several modern bottling 
plants, some producing familiar 
American franchise drinks, others, 
purely local brands. 

Proudest possession of the Tassas 
Bottling Company Limited in Tel 
Aviv, manufacturers and bottlers 
as well as distributors of soft 
drinks in semi-tropical Israel is its 
newly acquired Crown Cork & Seal 
Co. bottling machinery. In a land 
where most other competitors are 
still sending out their products in 
battles capped with stoppers, Tassas 





A fleet of nine trucks arrives at 
the Tassas plant each morning to 
make pickups. These trucks will 
then make the rounds of the entire 
nation, even down to the desert- 
lands of the Negev region to the 
south. Photos above show a s-ene 
in the heart of Tel Aviv. Israel, 
and orange groves surrounding 
Petach Tikva, the oldest Jewish 
community in the new State. 
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One of the busiest parts of the plant is 
the loading end of the bottle washer. 
The company recognizes the importance 
of clean bottles in building sales. 


Keeping the Cem Saturator in top work- 
ing condition is the responsibility of the 
company’s plant engineer. Shorts are 
common garb for men in this hot climate. 


ee. 
* ‘ 
WA 45 
‘ 
This Cem filler-crowner must turn out 
more than 4 million bottles of soft drinks 


annually. It sets the pace for the entire 
plant. 





Labelling in the Tassas plant is still a 
hand process, but this girl is able to 
take care of several thousand bottles 
daily. 


The inverted method of storing bottles 
almost doubles the load a truck can 
safely carry. High delivery costs make 
this method imperative. 


Left to right. Sales Manager Z. Seginer, 
Technical Manager D. Seginer and Sec- 
retary M. Steinbach examine Crown in- 
struction manuals for the machinery. 





is far ahead of the game with its 
annual output of 4,000,000 bottles 


enough to provide every man, 
woman and child in Israel with fou 
bottles 
Tassas Limited is one of the 
largest soft drink factories in all of 
Israel. It is located in the Nahlat 
Yahak section of the city 

The enlarged and newly organ 
ized plant has existed in its pres- 
ent form since 1948, with a subse- 
bottling 
Today it 


workers, and 


quent addition of the 


equipment trom Crown 


employs 40 manu 
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factures lemonades, orangeades, 
carbonated water, pasteurized cit- 
rus juices, squashes 

The factory price to the dealer 
is between four and seven cents 
(United States equivalent), and 
the dealers distribute to the public 
at prices ranging from between ten 
to twenty-five cents a bottle. A fleet 
of nine trucks takes a daily load 
across the length and breadth of 
Israel, evem out to the parched and 
artificially irrigated reaches of the 
Negev—a region that was up till 
recently than an 


nothing more 


~ 


empty desert with a few oases 
breaking the sandy reaches. 

To increase the variety of flavors 
currently available, the Tassas peo- 
ple follow closely the activities 
of the Agricultural Research Sta- 
tions of the country, where botan- 
ists are constantly experimenting 
with new plants, graftings, soil 
tests, etc. The bulk of the drinks 
drinks, with 
oranges and lemons in the lead; it 
is hoped that 


some day be 


today are citrus 
berry drinks will 
more prevalent and 


less expensive to produce. 

















Although Clicquot Club is best known for Ginger Ale 
and Sparkling Water of superior quality, this family 
of beverages contains many other flavors to add to a 


franchise bottler’s volume and profit. 


Among them Root Beer is outstanding. Tops in flavor, 
it lends itself to vigorous promotion, especially among 
the youngsters. 


Some franchise territories are open. 


Write for Clicquot’s special folder, “How to Build 
More Business with the Flavor Everybody Loves.” 


Clicquot Club 


‘GUC KLEEK-O ) 


BEVERAGES 


Pale Dry and Golden Ginger Ales . Sporkling Water... . Cola... . Sarsaparille 
Root Beer White Soda Creom Soda Tom Collins Mixer . . Lime Rickey 
Orenge Soda Eskimo Cooler Strowberry Soda Cherry Soda ... . Grape Soda 


True Fruit Raspberry Soda Quinine Water 


Clicquot Club Company— Millis, Massachusetts 
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Celebrate Plant's 


65th Year 


Mr. and Mrs. Tom Jones of the Ar- 
genta Bottling Company. North 
Little Rock. Arkansas, bottlers of 
Double-Cola for more than 12 
years, successfully operate one of 
the nation’s oldest plants. 








The picture below shows the Ar- 
genta Bottling Company as it was 
in 1902. Paul Beschorner. who was 
then the proprietor, stands beside 
his delivery wagon. But with the 
passage of time, changes have 
taken place. Here (top right) is 
the smart new streamlined plant 
of the Argenta Bottling Company. 
North Little Rock, Arkansas, and 
a view (bottom) of the bottling 
room with its modern, streamlined 
machinery. Show windows permit 
inspection of operations from the 
street. 
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One of the oldest bottling plants 
in the country is the Argenta Bot- 
tling Co., bottlers of Double-Cola, 
in North Little Rock, Arkansas. 
This year Mr. and Mrs. Tom Jones, 
owners of the plant, are celebrating 
its sixty-fifth year of operation. 
Now housed in a beautiful modern 
structure, the plant is quite a con- 
trast to the original bottling plant 
opened in 1885 (see illustration). 
The front of the present smartly 
designed plant is of Carrara glass, 
with its ebony black set off by a 
large four-color neon sign. 


The original plant was opened 


Husband and wife team successfully oper- 
ate one of nation’s oldest bottling plants. 


in Little Rock, Arkansas by A. 
Horstmann. In 1890, this plant was 
purchased by Paul Beschorner, 
moved to Argenta, Arkansas, and 
named the Argenta Bottling Co. 
Later the town of Argenta changed 
its name to North Little Rock. Paul 
Beschorner owned and_ operated 
this company until 1919, at which 
time it was purchased by William 
Beschorner, who operated it until 
his death in 1929. It was then pur- 
chased by Mr. and Mrs. Tom Jones. 
Mrs. Jones was the former Mar- 
garet Beschorner, daughter of Wil- 
liam Beschorner. She was early in- 
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Union Caramel Color 


@ You can depend on Union Caramel 
Color to meet your most exacting 
requirements. 


Union Acid Proof Caramel Color No. 
125 is specifically created for acidu- 
lated and non-acidulated carbonated 
beverages. Based upon years of prac- 
tical experience and strict laboratory 
control, it is manufactured to rigid 
specifications assuring a permanent 
brilliance in all types of beverages. 

You can be sure when you standard- 
ize on Union Caramel Color No. 125. 
Free-flowing, it is easy to remove from 


containers, easy to measure, disperses 
quickly and permanently—all impor- 
tant in reducing production costs. 
Possessing high tinctorial power and 
color uniformity, Union Caramel Color 
will give your products lasting, eye-ap- 
pealing brilliance to win increased sales. 
Our Technical Staff is ready to help 
you solve your color problems and is 
prepared todiscussspecific applications. 
For further information on Union 
Caramel Color write us today. Re- 
quests for samples and prices will 
receive our immediate attention. 


UNION SALES CORPORATION 
DISTRIBUTOR FOR 


UNION STARCH & REFINING CoO. 


COLUMBUS, IND. 


NCORPORATED 1012 
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FLYING BOTTLERS 


Two bottlers who can really “get 
there in a hurry” are S. B. Huff. 
Nehi Bottling Co., Roanoke, Va., 
and Charles Chapman, B-1 Bot- 
tling Co. of Kansas City, Mo. Both 
pilot their own airplanes. 














itiated into the bottling business 


when she attended, with her father, wag AH PRONOUNCES TH OFFISHUL 
the first Arkansas State Bottling DRINK OF DOGPATCH 
i 


Convention, which was held in Little 4a 
Rock in 1910. Cos 





One ; latin ie DEELIsHus, 
The present plant occupies 25, h_ NATCHERLY? 





500 square feet, which includes the 
loading dock, housing 13 delivery 
trucks, 2 pick-ups and one trans- 
port truck. This is in sharp con- 
trast to the 1885 plant, which oc- 
cupied 1250 square feet of floor 


space. 





Another unusual feature of the 
plant is a window looking out from 
the general office into the bottling 


room. Sitting at her desk in her 





office, Mrs. Jones can look through 








this window and see a remote con- LI'L ABNER GETS NEW JOB 

trol board on which lights indicate “Li'l Abner,” fabulous comic strip character, is now working for Orange- 

pen ihiak well ten, enlaces tie tie Crush (story in last month's issue). The popular hillbilly got the job 
1e working of the machinery In Une after Orange-Crush Company signed a long-term contract with Capp 

plant. This modern plant serves a Enterprises for the exclusive right, within the beverage industry, to utilize 


; i ' all Al Capp comic creations in advertising and merchandising activities. 
wide territory with Double-Cola. 








ALL-FLAVOR PROMOTION 


As part of a new promotion on its entire 
beverage line, Mission Dry Corporation 
recently introduced the three display 
cards, left. They are designed to be 
used either singly or in a correlated set 
for the dressing of windows, for mounting 
on wall spaces above shelves, or for coun- 
ter placement. 
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SEND SALES —& 


anew SUN SPOT’S 















Fortify your ny 
competitive position. | F*ncnis, 


2 Send for your 
———— application AT ONCE... « 


————— 


— take advantage 
= of THIS... 


= ..watch your — 
= “SUN SPOT DEMAND” = === 
—— call for more , 


__ == of THESE..... 2 2 oe 


Aisa to deliver 


iacum plenty of 7HESE .. 
TODAY! 7 


= 


sun SPOT COMPANY OF amMeRICcA 
1520 RIDGELY STREET 6 BALTIMORE 30, MD. 
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Class 45. 
Soft Drinks and Carbonated Waters 


Class 48. 
Malt Beverages ann Liquors 











Sky ROOM 


Ser. No, 537,288. (CLASS 45, SOFT DRINKS 
AND CARBONATED WATERS.) Beverage 
Distributors, Inc., doing business under the 
name Marlboro Beverage Company, San 
Francisco, Calif. Filed Oct. 9, 1947. Published 
Aug. 15, 1950 
Applicant claims ownership of Registration 
No. 417,236 
For non-alcoholic maltiess beverages used in 
mixing alcoholic and non- eg drinks 
Claims use since Aug. 11 


Ser. No. 545,638. (CLASS 45, SOFT DRINKS 
AND CARBONATED WATERS.) Edward 
H. Magnus, doing business as Henry Mag- 
nus, Chicago, Ill. Filed Dec. 29, 1947. Pub- 
lished Aug. 15, 1950. 

For extract for non-alcoholic maltless soft 
drinks and soft drinks made therefrom 
Claims use since Aug. 28, 1889 


(CLASS 45, SOFT DRINKS 


Se No. 570,400 
AND CARBONATED WATERS.) Allied 
Fruit & Extract Co., Ine., New York, N. ¥ 
Filed Dee. 13, 1948. Published Aug. 1, 1950 
Applicant claims ownership of Registration 
No. 206,465 
For non-alcoholic maltiess syrups, extracts 
and fruit syrups, used in the preparation of 
maltless soft drinks 


Clain July 16, 1923 
Fe ri 


4 SOFT DRINKS AND 
ARBONATED WATERS Blue Ancho 
re mpany Philadelphia, Pa. Origi 

t amended 


Principa 
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(CLASS 48, MALT BEVER- 
3 Liebmann Brewer- 
Filed Apr. 15, 1949. 
CONCL RRENT U SE for the area compris- 
ing the States of Maine, New Hampshire, 
Vermont, Massachusetts, Connecticut, Rhode 
Island, Pennsylvania, New York, New Jer- 
sey, Delaware, Maryland, North Carolina, 
South Carolina, Florida, Georgia, Virginia, 
District of Columbia, Oregon, California, 
Louisiana, New Mexico, Arizona, Texas 
(south of the thirty-fourth parallel), Ala- 
bama (south of: the thirty-third parallel), 
Mississippi (south of the thirty-second par- 
allel) ; and the Territories of Alaska, Virgin 
Islands, Puerto Rico, Canal Zone, Guam, and 
Hawaii, as well as all other territorial pos- 
sessions under the jurisdiction and control of 
United States. Published July 11, 1950 
drawing is lined for the colors green, 
No claim is made to the words 
re rs Since’’ and “Established in 
N. Y.” Applicant claims ownership of Reg 
istration No. 381,44 
For fermented malt beverages 
ale 
Claims use since Feb. 9, 1949 


Mattop 


CLASS 48, MALT BEVER 
AND +7 Qu > ) Qualtop Beverages 
Rochester, N Filed June 25, 1949 
Published Aug. 1, ios 0 
Applicant claims ownership of Registration 
Nos. 177,681 and 323,184 
For malt beverages——viz, beer and ale 
Clain ise since June 1, 19238 


particularly 


o. 585,587. (CLASS 48, MALT BEVER- 
AG ES AND LIQUORS.) Theo. Hamm Brew 
ing Co., St. Paul, Minn. Filed Sept. 30, 1949 
(Sec. 2f.) Published Aug. 1, 1950 

Applicant claims ownership of Registrations 
Nos. 276,567 and 


For beer 
Claim use since Nov, 10, 1894 


5 R69 


Ser. No. 577,199. (CLASS 48, MALT BEVER- 
AGES AND LIQUORS.) Liebmann Brewer- 
ies, Inc., Brooklyn, N. Y. File¢ Apr. 15, 
1949. CONCURRENT USE for the area com- 
prising the States of Maine, New Hampshire, 
Vermont, Massachusetts, Connecticut, Rhode 
Island, Pennsylvania, New York, New Jer- 
sey, Delaware, Maryland, North Carolina, 
South Carolina, Florida, Georgia, Virginia, 
District of Columbia, Oregon, California, 
Louisiana, New Mexico, Arizona, Texas 
(south of the thirty-fourth parallel), Ala- 
bama, (south of the thirty-third parallel), 
Mississippi (south of the thirty-second par- 
allel) ; and the Territories of Alaska, Virgin 
Islands, Puerto Rico, Canal Zone, Guam, and 
Hawaii, as well as all other territorial pos- 
sessions under the jurisdiction and control 
of the United States. Published July 16, 1950 
The drawing is lined for the colors red and 
gold. The words “Brewers Since’, and “‘Es- 

tablished in N. Y."’ are disclaimed. Applicant 

claims ownership of Registration No. 381,444. 

For fermented malt beverages, particularly 

beer 

Claims use since Mar. 9, 1943 


Ser. No. 577,201. (CLASS 48, MALT BEVER- 
AGES hg 2 ine ey Liebmann Brewer- 
ies, In Filed Apr. 15, 1949 
CONC U BREN cd 0 SE a the area compris- 
ing the States of Maine, New Hampshire, 
Vermont, Massachusetts, Connecticut, Rhod« 
Island, Pennsylvania, New York, New Jer- 
sey, Delaware, Maryland, North Carolina, 
South Carolina, Florida, Georgia, Virginia, 
District of Columbia, Oregon, California, 
Louisiana, New Mexico, Arizona, Texas 
(south of the thirty-fourth parallel), Ala- 
bama (south of the thirty-third parallel), 
Mississippi (south of the thirty-second par- 
allel) ; and the Territories of Alaska, Virgin 
Islands, Puerto Rico, Canal Zone, Guam, and 
Hawaii, as well as all other territorial pos- 
sessions under the jurisdiction and control of 
the United States. Published July 11, 195¢ 
The lining indicates silver and red. The words 
“Famous Since’ are disclaimed. Applicant 
claims ownership of Registrations Nos. 381 
444, 400,666, and 402,665 
For fermented malt beverages, particularly 
ale 
Claims use since 1882 to “Rheingold” 
since Sept. 25, 1935, as to “MeSorley’s” and 
the portrait; and since Feb. 13, 1947, as 
hown 


r. No. 582,092, (CLASS 48, MALT BEVER 
AGES AND LIQUORS.) Miller Brewing 
Company, Milwaukee, Wis. July 16, 1949 
Published July 18, 1950. 

The portrait shown upon the drawing is 
fanciful. Applicant claims ownership of Reg 
istrations Nos. 362,399 and 305.870 

For beer 


Claims use since January 1934 











Hitch Your Grape Sales 
to Our Star’ 
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The Imitation Grape That Simulates Winey 
Grape Taste ... That Stimulates 
Your Grape Business! 

Buy the best and be sure! Join the successful bottlers from coast to 


coast who claim “Vin-Vie is the finest Grape there is.” Blended with the 


skill born only of long experience, Vin-Vie can bring to your grape soda the 


Re ee ns 
eae aE 


tang and piquancy of the crushed grape itself. 


Vin-Vie is 1% oz. goods and available with or without color. Ask your 


Virginia Dare rearesentative or send now for a sample. 


Bush Terminal Building No. 10 
Brooklyn 32, New York 
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IN CANADA 


Industry's Future Held Bright 
By Trade Leader 


Frank W. McIntosh, general sales 
manager of the Pepsi-Cola Co. of 
Canada, Ltd., declared recently that 
the industry’s future appears “ex- 
tremely bright.” Said Mr. Mce- 
Intosh: 

“The market potential of our in- 
dustry looks extremely bright, and 
providing bottlers are prepared to 
go out and work for volume, and at 
the same time control their expenses 
and operate their business on a 
sound and efficient basis, properly 
financed, they, too, can enjoy some 
of the industry’s profits.” 

In discussing the growth of the 
market, Mr. McIntosh 


pointed out capita 


Canadian 
that per con- 
sumption of bottled soft drinks in 
Canada has increased from 100 bot- 
tles annually in 1941 to 135 bottles 
annually in 1949. 

The 


urged 


also 
their 
businesses with maximum efficiency 


Pepsi-Cola 
that 


executive 
bottlers operate 


in the years ahead. He declared: 

“The bottler must examine every 
phase of his operation from produc- 
tion to administration, selling and 
afford 
surplus manpower in his 


delivery. No longer can he 
to have 
each man must be 


plant responsi 


ble for producing his necessary 


quota of cases so that the bottler’s 


plant labor costs can be kept to a 
minimum. Material yields must be 
closely watched so that without 


affecting the quality of his bever- 


ages, he gets maximum output from 
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his supplies. All the unnecessary 
frills, as well as those that crept 
into a bottler’s operation during the 
lush days of sugar rationing, must 
be eliminated and then, and only 
then, can the bottler 
expect to show a reasonable profit.”’ 


present-day 


Acquires Sole Ownership 
G. F. Pratt has purchased the in- 
terest of E. Dupperon in the Pratt’s 
Bottling Works, River, Al- 
berta. The plant produces Orange- 


Peace 
Crush and other products. 
Ontario Firm Sold 

J. W. Davies has purchased Hinds 

Ltd., Orillia, Ontario, 


Lloyd Boddy. Mr. Boddy 
was proprietor of the firm for the 


Beverages, 
from A. 


past eleven years. 

Mr. Davies has had extensive ex- 
perience in the soft drink field, hav- 
ing been associated with the Pepsi- 
Cola Co., the Charles Gurd Co., and 
the Orange-Crush Co. 


Plant Adds Equipment 


Brant- 
recently installed a new 


Riverdale Beverages of 
ford, Ont., 
15 H.P 


washer. The 


boiler and an 8-wide Heil 


firm also announced 


completion of a new garage that 
will hold eight trucks with extra 


room for storage 


Adanac Ginger Ale Back 
On Market 


Adanac Ginger Ale, product of 











Caledonia Springs, Ltd., Toronto, is 
back on the market after an absence 
dating back to 
when it bowed out because of sugar 


during the war, 
rationing. 

Large space newspaper advertise- 
ments have announced its return, 
with a special offer of a free 30-oz. 
bottle on the purchase of two bottles 
at the regular price. 


Powdered Soft Drink Makes Bow 


A new powdered soft drink, 
known as “Refresh,” is now being 
introduced to the trade 
throughout Canada by Gorman, 
Eckert & Co., Ltd., London. No con- 


sumer advertising is planned until 


grocery 


distribution is effectively achieved 

Made in orange, lemon and lime 
flavors, the drink is packaged in 
hermetically sealed envelopes in a 
counter 


display carton, and is 


claimed to be a fast seller. 


“New” America Dry 

Being Heavily Promoted 
The “new” America Dry ginger 
ale is receiving heavy advertising 
support. Newspaper advertisements 
stress the “new improved formula” 
and “new balanced flavour’ of the 
product. Underlying theme of the 
new campaign is “You can’t buy a 
The 


ments also draw special attention to 


finer ginger ale.” advertise 


the new America Dry label. 
America Dry Ginger Ale is a 


product of Orange-Crush, Ltd., 


Toronto. 
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Uses Sand-Blasting Machine 


To Clean Vendors 


9 wstauuinc a high-pressure sand- 
blasting machine, which can quickly 
strip off old paint jobs on refrig- 
erated vending machines in 9 min- 
utes has proven a profitable vendor 
maintenance time-saver for Coca- 
Cola Bottling Company of Panama 
City, Fla. 

The long-established bottling 
plant, in constant operation since 
1906, has been among the state’s 
leaders in the use of refrigerated 
vending equipment. Its many loca- 
tions include service stations, clubs, 
hardware stores, drugstores, com- 
mercial buildings, professional of- 
fices, and factories 

Due to the extreme high humidity 
and salt air of the Florida Gulf 
Coast area, it has been found neces- 
sary to repaint refrigerated ven- 
dors at least once a year, according 
to I E 


Often, vendors in perfect operating 


Vickery, head of the firm 


condition, gave an unsightly, bad 
impression at first glance 

Through years of operation, the 
company had experimented with a 
dozen methods of stripping off the 
old paint, to allow respraying with 
the familiar bright Coca-Cola red 

se of disc sanders, for example 
was tried but proved impractical, 
inasmuch as a lot of labor was in 
volved with sanding away the paint 
not removed by the discs 

Recently, the problem was com 
pletely solved by use of the sand 


blasting equipment, which quickly 
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The sand-blasting machine is also used to clean bottling equipment. 
Operator of unit wears face guard for protection. 





strips all cracks, crevices, rounded 
surfaces, corners, etc., to the bare 
metal 

Under the company’s vendor main- 
tenance plan, soft drink vendors 
are scheduled for appearance reno- 
vation at least once a year. Whisked 
into the Panama City plant early 
in the morning, the boxes are 
scoured clean with the sand-blaster 
in a few moment’s time, given a 
prime coat, sprayed with a fast- 
drying, acid-resisting lacquer and 
can be placed in operation again 
the following morning 

As a result, not only are the 
boxes so attractive that they have 
helped to open many new accounts, 
but the short time required for 
refinishing has done away with ex 
pensive loss of service. Finally, the 
cost per box for renovation has 
been tremendously cut 

“We are even using the sand 
blasting equipment for cleaning all 
of our bottling machinery,” Mr 
Vickery said. “Inasmuch as all of 


this is on continuous display, be 


hind the all-glass front of the bot- 
tling plant, we feel that we are 
making a far better impression on 
passers-by by completely refinishing 


” 


the machinery once per year. 








NEW FIVE-COLOR DECAL 


LATE SO 
AWS x “Nes 


ae 88 


Intensifying its promotion on 
“Chocolate Soldier’, Citrus Prod- 
ucts Co., now offers this five-color 
decal featuring the Chocolate Sol- 
dier Boy. Double-faced. it may be 
used face up on windows or 
back up on mirrors or other 
smooth surfaces. 
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Illustrated Yundt Airbrush Bottle 
Washer, Model CC 245 **E,’’ 24 wide, § 
compartments, capacity 240 BPM, 


pays orF EVERY DAY! 


@ Capital equipment purchased on 





price alone frequently saves money only once—the day it 


is purchased. 


Phat’s why we here at Yundt build only precision bottle 
washing and pasteurizing machinery—even though high 


precision is not usual in equipment of this type. 


This extra Yundt care in manufacturing is apparent in 
every detail—in extra reserves of strength and safety... 
in unusually smooth, quiet operation ...in exceptionally 
long and trouble-free operating life. 

It is apparent every day where it counts most—on your 
bottling line. and in vour operating statement. No other 
bottle washer will give you such consistently clean bottles 
for so low a cost per case of bottles washed—year in and 


vear out. 


We invite your inquiry. 
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LESS SHUTDOWN TIME WITH ARMSTRONG’S 





NEW HI-SPEED CROWNS 


Armstrong's new Hi-Speed Crowns 
have no burr on the underside. They 
glide smoothly and freely—cause less shutdown time 
Because of this change in crown formation, there is 
less wear and tear in crown hoppers and chutes 
Crowns flow faster with much less friction on the 
bottling line 
Scufting and marring of crown decorations in transit, 
handling in the plant, or in the hopper, is kept at an 
absolute minimum. As a result, there is less dust in 
the crowning machine 
Armstrong’s new Hi-Speed Crowns are available 


for immediate delivery at no extra cost. For more 

information, address Armstrong Cork Com- 

pany, Glass and Closure Division, 6309 Prince ® 
/ 


Street, Lancaster, Pennsylvania 








HI-SPEED CROWN 








No burr on underside 


The lower diagram shows how smooth the skirt edge 

on the underside of the Hi-Speed Crown. Com 

pare this to the diagram above which shows the old 

style formation with the burr on the under edge. 
“\, 


% THERE'S A SOURCE OF SUPPLY NEAR YOU 


“ pan 
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by I. W. LYNCH, 


Advertising Mar., 
Sun Spot Co. of America 
S 
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Consider yourself as EMPLOYMENT 
MANAGER and JOB APPLICANT, in 
one and the same person. Interview 
yourself in those capacities. The re 


Za % sult will decide whether I would 
_-™~ hire ME. 


WA: you think you're good. Maybe you think 


you're so good at your job that you're giving the boss 
a better break than he deserves. Maybe you think 
that the boss does not appreciate Just how valuable 
you are to him 

Is all this true? Is it really a fact, or are you just 
kidding yourself? Let’s find out by having you be the 
judge and jury. But remember, that to reach an 
honest verdict we must have honesty in both judge 
and jury. No prejudices, please! The examination and 
questioning must be conducted in a strictly impartial 
manner, because it’s facts we're after. To get the 
facts you will have to analyze yourself as cold-blood- 
edly as a chemist analyzes a formula for faults and 
virtues 

go. Court is open and as the legal boys 

say, “hereinafter the parties shall be designated as 
Mr. I, and Mr. Me.” 


“Mr. I’ Should Question “Mr. Me” 
Right away a squabble starts in the Court Room 

Let’s listen in 

VR. I: “You've got to be able to give a job plenty 
of “unearned increment.” 

VR. ME: “I protest that it is unfair to becloud the 
issue with such confusing, technical phrases as ‘un 
earned increment.’ ” 

VR. 1: “The entire issue of this case depends on just 


that phrase. If an employee does not give his em- 
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ployer a generous share of ‘unearned increment,’ 
then the employee is falling down on the job.” 

MR. ME: “What's this ‘unearned increment’ all 
about? What does it mean, anyway?” 

VR. 1: “It simply means ‘the gravy,’ to quote the 
vernacular. It simply means that the boss gets 
extra value out of you, over and above the ordinary 
duties of your job. Do you handle your job in an 
ordinary way as an ordinary employee, or do you 
handle it as you would handle it, if you owned the 
business? Take for example 2 bottling plants in a 
city. Plant A has a staff of employees who work with 
the business at heart. Plant B has a staff that just 
does the job and that’s all. Which plant do you 
think the dealer outlets would rather do business 
with? Plant A, of course.” 

VR. ME: “But what has that to do with this case 
What ‘antecedent in law’ can you cite to prove that 
the issue sums up to, ‘doing more than you get 
paid to do’?” 

VR. 1: “It sums up to that you should give a job all 
you've got and if you've got something extra on the 
ball, the job gets the benefit of that extra something 
and no harm done to you at all.” 

MR. ME: “That seems unfair. A man should get extra 
pay for that extra something.’ 

VR. 1: “It’s not unfair, because if you keep follow- 
ing that rule you build up a reputation of being a 
valuable man for an employer to have on his pay 


roll. The history of American business proves that 
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Jacob Shucart 
National Bottling Co, 
St. Louis, Missouri 


Frank Schorgl 


Central Beverage Co. 


Kansas City, Kansas 


O. M. Phillips 
Carnation Bottling Co. 
Mt. Vernon, Missouri 


J. C. Pittman 
Double-Cola Nesbitt 
Bottling Company 
Rockingham and Sanford, 
North Carolina 


A. Roy Greene 
Double-Cola Bottling Co. 
Nashville, Tennessee 


DRINK 


DOUBLE 
COLA 
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the men who are most valuable to businesses are the 
men who become the most successful.” 

MR. ME: “I'm interested in that ‘underpaid’ part of 
it. Give me an instance.” 

MR. I: 


of America’s largest corporations received a salary 


“A few years ago, the salesmanager for one 


up in the hundreds of thousands of dollars per year 
So the clamor went up that he was overpaid and a 
public investigation was demanded. Then a news 
paper editorial said that the gigantic corporation 
was no fool, and that to hold his job the sales- 
manager must have made millions of dollars for his 
employing company——hundreds of times the amount 
of his salary. The investigation was dropped. And 
remember—the extra millions that the company 
made over and above the sales-manager’s salary was 
what we might call ‘unearned increment.’ But was 
this increment really unearned? The big corpora- 
tion actually earned it by being smart enough to 
hire such a man in the first place. Are you so 
valuable that you would be smart in hiring you? 
MR. ME: Where does the boss get off in wanting 5 
or 500% of that ‘unearned increment’ out of me?” 
MR. 1: “When you applied for the job you sold your 


self to the boss by convincing him that you would 


be extra-valuable to him. Much more valuable than 
the other job applicants who were also competing 
for the position. Did you sell something you won't 
deliver—or can’t deliver?” 

MR. ME 


definition and illustration of the term, ‘unearned 


“Before going further give me an exact 


increment.’ ”’ ‘ 
Definition of “Unearned Increment” 

VR. 1]: “‘Unearned Increment’ is the increase in the 
value of land, or other property, or a business, due 
to no labor or expenditure on the part of the owner, 
but to natural causes making an increased demand 
for it such as population increase or the natural 
progress of society 4 

MR. ME: “Sounds too high-falutin. Explain it.” 

mn, >“ 


dealer coverage in a town of 5,000 population and 


If you owned a bottling plant, with say, 90 


then a big industrial factory was started in the town 
employing 10,000 extra people, you'd suddenly do a 
lot of extra business and make extra profits. Those 
extra profits could be aptly called ‘unearned incre- 
ment,’ because without your actually earning it, the 
additional business fell in your lap. The bottling 
plant has to expand, hire new people and promote 
deserving, faithful people to bigger jobs. The plant 
employees, thus promoted, thus share in the ‘un 
earned increment.’ Or say, you owned a residential 
lot worth $3,000 and suddenly it was zoned for busi 
ness, With a bank going up on one side of it and a 
big department store on the other. Its value could 
jump to 10 or 20 or more thousands of dollars. The 
difference is ‘unearned increment,’ because you 
didn’t lift a finger to make it; it came to you on a 


silver platter.” 
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MR. ME: “Now that I've digested the definition, let’s 
recess Court and really see if J should hire me. 
You say that I’ve got to give my job something 


extra, Let’s see if I’ve got something extra to give.” 


Home-Made Aptitude Test Sheets 

We can assume the position wanted is the job of 
driver-salesman. So. I make 2 Questionnaire sheets 
for myself. On one sheet I put down every good quali- 
fication that a valuable driver-salesman should have 
Call I Sheet A. On another sheet (B), I also put down 
every bad disqualification that a sub-standard driver- 
salesman unfortunately possesses. Then I check myself 
against both sheets 

I pick up the bad sheet and notice the bad points 
listed and next to each point is a little space to mark 
“Yes” or “No.” 
as unfit for the job, if I had to mark “yes” against 


Here are a few that would rule me 


them: 


“A time killer and clock watcher” .. . “Lazy and 
shiftless” “Tongue- 
... “A wild 


driver, and tough on the truck”... “Mainly interested 


“Unkempt appearance” 


tied and helpless when a buyer says, “no” 


in weekly guarantee with sold loads limited to that.” 
These are only a few of the possible bad points but 
I'm such a sensitive soul that just reading these few 
vives me the shudders, so I turn to the good sheet (A), 
and check myself against such points as: 
“Am I capable of knowing my product?” ... “Am 1 
capable of making the dealer enthusiastic about my 


product ?” “Would a dealer call me a dependable 
“Do I stock the cooler and tidy the 


“Do I put up enough point-of-purchase 


service man?” 
stock?” 


advertising per stop?” ... “Do I make enough stops 


per day?” “Do I constantly try to get new busi 


ness ie 


. “Do I follow my salesmanager’s advice and 
counsel?” Do | pay strict attention at sales meet 


mgs: 


The Two Most Important Questions 

Now those last two questions are of major im- 
portance, because they contain all the others. The 
salesmanager’s job is to steer me into bigger selling 
A ship that don’t respond to the steersman goes on the 
rocks. Every good point that a salesman should have 
and every bad point that he shouldn’t have is con- 
stantly discussed at sales-meetings. The only way to 
get a list of both is to keep listening. That’s the only 
way I can find out why I am a top producer or 
whether I’m holding down a selling job that a better 
man should have, instead of me. The answers to 
whether 7 would or would not hire me as a salesman 
are all told in the sales meetings. And speaking of 
salesmanagers reminds me to “Let’s see how I'd stack 
up in qualifying for such a position in a. bottling 
company re 


Questions a Salesmanager Asks Himself 


First we'll assume that I have the necessary success 
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Topeka Bottler’s LIQUID Bottling line *__, 


Still 97 "Zoo. Efficient 


(NET FOR ENTIRE MONTH — “AFTER DEDUCTING REJECTS) 
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i <a | 1) The Topeka Coca-Cola Bottling Co. 
i el = " ? 
Ath e aS ... continues to operate its 32-spout 
PTE & 
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2 Liquid Line installed in 1930. 
Detailed production figures kept 
during May, 1950, prove that 
after 20 years this Liquid line still 
delivers at practically peak 
production. 


Bottle Washers 


Output figures show 

.. that there were many no-stop, 
“perfect days” when the 
production percentage — after 
deducting rejects — hit an impressive 
high of 99°*/:00% efficiency. 


Fillers 


Similar Surveys 
... by other bottlers show that 
Liquid Lines consistently deliver 
high end-of-day yields with 
production totals in excess of 
97% efficiency. 
Get the facts. Write for full information 
on Liquid Bottling Equipment. 


D bottlers’ machinery 


THE LIQUID CARBONIC CORPORATION 
3110 South Kedzie Avenue, Chicago 23, Illinois 
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ful past experience and technical knowledge for the 
job, and let’s assume that I am working now in the 


job. How am I doing? Let’s make up a “bad” sheet 
and a “good” sheet and check myself against both 

Here are a few for the “bad” sheet: 

“Am I just a ‘foreman’ or a ‘merchandise 
checker,’ or a ‘time-keeper,’ who lacks the inspiration 
to inspire?” “Am I neglectful about conducting 
salesmeetings and listless while so doing?” “Am 
I too haphazard in my record-keeping so that I-don’t 
know the details about every active and potential 
stop? About who is buying too little and who is not 
buying at all and WHY?” 

And here are some super-questions down on the 
good sheet. If I can honestly say “Yes” to them 
there are no limits as to how far I can go, “over and 
beyond the call of duty” as the Army says when it pins 
medals on its deserving boys: 

“How good am I at making a star performer out 
of a ‘cripple?’ Can I spot the weak points of a willing 
salesman and show him how to find himself?” 
“Can I tell my men how to sell and how not to sell by 
continuous citing of different true incidents that prove 


9 


the points? Incidents from my own experiences and 
incidents I have learned from reading books and 
magazine articles on salesmanship?” “Do I prop 
erly appreciate the value of trade publication articles 
on the subject of selling and promotion of soft drinks 

and do I read those articles at home where I can 
study them undisturbed and jot down notes from 
them for my salesmeetings?” “Do | keep the 
NATIONAL BOTTLERS’ GAZETTE Sales Manual 


n the top drawer of mu desk? 


If | am the sort of salesmanager who is “stumped” 
on what to talk about at the next salesmeeting and 
have to keep wondering about what subject to cover, 
how can I hold a “whirlwind” meeting that will send 
the men out enthusiastic and excited? Better no sales 
meetings at all than those which are a routine of hum 
drum monotony—and which become a bore and a chore 
to the listeners. The cure for that is to buy a letter-size 
loose leaf note book and _ start jotting down sales 
meeting ideas in it. Past and present personal selling 
experiences could fill one-third of it. Enough material 
can be gleaned from current numbers and back issues 
of trade publication data to fill another one-third. The 
public library has plenty of authoritative books on 
selling and sales-management to give plenty of idea 
jottings for the final one-third of that note book. By 
doing the above I will prove to myself that I am re- 
sourceful. If I'm not resourceful when I’m “stumped”’ 
on What to do at my salesmeeting, then / should not 


ne 


The Acid of Truth 


There’s been a lot of mumbo-jumbo talk about “job 
analysis” and “aptitude tests” and all that, in addition 
to what is the real McCoy about such things. But the 


yood old formula of “searching vour soul,” without 
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excusing yourself or fooling yourself will tell you, 
flatly, whether you deserve to fall, flat on your face, 
in the job. It’s a good idea and an old idea to look at 
yourself in a mirror and ask yourself some questions 
There'll be no use in telling the fellow in the mirror 
(you) that, “I don’t need books on selling or trade 
magazine articles to tell me how to sell. A natural 
born salesman just naturally goes out and sells. He 
doesn't need any written theories.’ 

The fellow in the mirror can truthfully answer you 
back, “I’ve heard that one before (many times) but 
not from top ranking sales producers.” In this scien 
tific and competitive age, why tell yourself such non 
sense? You need a combination of practical experience 
together with the tips taken from trade magazine 
articles which are the results of multitudes of prac- 
tical experiences. It has been said that the reason 
America is so far ahead of other countries in mer- 
chandising and selling is because its trade publica 
tions are so far advanced and so superior to the trade 
publications of other countries 

One of the most record-breaking jobs of merchan 
dising in the history of commerce has been accom 
plished by the American soft drink industry. Per 
capita consumption figures of today compared with 
those of a few years ago prove that. The bottling 
trade publication is a bird’s eye view and also an en 
cyclopedia (with volumes constantly being added) of 
this industry. If you want to learn the business “from 
stump to plank” (as the lumbermen say), then read 
your bottling publication from cover to cover It is a 
continuing analysis, a passing review of all that takes 
place in the industry. Not the least of the reasons for 
the miraculous progress of the soft drink business 
today is the fact that those who merchandise soft 
drinks, heed and take the lessons learned from trade 
publication pages. American bottling plant salesman 
agers are well aware of the fact that those pages con 
tain a continuing supply of inspirational and edu 
cational material for salesmeetings. So you see that 
when you look at yourself in the mirror, the fellow 
that’s looking back at you, can always come back at 


you with the answers—all of them 


How Long Would You Last—Working for You? 


If a man came to you applying for a job you ad 
vertised, and if that man was your identical double 
with all your faults and virtues and qualifications in 
equal degree, would you believe that you had come 
across a nugget? The man in the mirror (you) could 
tell you. He knows. You can't fool him about you, in 
the long run. It’s no easier to fool the man in the 
mirror than to get there ahead of him? (Read that 
again. Ever try it? 

When you're looking in a mirror, the fellow that 
you shave every morning is the world’s best informed 
authority about you. Therefore he’s the best informed 
judge and jury to try your case. But don’t try to 
bribe the judge or “fix” the jury. If you do, the verdict 


s worthless 











WHAT APOLLO BOTTLING CO. INC. SAYS ABOUT LIQUID SUGAR 


7 


3 4 A uals 







awes 


FLO-SWEET LIQUID SUGAR ENDS SUGAR CONTAMINATION PROBLEMS 


Time after time, in plant after plant, Flo-Sweet Centrifugal Purification—The latest, 


high- 
users’ experiences prove that they save time and speed centrifugals completely separate im- 
money—and worry—by relying upon this mod- purities from the crystals in raw sugar. 
ern way to get pure sugar into the mix. Improved Defecation—All sugar liquor pass- 


ing through our refinery is defecated by an 
improved method for increased purity 


3 EASY MECHANICAL STEPS REPLACE 


10 COSTLY MANUAL OPERATIONS Char Purifications—By both bone-char and 


Not a finger touches Flo-Sweet! No bags lie vegetable-char treatment. This brings Flo 
around inviting dirt and animal impurities. No Sweet Liquid Sugar to the peak of quality 
handling—no shaking out over the mix! Crystal Control Laboratories— Various plant control 
clear Flo-Sweet Liquid Sugar flows from our spe- laboratories constantly check on the quality 
cially constructed tanks and delivery equipment and purity of Flo-Sweet. 
into yours, flows from your tanks directly into the Flo-Sweet is delivered in tank-cars, tank- 
mix through sanitary, sealed pipe lines. trucks and tank-ships especially designed for 

. this purpose 
WE TAKE PAINS WITH OUR PRODUCT Pr Sweet delivery men are specially schooled 
TO MAKE YOUR PRODUCTION PAINLESS in loading and discharging our liquid sugars 
’ one field, our plant is unsurpassed in its facilities 


You may always inspect our production and 


for producing and delivering clean liquid sugar distribution facilities 


Because we have pioneered and specialized in this 4 cleanly and efficiently 


When you get Flo-Sweet, you get sanitation backed by 27 years of 
successful liquid sugar development and production. Therefore, 
you get more product improvement, more product control and 
always-dependable sanitation and service. 





NGS, SANITATION AND SERVICE 
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ARKANSAS 


Don Nichols has been promoted to 


of the Coca-Cola Bot 


nt foreman 


Brinkle y, according 


uilding. Owne) 
' f 


disposed of 


vas formerly 


CALIFORNIA 


} 


Turlock Donald L 
Ben F 


in the Sparkletts 


Wallis and 
Watts are general partners 
fottling & Dis 
tributing Co. of the San Joaquin 
3ukers 
field. Ralph H. Walker is a partner 
White Rock Bottling 


Co., San Francisco, has obtained a 


Valley, opened recently at 


in the firm 


Tru-Ade franchise. Firm will dis 
tribute in San Francisco and San 
Mateo counties. C. Hartness is pres 


ident of the organization 


COLORADO 


\ new delivery truck has been 
added to the fleet of the Mission 


Orange Bottling Co., Denver. C. H 


BRIEFS 


Schuller is president of the organi 


zation 


CONNECTICUT 


Remodeling of the Mission On 
ange Bottling Co., Manchester, has 
been completed. The firm, owned by 
Joe Epstein, operates four trucks 

Mission Orange Bottling Co., 
Wallingford, 


plant renovations and the installa- 


recently completed 


tion of new equipment Stanley J 


Pinkos heads the operation 


ILLINOIS 


A Double-Cola franchise has been 
issued to the Nesbitt Bottling Co., 





THESE THREE 





Three men who are primarily responsible for the rapid growth of O-So 
Beverages Co., at Valdosta and Cordele, Ga., take time out for a photo 
graph. Left to right—Howard Holt. president; Robert Montague, plant 
superintendent. and Douglas Holt. vice-president. 

















SUGAR! Think what B-1’s 40 EXTR 


B-1’s special formula and 7-oz. size make your sugar 


supplies go farther than with most soft drinks. Here 
are sugar-use facts on leading types of drinks— 











7 oz. B-1—89 CASES, 22 BOTTLES 


10-0z. ORANGE—45 CASES 
i 


q ————» 12-0z. COLA—47 CASES, 18 BOTTLES 
YM. 10-oz. ROOT BEER—47 CASES, 18 BOTTLES 


12-0z. LEMON—47 CASES, 18 BOTTLES 


SUCCESS STORY 


The amazing rise of B-1 
Lemon-Lime offers great en- 
couragement to ALL bottlers 

. for B-1 is the perfect com- 
bination of high quality— 
long profit. B- 1's phenomenal 


success is well deserved. The 


public loves its delicious taste 

. its vitamin fortified good- 
ness. And Bottlers appreciate 
B- 1 Lemon-Lime’s lower floor 
cost—hard-hitting advertis- 
ing and promotion cam- 
paigns—friendly, personal 
help from the B-1 Company. 


JOIN THE PROFIT PARADE 


B-l BEVERAGE COMPANY 
4000 LINDELL BLVD. 
ST. LOUIS, MO. 


f B-1 Lemon-Lime Soda and B-1 Sparkling Water 





cases per 100 Ibs. means to you 





' Lemon:Lime 
Soda 
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of West Frankfort. Kenneth Swot 
ford, owner and manager of this 
plant, is planning an intensive pro 
gram to introduce Double-Cola ir 
his territory Dr. Pepper Bot 
tling Co., Decatur, has been ok 
by Ray Petty to Clarence L. Herr 
don Mi Herndon was formerly 
manager and a partner with his 
brother, ( W Herndon, in 

Peoria Dr. Pepper Bottling Co. The 
Decatur plant bottles Dr. Pepper, 
SunCrest and NuGrape. It serves 
Macon County and parts of fou 


adjoining counties 





ALWEYORS 


ee / taal 


ALV EYORS 


FRANK SCHORGL 


is head of the Central Beverage 
Co. of Kansas City. Kansas, which 


s recentl ted Double I i] 
Gola tance ss Pole | 6 take the 


*6 


“hand wail 
LOUISIANA 


pee ieee ae out of handling! 


started production and dis 











of Vess Beverages. Com a 
= Too many hands make too-costly production, 
ned by Ernest Richard “a 
; eae Fake them out of the case handling 
Bottling Works, Ab Bottlers can reduce 


preture, Turn the job over to Alvevors,. 
cently secured a Vess 


their handling costs 
Alvevors convey more cases at lower cost 


Russo is owner of 
and increase because they are designed for the specific 
the profit margin handling job—engineered to cut waste 
f motion, to eliminate manhandling wherever 
by selecting 
modern conveying can do the job better. 


ALVEY Systems engineered by Alvey specialists 


, through the past third of a century have 
Equipment. 

taken hands out of handling. have resulted in 
greater efficiency. reduced loss from injuries. 
In many plants Alveyvors integrated opera- 


tions that seemed to defy simplitic ation. 


Let this experience guide you as you 
evaluate your handling methods. 


Write or phone. There is no obligation. 


MISSOURI 
— Mages ae caer AALWEW CONVEYOR MFG. CO. 
Double-Cola franchise treet Road, St. Louis 24, Mo branch Sales Offices in Principal Cities 
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NEBRASKA 
A new 


Is now 
O'Neill 


Dr 
under constructic 
According to owner 


Merriman, bottling equipme 


be installed in the new 


plat 
include a twelve 


“a new Cem saturator, 


complete water treating 
Broken 
Broken 
and distributing 


Arthur Broyles 


system Bow 


ing 
thing Co., Bow, is 
tling 


Vess 


ayes ownhel 


Pepper bottling plant 


spout Red Di: 
and 


how 


ope ration, build 
bottling plant 
truck fleet Op- 
Missior 
Omaha, has recently 
Mission 


and advertising decorations 


has made plans to 
block 
The 
Willow 


jeverage Co 


uw new cement 


next winter 


nm in 
L. M erated by Springs 
nt to 


colors 


Alfred 


t will been repainted in 


imond 
\. Riedmann and 


the 


ownhs mahayes 


plus a 
a firm 
Bot 
NEW MEXICO 

New 


Pepper 


bot 
sever 


of the 


owner and manager of the 


Dr Bottling Co., of 


Tucum 





The s rarely a plant that do 


problem. Solve yours 


have the steam 


matter to install one or more 


steam 


“Packaged” 


Kisco Oil or G 


Desgners ond Menvlecturers 


2414 DeKALB STREET 





ANALYZE YOUR BOILER ROOM 
AND HEATING NEEDS NOW! 


Get Prompt Delivery on Kisco Equipment 


UNIT HEATE 


KISCO "Q@-T" STEAM 
HEAT RECIRCULATORS 


with Kisco Unit 
we have the heaters 


lines. Write for Catalog DSUH-9 


Kisco Boiler & Engineering Co. 


WISE! — 


es not have a heating 
Heaters. You 
It's a simple 
units on 


your present 


Automatic Power Plant... 


as Fired Cabinet Boiler 
Quick Steaming! 


A compact, fully 


Fast Installation ! 


insulated, automatic boiler, de 
firing. The ‘Three 


economy fea 


signed ex 
Way Heat 


ture which 


lusively for gas or oO} 


Travel s an important 
absorbs 


the fue 


practically all possible heat 


units from This boiler was built for hard 


water conditions. There are ne oils to corrode or 


ause trouble and the large submerged hor 


long 
15 horse 


e tubes assure 4 w upkeep cost and 


Furnished completely assembled in 3 tc 


power sizes. ready ¢ onnect 


for Catalog DC-9 


n your plant. Wr 


of Boiler Room, Heanng ond Ventienng tquipment 


ST LOUIS 4. MO 


ahead ot 








Louie A 


chased the plant and business from 


cari, 1s Cure, who pur 


3en Hamner 


NEW YORK 


Mynderse Beverage Co., Schenec 
tady, has been incorporated by An- 
drew W Myiderse, Charles J 
Poohey, Jr. and James M. McNear- 
Mi continue as 
he 


vears 


ney Toohey will 
plant 


held 


manager, a has 


the 


position 


for past seventeen 


‘NORTH DAKOTA 


Whistle has 
of the Dr 


been added to the 


line Pepper Bottling Co 
Louis W 


of the plant 


Fargo Day is manager 


OHIO 


Mission Orange Bottling Co., 
Portsmouth, has added a new truck 
John Matiz and 


respectively 


to its delivery fleet 
H. L 


and sales manager of the operation 


Fry are ownel 


OREGON 


The attractive float exhibited by 
Bottling Co., 


first 


the Seven-l p 


Oregon 


City, won prize in the 


of the 


com 


mercial division second an 


held re 


Bowman 


nual Festival 
Victor H 


Hoffman are co 


Strawberry 
cently in Sandy 
Ruben EK 


the 


and 
owners of operation, with Mi 


Bowman serving as general man 


agel 


PENNSYLVANIA 


A new bottling line has recently 


the 


been installed in the plant of 
Pepsi-Cola Metropolitan 


Co., Pittsburgh 


Jottling 
According to Fred 
( Sebulske, vice president and gen 


eral manager of the firm, addition 


of the new the 


than 


equipment gives 


company a capacity of more 
SOO L000 bottles per day 


the 


In another 
expansion move, 
the leasing of 


15 trucks at 


company an 
nounced storage 


tor 


The 


a nearbs lo 


firm’s sales so far this 


are reported substantially 
Albe rt Mc 


manayer olf 


1949 volume 


aughlin is the new 
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sales, advertising, and sales pro- 
motion at the Seven-Up Bottling 
Co., Altoona. A former driver-sales 
man with the development, Mr. Mc- 
Laughlin, among other things, is 
now in charge of a new Ford panel 
truck added to the fleet 


for sales and sampling promotion 


recently 


Carl Grover is general manage? 


of the operation 
TENNESSEE 


Howard L 


salesman for the Seven-Up Bottling 


Surrency, formerly a 
Co. of Memphis, Inc., Memphis, has 
been promoted to the position of 
district manager and is now in 


charge of four city routes. J. B 
Maher and Robert P 


respectively president and general 


Ingouf are 


manager of the company 

S. A. Christian is now managing 
the Nehi Bottling Co., Chattanooga, 
having purchased the interest of 
Charles ( 
The Grapette Bottling Co., 


Stratton, former man 
ayer 
Dyersburg, has been incorporated 
with Ernest T. Parker as president 
and general manager. Mr. Parker 
purchased the interests of Glen 
Dillon to establish the new com 
pany Tri-City Bottling Co., Bris- 
tol, recently started production of 
Plant is 


Canada Dry beverages 


managed by Fred Reuning 


TEXAS 


Jack D 


owner and 


Clark, Jr., is the new 
manager of the Dr 

Pepper Bottling Co., Conroe 

Coca-Cola Works, Tyler, 


two-acre lot on 


Bottling 
has purchased a 
which it plans to start construc 
tion on a new plant, according to 
Charles Flynn, Jr., manager 
Approximately 200 guests, in 
cluding the Mayor, civic leaders and 
representatives of the parent Seven 


Louis, Mo., at 


tended a banquet formally marking 


Up Company, St 


the recent opening ot the new home 
Up Bottling Co., Jas 
t 


per. Robert Scarborough, general 
and sales manager, 18 co-owner of 
the development with his father 
Phil Searborough J. O. Ash, 


owner of the Madison Bottling Co., 


September, 1950 


Madisonville, has turned over the 
management of the businesss to his 
J. M. Blakely is the 


new owner of the Seven-Up Bot- 


son, Jim Ash 
tling Co., Longview, and will be in 
charge of management. 

B-1 Lemon-Lime franchise has been 
re-issued to Barq’s Beverage Co., at 
Sherman. J 


operation 


UTAH 


Arco Poloni has been appointed 


MacBacon owns the 


manager of the Utah Bottling Co., 
at Price. 
WASHINGTON 


Hires Bottling Co., 
acquired the Bireley franchise for 


Seattle, has 
the territory G. J. Sourapas has 
been named manager of sales of 
the White Rock Bottling Co., Ta 
.Walton Beverage Co., 


coma. with 


headquarters at Bellingham, is 
erecting a new plant building at 


West Mt. Vernon 


0 wonder Heading Batters 
Prefer heh... 


EI 


We 


pyilla 


Buf 


MM Bona Dx 


Those who use Glenshaw Color 


Print Bottles know their many out- 


standing advantages 


they know 


what these features mean in sales 


and profit! Why not find out how 


you, too, can enjoy the benefits of 


these modern containers? 


GLENSHAW GLASS CO., INC., 


Glenshaw, Pa. 


GLENSHAW 








Soft as fleecy summer clouds... sparkling 
asa pretty majorette ... that's DELAWARE 
PUNCH! America's SOFT soft drink fran- 
chise is easy to live with and offers plus 
profit potentials with Household Syrup. 
Write for franchise availabilities today. 


Delicious 


(DELAWAR: WAR! 


Delicious 


“DELAWARE = 


INVESTIGATE OR A HAPPY FRANCHISE TO LIVE WITH 


() /) ; 
WRITE TO: wwe BALLEW i01aAassoc LATTES SUC. 


A MARKEE N R A A ° ° ° ° . EVEN FLEVEN <¢ f STATES 8B LDIN¢ 


DALLAS, TEXAS 
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WHAT 
NEW? 


AD VISIBILITY 


A new “Scotchlite” reflective sheet- 
ing that makes advertising signs 
“brightly visible both day and night, 
in any kind of weather’, has been 
developed by Minnesota Mining and 
Mfg. Co., St. Paul. Material reflects 
auto headlights up to 220 times 
brighter than white paint and retains 
90°, of its reflective brightness “un- 
der even the heaviest rainfall.” It is 
made in six colors—silver, yellow, 


red, gold. blue and green. 





NEW FORK TRUCK 


A 3000-lb. capacity fork lift truck, de 
signed and engineered specifically 
for that capacity. is being marketed 
by Transitier Truck Company. Port 
land, Ore. The new “HI DUTY” has 
a 64” turning radius and meets the 
need of many plants that must re 
strict the operation of heavier trucks 
yet are forced to handle loads in the 
3000 Lb. bracket. Further details will 
be furnished by the company. 


SANITARY MOTOR 


A screened, splashproof sanitary 
motor has been developed by U. S. 
Electrical Motors. Inc., Los Angeles. 
The new unit, Type CP. is equipped 
with screened ends with the open 
ings located underneath so that 
water cannot intrude. Use of screened 
vents permits full ventilation, essen 
tial in a horsepower range from 3 to 
7\/>. It is finished in baked white en 
amel and meets all sanitation codes. 


‘STERILETTE” 


A machine that provides a practical 
and economical way to cleanse over 
soiled bottles that are not cleanable 
in standard bottle washing equip 
ment is offered by the Archie Lade 
wig Co., Wakesha, Wisc. The “Steri 
lette’ will cleanse from 15 to 20 cases 
per hour. Placed in a convenient 
plant location. it is filled with a spe 
cial phosphoric acid solution which 
softens dirt for easy removal. 





VARI-SPEED FILLER 


A variable-speed filler featiurng an 
automatic infeed and discharge 
easy cleaning. and low maintenance 
costs, has been developed by Spe 
cialty Brass Co.. Inc., Kenosha, Wisc. 
Photo shows actual installation of 
unit in a plant that fills its bottled 
goods at speeds ranging from 
twenty-two to ten half-gallon BPM. 
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MIXER MOUNTER 


A new all-way adjustable swivel 
Mixer mounting bracket has been 
developed for use with Alsop open 
type Mixing Tanks by Alsop Engi 
neering Corp., Milldale, Conn. Fea 
tures of the unit are: split-second ad 
justment to any desired mixing posi 
tion, and a self-contained hand bar 
locking device. 





STEAM JET CLEANER 


An easily portable, fully-automatic 
maintenance-free steam-detergent 
cleaning unit is being marketed by 
Livingstone Engineering Co., Worces 
ter, Mass. Using high pressure 
steam from its built-in Speedylectric 
Boiler, the unit eliminates excess 
water problems common to conven 
tional-type steam cleaners 


97 





™All-Farntly Drink’ 


Since its introduction in 1930, 
/-up has made a national 
sales gain every single year! 


_— —~ - 
‘8 
' 


os 


. ©. a Jour bike (6 
2. tt hkes you! 





ee 
en. 
THE SEVEN-UP COMPANY, St. Louis, Missouri 








As a follow-up to its re 
Dr. Pepper “Exclusives cent “Money Magic” single 


Club” 


brand vendo} plac ement 
contest for plant driver 
salesmen, the Dr. Pepper Co. has organized an “Ex 
clusives Club.”” Membership has been awarded to men 
who sold 20 or more 2 and 4-case SelectiVend (Kansas 
City) coin coolers during the campaign, and is also 
offered to those who sell 25 units before the year’s end 
Certificates are granted “in recognition of superio 
sales achievements and proficiency in the methods of 
placing exclusive Dr. Pepper vendors.” Nine salesmen 
from four plants have been named charter members 
on the basis of their contest showing, which found 
plants in Dallas, Fort Worth, Houston, Hobbs, N. M., 


and Paragould, Ark. each selling better than 50 Selecti 


Vends in its particular territory 


Just how much commissio! 

Commission High, is too much might be gath 
Profit Low ered from a look at drink 
vending operations in New 

subway system, where volume is high 
ugh to make the guarantees contracted by 


; operating firms look too profitable nder pacts cov 


companies agreed to pay the Board 


a total of $31,875 or 30 of the 

At this rate, some 3,750, 

needed to meet the guarantee, and 

lume fell short of this mark, leaving the 


around $10,000. In a hotte) 


lo not 


summer month profits « 


1 the cool weather drop 


osses once agai! ping under the monthly 


in effort their net, the oper 


VENDOR AND COOLER NEWS 


PLACEMENT 
FINANCING 
MERCHANDISING 
MARKETS 
cosTs 
SERVICING 


NEW MODELS 


ating concerns have added a number of bulk fruit juice 
vendors, which dispense dime drinks of a grapefruit 
orange blend, but only pay the same 30°, commission 
rate as applicable to nickel soft drinks. During the 
winter, coffee, tea, and hot chocolate will be added to 
the beverage vending menu to hike sales. At present 
there are some 400 cup machines in operation in 


subway stations 


(Chattan 


which has 


Cavalier Corp 


, ooga, Tenn 
New Cavalier Vendor 
been building manual cool 


ers and a= small single 


flavor 27-bottle vendor for Coca-Cola licensees, has 
come up with a larger capacity coin cooler, designated 
as Model CM-51V 


new unit dispenses 51 Cokes and stores 36 more in 


Activated by a lever action, this 


pre-cool. Though retaining the upright styling and 
compact size of the 27-drinker, the CM-51V is a com 
pletetly new, unit. Cavalier is now in line production 


on both machines 


Well on its way to becom 
Spacarb Ups 4-Drinker in this year’s major pro 
Output ducer of cup vending ma 
chines is Spacarb, Inc 
N.Y.), which has already built over 50°, of its sched 
iled 1950 output of 1,500 four-flavor 1000-drink ven 
dors. The firm recently made its Select-O-Carb unit 
which permits two different settings of up to 4 vols 
of CO, in the same machine) a standard feature on all 
four drink 4D51 equipment. Since both high and low 
carbonated beverages, made to exact parent company 
specifications, can be offered from the same machine 
this device has found favor with bottlers Spacarb 
vendors are currently being utilized by a number of 


franchise plants, including Pepsi-Cola and Dr. Peppe1 
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SANITARY 
~~ MOTOR 


Immaculate Enhances any machine’s appearance 
Enamel Finish An extra “talking point” for your product 
Washable Years ahead in styling 
Rustproof Increases plant pride — encourages cleanliness 


’2to ISh.p Costs little more than conventional motors 


U.S. ELECTRICAL MOTORS Inc. 


Atlantic Plant: Milford, Connecticut 


Pacific Plant: Los Angeles 54, California 


REQUEST FOR U. S. SANITARY MOTOR eee 
gE S. ELECTRICAL MOTORS INC 
Los Angeles 54, Calif, or Milford, Conr NB 


Company 


Address 


| Nome 


City Zone State | 
ee ee eae eee ee 
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SPACARB FOUR-DRINKER 


Meeting the varied tastes of cinema-goers in the Elgin 
Theatre. New York, this Spacarb 1000-cup machine 
offers patrons a choice of 4 different beverages and 
utilizes the Selecto-Carb feature to dispense both high 
and low carbonated drinks. 





licensees, as well as various other bottlers who have 


entered the cup machine field 


There’s an interesting con 
a eT a tract provision In pacts for 
up drink vending service 
being signed by an East 
ern theatre loop. Where a dime drink is dispensed, 
15 commission is paid by the operator to the local 


theatre, plus an .additional 5 to the circuit’s con 


cession department. On nickel drinks the breakdown 


25% and 5 


is 


In return for this override, the chain's 
concession department sees that the machines are 
kept clean; handles waste cup disposal; and, in some 


instances, reloads the vendor with cups and sirup. 


000% 
IDEAL 
VENDER 





IDEAL TOPS 50,000 MARK 


Marking a milestone in its 15 years of coin cooler pro- 
duction, the Ideal Dispenser Co. (Bloomington, Ill.) re 
cently moved its $0,000th vendor off the production line. 
The firm currently reports that 33% of the country’s 
bottlers now use its line of 3 selective models. and 
expects to up this figure to 50°, by the year's end. 
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Again, Users of 80,000 
NATIONAL CHANGERS 


wef ahead with 


NATIONAL’S 
PORTABLE 


(DOUBLE-DUTY) 


TESTER 


For ON-LOCATION spot 
a 
vending and the coin 
mechanism. Saves time, 
helps keep vendors in 
100% operation. 
Quickly pays for itself 
many times over. 





No. 
4700 


Every well known vending machine . : $ ] mC L{e) 
contains NATIONAL equipment! 


@SLUG REJECTORS Test Lamp 
e COIN CHANGERS 
@ ACTUATORS e SWITCHES 
@ RADIO TIMERS 
@ Quick Conversion Units 
e@ Variable Coin 
Assemblies 
Many More 


NATIONAL ) REJECTORS, INC. 
5100 SAN FRANCISCO, ST. LOUIS 15, MO. 


NEAR YOU, A NATIONAL SERVICE CENTER WITH FACTORY TRAINED ENGINEERS READY TO SERVE YOU: NEW YORK, CHICAGO, ST. LOUIS, LOS ANGELES 


TESTER, PHOTOED ACTUAL SIZE 
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“CONVERTED” COIN COOLER 


The battery of coin coolers serving bottled drinks to 
patrons of a boardwalk restaurant in Coney Island. 
N. Y. includes a Vendo (Kansas City) V-83 which has 
been converted to dispense Dr. Brown's Cherry Soda, 
local brand. Unit is flanked on left by Vendorlator 
(Fresno) 240 featuring Pepsi-Cola, while two more 
Vendos at right (not shown) sell Coca-Cola. All four 
machines are geared to dime operation. 


Something new in parties 


debuted recently when a 


Payment Part ia 
Y Y rexas bottler feted a group 
of local teen-agers who 
were celebrating the final payment on a vendor pur 


chased from the plant for their clubroom. The young 


THE BEST BUILT BOTTLE COOLERS 
on the market 


assure the long, continuous, 
trouble operation that 
nakes users happy and soves 
you money. 


BEV-FOOD 


= 


- BEV GIANT 


a ir 





# Three \ 
~sulat 
lass ins 
Li al 
1 ope’ 


omice ration 
Econ trige 
e 
ar 


| 
onty oF * 24 » BEV ag 


' rr 
fve sided wa 


ty rq charge 
ane sp at nO extra 

> essO 

\ artkraft 4 
produce’ 
needs 

\orge™* ns 


' 
gtors 
siengesst UNBEA 


USE COUPON NOW! 


"MANUFACTURING CORP. 


“Quality Products for Over a Quarter Century” 
1125 E. Kibby Street lima, Ohio, U.S.A. 


Please send literature and prices on 
Bev Cooler ev-Master Bev -Food Bev -Gic 

NAME 

FIRM 

STREET 

CITY & STATE 


sters found drink sales from the coin cooler so profit 
able that they were not only able to pay for the coin 
cooler itself but provide funds for the purchase of 
a television set. Word-of-mouth publicity resulting 
from the party focused community attention on the 
“profit” side of vending and produced new leads for 
additional coin cooler outlets. 


Aiding its bottlers who 


Citrus Products OK’s wish to enter the bulk 
Cup Sales vending field, the Citrus 

Products Co. has amended 
franchises of some Kist licensees to permit them to 
use the parent company’s line of flavors in cup ma- 
chines. One of the first plants to capitalize on this 
move is the Chipper Cola Bottling Co., currently fea- 


turing Citrus Products beverages in its Omaha, 


Nebr cup vendor route 


What type of 


merchandising program 


automatk 
2 Brands, 2 Coin Coolers 
should be used by a plant 
bottling two dominant 
franchise brands? One answer can be found in Sioux 
City, Ia., bottles Coca 


Cola and Seven-Up. Confining its vending equipment 


where the Chesterman Co. 


to single-flavor models built by Mills Industries (Chi- 
cago), Vendo (Kansas City), and Vendorlator (Fres- 


no), this plant has made installations where both 


hecause of A-F Superior Engineering 


THESE SECTIONS of an Alvey-Ferguson Coordi- 
nated Conveying System serve a dual purpose: 
Pivoted at one end they may be lowered for unload- 
ing. When raised flush with A-F Conveyor Lines 
from the bottling house, they are ready for loading. 
Here again, you can SEE the superiority of A-F 
Conveyor Engineering! 

For information on how an A-F Engineered 
Conveyor System can increase production and save 
money in your plant, write today. 


THE ALVEY - FERGUSON COMPANY 


677 Disney St Established 1901 Cincinnati 9, Ohio 
Offices or Representatives in Principal Cities 


> Alvey-Ferguson 
aA Engineered 
CONVEYORS 


First in the Field of Case and Package Conveyors Since 1901 
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quipment 





standard s 





on the 


SPACARB 4 - FLAVOR 


hat quality builds volume. With 
A-Drink, you can now control 
than one flavor, with each 

irbonation specification in the bottle 


Mix-A-Drink 1 can set two dit 


rb Mix-A-Dri 


O} en nev 
your prime Also available on the 4-D-5] 

F Hot ‘n’ Cold* attachment, Non 
carbonated feature* (dispenses both 
carbonated and non-carbonated drinks 
from the same machine), coin-changer! 
edgelit advertising mirror with your 

wn trademark 


— —— oe oe oe ASK ABOUT THE 
poertrrrrressrseesc=s«<se*sc*=r=° — ¥ 


SPACAR®, INC 1 SPACARB NATIONAL FINANCING PLAN 
Neen UY | Sout th cop eo 


Please send me further information on the Spacarb 
nk (Model 4-D-51) 


details of the Spacarb National Financing 1 


ADDRESS 


CITY & STATE 


*potented exclusi 
pa xclusive Spacarb features 311 East 23rd Street New York 10,N.Y 


September, 1950 








SAVE 50% 


On Our “Rebuilt and Guaranteed” 
Bottling Equipment 


Dixie F one-man unit 


automatic 
250 GPH Cem saturator 
5 HP York cooling unit 


Meyer and Liquid 
Washers 


6 Wide Heil bottle 


washer 

40-spout Cem filler 
24-spout Red Diamond 
Burns model "F’’ filler 
500 GPH Liquid stain 


less carb 
World automatic labeler 
New ARNOLD bottle 


washers all sizes 
‘ 


@ Bottle conveyor made to specifications. 


Send for a FREE copy of our “General Catalog” 
No. 11049 


IRSTENBERG 


BOTTLERS’ EQUIPMENT CO.INC. 
301-307 Powell St., Brooklyn 12, New York 











sells 2 ways 


"Row wa 


} 


V | apne Profits Yea) 
fo olin 


7 QUALITY sor — 
9... ame SMOOTH mix 


BOTTLING 
FRANCHISE 


ASK ABOUT A TLL 


NIFTY PINEAPPLE 
A National Favorite 


Take tangy Nifty . . . add solid-selling mer- 
chandising . . . and you've got the year's 
best selling pineapple drink. 





Nifty’s a 1-16 concentrate blended with natural fruit 
juices and imitation flavor. Comes ready to bottle. 


NIFTY BLACK RASPBERRY 
Made trom delicious fresh raspberries to give you 

A 4 ot. product 

ORDER A TRIAL GALLON OF EACH 


SALIENT FLAVORING CORP. 


15 Suffolk Street, New York 2, N. Y. 


a tast selling delicious drink 





Coke and 7-Up are each vended through separate 
machines and also has stops where only one of the 
heverages is featured Most coin coolers are sold out 
right to such spots as gas stations, retail outlets, et 

while some vendors are rented to industrial locations 
(somewhat limited in size and number in this region 
at 15 cents per case. Believing that it’s not possible 
to generalize about the sales potential of any single 
class of outlets, the Chesterman Co. views each vendo! 


site as an individualized market 


“Life” magazine, which 
has carried news photos ol 


Vendors Sell Sailors 
soft drink 


machines in 
past issues, used a vendor 
shot to illustrate a recent feature on the reactivation 
of naval vessels to build up U. S. fleet strength. Titled 
“Out Of Mothballs,” the story dealt with getting an 
aircraft carrier in the Naval Shipyard in Seattle, 
Wash. into shape, and one illustration showed a cup 
machine being hoisted abroad “as one of first steps 
by crew to get ship back into operation.” Unit could 
be recognized as a 1400-cup single-drink Lyon (N. Y 
vendor. Soft drink vending equipment is now a stand 
ard fixture aboard many U. S. ships, falling unde? 
the jurisdiction of the Ship’s Service Officer, who is 
the approximate seagoing equivalent of an Army o1 


Air Force Exe hange PX officer 


With a report from. the 
Charles E 


cating that its 


: . Hires Co. indi 
Hike Hires Cup Sales 
fountain 
sirup sales rose nearly 15 
during the past year, a good bit of this gain can be 
attributed to cup vendor volume. Ranked by some trade 
circles as the No. 2 national soft drink brand in these 
machines, Hires has been centering an automatic mer 
handising drive around the fact that its product re- 
quires a smaller sirup throw to vend a cup drink than 
competitive carbonated beverages. The company has 
been emphasizing that while a gallon of the average 
finished sirup (128 oz.) will yield around 128 drinks, 


i gallon of Hires produces 149, or 21 more sales 


One the newer types of 
. locations to open up for 
New Site: Variety Stores 
drink vending over the 
past year is the Variety 


Store, commonly Known as a ‘5-and-10" though these 


spots actually handle ; 1 Of goods at unrestricted 
There are about a dozen major chains in the 
business through over 5,000 
lat number are operated by 
independents. Located in top 
the yvreatest store concentra 
Middle Atlantic and East 
North Central states f the majors, S. S. Kresge 


695 stores), W. T. Grant (481 stores), and Neisne? 


tions are 
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Bros (122 stores) have okayed installations of cup 
equipment in some outlets, and volume is reported 
as good. This move to automatic merchandising fol- 
lows a trend in the field towards bigger stores with 
larger lines of products. Checks in such sites indicate 
that the drink vendors are tallying “plus” volume 
and have not affected grosses at soda fountains and 
luncheon counters in the same stores, which account 
for 6-7% of dollar volume. To capitalize on spur-of- 
the-moment buying, vendors are being spotted neat 
store entrances, and adjacent to stairways and ele- 
vators when the outlet utilizes more than one sales 
floor 


One of the recent trends 
Vendorlator Adds 139 in coin cooler manufacture 

has been the marketing 

a single firm of a line 
different-sized vendors to meet the needs of var 
locations within a bottler’s territory. This move 
designed to interest the bottler in standardizing 
one make of machine, thereby eliminating a need for 
a varied spare parts inventory and simplifying the 
training of service personnel. Latest firm to round 
out its line is the Vendorlator Mfg. Co. (Fresno 
which has been building a small 27-drinker and a 
large 10-case unit, used by Coca-Cola, Pepsi-Cola, and 
Seven-Up licensees. Vendorlator is now readying a 
139-bottle machine, which will serve as an “in-be 


tween” vendor for the moderate traffic outlet 


Half a dozen 600-cup 

’ flavor SuperVends (Chi 
In The Vending Chute 
izo have been added to 
the Victorville, Cal. air 
force base Latest site turned up by a New Jersey 
bottler is a bustling auction room, where the excite 
ment of bidding apparently builds thirst. Vendor is 
geared to dime operation Confection Cabinet, 
concessionaire using pre-mix cup machines in a large 
number of Loew theatres has arranged with several 
local Nehi bottlers to dispense that brand of non 
carbonated fruit flavors Royal Soda Works at 
Hillsboro, Ore bottling the Mission line and 7-Up 
has spotted close to two dozen machines in its terri 
tory and plans to add more Pepsi-Cola’s addition 
to the list of exhibitors at the NAMA show makes a 
total of 9 parent companies who will display thei 
wares at the Chicago confab this Nov Missio1 
Orange Bottling Co., Seaside, Ore., which also bottles 
Hires and Vess Cola, has installed 5 coin coolers in 
Rudd-Melekiar 


Philadelphia Is reported testing a smaller version 


the nearby Astoria navy base 


of the firm’s combination Coffee and Coke up ma 
chine, with a 100-drink capacity for each beverage 

Pepsi-Cola Bottling Co. in Binghampton, N. Y. covet 
ing its territory with a large route of single-drink 27 


bottle Vendorlators (Fresno 


September, 1950 





ALL THE TIME 


Any season, every season—Julep Flavors outsell others. 
Quantity discounts and prepaid freight increase your profit 
margin. Write for details: THE JULEP CO., (famous 
for Howel’s Root Beer), 353 W. Grand Ave., Chicago 
10, Il. or 200 Davis St,, San Francisco, California 








Benzoate of Soda ‘“Seydel’ U.S.P. 


Standard for over a quarter of a century 


SOBENATE 


A special benzoate for beverages of delicate 
flavor. Does not impart a taste. 


Samples and literature on request 


SEYDEL CHEMICAL CO. 
JERSEY CITY 2, N. J. 


Established 1904 











INCREASE PROFITS WITH 


NEW 
DRINK VENDOR 


Join the many bottiers who are making big money from cup- 
drink vendors located in schools, terminals, industrial plants, 
etc. SuperVend, the nation's leading automatic drink dis- 
penser, -in beauty and mechanical proportion is the best! 
From this one machine consumer has choice of five different 
drinks. The unit does not take up much space in locations, 
and the service cost is very low. 


Get in on this profit-making opportunity! Write for full 
information today. 


SuperVend Sales Corporation 


134 N. Lo Salle Street, Chicago 2, Illinois 





D. W. McPherson 


Dallas W 
of McPherson 


tleton, N.C ind an active member 


Mc Phe rson 


Beverages, Ine., Lit 


manayer 


of the bottling industry in the state 
for many years, 


gust 8th. Mi 


died Tuesday, Au 
McPherson was also 
co-owner of the Pepsi-Cola plants in 
Elizabeth City and South Hill, Vir 
vinia. At the time of his death he 
was a member of the North Carolina 
association’s Legislative Committee 
and a member of the Board of Di 


rectors 


Harry P. Bowra 


Harry P. 


years representative ol 


Bowra, 3 for many 
Fritzsche 
Brothers of Canada. Ltd ind 

October 1948 


Manager of the pat 


Boston Branct 


recently. M1 


ent company’s 
passed away Bowra 
was best known throughout the 
firm's Canadian territory which he 
had covered for thirteen years prion 

New England 

beyinning to 


time of his 


Clyde Langford 


Clyde Langford, owner of 
p Bottling Company 
Corpus Christi, Texas, died July 

an illness of several vears’ du 

Funeral services were con 

from the Mill Funeral Home 


us Christi, July 17 


Carl A. Jones, Sr., well-known 
Coca-Cola bottler and a _ past 
president of A.B.C.B.. died July 
23. He was president of the Dixie 
Coca-Cola Works. of 


Bristol. Tenn.. and also had inter 


Bottling 


ests in other Coca-Cola opera 


tions 
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CURRENT PRICES 
BOTTLERS’ INGREDIENTS 





HIGHER 


‘Acids, USP 


Tartar e, 


\ 


domestic 


rhe nuts 
Ginger, Africar 
Jamaica 
Sarsaparilla, Mexicar 
Flavoring Oil 
Anise 
Bergamo 
Birchtar, 


tified 


+ 





Clove 

Geraniu Algerian 

Grape 

Lemon, 
Califor 

Lemor 


Orange, 


) la! 
grass 
distilled 
expressed, Ca 
Rose 
Spearmint 
Spruce 
Wintergreen, 
Vetal 


Tin, Straits 


fey) 


Nudgar 
Cane 


Beet 








TABULATED PRICES 
FOLLOWING are the latest and most accurate market quotations obtainable. 
Special attention is called to the indented paragraph next following: 


NOTE. 


The prices given in the following bottlers’ ingredients market re- 


ports are for bulk quantities in original packages. Retail buyers cannot reason- 


ably expect to get small S— 
various charges to be addex 


ale dealers or jobbers stock goods. 
Artiees 


ACIDS 
Aeetic, U. S. P.. 
Benzoic, U. 3. P 


Citric grandula f 
ar, ca 


i 
Ib 
Ib. 


b 
Tartaric—Dom. crystals .!b 
10,000 Ibs., 1 delivery.Ib 


CHEMICALS 
Alcohol— Ethy! gal 
Ta aid R 
T 
Denatured 
C. D. No. 12-14.. 
Alum—Ground 
Powdered . . 
Caffeine Alkaloid 
Coumarin 


Glycerine drums 

Lithium Bromide 

Magnesia Carbonate 
Uv. & P 


Pyrethrum concentrate 
liquid, 20-1 gal 
30-1 gal 
Soda Benzoate Ib 
Bicarbonate, U P 
Pow 
Caustic 
Citrate 


Nicotinic acid 
Nicotinamide 


Riboflavin (B, G) 
Thiamin Hydrochloride 
B,) Kilo 


BOTANICALS 
Vanilla 
Bourbon 


Mexicar 


MISCELI 
Kola Nuts 
Lemon Peel ° 

Orange Peeil—Bitter 


ANEOUS 


Sweet 
Quassia Chips 


ROOTS 
Ginger—African 


at the figures here quoted, as there are 
, which often greatly augment values before whole 


Articles Prices 


Nigerias plit 
Sarsaparilia, Hond 

Mexican «ree 
Tonga 


FLAVORING OIL 
Almond—Artificial . -lb 
Anise, Lead free U.S.P 
Bergamot— Natural 
Synthetic ° 
Birch Tar—Crude 
Rectified — 
Cassia, Redis'd, U.S.P...! 
Cinnamon, bark oil .. I 
Leaf oil .. : 
Citronella—Ceylon 
Java es 
Clove oes 
Geranium— Algerian 
Bourbon 
Turkish 
Ginger 
Grapefruit .. . 
Juniper, Berry Oil 
Lemon—lItalian 
Californian 
Lemongrass “ 
Lime— Distilled 
Expressed 
Mace . 
Nutmeg ; 
Orange—distilled eee 
Expressed, Brazilian . 
Californian - 
Florida 
Italian , 
West Indian 
Pennyroyal—American 
Imported villa ad 
Peppermint—Natural 
Redistilled, U. S. P 
Rose—- Natural 
Sassafras— Natura 
Artificial 
Spearmint 
Spruce 
Sweet Birch 
Wintergreen, True 
Synthetic 


METALS 
Crown Caps, plain 
Decorated 

in, Straits 


STRUPS 

Corn, 42 degree 

Dextrose nea 

Rock Candy eS 
Simple : gal 
SUGAR 

Cane. Granulated 

Beet. Granulated -. cw 
Sugar Coloring gal 
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user since 1927 


-ee has placed a Repeat Order 





McAllen Coca-Cola Bottling Company has been a MEYER customer since 
1927. Their latest order for MEYER Dumore Bottling Equipment 
includes a 5-compartment, 24-wide 2 pint Dumore Boule Cleaner, 

and a complete MEYER Damore Syn-Cro-Mix Beverage Filling System, 
utilizing a 40-valve MEYER Damore Filler with 10-head Crowner. 

It will pay you to follow the example of leading bottlers 

all over the world ... by standardizing on MEYER Damore 


for the best in Bottling Equipment. Send for BULLETIN SY 125. 


GEO. J. MEYER MANUFACTURING CO. 


SED THE ud 


saueaen: nani Cudahy, Wisconsin, U.S.A. 





salesmen do all the promotional tied in with baseball themes. 
(Continued from page 


work, particularly if the contest 1s Everything dealing with a_ sales 
SALES CONTESTS extended over a long period. Use contest should reflect the theme. 


direct-mail and newspaper adve Do not notify the men before- 


the captain o l , tising to help your salesmen sell hand that there is to be a contest, 


wrote the men on his station- When they see that you are coop or they may relax to get a substan- 


“Remember [I’m saving a chal erating, they will work harder and tial increase during the contest pe- 


my table try your yet better results. Management e riod. However, they should be 


Another company gay perienced with contests state that given ample time to understand the 


jockey caps to wear at results are up to 50 per cent bette! rules. See that there is no letdown 


meetings, built a miniature when the boss spends some money after the 


» contest. To minimize this 


track with horses representing on advertising to help his men hazard, 


managements usually end 


positions of contestants, scored through a sales contest contests with meetings or dinners 
contest on a blackboard set up The topnotchers can usually be Where awards are made plus 


racing chart, and issued bull depended upon to keep the pace be speeches giving fatherly advice on 


race track lingo cause they sniff the prize money he benefits derived from maintain 


interest is maintained it The stragyvlers need the needle. The ing the pace set. It doesn’t pay to 


dramatization and stimuli are I too paternalistic these days, 


{ 


Many contests mainly for them. All the men should vet, it should be borne 


in mind that 


id end with a exert themselves, otherwise re there is a tendency for salesmen to 


aver does sults are far below par. If the pac relax 


| a contest and. this 


showmanship ays, a special prize for high man should be watched 


talkies and the week is a good re-vitalizer The big thing to remember is 


es fot \ slogan helps maintain interest that best results will be achieved 


company Contests tied in with national pub if management follows up its con 


bottle of licity usually click. Seasonal themes test pronouncements with a_ well 


made uy ) human interest in a contest worked-out plan to maintain inte 


help dramatize it. During the est. Unless this is done, a sales con 


seuson, Manv contests ure test does not get best results 





inject some 


ee if i erates: \" j DADS funch 





ome 


se 


mati a 


¢ 
. 


imatic ma 


hold some 


HOLD-UP AT DAD'S TV PARTY 


Willing victims of a “hold-up” at a special party celebrating the launch 
ing of their new TV western show. “Dad's Ranch.” are these three Dad's 
Root Beer Company officials (lefi to right)— Jules Klapman, treasurer 
Ely Klapman, president: and Barny Berns, vice-president. Gal with the 
gat is Kay Marlin, featured singer on the show 
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New Expansion by Bob’s Cola 
-] Bob’s-Cola, Inc., origina- 
tors of Jo-Jo and Swanee Chocolate, 
and a full line of Swanee flavors, 
has just opened new and more spa- 
cious headquarters at 517 Stephens 
St., S.W., Atlanta, Ga. Commenting 
on Bob’s-Cola expansion at this par- 
ticular time, B. J. “Bob” Frink, 
president, said it was made neces- 
sary by the large increase in sales 
during the past year. The new At- 
lanta offices and plant provide 
16,000 square feet of floor space. 
Bob’s-Cola is now doing business 
internationally, and foreign 
sales have been remarkably success- 
ful, according to officials of the firm. 
“A great deal of the credit for 
acceptance of the Bob’s-Cola 
the United States goes to 
our foreign representative, Manual 
Miranda,” says Mr. Frink. Mr. Mi- 
randa, who was added to the Bob’s- 
Cola staff the early part of this 
year, is a native New Yorker, but 
for many years he has been a gen- 
eral importer in Caracas, Venezuela. 
In addition to its Atlanta plant 
and home Bob’s-Cola also 
maintains a branch office and plant 
at 1127S 


Texas. 


too, 


line 
outside 


offices, 


3eckley Avenue in Dallas, 


W. H. Hutchinson & Son 
Celebrating 102nd Anniversary 
W. H. Hutchinson & Son, 


Inc., Crown manufacturers of Chi- 


Hutchinson Officers—J. S. Kelley. 


L. I. Rosene. sales manager: P. 
comptroller: W. Wetten., secretary. 


cago, is celebrating its 102nd anni- 
versary this year. The celebration 
will culminate in a series of “open 
house” days on September 26 and 
27. 

The firm was founded in 1848 by 
William H. Hutchinson. In later 
various members of the 
family managed the 


years, 
Hutchinson 
organization. 

Joseph S. Kelley, the 
president, took over this post in 
1929. Other officers are shown in 
the accompanying photos. 


present 


H. Kohnstamm Honors 
265 Employees 

Service button awards 
recently to 265 em- 
ployees of H. Kohnstamm & Co., 
who had completed 5 or more years 
of service. Wm. A. Schnakenberg 
and Charles D. Allen received the 
50-year buttons having completed 
half a century of service with the 


were made 


company 

In making the awards, President 
Louis J. Woolf said: “This year H. 
Kohnstamm & Company will cele- 
brate its 100th Anniversary, an 
made possible through the 
effort of many loyal 
workers, past and present.” 


event 
co-operative 


Graver Water Sets Up 
Atlanta Branch 
Graver Water Condition- 


Co., manufacturers of equip- 


president; C. L. Cole. vice-president: 


E. 


Derwent, assistant secretary and 
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WHAT'S 
NEW?... 


ment for all water treating proc- 
esses, has appointed Evans L. Shuff 
& Associates as its representative 
for the Atlanta, Georgia territory. 

The Shuff organization has head- 
quarters at 303 Five Ivy Building, 
Atlanta 3, Georgia, and is headed by 
Evans L. Shuff. 


Infileo Relocates Its 
General Offices 


Infilco Incorporated, de- 
signers and manufacturers of water 
conditioning, sewage disposal and 
waste treating plants, has recently 
announced the relocation of its Re- 
search, Development and Engineer- 
ing Divisions, as well as its General 
Offices. On and after September 1, 
1950, these departments and offices 
will be located in Tucson, Arizona. 
They will occupy temporary quar- 
ters at 2750 South Twelfth Avenue 
while a new building is being built 
to house Infilco’s expanding opera- 
tions. 

Manufacturing, chemical labora- 
advertising and 
phases of engineering will continue 
in the present Chicago plant at 325 
West 25th Place, utilizing the va- 
cated space to enlarge their activi- 


ties 


tories, certain 


Worthington Acquires Stewart 
Vending Machine Rights 


| Worthington Pump and 
Machinery Corporation has ac- 
quired the rights, designs and pat- 
ents formerly held on cup beverage 
vending machines by Stewart Prod- 
Corporation of Greenwich, 
according to an an- 
Frank J. Whelan, 
Vice President, Worthington Pump 
and Machinery Corporation and 
Vice President of Lyon Industries, 
Ine. 
Lyon Industries, in which Worth- 


ucts 
Connecticut, 
nouncement by 
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Some “hinge Dout Need Labels... 


ALL Goop propucts D)O)/ 


Creators and Producers of 
LABELS DISPLAYS 
POSTERS DECALCOMANIAS 

POINT OF SALE ADVERTISING 


oe lp — |} —_ 
N.Y 505 Fifth Ave SPI ELMAN ee) p Y 161-171 LEVERINGTON AVENUE 
MUrray Hill 2-2813 M AN r PHILA. 27, PA IWyridge 3-6100 


ington has a substantial stock inter- 
est, will market and service the 500 
cup vending machine formerly mar- 
keted and serviced by Stewart Prod- 
ucts, and which will continue to be 
manufactured at Worthington’s 
Holyoke Works 

The new move is a step in coordi 
nating production and sales in 
broadening the line of cup beverage 
vending machines known as the 
“Lyon” vendor—including the 1400 
single drink cup vending machine 
and a new “dual drink” vendor ALVEY CONVEYOR'S NEW PLANT 


automatically serving a choice of More than 1,200 visitors attended the recent open house at Alvey Con- 
, veyor Mig. Company's new million dollar plant in St. Louis. The sprowl- 
ing one-story structure has 120,000 square feet of floor space. John M. 
in cups Alvey is president of the firm; Robert H. Mayer is vice-president. 


Stuart G. Lyon, President of 
Lyon Industries, Inc., at 342 Madi 
son Avenue, New York City, states fronted 


two different carbonated beverages 





sign—has n developed It is furnished complete (including 
that service headquarters and ware by Light-Displays Division, 30 East tube) with 
housing facilities will continue at 40th Street, New York 16, N. Y 
Long Island City, New York T 


advertiser’s copy im 
ited on sign in one color 
he Light-Displays Ad Clock has " 
an 8! 2 Clo¢ k face and prov ides al New Firm Offers 

New Advertising Clock unusually large advertising area Protective Coatings 

A new advertising clock for so compact a unit. An added Formation of the David 
sign—the first to utilize a “Cir feature is that the signs can be re E. Long Corp., at 220 E. 42nd St., 
clare” fluorescent tube as the illumi placed with a new message at any N.Y.C., was announced recently 
nation source for a Telechron elec time, giving advertisers the flexi Composed of experienced technical 
tric clock and semi-circular plastic bility of fresh seasonal messages sales specialists, engineers, and 


NIAGARA BOTTLE WASHER... 


“Custombilt’”’ e e e can handle any size bot- 
tle from 4 ounce to 5 gallon! Widely used by bottling 
plants, food companies, mineral water, fruit juice, 
bleach and wine bottlers. 
e Available in several capacities and sizes. 
Expertly designed and engineered. No jets to clog, solution 
renovator filters solution water every few minutes and dis- 
charges contamination. Two compartment; makes its own 
rinse pressure; saves water. Completely welded, no castings, no breakage. 


e Write for complete details. 


eee Sveres waenEe MFG. co. 


5-27 FIRST STREET TOLEDO 5, OHIO 
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| SETHNESS CARAMEL COLORING 


Brilliant * Free Flowing * Acid-Proof 





( Sethness means uniform, dependable Caramel. Your cus- 

ah, little goes a long way e x tomers depend upon you ... you can depend upon us for 
; brilliantly clear, free flowing, acid-proof, Caramel Color- 

ing. Take no chances—be assured of quality and uniform 

strength. Take advantage of our experience and service. 


Sathuess PRODUCTS COMPANY 1300 W. Division Street, Chicago 22, 22, Mlinois 


chemists, the firm will make and Rust-Proof Aluminum Paint 
sell corrosion-abating materials and . “Aluma-Chrome,” a high 
quality aluminum paint and zinc 
chromate primer combined to sup- 

The company will initially offer ae ply a brilliant aluminum protective 
a comprehensive line of specially finish, and at the same time, provide 
formulated D E L Protective Coat- . its own rust-inhibitive primer, has 
Ings. . been developed by the Garland Co., 

Of especial interest to bottlers is of Cleveland, O. The product is 
the firm’s Series “B” Coatings manufactured from a pure bakelite 
which are both acid and alkali resis resin liquid into which zine chro- 
tant; no primers are required for mate and aluminum pigments have 
application to metal or masonry ks been introduced by a special process. 
Due to the use of zinc chromate, 
formation of rust under the paint 


systems, and provide recommenda- 
tions on specific problems. 


Turco Products Acquires 2 
film is prevented 


_ 1. 
Eastern Plant CONSOLIDATING 


The acquisition of a large George L. N. Meyer (left), Presi- Low-Cost, Roller Type 
eastern plant as a major step in a dent of Geo. J. Meyer Mfg. Co., Beverage Mixer 
continuing expansion program was and Lyle F. Harris, President of A 
announced by Turco Products, Inc., the Worcester Chamber of Com 
merce, look on as Andrew J. B. 


low-priced, roller-type 
beverage mixer, said to offer vari 
Kauwe. Proadedt. oh Seasonic ous production economies, is now 
Machinery Co., signs the papers being offered by Sutton Specialty 
resulting in the addition of Manufacturing Co., Houston, Tex. 
Lister Ave., Newark, New Jersey, “World” Labelers to the famous The unit is hand-operated and 
will serve as a manufacturing and Meyer “Dumore” line of bottling functions thusly: 

laboratory center for Turco’s At- machinery and equipment. The There is a roller platform, which 
lantic Division. Sidney E. Smith is merger was effected a few months is part of the mixer, for the case to 
in charge “— rest on while it is being filled. As 


“Seal Qgain Made of High Carbon 
5 Spring Steel — 
EXPORT CAPTIVE BOTTLE STOPPERS Nickel Plated 
INQUIRIES 

INVITED 5, ee 


( Your Beverage 
- * {= > But Also 


SAMPLES and DETAILS 8 nthe 
SENT FREE, UPON ot oe a 
sanauee entification 


a leading manufacturer of indus- 
trial cleaning compounds. 
The new facilities located at 120 











Standard Type Captive Type 


WRITE NOW Snaps on and off in a flash «© Stays on when contents are consumed ¢ A one 
hand operation—opens and closes Seals contents air tight « All the tive sparkling 
carbonation is assured to the contents of opened bottles * Cap remains clear of 


he openin in ourin er nie nees rane e 
ty GINSING SALES CO. ae et “TOn OEt ED OES Ee 
@533 Helyweed 28, Coli. SEAL-AGAIN BOTTLE STOPPER CORP. 


TRADE MARKS REG 101 Sth AVENUE, Algonquin 4-0420 NEW YORK CITY 
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ITS ANGLE NOSE IS 


sTRONGES 


MODEL 720 


6 4 


The angle-form, ribbed nose of the “HALLOWELL” UNI-TRUK 
is made of heavy pressed steel. Triple-welded to frame, it 
gives extra strength at points of greatest stress. 


The light weight UNI-TRUK handles all but the heaviest hand 
truck jobs, gets more work done faster. 


One and two-handle models. Stair-climbers available. 
Send for Form 757-1 
“TRY ONE AND YOU WILL BUY MORE"! 


‘See us at Booth 2434, Convention of National Metal Congress and 
Exposition, Chicago, Oct. 23 to 27." 


IHALLOWELL) 


MATERIALS HANDLING EQUIPMENT 
SPS STANDARD PRESSED STEEL CO. 


MODEL 730 





JENKINTOWN s! PENNSYLVANIA 


STRONG, EFFICIENT, 
LIGHT-WEIGHT 
TRUCK BODIES 


DESIGNED TO FIT YOUR NEEDS 
AT A PRICE YOU CAN AFFORD. 


WRITE TODAY... 


2419 W. 27th Street 
Philadelphia 32, Pa 


BARRY & BAILY CO. 








Beverage 
Mixers 


Reduce labor costs with 
Keenline mixers .. . handle 
all size bottles. Keep liquid 
constantly in revolving mo- 
tion for thorough mixing. 
Includes many outstanding 
features. Two models avail- 
able .. . 110 cases P. H.; 
180 cases P. H. 


t. 


OTHER NEW EQUIPMENT FOR BOTTLERS: 


@ Pumps @ Ketties @ Filters e Conveyors e a Fillers 

@ Cappers @ Rotary and S Tables @ =. 

Curves @ Rotary Vacuum Filler ond Crowner @ Inspection u 

@ Washers @ Sanitary Fittings @ Homogenizers @ Carbon 

@ Sterilizers @ Chain Conveyor Line @ Agitators © Tent. 
@ Vacuum Pans @ Revolving Pans 











USED PURCHASE e SELL © TRADE 
We maintain a stock of used bottling equipment or 
BOTTLING hand and have a variety at our disposal. All BUCKNER 
guaranteed. OR, if you wish to sell or trade used 


i + ist "ie i iries will 
EQUIPMENT pe agrtonet t Soangy you our inquiri will re 





A UNIQUE Our vast experience is available when you wish to 
BROKERAGE sel! or purchase a bottling plant. We will be 


SFeVICE nleased to discuss your problem. 


EQUIPMENT COMPANY 


Liquid Handling Materials and Equipment 


2530 South Wabash Ave., Chicago 16, Ili 
Phone: DAnube 6-1344 














Use Berghausen’s 


CARAMEL COLORING 
It’s Safe 


CARAMELS FOR ALL PURPOSES 


Colas * Root Beer « Other Beverages 





7° E BERGHAUSEN CHEMICAL «.. 


4538 W. MITCHELL AVE. 
CINCINNATI 32 ¢ OHIO 
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soon as it has been filled, the case 
is pushed into one of the compart- 
ments, the foot release is pressed, 
and the compartment rotated. When 
the other compartment 
line with roller platform it auto- 
matically stops. The 
filled, and the same procedure is 
followed. When the third 
pushed into the compartment it re 
leases the stays that are holding the 
first case, and allows it to roll out 
on the conveyor. Machine is adjust 
able to different height bottles 


comes in 


next case 1s 


case 18 


New Recording Turbidimeter 
Announced by G.E. 


A new photoelectric in- 
strument which automatically meas- 
amount of 
suspended particles in a liquid has 
Elec- 
tric’s Special Products Division 
Called a 
ter,”” the 
means for monitoring and control- 


ures and records the 


been announced by General 


“recording turbidime 
instrument provides a 
ling processes in water treatment 
plants or wherever turbidity is a 
significant condition of the process 
G.E. engineers also stated that ex- 
perimental tests using the record- 


BiG PROFITS 


FROM LITTLE BOTTLES 
Your BOTTLES in MINIATURE 


Boost sales with an exact 
reproduction of your bot- 
tle and label in miniature 
— Give them as favors to 
distributors, salesmen, 
and visitors. A low priced 
advertising novelty. 


W write for 


complete cat- 


ing turbidimeter for 
turbidity are 
sewage treatment, chemical, paper, 
and bottling plants. Compact in de- 
sign, it automatically gives continu- 


monitoring 


being conducted in 


ous readings of turbidity, alerting 
prede 
The 


new device is expected to fulfill re- 


the operator when certain 


termined limits are exceeded 


quirements of daily raw water and 


finished water turbidity 


health 


reports 


which many state depart- 
ments require. 
G-E 


Consulting Lab- 


Developed by the General 
Engineering and 
oratory, the recording turbidimeter 
operates on the principle that tur- 
bidity of a liquid varies in direct 
proportion to the ratio of scattered 
light to transmitted light through 
the liquid. Since it is a ratio-meas- 
uring instrument, results are not 
subject to variations in color of the 
liquids under test or by variations 
n voltage supplied to the light 
source used 

115-volt, 50/60- 


cycle circuit, the equipment has a 


Operating on a 


power consumption of 


150 watts 


approxl- 
mately 


Self-Service Display Case 


C) Jordon Refrigerator Com- 
pany, Philadelphia, Penna., has an- 
nounced the production of a new 
model self-service display case. 

It is designed for placement in lo- 
cations where space is limited or 
where turnover does not permit ex- 
tensive stocking nor extremely high 
priced merchandising equipment. 

The unit has also been designed 
for installation in drug 
package liquor stores and similar 
establishments where “take home” 
sales of food products, especially 


stores, 


bottled goods, can be increased with 
self-service merchandisers. 

An extra large refrigerated dis- 
play area is provided by two extra 
full length shelves in addition to 
the all-refrigerated floor section of 
the display case. Maximum display 
is assured by the completely open 
top and the extra large multiple 
Thermopane display glass front. 

A superstructure containing a 
full length plate glass mirror is in- 
cuded which reflects the entire con- 
tents of the case and is standard 
equipment. 


Removes & Prevents 


BILL'S speciatty mrs. co. 


433 N. 2nd ST. MILWAUKEE, WIS. 


aleg an 
price list. 


RUST « LIME 
SCALE 


Write for FREE Test 


“the making of a GOOD ORANGE DRINK” 


PL pny, ways 
CONCENTRATE 


° Made from fresh, vitamin-full, sun-sweet oranges. 

A high quality concentrated orange beverage base for 

retreshing, healthful bottled drinks—piain or car- 

bonated. Easy to use and standardized for suger, 

citric acid, stabilizing vegetable gum, orange oil, 
_ Vitamin C and color 


PLYMOUT 
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VR. & 


TL), 
ULL 4 CORP. 


905 MASSACHUSETTS AVE 


CITRUS PRODUCTS 
COOPERATIVE 
PLYMOUTH, FLORIDA 


INDIANAPOLIS 2, INDIANA 








PERSONNEL CHANGES 


Citrus Products Co. 


Peter King, son of the late A. C. 
King, and Mrs. Emilie E. King, 
President of Citrus Products Com- 
pany, Chicago, has officially joined 
the Citrus staff on a part time basis, 
in preliminary training for future 
responsibilities with the company 
Peter is majoring in Economics and 
Business Administration at Leland 
Stanford University, where he will 
be a junior this Fall. 

He attended public school in Win- 
netka, Illinois, until he was ten and 
graduated from Polytechnic Ele 
mentary School in Pasadena, Cali- 
fornia in June, 1945. Subsequently, 
he attended Culver Military Acad- 
Indiana for three 
graduated with 
rank of Colonel in Artillery, in 1948 

He was one of the youngest men 
at ROTC Camp at Ft. Lewis, Wash- 


emy, Culver, 
years, where he 


++ LIKE BOY 
oY 


DURABILITY 
and GACO 


".-°” beverage cases 


PETER KING 


begins industry career. 





ington during the summer of 1949, 
where he earned the Commission of 
2nd Lieutenant. 

Carrying out his plan of becom- 
ing thoroughly familiar with every 
phase of the soft drink industry, 
Peter has worked spare time in the 
production departments at both the 


Sg 
@ 


Chicago and southern California 
plants. This summer he has been 
traveling with Citrus territorial 
representatives, currently in the 
middlewest with Taylor Carll, and 
and in the east with Mark Decker. 


Owens-Illinois Glass Co. 


Donald R. Earl and Richard W. 
Lindquist have rejoined the New 
York Office of American Coating 
Mills, Division of Owens-Illinois 
Glass Company, J. C. Hendricks, 
General Sales Manager of the divi- 


. sion, has announced. Both will be in 


sales representative capacities. 

American Coating Mills manu- 
factures folding paperboard car- 
tons. 


van Ameringen-Haebler, Inc. 


van Ameringen-Haebler, Inc. of 
New York City, makers of Alva 
Flavors, have announced the ap- 
pointment of Paul Orsay to the 
flavor sales staff of the company. 

Mr. Orsay’s headquarters will be 
at the Chicago office of the firm, 
211 West Wacker Drive. He brings 
a wide experience to the van Amer- 
ingen-Haebler organization. 


FF RARE 





9 Natural Source Vanillin Oni 
and Manufactured in the Y. i 


Slates. 





A Finer Vanillin of Exquisite Aroma. 





Consult your flavor supplier 





Ree page 








een ms 


All half-depth cases 
are furnished with 
DOVETAILED center 


partitions 


Standard 


replacement 








— FEATURING — 
MONTE CRISTO 


THESCO 








GIDEON - ANDERSON 


CIDEON MISSOURI 





A Full Line of Distinctive Extracts 
and Concentrates 


THEALL & PILE, Inc. 


297 Peari St. New York 7, N. Y. 
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OPENS NEW OFFICE 


Edward T. Newton has been 
named manager of the newly- 
established Atlanta district office 
of the Di-Noc Co., makers of wood 
grains, lacquer decals and signs. 
Mr. Newton's office will handle 
the Southwest territory. 


WYANDOTTE PATENT HEAD 


Wyandotte Chemicals Corp., Wy- 
andotte, Mich., has named Mer- 
ton B. Lilly as head of its patent 
department. Mr. Lilly succeeds W. 
R. Day. who was recently pro- 
moted to assistant to the presi- 
dent. 


B-1 NAMES 


B-1 Beverage Company, St. Louis. 
has appointed Arthur J. Hunt as 
regional representative for the 
State of Michigan. Mr. Hunt has 
been identified with the soft drink 
industry in that state for a num- 
ber of years. 








Armstrong Cork Co. 

Seven members of the Armstrong 
Cork Company’s Glass and Closure 
Division Sales Training Class have 
completed their period of training 
at the Company’s home offices in 
Lancaster, Pa., and have been as- 
signed to offices throughout the 
country, Roger H. Hetzel, General 
Sales Manager of the Division, has 
announced . 


represent the company in the east- 
ern section of North Carolina and 
South Carolina. 

William H. Powers, formerly a 
sales correspondent on metal and 
molded caps, has been assigned to 
the St. Louis office as a salesman. 


Artkraft Manufacturing Corp. 
Dick Behr, Sales Promotion and 

Advertising Manager of Artkraft 

Manufacturing Corporation, Lima, 








YY 
FAMOUS LUBRICANTS, ne. | 


124 W. 47th St., Chicago 9, Ill. 
Agents in Principal Cities Throughout the World 





M il 3] 
Prove Marbert is a Great Cola 


Bottle and taste it 


in United States and Canada only 


You Can't Buy a Better Concentrate Than 


MarBert Coa 


September, 1950 


Use FAMOUS’ Pure Unadulterated 
Petroleum Lubricating Greases! 


@ Cut Maintenance Costs 

@ Reduce Replacement Expense 
@ Minimize Work Stoppages 

@ Avoid Hard Starts 


for a Trial, Gallon 
of Bottling Syrup 


Get this test gallon 
Send a dollar to Marbert Products, 
Inc., 19 E. Lombard St., Baltimore 2, Md 


Slash 


Write for Lubrication Circular! 


Export Agents 
V. & E. Kohnstamm, Inc 
329 Canal St., N.Y. 13 


Offer good data 


Syrup available for 
Test Only. Marbert sold in Concentrate form 


Frank S. Craig, Jr., has been as- 
signed to Atlanta; DeWitt B. Kelly 
to Minneapolis; Eric G. Larson to 
Cincinnati; William L. Martin, Jr. 
to Pittsburgh; John J. Quinn to 
Dallas; John M. Smith to Detroit, 
and Robert N. Standish, Jr., to New 
York. 

James A. Smith, formerly a sales- 
man in the Pittsburgh District Of- 
fice, has been transferred to the At- 
lanta District Office where he will 





sive box maintenance to an absolute minimum 


rolled edge prevents snagging and injury 
Tests have convinced many leading bottlers 


STEEL STRAPPING DIVISION 


BRAINARD 
STEEL COMPANY Name 


2347 Larchmont Ave 
Warren, Ohio 


New BRAINARD 
Stainless Steel Bottle Box 


Strapping 
es Maintenan 


ce erity 


New Brainard stainless steel bottle box strapping slashes expen 


adds strength 


and safety Stainless is stronger, rust and abrasion-resistant can 
be used in lighter gauges 


more units per pound Turned edge 
adds to strength 
write for additional 


. MPANY 
ARD STEEL CO sins 

BRS Larchmont Ave., Warren, 0 
id ke additions 


information 
‘ow stainless steel 


bot- 


Company 


city— 





*hd 


C.0. & W.D. SETHNESS. COMPANY 


1926 SUNNYSIDE AVENUE ° CHICAGO 40, HL 











NJ FUMBLING 
CHIPPING 


With Krag’s 
New Bottle Opener... 


This sturdy, nickel plated steel opener is 
pertect for all outlets. Easy to operate 
Prominent space available on opener for 
colorful trade mark or advertising message 


WRITE 


Arag Steel Products. Me. 


319 NW. Albany Ave., Chicago 12, Iilinois 








=== SWANEE FLAVORS = 


HELPS YOU PRODUC 
BETTER TASTING, FASTER SELLING BEVERAGES 


e GRAPE e LEMON e ORANGE 
e GINGER ALE e ROOT BEER e STRAWBERRY 
e CREAM SODA e LEMON-LIME 
e SHAMROCK LITHIATED LEMON 


JO-JO & SWANEE CHOCOLAT 


in bottling our chocolate now 
W Keep winter sales high 


| | BOB’S-COLA CO., INC. 
867 LEE ST., S. W ATLANTA, GA 


E | Replies West of sissipp! address te 








Mis 
NOW 10-J0 CHOCOLATE CO 
' 127? S. Beckley Street, Datias, Texas 








Why Pay Extra 
Money For Your 
Insurance? 


You can save 15°% to 40% of every dollar 
you usually pay for your policies by insur- 
ing with other bottlers now using Dodson 
specialized service. 


You get SAFE protection suited to your 
particular needs, and ALi POLICIES are 
NON-ASSESSABLE. 


In 50 years of service to the Bottling In- 
dustry we have returned more than $13,- 
500,000 in cash savings on Insurance 
Premiums. 


Ask about our lower rates for Fire Insur- 
ance on good bottling plants. 


BRUCE DODSON & COMPANY 


28th and Wyandotte ¢ Kansas City 10, Missouri 


The World’s 


scr STATIONARY 


REMOVED 


fi BOTTLE 
: OPENERS 


Eliminate loss of 
bottles and contents. 
Prevent danger to 
the public. 

Have long life. 


Brown Manufacturing Co., Inc. 
NEWPORT NEWS, VA. 





for STANDOUT QUALITY 
STANDOUT SALES 


WONDER ORANGE CO. 


223 W. ERIE ST. CHICAGO 10, ILL. 
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Ohio, has assumed the responsibili- 
ties of Manager of the Company’s 
Beverage Cooler Division, it was 
announced recently 

The Artkraft Corporation for a 
number of years has manufactured 
four models of open-type, electric 
beverage coolers ranging in ¢a- 


pacity from six to twenty-four 
cases. It will shortly add a selective 


vendor to its line 


Graver Water Conditioning Co. 
Graver Water Conditioning Co., 
manufacturers of equipment for all 
water-treating processes, has an- 
nounced the appointment of James 
T. Potter 
the states of North and South Caro- 
lina. Mr 


the field of water treatment for 


as its representative for 
Potter has specialized in 


more than 20 years. 

His headquarters will be at 1521 
Stanford Place, Charlotte, North 
Carolina. The Graver general offices 
are at 216 West 14th Street, New 
York 11, N. Y. 


Heil Co, 


Keeping pace with an expanding 
Milwaukee, 


has added strength to its personnel 


economy, The Heil Co., 


and sales promotion forces. 

MacDonald 
was brought to Heil as Director of 
Relations. Mr. Mac- 
Donald was former Commissioner 
of the U 


tecently, Robert G. 


Industrial 


S. Mediation and Concili 
ation Service in Milwaukee. 

Heil also has inaugurated a 15- 
month training program for new 
employees, designed to give them 
insight into engineering, sales and 
administrative 

Heil’s 


ment is also forging ahead. Mar- 


developments. 
sales promotion depart- 
keting and sales research has been 
stepped up, and now being prepared 


are catalogs for Heil distributors 


Minneapolis-Honeywell 


Regulator Co. 

James H. Binger has been elected 
vice-president and general manager 
of the Belfield Valve division (Phila- 


September, 1950 


NEW BARRY-WEHMILLER VICE-PRESIDENTS 


Election of four new vice-presidents was recently announced by Barry- 
Wehmiller Machinery Co., St. Louis, Mo. They are. left to right: David 
Lindquist, vice-president in charge of export sales; William Nekola, in 
charge of engineering and research: Robert H. Brady. in charge of 
domestic sales; and Emil O. Birkner. in charge of plant and production. 





APPOINTED BY DOUBLE-COLA 


Three new representatives have been added to the staff of the Double- 
Cola Co. They are (left to right)—John M. Kirby, Kyle M. Davis and 


Walter Sells. 





TOP PROMOTIONS AT NEDICK’S 


In keeping with current expansion plans, George Hanby, President of 
Nedick’s, Inc., has announced the promotions of Joseph W. Riley. left, to 
vice-president in charge of Nedick’s Wholesale Division: William W. 
Thackeray, center, to vice-president in charge of Nedick’s store-opera- 
tions, and A. Mele. right, to the office of Secretary. Announcement was 
also made of the appointment of R. T. Johnson and George Wise as 
honorary members of the Nedick’s Board of Directors. 





delphia) of Minneapolis-Honeywell 
Regulator Company, it was an- 
nounced by Harold W. Sweatt, pres 
ident 


Mr. Binger will be in charge of 


manufacturing and engineering in 
the valve division, as well as coordi- 
nation of the sale of valves through 
the Brown Instruments and other 


divisions of the company 








ALWAYS Ubleome 


now only $35 


"Special" Heavy Duty © Heavy Rubber Cord 
Bottle Opener. An ideal Mo. 304 


opener for heavy duty Pa 
pe eetnye ede bag ce is © 36" Stainless Steel Shaft 
— a aickaa aed © Heavy base and clamp 
vnusually comfort- 

oak che exited | | PAYS FOR ITSELF IN LESS THAN ONE WEEK 


nickel finish. 


® 2 push-pull propellers 


WEST BERLIN, NEW JERSEY 





Ne. 3 
“Never Slip’’ Bottle 
Opener. Compact yet 


sturdy. ideal for use Posters } The 
on key ring. Made of = 


steel with bright pol- 


aa ae =f AY STANDARD 


Wire Bottle Opener. A 


rapealoy BD oF py INSPECTOR 








Neo. 6 gauge steel wire 
Oe a Le >» : : ; 
ished nickel finish. . . Over 2,000 in daily 
Wey . ' use in bottling plants 
all! over the world. 
. 
For prices and 
complete details 


write to 
Patented 


WALTER J. WARD & CO., “arshal! Suiting 








aie | Build repeat business with 


4 3 
“Never Chip" Stationary Bottle ; j ' t e 
Opener. For permanent mounting | a eoNet Lemon 

j j 


te permit one-hand operation. Two 


i i ® Lim 
meunting screws furnished. Made beverage bases and flavors 4 
of heavy steel, cadmium plated to . / ee ' 
prevent rust , a 


* Cream Sede 


eo; 
mt. Strawbe, 
Your advertisement is stamped on ample space available on ; , oh . © im G a 
each opener as shown by samples above . a» tase oars fet rape 


— buil oe S . : : * Ginger ay, 
3 Bi aN fe - Shee ra 


VAUGHAN MFG., CO. 


World's Largest Manufacturer of Bottle Openers and Can Openers 


3211 Carroll Avenue, Chicago 24 THE 2] NETT & ok 


Half-Century of Quolity and Service 330 N Ashland, Chicago 7, Ill 
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NAMED SALES HEAD 
Pat Windle has been appointed 
general sales manager of United 
Flavors Co., New York City. Mr. 
Windle has had many years of 


experience in the flavor supply 
field. 





CALLED TO DUTY 

W. Ralph Abell. advertising man- 
ager of the Barry-Wehmiller Mach. 
Co., has received a call to Active 
Duty with the U. S. Marine Corps. 
Lieutenant Abell, USMCR. is a 
veteran of four years’ experience 
with the Marine Corps during 
World War Il. Mr. Abell termi- 
nated his position effective Au- 
gust 1, 1950. 


MEN WITH MISSION 


Lee V. Williams and Edwin F. 
Karn have been appointed sales 
representatives by the Mission 
Dry Corp., Los Angeles. Mr. Wil- 
liams will cover Florida, Georgia, 
South Carolina and Tennessee;, 
Mr. Karn will handle Ohio. 








Pepsi-Cola Co. 

Harry W. Chesley, Jr., 41, has 
been elected vice president in 
charge of national sales for the 
Pepsi-Cola Company. 

Mr. Chesley was formerly gen- 
eral manager of the western divi- 
sion of Pepsi-Cola covering eleven 
western states. In his new position, 

HIRES APPOINTS 


Ralph F. Johnson, left. has been 
appointed manager of the Mil- 
waukee operation of the Charles 
E. Hires Co. H. D. Blossom, right. 
has been named general plant 
manager for New Orleans, with 
supervision of the plants in Bir 
mingham and Memphis. 


NEW HIRES FOUNTAIN 
SALES MANAGER 

Peter W. Hires has been ap 
pointed Sales Manager, Syrup 
and Fixture Division, it was an- 
nounced by John F. Gorski, Jr.. 
General Sales Manager. Mr. 
Hires represents the third genera- 
tion of active management in the 
80 year old Hires organization. 
“Pete”. as Mr. Hires is widely 
known to the trade, has contri- 
buted considerably to the pro- 
gressive development of Hires 
Fountain Syrup and Dispensing 
Equipment activities since he 
joined the organization. 








Chesley will be in charge of na- 
tional accounts, chain stores, indus- 
trial outlets, military business, spe- 
cial events and concession sales ac- 
tivities 











“AFTER HOURS” DEPOSITORY... 
PAYS FOR 
ITSELF... 


Cash inon ~ 


“After installing your chest 

there was a decided re- 

duction in premium on 

the insurance; enough 

in fact, to pay for the 

chest before the 

period of depre- 
« ttn a8 ‘ ciation expired.” 
26 kind millions heve 1 A. Jones 
pa Ne Yee Disle Cove Sela bot, Co. 
sales. Write todey—franchises Bristol, Ve. 

ise Hable.) | Available 
2 Pvesmere 2. wus B xs x, ‘with 4 


doors on opposite sides 
} 


| VALENTINE SAFE & LOCK WORKS ‘ADRS 
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Sn UTTAR MALAI 


HELPFUL TRADE LITERATURE 


The industrial water engineering 
services offered in the fields of 
water procurement, treatment, 
usage and disposal by Hall Labora- 
tories, Inc., Pittsburgh, are de- 


lem,” just issued by this consulting 
firm. Organization of the Hall tech- 
nical staff, comprising engineering 
specialists in water problems and 
in various processes in which water 


neers, is described and_ dia- 
grammed. Typical service problems 
are discussed, with illustrations 
showing flow schemes of water in 
process and disposal. 


*% * * 


“Good Sanitation is Good Busi- 
ness” is the title of a new booklet 
just issued by the James Labora- 
tories, Chicago. The book describes 
the activities of an unusual inspec- 


tion-laboratory service geared to 
the specific requirements of plants 
engaged in food processing, manu- 
facturing and warehousing. Manu- 
facturers and processors interested 
in outside help on sanitation prob- 
lems are invited to write for this 
booklet to The James Laboratories, 
189 West Madison Street, Chicago 
2, Illinois. 


scribed in a new booklet, “Let’s is employed, research and analyti- 
Consider Your Whole Water Prob- cal units, and field service engi- 


YOU can bottle chocolate soda or 
orangeade equally well with a 


Burns MASTERLINE Filler 


Just one simple adjustment on your washer and a reli- 
able source of hot water—both inexpensive—and you ee iia dieel all 
can switch from carbonated to hot-process bottling and chap -cchagoe eho pena sy 

back again in a matter of moments ble in three standard models of 500, 

with a Burns MASTERLINE Filler. 1000 and 2000-pounds capacity; 
manufactured on a_ production 
basis. They are designed to meet a 
wide range of portable elevator re- 
quirements, and have already found 
many applications. Bulletin 4951 
will be mailed upon request to Bar- 
rett-Cravens Co., 4609 S. Western 
Blvd., Chicago 9, Il. 


* * * 








Bulletin 4951, the new edition of 
the 36-page presentation of Barrett 
Elevators and Cranes, has been re- 
vised to include the recently devel- 
oped “Hundred Line.” These low- 


Only BURNS gives this extra value. 


Let us tell you how to get your share 
of the increasing, profitable juice 
drink business. It’s so easy with 
a Burns—and the exclusive atmos- 
pheric-air-free feature standard on 
all Burns models means pure, full- 
flavored drinks that customers will 
demand again and again. 
A series of material handling 
case studies has been made by field 
men of The Rapids-Standard Com- 
pany, Ine. These four-page folder 
field reports outline the problem and 
solution of specific applications. Re- 
sults of new methods are given in 
statistical form. In many cases a 
4 floor-plan drawing is included. All 

reports show installation photo- 
graphs with descriptive captions. 
Copies may be had by writing The 
Rapids-Standard Company, Inc., 
342-7 Rapistan Bldg., Grand Rap- 
ids, Michigan. 


=—° 
t 


A Burns 


' MASTERLINE Filler ~ 


with the NEW one-man return feed. 


For complete details write 
Complete data on Tygon corro- 
sion-resistant paint is contained in 


BO TT L N G MACH | N 3 wo R K 5 a new booklet, No. 712, just released 


Paved edb Decco the by the U. S. Stoneware Co., P. O 
BALTIMORE 18, MARYLAND Box 350, Akron 9, Ohio. It tells 
where and how to use Tygon paint, 
and where not to use it. 


Since LOLO Manufacturers of Bottled Beverage Plant | quipmeént 
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CLASSIFIED SPECIAL CLASSIFIED 
ADVERTISING ANNOUNCEMENTS ADVERTISING 





RATES AND GENERAL , FOR SALE.—Fully equipped bottling ‘Plant: 
INFORMATION BOTTLERS TRADING POST mm pn le Tg gen La 
ON CLASSIFIED ADVERTISING WE BUY - SELL - EXCHANGE 1. B., BOX 368.—9.-1. 


@ For sale, Exchange and Wanted ane aaiy ane eeauian FOR SALE Established bottling plant; unit 
i i cases oz. ) roduce cases per hour in full operatio 
Advertisements are available to read- pains ie. ined, : TACOB ADAMO INC., 81 Prospect St., Staple 
ers at the following rates: 25 words, 2000 cases 7 oz. O SO GRAPE. ton 4, N. Y.—9.-1 
ee ee ee Oe ee 700 gross 7 oz. B-1 bottles. FOR SALE.-—-Bottling plant in Los Angeles 
> . “ 23 er 800 gross new 7 oz. ACL bottles. national franchise flavor line, running 5 
is not included in word count. A num- 4000 full depth cases 7 oz. flint sodas, ucks sel ng 100,000 a hee oe _— ee 
ber, or group of numbers is considered small name in glass. | ’ pax 3a. tipi ee 
as one word. 3000 cases 7 oz. SQUIRT. — min le 
@ Orders for classified advertising 500 gross 12 oz. sodas, clear and stip- FOR SALE.—Established soft drink Dotaing 
; . led flint. plant serving excellent Pa. territory selling wel 
must be accompanied by payment. 1000 Su depth cases 29 oz. sodas. known franchised rage nee ow range 
” i machinery excelle condition oductio o 
@ Those advertisements which do not 500 gross new emerald green 32 o. saline oteaka see cae ches ak nn ‘prenintly 
comply with the established headings, sodas. H.R. BOX 384.9. 
or which advertise new products or SPECIAL VALUE 2412 oz. STEINIE = pH > . 
services are not acceptable. The Edi- ee Wateen eee, orcs Gs See ae 
tors reserve the right to change or Check with ws for real "BUYS" chises; new equipment; owner liable for armed 
reject any advertisement submitted On other franchise botties and cases. forces; principals only.—-H. S., BOX 385.—9.-1 
for these columns. ~ FOR SALE -psi-Cola plant ; 2 other national 
e All advertisements appearing in franchises, 11, counti the fastest groway 9m 
these columns are bona fide. In an- Pep PO Ate. O Rerely Ge. ee Pe nen Fee Ae ace digeapetetns ns ta 
swering same, please take notice that ! 4 AVE ole) Cae. ee i opulation, high per capita; machinery in 
letters must be sent to the box num- Te Vati tl tae eT zood shape; 9 trucks, all new; excellent proposi 
A n ic 2 or 3 partners; will sell with or without 
ber, initials, name or address given by real estate; owner wishes to retire.—H. T., Box 
advertiser. The N. B. G. assumes no 
responsibility for condition or descrip- 
tion of items listed in this section. 


@ Under no circumstances will the 























N. B. G. give the names of parties 
where box number or initials are iT is INCOMPARABLE! FOR 5 SALE 


given as the address. All answers = eee REIS 3 as . 

sent in care of this office are promptly A 4 Cola Base Concentrate OE tame 

forwarded. The Cola of Superior Flavor FOR SALE. 
a write for free sample to ful party 3 wn iui in "8, ut “presently in 

80 Broad Street, New York 4, N. Y. amu ee capt os finn 3 en a 
- Muron . ago le ° 


FOR SALE—Meyer Dumore washer, a two 
tank, 8 wide, single end machine for small bottles 
mly; good shape.—MPLS. BOTT. CO., Minne 
apolis, Minn.—8,-3. 





Meyer Dumore washer, a three 




















FOR SALE FOR SALE.—1 @-cph 4-wide Super Kleen 


Business Opportunities, Bottling Establishments washer; 1 Mode! F Burns hand feed filler; 1 No 
Shields carbonator; 2 hundred-gal. glass-lined mix 
FOR ‘SALE.— Modern bottling plant in Texas; ing tanks; large steam boiler and stoker; also 
3 national franchises; small bottles; new plant; approx. 1,500 used 7-oz. shells full depth inside 
200,000 cases this year; in operation 13 yrs. by dimensions 9 in. high, 14% in. long, 9% in. wide 


same ownershi ro fitab le ¢ ration; other in- 4 solid bottom 2 slat sides and ends, printed 2 slats 
terest; terms | R , BOX & 8.2. Charles S. J A C 0) B @) Ww | T l Co. sides, 1 slat on ends % in. lumber poe bottom, 
: 3071 MAIN ST BUFFALO 14, N.Y AMHERST 2100 1 in, ends; some new; make offer; sample on re 
FOR SALE.—Plant; Southwest, ideal model quest.—G. O., BOX 355.—8.-1 
plant; national franchise; large population area; 


hort hauls; machinery, equipment excellent shape; | FOR SALE.—1 Standardc-Knapp single intake 
lume increase every year; plenty bottles, cases; EQUIPMENT WANTED — NOW! 4-lane packer for Coca-Cola, type 830 with left 
acrifice.—G.. I., BOX 3A7.—7.-4. hand discharge; this packer was purchased new 
We are interested in buying good, late model and put into operation on March 1948; it has 
FOR SAL E. Bottling plant located in the deey equipment, particularly Dixie fillers, Cem 20's, been modified with the new Standard-Knapp Grid 
ut population of 150,000; excellentl 28's; Liquid §2, 24, 40 Spt.--stainiess steel car- Assembly which permits the automatic packing of 
tuated modern build car > purchased wit t bonators, saturators, and other late model equip- cases and cartons without interruption and in the 
te * t! ipped f ment; prepared to pay cash. Teli us what surplus same line at speeds from 260 to 300 bottles per 
and well equipment you have minute; this packer is in excellent condition hav 
1 fran ing been us less than 2 years; it has been re 
rs; for FOR SALE — CHEAP! moved from service and may be inspected at Coca- 
. Cola Bottling Company, SattaeTese, Boone: 
. Several complete plants, including a 6-month-old priced for quick sale; direc inquiries 
FOR SAL oot Texas bottling t for sale; Cem 20-spout outfit; a completely reconditioned SWAINSBORO COCA- COLA BOTT LING CO. 
> leadir Pepsi-( a and mplete 12-spout outfit, including a 2-year-old 5-wide P. O. Drawer 551, Pensacola, Florida.—8.-2. 
r ne r tomatic machinery arge Red Diamond Universal washer; two Potter & 
wel Rayfield coolers, less than three years old (1-5 FOR SALE.—2 12-spout Red Diamonds with 
ment HP; 1-10 HP): several stainless steei mixing and stainless steel domes, 3 sets of plates for splits, 
storage tanks: Liquid 8-head rotary automatic pints and quarts; machines in excellent working 
crowner condition, can be seen in operation; 1 200-gai 
We are the largest dealers buying and selling Liquid Carbonic carbonator good working order 
bottling machinery, new and used. We can SAVE 1 O&) labeler, cap. 36 to 80 bottles per minute 
YOU MONEY if you need equipment—we CAN CAN ADA DRY BOTT. CO. of WORCESTER 
MAKE MONEY for you if you would like to sell INC., 335 Maple Ave., Shrewsbury, Mass.—8.-1 
Make us prove this 
FOR SALE.—1 combiner and divider, 5 angle 
turns and conveyor chain-CANADA DRY 
BOTT. CO., 335 Maple Ave., Shrewsbury, Mass 
8.-1 


- , 307 
Seung American Industry (or aver O Years 
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RIVER RAISIN PAPER CO. 
DISPLAY DIVISION 
DIMENSIONAL POINT OF SALE DISPLAYS 


MESTEAM Multiplex *Seer* Dispensers 


GENE RATOR For BARS and TAVERNS 
Supplies Abundant Steam Fresh Carbonated Drinks 


LEMON 
AUTOMATICALLY By sx 
SELTZER 
an ’ P SPEEDS SERVICE 








cha) INCREASES PROFITS 

2 ale ; ; | ELIMINATES BOTTLES 
, | Write for Folder and Prices 

MULTIPLEX FAUCET COMPANY 


4321-27 Duncan Ave., Dept. N.B.G.-14, St. Louis, Mo. 


Manufacturers of Beverage Dispensers for 45 Years 


CHOCOLATE MILK DRINK 








Rotary Retorts and Low Pressure 


v EASILY INSTALLED Lhe Boilers. Also reconditioned 
| SPACE equipment available. 


V PAYS FOR ITSELF IN FUEL | R. G. FORD TANK CO. 
AND MAINTENANCE SAVINGS 2716 W. Houston Street, Box 569, Marshall, Texas 


Vv OIL, GAS OR OIL-GAS 
COMBINATIONS 


Nineteen Sizes — 10 to 500 H. P. FEATURE 
15 to 200 Ibs. Steam Pressure Attractions for the Month: 


Write Today por Free Bulletin ® Black Raspberry @ Cream 


@ Black Cherry @ Ginger 


Meet + Booth 206 at the ABCB 
IRON y eanlne en ‘on Francisco, Calif. 
WORKS p Oct. 30 - Nov. 2 


» Send for Special Dated Events Map! 
BOX 2509 OSWEGO, N. Y. hating ‘ ‘ 


Builders of Better Boilers since 1848 
Manvfactured under 
License in Canada by VOLCANO, itd., Montreal, P. Q. 
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CLASSIFIED 
ADVERTISING 


FOR SALE- 
automatic load z 
CANADA DRY. 
Albany, N. ¥ 


FOR SALE 
a sacrifice price 
1527 Church St 


FOR. SALE.— aplete li of 
parts for Shields ‘fll machines; also rebi 1 
and 2-head hand feed machines and 1 head a 
matics—M. E. WATKINS 210 Prospect St., 
Castle Shannon, Pittsburgh 34, Pa.—7.-4 


fe fae e DAL 


“BOTT. 


15 Mills cur chines, used; at 
COCA-COLA. BOTT. WK 
Nashville, Tenn.—7.-tf 


ager — it 


FOR SALE 
»mplete ; 
bonator; Burns 
16-16 Peerles s fil 


Freon condensing 
Red Diamond car- 
Irwin carbonator ; 
ring system; 120- 


7 all above equip 
1H rece nditioned 
‘$12 : 1 iO 


equit 1 ) ugu ery 
5 ROYAL CROWN BOTT 
9.-1 


FOR SAL ~s 


Meyer Dur 
j 


FOR SALE.—5 
$4.00 a gro f.o.t 
Houghton, } 
O., Houghton 


FOR SALE 
1 


uid ner converted 
. 80 to 140 cases per 
hr n uts 4 lifter spindles for 
Meyer 4-w SHVILLE BOTT 


WES., Ru 
FOR SALE 


z. bottles 
ng larger u n it 
September Ist mak ffer ( 
BOTT. CO { ST. I { 5, 302s 
Louis 3, M { 


ANADA 
> Oliv 


DRY 


FOR SALE Several 
emerald green color 
a beautiful package. 
INC., Akron 6, Ohi 


indred 
apr lied tiettion 
GOl DEN AGE 


—.-tf 


6-02 
make 
co., 


gross 
they 


BEV 


FOR SALE ACL 12-02. export 
t ke n P per case. ——-PARKWAY 
BOT I co 014" St axon St., Phila 4 - 


FOR SALE.—24-s 1 
fi-wide 4-compt. Heil t 
t 10 hp 


FOR SALE.- 
coding; « 
9.-1 


September, 1950 





_ BARGAINS ! 


| 
| 1 500 
| 
| 


BARGAINS !! 


gr. new flint 10-02. sodas 9'/2 
gr. flint 7-oz. stippled botties 
new and used. 

ACL ‘'Joe Louis’’ bottles. 

cartons 24 7-oz. amber export bottles. 

full depth 7 oz. cases, 6,000 full depth 29 oz 


BARGAINS!!! 


*" ht. 14 of. wt. 
800 "Bob Davis’* 

2 000 
60,000 
150,000 


gross 6'/2 


Numerous other lots Solicit your | 


inquiries. 


1. BASKOWITZ BOTTLE CO., INC. 


1301 Grand St. Brooklyn 6, N. Y. 


Beverage botties. 





| 
| 
| 





We Will Buy At Any Point 


Any Quantity of Emptied 10-Galion Grapette, 
Double-Cola, and Pepsi-Cola Metal Cans; 
and Also Wooden Kegs, Barrels and Steel 
Drums. 


BUCKEYE COOPERAGE CO. 
3803 Orange Ave. Cleveland 15, Ohio 








FOR SALE 


12-02. capacity, flint, tall, semi-steinie with 

2,000 cases flint, 10-02. capacity, 
ACL, tall sodas packed 24 to full depth shell; 
cases 32 capacity flint quarts with private ACL, 
packed 12 to full depth shell; 1,000 cases tall, 12-02 
flint, plain sodas initialed on shoulder; one 
carload T-ounce capacity tall, flint sodas with privete 
ACL, 300 gross 6-02. capacity ACL Chero bottles 


SIGNER BOTTLE SUPPLY CO. 
Cincinnati 14, Ohio 


1,000 cases 
private ACI private 


capacity 











BUILD YOUR FUTURE 
A chance to build a future in which you will be 
financially secure and independent. Nationaliy 
known ond expanding franchise house, one drink, 
now appointing aggressive representatives for cer- 


tain states. 
LIMITED TRAVEL 


Prefer 2 —_ = calling on bofttiers 
y sow 


Must be 
» able to carry 
self while gering started. Other, non-competitive 
lines permitted. Protection of territory by exclusive 
contract to those select ease state quoli- 
fications in first letter. All our men know of this 
ad. Every inquiry answered and held confidential. 
This could be your opportunity. Write today. 


Box 770 
c/o National Bottiers' Gazette 
80 Broad St. New York 4, N. Y. 

















CLASSIFIED 
ADVERTISING 


FOR SALE.—Bottling plant located in North 
Penna., in a town of 9,000 population, 

4 counties, with 2 popular Cranchiles 

selling approx. 70,000 cases per year, 
operating 4 trucks, 3 new, 2 with beverage beds; 
2,000 gross bottles and Dixie filler, auto- 
matic hookup; 20 vendors in service, modern sirup 
room equipment.—H. O., BOX 381.—9.-1. 


FOR SALE.—4w2c quart Liquid Superkleen 
bottle washer; 12-spout Liquid Red Diamond late 
style; 500 gph Liquid carbonator; Liquid O & J 
automatic labeler; 48” DeMarkus water filter; 
cooler; 2 100-gal. stainless steel mixing tanks; 
nickel alloy transfer pump; 80 feet of roller skate 
conveyor; 6 90° turns; miscellaneous bottle con- 
veyor; etc., etc., must move fast and will sell com- 
plete plant which is in good condition, or piece- 
meal; located approx. 200 miles om N. G3 
first reasonable ofter accepted.—H , BOX 872.— 
” 


cases, 


Or rent; new modern bottling 

‘ lant in Shore area of New Jersey; nationally 
»wn franchise; also full line of small flavors.— 
i. BOX 3880.—9.-1, 


FOR SALE. 
12-head mixer: 
September 15; 
COCA-COLA BOTT 
9 


FOR SALE. 


1 Cem 28 Serial No. 104; 1 Cem 
excellent condition; delivery after 
replacing with larger equipment.— 
CO., Albuquerque, N. M.- 


FOR SAL a es Heil Nu-Way, split, 12 wide bot- 
washer, Model KHS Machine No. 2852; u 
about ar, in perfect condition; priced 

of new J-ADE BOTT. CO., 1398 Makaloa 
St., He nolulu, Hawaii.—9.-1. 


tle 


~ FOR ‘SALE — 412-Q Meyer Dumore bottle 
cleaner; Cem 40 filler, new in 1947; 16-head 
Kend all Miller mixer; Ermold labeler, 4-wide, 
with label boxes and pickers for quarts and pints; 
Standard-Knapp automatic packer, new in 1947; 
em saturator; attractive price; now located in 
Philadelphia; write—H. L., BOX 378.—49.-1. 


FOR SALE. 412-C Meyer Dumore bottle 
cleaner; 4-compt. 12 bottle wide % P unit; for 
further details, write—H. M., BOX 379.—9.-1. 


FOR SALE.—Cem 104, 1937 
$4,500, excellent condition Cem 
194) model, price $900; excellent condition; car 
on Irwin saturator, Crown Cork and Seal, 
MM)-gal. car price $400; refrigerating 

itaneous cooler, 1948 model, price $1,500; 

ent is to be sold in one unit.—THE 

A BOTT. CO., Albuquerque, N. M 


model, price 
12-head mixer 


FOR SALE 
O-So Grape bottles and cases @ 
" acoma plant; also 1,390 
wood cases @ 3O0c per case f 

NESBITT BOTT. CO., 
St., Tacoma, Was! 9..1 


985 cases, 30 to a case, 
Sic per case f.o.b. 
standard O-So Grape 
ur Tacoma plant 

Washington 


Approx. 


S806 


FOR SALE 
nig nal 


10M 
cartons 
witl or 


Spur 6-0z., approx 
ea.; 2 M cases 
boxes.—TRI 


Port Jer 


cases 
Y gr 
without 
Reservoir Ave., 


mir 


1 I Punct 
STATE, BEV. co 
v N. ¥ 9.1 


mmplete 24-spovt line; 
engineers this season and 
been used; will all or part; 24-spout 
R. D. filler, new spider, valves and head; 
single-end qt. soaker, completely overhauled ; 
Id automatic labeler; 1 CC&S 24-head spin- 
mixer 1 Me ( arbo-Cooler, 
1 O&J aut ANADA 
CO., 8000 Sun ed », Ohie 


FOR SALE.-—C com- 
letely rebuilt by I 


sell 


ponnier 
at ymatic labeler 
BOTT mit St., Te 
hand feed Dixie, 
completely 
perfect condition; $2,000 

further information contact Mr 

‘ Gunste yn Rd., Alexandria, Vir 
> at Cheerwine Bottling Co., 
"Ra Greensboro, N. ( F. E. LAW 
1 R Alexan Iria, 


FOR SALE.—Complete unit; 
arbonator, ice mact ympre 
parts; 


ine, « ssor ; 


inspec tex 


Va.—9.-1 


Western 


years 


allon water 


ERAPET TE 


filter 240 
¢ $750.00. 
Id, Ohio.—9 


ross of T-oz. color 
Jrange Pep; this is 
%) per gross 1 


Up to_ 1,000 
$ mar ked Dobbs 
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WANTED TO BUY 


Bottles, Boxes, Machinery, Material« 


WANTED TO BUY I price aid tor 2%) 
ind 0 gal Ce Nepr at t “00 gal 


FIRSTENBERG 
3 Powell St 


WANTED TO BUY 
tate in 
mpartment whether bru 
GLASER BEVG IN 

eattle 99, Wash.—®.-1 
WANTED TO yr daly 
soaker ngle-end re 
and 1 200 gal 
electric 1 stainle teel w 
with agitate 2 »-gal nless steel storage 
tanks; 1 3-ine r 
jrive 5) feet bot conve t ( 


BOTT. CO Tamy 


WANTED TO BUY. 
treatment equipment 
P. O. Box 1253 

WANTED oe BUY.—Mixer 
head or Liqu 15 ead mixer; would like to have 
attachments fo! r7 oz. bottles, if possible; what 
is the age and serial number and condition of your 
cuaippent. and much will you ask for it fob 
truck ?—G 343.—7.-2 


with motor and 
ANADA DRY 


Infilco JBAS water 
; capacity 200-000 gph.— 
Cleveland 3, Ohio.—T7.-2 


prefer Cem 12- 


w 
BOX 
WANTED TO BUY.—Will pay cash for used, 
complete small bottling unit capable of 50 = 
per hour, or will buy each unit separately; equ 
ment must be in g 1 condition “MAPLE PROD. 
se CO., 4653 I Ave., Chicago, IIL- 


awrence 


WANTED TO BUY at M 1 
wanted, give serial number nditi 
letter yr. 7 BOX 330 


Cem 28 
n in first 


WANTED TO er 
_ quanti 


IMPERTIA! 


ester 6 


WANTED 
Treating Eq 
OFFICE BOX 


as BUY.—Infilco, JBAS Water 
ment; cap. up to 600 gph.— POST 
1253, Cleveland 3, Ohio.—7.-1. 








HELP WANTED 


Foremen Helpers, Practical Bottlers, Salesmen 


a A WANTED 
flavor ise wants 
England states 


portun ATLANTIC 
1s Fulk t 


Salesmen: new Progressive 
representation all but New 
| ecialty items; good - 
EXTRACT CO., INC 

5.-tf 


Boston 13, Mass 


HELP 
bottl ‘ 


4 


WANTED.—Salesmer 
line ° - t 
tizers 


BOX 337.- 


HEL P 


tal 
tabl 


WANTED 
le line ae & : 


Cco., IN¢ oO Fult 


HELP WANTED 


HELP WANTED 


HELP WANTED 


wt 


HELP 


" nat 


WANTED 
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WANTED: 
Quantity ac! B-1 Botties 
FOR SALE: 
3500 cs. 7 oz. acl Whistie in half depth cases 
3M cs. 10 oz. acl Dr. Swett's bottles 
3M gr. Dr. Swett's Root Beer Crowns 
All size beverage shells 
BISON BOTTLE COMPANY, INC. 
28 Wasson St. Buffalo 10, N. Y. 








FOR SALE 


1500—Single Shell Stee! Quarters. 

500—Lee Steel Half Barrels, 1947 & 1948's. 
15000—Wooden Export Cases, paper partitions. 
5000—Wooden Quart Cases, paper partitioas. 
3000—Aluminum Half Barrels. 

1—Ermold Labeler, 8 Wide. 

5000 gr. 12 oz. Brown Export Bottles 

500 gr. 7 oz. Brown Export Botties 
1000 gr. 12 os. White Export Bottles 


GIRARD MACHINERY & EQUIPMENT COMPANY 


134 S. Second Street Reeding, Pe. 








FOR SALE 


FOR SALE: Beverage coolers, brand new, slant front, 
ry type 6 or .. eet tong. with coils and expansion 
valves $175.00, F.O.B., Y. Also filet top coolers, 
brand a wet or dry Guus with condensing unit 
$185.00, F.0.B., N. Y. 
INTERSTATE APPLIANCE CO., INC. 
600 Broadway, New York, N. Y. 








CONSULTANT 
Preparation and Production of Carbonated Beverages 


Leading U.S. A. and Foreign Manufacturers 
erve 
DR. FREDERICK H. POLLACK 
Lorree Laboratories 
8-28 Astoria Boutevard Long Istend City, M. Y. 








FOR SALE 
STAINLESS STEEL age with side entering 
4 gal; 7-100 gal; 3-150 gal; 3-500 gal 
STAINLESS STEEL TANKS, open top, for storage !5, 30, 
100, 150, 200, 300, 500, 1000, 1400 gal. cap. and 
larger. Meyer & Liquid Washers—8 wide, 3 compli 
splits to quarts. 


PERRY EQUIPMENT CORP. 
1519 W. Thompson St. Phila. 21, Pa. 


agitators 








FOR SALE 


1 Cor Emerald Green 12 o2. beers. 

2 Cars plain 24 oz. packed in one doz. cartons 

One car load of applied color Whistle botties 7 oz. 
new 

One car load emerald green Bubble Up Applied color 
7 oz. bottles new 


R. PELTZMAN BOTTLE CO. 
1721 Holmes St. Kenses City 8, Mo. 








FOR SALE 


Large lot, 24 oz. flint and emerald green piain 
soda bottles. Packed in one-dozen cartons. 


M. JACOBS & SONS 


2903 Beaubien St. Detroit, Mich. 








WORK WANTED 


Situations — Salesmen, Bottlers, Foremen, Helpers 





WORK WANTED. — Salesman; 29 years old 
with experience all phases beverage business ; would 
like traveling job c alling on the beverage industry 
neat, with best of references.—G. X., BOX 364 
9.-1 


WORK WANTED.—Production Superinten 
ient, experienced on Liquid and Crown Cork & 
Seal equ rent; understands all phases of produc 
tior nd p room procedure; can maintain any 

equipment; 13 years experience in 
ing plant; give best of references; married 
le Box H 100, National Bottlers’ Gazette 


WORK WANTED.—Production foreman, also 
can handle maintenance, repairs; several years’ ex- 
perience, with woes botthng company; also with 
the Liquid Carbonic Corp. as service and installa- 

r ; due to wife's illness I have to move to 
yast at once; age and in 

health ; lease let me hear from some 
WALTER H. PRIEST, c/o Meadow 

Trail r Court, R.R. 9, Dayton, Ohio.—8.-1. 


WORK WANTED.—Hard working nile man, 
age 29, desires position of general and or sales 
manager of progressive firm; college graduate with 
5 years’ experience as general and sales manager 
of successful beverage plant; have learned busi 

sund up including sirup making, ma- 


ness from gr 
chinery, etc.—G. B., BOX 340.—7.1. 


WORK WANTED.—In 
plant by man with over 20 years’ experience; know 
all makes of equipment, capable of completely re- 
building equipment from bottom up, and produc- 
ing a uniform quality have production 

Z., BOX 


product; 
know-how and get along with people.—F. 
338.—7.-1 


brewery or beverage 








MISCELLANEOUS 


MISCELLANEOUS.—For Sale; new, low-cost 
jla formula developed by former sirup maker; 
— sell outright or for percentage on cases 
will consider any proposition.—G, K. 

Box 30.—8. -2 


uced 


oca-Cola 
United 


MISCELLANEOUS 
tate full partici Y., BOX 365 


Will purchase ( 
I 


Eastern 


controllin 
company ; 
ive man 


BOX 373 


a fornia bot 
erating under r nally known fran 

general manager-partne 

required $25,000. G. 


e wants experienced 
BOX 366. 


MISCELLANEOUS Young 
with 
7-t plant with sm 
100,000 


ear experience, 9 years 


population 


MISCELLANEOUS.—Dout 
whe 3 zer - tree letin 
SOS, 4268S Shenar 


2 below 
STRIES 


Dept 


works 3 
WARD INDI 
‘ \ St. I 10, M 9 


‘MISCEL LANEOUS.—For lease;_ 
with practically new machinery in_ big 
1 city; capacity up to one million 
ill lease plant and equipment to 
splendid oppo yrtun ity for a fran- 
1 themselves in New par acl 
F. W., BOX 333.—8. 


large bever- 


something 


MISCELLANEOUS.—L ooking for 
new in a carbonated beverage? U. rights are 
10w availa for exploitation on a completely 
lifferent chocolate soda that—does not have to be 
kept on ice; is homogenous; nutritious; contains 
no artificial substances ; if interested, ie oe 
c pe ERETEAN, 52 Arden $t., 

N. Y¥.—7 
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A PURCHASE DIRECTORY FOR BOTTLING MACHINERY, SUPPLIES AND EQUIPMENT 








ACCOUNTING SYSTEMS 


America ttlers of Carbonated Bever- 
ages, 1128—l6th St., N.W., Washing- 
ton. D. ¢ 

Cha les R. Hadley Co., 330 N 
Angeles St., Los Angeles, Cal 

Mar kham & ,Varnadoe, 403 Rogers Bldg., 

acksor , Fla 
1 ess Forms, Inc 
ra Falls, N. Y 


Cash Register Co., 


Los 


900 Buffalo 


Dayton, 


ton Rand Inc., 

Ne York 10, N. Y 
The Standard Register Co., 
Uarco, Ir 5000 So. 


Chicago, Ill 


ACCUMULATING TABLE 


HORIX MFG. CO., Corliss Sta., 
burgh 4, Pa. 

KEENLINE EQUIPMENT CORP., 
Oshkosh, Wis. 

GEO. J. MEYER MFG. CO., Cudahy, 
W isc 


315 Fourth Ave., 
Dayton, Ohio 
California Ave., 


Pitts- 


ent Co 2038 Bergen St., 


Y 


ACIDS 


Products 100 | 
vew York City 
Bush & Co., Inc., 11 

York City 

CAL IFORNIA FRUIT GROWERS 
EXCHANGE, 616 E. Grove St., On- 
tario, Cal. 

Dodge & Olcott 
New York City 

DOMINION PRODUCTS, INC., 10-40 
44th Dr., Long Island City 1, N. Y. 

Felton Chemical Co., Inc., 599 Johnson 

, B ror klyn, . Y. 
He i orp., 
field, N. J 


Labora 


W. J. _ 38th St., 


» 
NCW 


Co., 180 Varick St., 


290 River Dr., 


Food | tories, 15 Malvern St., 
A. J. LEHMAN CO., 912 Sycamore St., 
Cincinnati 2, Ohio. 
MERCK & CO., INC., Rahway, N. J. 
MONSANTO CHEMICAL CO., 1700 
So. 2nd St., St. Louis, _ 
7% & Che cal Wi It 
n iI. N. ¥ 


CHAS. PFIZER & co., INC., 630 Flush 
ing Ave., Brooklyn 6, N 
Stauffer Chem. Co., 420 Le xington Ave., 


’ 


rholt & Co., Evanston, Ill 


ADHESIVES 


Arab Manufacturing Co., 1:0 E. 42nd 
Yew York City 
ARMST RONG CORK COMPANY, 
Glass & Closure Div., 963 Prince St., 
Lancaster, Pa. 


\f 
iad 


oducts Co., 2624 W Taylor 


tles Ave 


Please mention 


The F. G. Findley Co., 


3033 W. 
Ave., Milwaukee 10, Wisc. 
Hayes Adhesives Co., 4159 Union Blvd., 

St. i s, Mo 
Midiand ‘Giue Products Co., 
son Ave., Detroit, Mich 
NATIONAL ADHESIVES, DIV. OF 
NATIONAL STARCH PRODS., 
INC., 270 Madison Ave., New York 16, 
N. Y 


Pemberton 


1478 Madi- 


Paisl ’roduct ne., 1770 
Ave, ( 
Swift & Co., 


Canalport 


Glue Div., Chicago, Ill 


ADVERTISING CLOCKS 


American Time Corp., 15 Park St 
Springfield, Mass 
[he Cincinnati Advertising Prods., Co., 
3676 Beekman St., Cincinnati 23, Ohio 
Crystal Mfg. Co., Inc., 1735 Diversey 
Parkway, hicago 14, Ill 
ell & ¢ 3813 N. Ravens 


Yi1 
i 


of Ameri a, Inc., 
rooklyr nl, Y 
o., Fe USP Conn 
Div f General T 


St New York ( 


. Special Clock Div.. Ash 


341-7 


Telec hron, Inc 
land, Mass 


ADVERTISING SPECIALTIES 


Adgif Co., Div Scripto, Inc., Atlanta, Ga 
The Ad-Ver-T I Ir 302 S. Cli nton, 
Fort Wayne, Ind 
Alexander Film Co., 

Col 
Allart Corp., 234 
Wisc 
\merican Engraving Cas 
*h ladelphia 23, P 
Ansonia Sign ( Inc., 
New York 14, N , 
Atlantic Playing Card Co., 
Ave., New York City. 


1 { WW 17% t 
lio D inc., 24] VV L/ Me 


Colorado Springs, 
Milwaukee, 


Broadway, 


465-67 N. 8th 


a 


a. 
110 Morton St 


80 Madison 


ASweCW 
Bastian Bros 
Rochester, N Y. 
BILL’S SPECIALTY MFG. CO., 433 
No, 2nd St., Milwaukee, Wisc. 
BROWN MANUFACTURING CO., 
INC., 33rd & Huntington Ave., New- 
port News, Va. 
Cardinal Prods., Inc., New 


1600 Clinton Ave., No 


Philadelphia 
Chicag Show Printing Co., 2635 No 
Kildare Ave., Chicago 39, III 
THE COBB CO., 102 Sixth Street, 

Atlanta, Ga 


Colson C 


N.E., 
bes Paris, Tt 


Box 424 


63rd 


dman Mf 8 Co., 131-145 W 
cago 21, I 


& Folding B 
nade Ave., M 


"N.B.G. BUYERS’ GUIDE" 


Lion Br Co., Inc., Hollins, 
& Boyd 1 Sts., Baltimore 1, Md 

Milwauk Lace Paper Co., 1306 E. M« 
necke Av Milwaukee, Wis« 


Minne 


Poppleto: 


gineers, 816—-2nd Ave 


Ala 


Ogg Craft Plastic Products, Inc., 398 
Manitou Ave., Manitou Springs, Colo 
Ohio Thermometer Co., Inc., 33 Walnut 

St., Springfield, Ohio. 
fo Mat & Rubl 


Point-O-Purchase Co., Inc., 
1611, Dallas, Texas 
Premium Service Co., 
St., New York City 
H. R. Ransom & Co., 8689 
Ave., Detroit 4, Mi ich 
teliable W d Prod 
it 
Park \ hicag 15, Ll 
Ritepoint Co., 4350 So. Kings Highway, 
St. Louis 9, M« 
Robertson Sign Co., Springfield, Ohio 
: para htlanta | 


" 


TOPFLIGHT 
York, Pa. 


Tupper Corp., Farnum 


TAPE CO., Huber Bldg., 


sville, 


( 


M ASS 
niversal Match Ce 
St. I uis 3, Mo 

VAUGHAN MFG. CO., 3211-32 
Ave., Chicago, II. 

VELVA SHEEN MFG. CO., 
McMicken, Cincinnati, Ohio 

VICTORIA SILK PRESS, 
Lucas Ave., St. Louis 1, Mo 


BARRELS, DRUMS 


BUCKEYE COOPERAGE CO., 380( 
Orange Ave., Cleveland 15, Ohio 


BENZOATE OF SODA 


Chemical Co., Phillipsburg, N. J 
Dow Chemical Co., Midland, Mich 


Bi ( 1 


rp., 1501 Locus 


221 Carroll 
615 W. 


INC., 805 


Baker 


Jay F od  ¥ aboratories, 15 
Newark 5, N. Ps 
MERCK & CO., INC., Rahway, N. J. 


MONSANTO CHEMICAL CO., 1700 
; So. 2nd St., St. Louis, Mo. 


Malvern St 


CHAS. PFIZER & CO., INC., € 
ing Ave., Brooklyn 6, N. Y 
SEYDEL CHEMICAL CO., 2 

St., Jersey City, N. J 
Tennessee Products Corp., American 
Nat'l Bank Bldg., Nashville, Tenn 


25 Mercer 


when writing these companies. 





BEVERAGE CASES 


Acme Box Cx 
Md 

Aetna Bottle & Cont ainer Co., 2lst & 
Gratiot Sts., St. Louis Mo 

AIDMON BOTTLE & “SUPPLY Co., 
INC., 7615 Third Ave., Brooklyn, N. Y. 

O. B. Andrews Co., Box 303, Chatta- 
nooga, Tenn 

Anderson-Tully Co., Memphis, 
Associated Wood Products Co., 
Ark 

Beverage Carton & Case Co., 
son Blvd., Chicago, II1. 

Beverage Industry Supply Co. 401 
Broadway, New York City 

Carry Case Co., 111 Edm 
Ill. 


Central Contai: I P. O. Box 


1401 Fleet St., Baltimore 


Tenn 
Newport, 


64 E. Jack- 


if 


und St 


, Peoria, 


1105 
Bidg., 


Lumber Co., 
onal Bank 


Chapman & "De wey 
Jnion Planters Nati 
Memphis, Tenn 
Chattanooga Box & L 
tanooga, Tenr 
Cole & C 
Mass 
Craft-Well 
Berke ‘ley 3 Calif 
Cumberland Box C 
Cunningham & Dinn, 
St., San Antonio 2, 
DeWitt 
Tenn 
H. D. Dreyer & Co., Inc., Spring & Al 
nna Sts., Baltimore, Md 
DUNCAN =" & LUMBER CO., 
—14th St., , Huntington, W. Va 
Dura Lock ech Manufacturers, 234 Ives 
St.. Jacksonville, Fla 
Fabr cated Wood Products Co. 145 
Kennedy St., N. W., Washington, D. C. 
Flour City Box & Mfg. Co., 540-548 Ans- 
borough Ave., Waterloo, lowa 
Forest Box & Lumber Co., Inc., 
Vernon Blvd., Long Island City, 
York 


imber Co., Chat 


High St., No 


Carver 
Industries, 2348 Grant St., 


umberland, Md 
1119 No. Mesquite 
Texas 


Construction Co., Savannah 


1034 


38-70 
New 


GIDEON-ANDERSON LUMBER CO, 
110 Angelica St., St. Louis, Co. 
Marion, Il. 

THE GREEN CO., INC., 10 E. 40th St., 
N. Y. C. (Factory: Bellows Falls, Vt.) 

Grigg Box & Lumber Co., 8100 Tireman 
Ave., Detroit, Mich 


Loveman L 
Chestnut St 
ville, Tenn 

Madry Mfg. Co., Hollister, Mo 
Majestic Siphon & Box Mfg. Co., 2032 
Bergen St., Brooklyn, N. Y 


imber & Box Co 
at L. & N. R. R., Nash 


Mass 


Richmond I1, Va 


WG 
Miller Mfg. Co 


NATIONAL BOX & LUMBER CO., 
222 Pacific St., Newark, N. J. 
New England Box Co., Greenfield, Mass 
Northern Woodworking ac 231 W. 
Wisconsin Ave., Milwaukee, Wisc 
Old Dominion Box Co., 520 Turner Ave., 
Charlotte, N. 

OWENS- ILLINOIS GLASS CO., 
Madison, Toledo, Ohio. 

Port Allegany Corp., Port Allegany, Pa 

Rathborne Hair & Ridgway Co., 1440 W 
21st Place, Chicago, Ill 

Richardson Co., Lockland, Cincinnati 15 


405 


Ohio 

RIVER RASIN PAPER CO., Monroe, 
Mich. 

Rose City Lumber & Mfg. Co., Inc., 604 
Broadway-Rose City, N. Little Rock, 
Ark 
: nberg fottle Box Corp. 371 E 
160th St. New York 56, N. ¥ 

Standard Box Co., 37th St. & A.V.R.R,, 
Pittsburgh 22, Pa 

Stulman Box & Lumber Co., 
Bond St., Brooklyn 2, N. Y. 

Syracuse Shipping Case Co., 134 Walton 
St., Syracuse, N. Y. 

ee ple Mfg. Co., P. O. Box 567, Dalla 
Texas 

TREEN BOX CO., Tioga & Memphis 
Sts., Philadelphia, Pa 

Waples Platter Co., Box & Case Div., 
Fort Worth, ~ 

Weiner-Stevensor 
Grand Rapid Mict 

The Woodstock Mfg. Co.. Inc 
ter St., Charleston, S. C 


BEVERAGE CASE STRAPPING 


BRAINARD STEEL CO., Warren 
Ohio 


Inc., 285 


1750 Alpin J. W 


186 Cen- 


BOILERS 


AMES IRON WORKS, INC., 
Oswego, N. Y 


1 Ste 


Box 1307, 


| 2 Mi 
KISCO BOILER & ENGINEERING 
CO,. 2414 DeKalb St., St. Louis 4, Mo 
Mears-Kane-Ofeldt, Inc., 1907 E 
adelphia 25, Pa 


Hagert 

St.. Phil 

Readin 
arker Boiler Mfg. Co., ally 
St., Los Angeles, Calif 

Engineering ¢ 487 N. ( 


2g / 


& Sembower, Inc 
>. P: 
th 


s/t 


ums Oil-O-Matic Div., 
Corp., 1201 E 


Ti! 


Eureka 
Bell, Blooming- 


BOTTLES 


ANCHOR HOCKING GLASS CORP., 
Lancaster, Ohio. 

ARMSTRONG CORK CO., 
Clos. Div.), 938 Arch St., 


Pa 


(Glass & 
Lancaster, 


3all Bros. Glass Co., 
Munice, Ind 
BROCKWAY GLASS CO., 


way, Pa 


9th & Macedonia, 


INC., Brock 


Chattanooga Glass Co., 
nooga, Tenn 
Florida Glass Mfg. Co., Jacksonville, Fla. 


GLENSHAW GLASS CO., INC., Glen- 
shaw, Pa. 


Knox Glass Associates, Inc., Knox, Pa. 

Knox Glass Bottle Co., Jackson, Miss 

Laurens Glass Works, Laurens, S. C. 

LIBERTY GLASS CO., SAPULPA, 
OKLA. 


Alton Park, Chat 


Metro Glass Co., Inc 
New York 1, N. Y. 

Neville Island Glass Co., Inc., 
Island (Pitts.). Pa. 

OWENS-ILLINOIS GLASS CO., 
Madison, Toledo, Ohio. 

REED GLASS CO., 860 Maple St., 
Rochester, N. Y. 

THATCHER GLASS MFG. CO., INC., 
1901 Central Ave., Elmira, N. Y. 

Universal Glass Products Co., 
burg, West Virginia. 


BOTTLE CASE PARTITIONS 


Netan Bottle & Container Co., 2Ilst & 
yratiot Sts., St. Louis 3, Mo 

Me n Si IPI ly Co., Inc., 322 W. Market St., 
Newark 3, N. J 

American Partition Corp., 
St., Milwaukee 10, Wisc 

Beverage Industry Supply Co., 
way, New York City. 

Central Fibre Products Company, 
way Bidg. 111 W 
Chicago, Tll 

Chas. F. DeLisa, 166 Pierson St., 
J. J 


Empire State Bldg., 
Neville 


405 


Parkers 


3043 N. 30th 


401 Broad 


Con- 
Washington St., 


Orange, 
Ellis Paperboard Products Co 


ham (Portland), Maine 
Tih ace Winwtalns Inc.. 2300 So. Ad 


So. Wind- 


tox & Mfg. Co., Waterloo 

The. “Metal Partition Co., 2421 S. 
St., Peoria, TL 

National Partition Co., 
man-Honickman, Inc., 
Philadelphia 46, Pa 

Pulpboard Products, Inc., 5 Mindoro St 
R xbury Crossing, Boston, Mass 

Rosenberg Bottle Box Corp. 371 E. 160t! 
. he: York 56. N 

Standard Box Co., 27th St 
T yr Pa 


Pittsburgh 
406 N. Sacramento Blvd., 


Adams 


Div. of Zucker 
36th & Reed Sts., 


& A.V.R.R., 


Traver Corp., 

Chicago, Il 

TREEN BOX CO., Tioga & Memphis 
Sts., ee 34, Pa. 

> Paper Box & Ptrg Corp., 

Sup verior St., Fort Wayne, Ind. 


BOTTLE CASERS 


E 


Wr 


100 W 


DAVIS CASER CO., INC., 104 Marine 
Bank Bldg., Baltimore 2, Md. 
itional Fillir Mach Corp 
Petersburg, Va 
MIL L ER HYDRO co., ear veging Ga. 
verage Equipment Sectior L¢ 
Corp. of America, Camden, N. J 
tle uncase nd washer loader 
SPECIALTY ENGINEERING CcOo., 
Trenton & Allegheny Aves., Philadel 
= Pa. 
Standard-Knapp, ow 
re C Pe 


of Hart 


yrtland, Conn 


ford-Ex 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





BOTTLE COOLERS 


in Gas M Ci \ibert Lea 
Miu ta 

ARTKRAFT MFG. CORP., 110 Kibby 
St., Lima, Ohio. 

Atlas Metal Works, P.O 
Texas (Dr. Pepper only) 

BEVCO CO., 3316-28 §$ 
Louis, Mo. 

Carrer Corp 
N.Y 

Cavalier Corp., Chattanooga, Tenn 

( nity Met Products, 1213 ( 

: Pp 


iris Co., St 


5208, Dallas, 


Broadway, St 


So. Geddes St., Syracuse 


W. R. I I M 

THE FILTER PAPER CO., 2414 So 
Michigan Ave., Chicago 16, II 

Fogel Refrigerator Co., 5400 Ead 
Philadelphia 37, Pa 

Frigid 


m St 
daire Div., | 1 M ( 
00 la 1 tor ( 

General Refrigeration Div 
ican Mach. Co.. Beloit 


Hamilton Metal P 


r St 


Yates-Amer 


he America 
ten R. Herriott 1] 
Wichita, Kansas (Picni 

Howard Refrig 

Philadelphia, Pa 

IDEAL DISPENSER CO 
Clun St., Bloomington, Il 

INTERSTATE APPLIANCE CO.,, 
INC.., 600 Broadway, New York City 


Jordon S&th St 


507 So. Mc 


Refrigerator ( Inc 81 
& Grays Ave., Philadelphia, Pa 

Lonergan Mfg. Co., Albion, Mich 

Maysteel Product Inc., Sheboygan 
Wisc 

MILLS INDUSTRIES, INC., 4100 Ful 
lerton Ave., Chicago 39, II 
> age = 

NASH-KELVINATOR CORP. (Kelvin 
ator Div.), 14250 Plymouth Rd., De 
troit, Mich 

National Refrigerators Co 
Ave., St. Louis, Mo 

NORTHLAND MFG. CO.,, 137 E 
Ave., Minneapolis, Minn 

Orley Freezers, In 75S 

1, Detroit 25, M 

PORTABLE ELEVATOR MFG. CO., 
920 E. Grove St., Bloomington, III 

POTTER & RAYFIELD, INC., 1570 
Northside Dr., Atlanta, Ga 

Production Products, Inc., 4538 Lyndale 

No. Minneapolis, Minn 

PROGRESS REFRIGERATOR CO 
Louisville, Ky 

THE S. & S. PRODUCTS 
Box 1047, Lima, Ohio 


R823) Koels 


Island 


fer at Oak 


ne 


INC., P. O 


W lita, Kan. (P 
United Electric Refrig 

Ave. “C,” Bayonne, N 
Westinghouse Electr 


Blvd., Springfield, M 


BOTTLE (AND CASE) COUNTERS 


DURANT MFG. CO., 1920 N 
St > Milw iukee, Wisc 

THE FILTER PAPER CO., 2414 So 
Michigan Ave., Chicago 16, II. 

Food Machinery Corp., Packing Equi; 
ment Div., Riverside, Calif 

Stephen J. Lewis Engineering Co., 215 
Butler St., Brooklyn 17, N. Y 

Photo Switch, Inc., 77 B 


bridge 42, Mass 


Buffun 


adway, Cam 


Production Instrument Co., 702-18 W 
Jackson Blvd., Chicago 6, III. 

Ripley Co., Inc., 11 W. 42nd St., 
York City 

L. W. Simons, P. O 
Miss 


N ew 


30x 4381, Jackson, 


BOTTLE INSPECTORS 


Beverage Engineering & 
Co., 13301 Lakewood Heights 
Cleveland 7, Ohio 
ttle Scope Mfg. Co., B 

Lar d Vnie Pa 


( lated Siphon Su ( 


Equipment 
Bivd., 


Iti 
al 


4 \\ ter St h ‘ r ( 


THE FILTER PAPER CO., 2414 So 
Michigan Ave., Chicago 16, III. 
EA I » 4 S| 12 > 
Vv ' It r 2 Mc : 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, III 
MILLER HYDRO CO., Bainbridge, Ga 
POTTER & RAYFIELD, INC., 1570 

Northside Dr., Atlanta, Ga. 
RCA Victor Div. Radio Corp. of America, 
Camden, N. J 


M. Seifert & Co., 7250 Pasct 


Ww 


St 


Trinl B Machinery Corp 
Raleigh, N. C 

WALTER J. WARD & CO., 1101 Mar- 
shall Bldg., Cleveland, Ohio 


Box 486 


BOTTLE JOBBERS 


Aetna Bottle & ( 


Gratiot Sts.. St 


ontainer Cc 2\st 

Louis 3, M 

AIDMON BOTTLERS’ SUPPLY CO., 
7615 Third Ave., Brooklyn 9, N. Y. 

I. BASKOWITZ BOTTLE CO., 1301 
Grand St., Brooklyn, N. Y. 

BISON BOTTLE CO., INC., 28-52 Was 
son St., Buffalo 10, N. Y 
-obert Baskowitz Co.. 716 S 
St. Louis 3, Me 

Berman Bros., Inc., 

Chicago, Il 

W. Braun Co 
11! 

Browns Bottle Exchange, Inc., 1657 
Carrieres St., Montreal, Que., Canada 

Central Bottle Exchange Ltd., 2125 St. 
Catherine St. East Montreal, Que., 
Canada. 

lidated Bottle C 


1501 So. Laflin St 


300 No Canal St., Chicago, 


Des 


Humboldt Bottle C 736 N 
Ave., Chicago 47, Ill 

M. JACOB & SONS, 2903 Beaubien St., 
Detroit, Mich. 

THE R. PELTZMAN BOTTLE CO., 
1721-31 Holmes St., Kansas City 8, Mo. 

Morris Sacknoff & Sons, Inc., 446 Fore 
St., Portland, Maine 

SIGNER BOTTLE SUPPLY CO., Wil- 
stach & Dalton Aves., Cincinnati, Ohio 

United Bottle Supply Co., 27-50 First St., 
Astoria j 

Tuckerman kman I Ath 
ae elgg ee L 


Western 


BOTTLE OPENERS 


| 1600 Clinton 


Bastian Bros. Co., Ave., N., 

BILL’S SPECIALTY MFG. CO., 433 
No. 2nd St., Milwaukee, Wisc. 

BROWN MANUFACTURING CO., 
INC., Newport News, Va. 

THE COBB CO., 102 Sixth St., N. E., 
At'anta, Ga 

CROWN CORK & SEAL CO., MA- 
CHINERY SALES DIV., Eastern 
Ave. & Kresson Sts., Baltimore 24, Md 

KRAG STEEL PRODUCTS, INC., 319 
No. Albany Ave., Chicago 12, IIl. 
} G. J. Lunn Mfg. Co., Ltd. 618 
Chatham St., Montreal, Que., Canada 


7 AN 
\ 


H. R. Ranson & y, 8689 Grand River 
Ave., Detr 1M 

Roberts & Stockwell 
Chicago 44. Iit 

SCOVILL MFG. CO., 99 Mill St., 
terbury 91, Conn. 

S. & S. PRODUCTS, INC., P. O. Box 
1047, Lima, Ohio. 

VAUGHAN MFG. CO., 3211-21 Carroll 
Ave., Chicago, II 


BOTTLE RESEALS 


( 


chigan 


709 So. Cicero Ave 


Wa- 


f Mfg. ¢ Ir Milwaukee 1, Wis 
SEAL-AGAIN BOTTLE STOPPER 
CORP., 101 Fifth Ave., New York City 


BOTTLERS’ SUPPLY HOUSES 


ainer Co cist & 


S 7 3 Mc 


& ( 

AIDMON BOTTLE & SUPPLY CO., 
7615 Third Ave., Brooklyn 9, N. Y 

\l ly Co., 322 W. Market St. 


»., 812 Hills Bldg.. El 


sland City 1 
Bottlers Service & Supply Co., 
Ave. N., Minneapolis in 
Brewers & Bottlers Suy 

Market St., Winn 
Branche Montreal 


i ¢ 8S Montreal, Qu Ca 
BUCKNER EQUIPMENT CO., 25 
So. Wabash Ave., Chicago 16, Ill 


Please mention 'N.B.G. BUYERS’ GUIDE" when writing these companies 





Conrad Eq 
San Antor x 

W. N. Crenshaw, 509 
Seattle, Was! 

The Daily Equipment Co., 
consin Ave., Milwaukee, 

Theo. N. Davies & Co., 
Hawaii 

DeLISSER EXTRACT CO., INC., 521 
W. 26th St., New York 1, N. Y. 

S. Ervin Diehl, Jr., 1229 No. 2nd St 


\ 
\ ¢ 


Maritime Bldg., 


3133 W. Wis- 
Wis. 


Ltd., Honolulu, 


, Phil 


Eastern Supply ( 
Factory Sales C 
N. J 


Richmond, Va 
P. O. Box 91, Trenton, 
THE FILTER PAPER CO., 2414 So. 

Michigan Ave., Chicago 16, III. 
FIRSTENBERG BOTTLERS’ EQUIP- 

he CO., 303 Powell St., Brooklyn, 

Bal 131 E. 17th St 

‘Ser igy 
Gordon Sales Co., 

Memphis, Tenn 
Mr. W. B 

Pa 
H. S. Hackstaff Co., Inc., 1312 Santa Fe 

Ave., Los Angeles, Calif 
J. V. Hannagan, 57 Carlisle St., 

Barr e, Pa 
Helmco Products, 116 

Minneapolis, Min 
W. H. HUTCHINSON & SON, INC., 

1031 N. Cicero Ave., Chicago, Ill. 
CHAS. S. JACOBOWITZ CO., 

Main St., Buffalo 14, N. Y. 

V. & E. KOHNSTAMM, INC., 329 

Canal St., New York 13, N. Y. 

Chas. Koss & Bros Co., 1121 No. Water 

St., Milwaukee, Wis 


Lilly Brokerage Co 


2284 Nelson Ave, 


Green, 625 No. 7th St., Phila, 


Wilkes 


First Ave., N., 


3080 


Memphis, 
McMackin Co., 240 


M 1 


Mallinger 


Tenn 

Hugh J Milk St 

Samuel 
Sts 


Forbes & Gist 


Ernest P. Mariar 
Salt Lake City 
he \ 1} 


Frar 


4 


Northwestern Extract Co., 216 No. Broad 
ay, Milwaukee, Wis 

E. V. Novak & Co., 10th 

Bidg., Pittsburgh 22, Pa 


\f 


Floor, House 

( 

Pang See & Co., 23 So. Hotel O 
Box 2078, Honolulu, T. H., Hawaii 

Parker-Browne Co 1300 E Pre 
Fort Worth, Tex 

PERRY EQUIPMENT CORP., 1515 W 
Thompson St., Philadelphia 21, Pa 


\f 


Scranton, Pa 
3224. N. Elston Ave 


901 William-Oliver 


Please mention 


SIGNER BOTTLE SUPPLY CO., Wil- 
stach & Dalton Sts., Cincinnati 14, 
Ohio 

B | | le & 4 603 \ i rad \y 


Phoenix, Ariz 
WALTER J. WARD & CO., Marshall 
Bldg., Cleveland, Chio 
Willson & Warden I td., 
Toronto, Ont., Canada 


BOTTLE WASHERS 


58 Duchess St., 


( 244 


St., Milwa Wisi 

BARRY-WEHMILLER MACHINERY 
CO., 4660 W. Florissant Ave., St. Louis, 
Mo 

Better Be ilt Machinery Co., 73 E 
St., New York City. 

Beene ige Engineering & Equipment Co., 
13301 Lakewood Heights Blvd., Cleve- 
land 7, Ohio. ; 

BURNS BOTTLING MACHINE 
WORKS, INC., 2239 Kirk Ave., Balti- 
more 18, Md. 

DOSTAL & LOWEY CO., 225 
St., Menomonee Falls, Wis. 
THE HEIL CO., 3000 W. Montana St., 

Milwaukee, Wisc. 

ARCHIE LADEWIG CoO., P. O. Box 
342, Waukesha, Wisc. 

LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago, III. 

GEO. J. MEYER MANUFACTURING 
CO., So. Meyer Pl. & Dumore Ct., 
Cudahy, Wis. 

MILLER HYDRO CO., Bainbridge, Ga 

MODERN-BOND CORP., 825 W. Fifth 
St., Wilmington, Del. 

NIAGARA BOTTLE WASHER MFG. 
CO., 225 First St., Toledo 5, Ohio. 

S lard-Knapp, Div. of Hartford-Em 

Co., Portland, Conn 

The 20th Century Machinery Co 
Le Feber Ave., Milwaukee, Wi 

MICHAEL YUNDT CO., 225 N. Grand 
Ave., P. O. Box 528, Waukesha, Wis 


BRUSHES 


1! 
( 


130th 


E. 4th 


3100 S. 


2648 


o 6, Tl 


ush Works, Inc., 


Fuller Brush C< 
ford, Conn 
GEO. J. MEYER MANUFACTURING 
CO., So. Meyer Pl. & Dumore Ct., 

Cudahy, Wis 
Milwaukee Dustless Brush Co., 
22nd St., Milwaukee 3, Wis 


| Rry 


3699 Main St., Hart 


530 No 


~ a FER BRU “ 
7 W. Walker St 


MFG. CO., 115 
Wilwaukee 4, Wisc 


3901 Main St 


Rr 


CARAMEL 


>> \" \f 


-4 VV viarkKet ot 


E. BERGHAUSEN CHEMICAL 
4538 W. Mitchell Ave., 
Ohio 

Food Colours Ltd., 5555 
Montre al, Q 

Gelien & Co., Inc 
Bergen, N. ] 


co 
Cincinnati 32, 


SETHNESS PRODUCTS CO., 
Division St., Chicago, IIL. 

S. TWITCHELL CO., Camden, N. J. 

UNION STARCH & REFINING CO., 
Columbus, Ind. 

D. D. WILLIAMSON & CO., 
5-39 Forty-Sixth Ave., 
City, N. Y 


CARBONATORS 


BURNS BOTTLING MACHINE 
WORKS, INC., 2229 Kirk Ave., Balti- 
more 18, Md. 

CROWN CORK & SEAL CO., 
1508 Barclay St., Baltimore, Md. 

Hygrade Soda Fountain Mfg. Corp., 472 
Sackman St., Brooklyn, N. ¥ 

KOL-FLO KOOLER CO., 445 Ave. “C,” 
Bayonne, N. J. 

LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago, Ill 

MOJONNIER BROS. CO., 
Ohio St., a Ill 


h.- iquid M; ach nery Corp., 871 Ed 
ie 4 \ 
x 1 


CO2 CONVERTERS 


DRY ICE CONVERTER CORP,, 3215 
Detroit, Tulsa, Okla 

Dry le Dist: it ( 14 
Ave ( cage l 

Harrisburg Steel Corp., Harrisbur 

Knight Corp., Stanley, 3430 N 
Rd., Chicago, Ill 

THE LIQUID CARBONIC CORP 
3100 S. Kedzie Ave., Chicago 23, Ill 

kk KE. MclIlrath, | 8849 S. Laftli t 
Chicago 20, Ill 

NATIONAL CYLINDER GAS CO., 840 
No. Michigan Ave., Chicago 11, Ill 


CO>2 HEATERS 


1300 


INC., 
Long Island 


INC., 


3100 § 
4601 W 


Star 


water Rd 


g, Pa 


Pulaski 


THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, Ill 
| Mellrat} | R249 S Laf 


CO2 (LIQUID) 


American Gas & Chemical Co., 
ren St., Harrison, N 


t Oxvgen Ce ly 1H) | 


360 War 


Cardox Corp., 307 N 
Chicago, Ill 

E. F. King & Co., Inc 
Boston, Mass 

Knight Corp., Stanley, 
Rd., Chicago, Ill 

LIQUID CARBONIC CORP. 3100 S 
Kedzie Ave., Chicago, Til. 


il 4 ry 


Michigan Ave 
, 405 Atlantic Ave 


3430 N. Pulaski 


} M d 
NATIONAL CYLINDER GAS CO., 840 
No Michigan Ave., Chicago 11, Il 
New England Products, Tne 27 
Ww est St., Charlestown, Mass 


| { V () | 


(as 


PURE CARBONIC, 
St., New York City 
Spencer Chem ( 


ety enone ly 


INC., 60 E. 42nd 


1004 Bal 


“N.B.G. BUYERS’ GUIDE" when writing these companies. 





CO2 (SOLID) 


Knight Corp., Stanley, 3430 N. Pulaski 
Rd., Chicago, Il 

THE LIQUID CARBONIC CORP., 
3100 S. Kedzie Ave., Chicago 23, Til. 

Mathieson Chemical Corp. 10 Light St 
Baltimore, Maryland 

NATIONAL CYLINDER GAS CO., 840 
No. Michigan Ave., Chicago 11, Il 

Parker-Browne Co. P. O. Box 1081 
Ft. Worth 1, Texas 

PURE CARBONIC, 
St., New York City 

Witt Ice & 


St Los Angeles 


INC., 60 E. 42nd 


Gas Company, 652 E. 6lst 


Calif 


CO2 REGULATORS 


{ 0-Tw 
o.1 g 
Dockson Carn 
cote & Mich 
Hedeman Products, Inc. 117 
Rd.. Great Neck. N. Y 
THE LIOUID CARBONIC CORP., 
Ss Kedzie Ave er cago 23, Ill 
: = rgren C 22? Santa Fe Drive 


Denver 9, Colo 


CARTONS—CARRIERS 


American Coating Mill Div Owens 
Illinois Glass Co Board of Trade 
Bldg., Chicago, Ill 

ATLANTA PAPER CO., 
Atlanta 3, Ga 


wa Jewark 1 
32839 Wabast 
“utter Mill 


3100 


P. O. Box 4417, 


401 Broad 


COBB CO., 
Atlanta, Ga 


THE 102 Sixth St., N. E., 


erica, 38 So. Dear 
‘orp., 2323 W 

Ohio 
Say St., 


3rd 
Sav annah 


Chestnut St 


Gereke-Allen Ca 5101 Penrose 


St St. Loui 


rton Co 

Mo 

Gordon Cartons, In 
Baltimore 30, Md 
und CH~ Contal 


1629 Warner St., 


camaiie 
Leslie & Co. 

Kokomo, Ind 
Magnolia Paper Co., Houst 


1221 S. Washington St 


Please mention 


MORRIS PAPER MILLS, 135 So. La 
Salle St., Chicago, Il. 

OWENS-ILLINOIS GLASS CO., 
Madison, Toledo, Ohio 

Pollock Pape r Corp., 2236 So Lamar, 
Dallas, Texas 

The Rapp Package Co., 


405 


Carpentersville, 
Scott Paper Box Co 
Little Rock, Ark 
C e Products Ce 
Skokie, Il 

Julian B. Slevin Co., 
downe Pa 

Standard Paper Box Co., 3837 Br lway 
Pl., Los Angeles, Calif. 

Ulrich Mfg. Co., Roanoke, Tl 

UNITED BOARD & CARTON CORP., 
P. O. Box 1318, Syracuse, N. Y 

U. S. Plasti Corp., 2835-59 W. Irving 
Park Rd licago 18, Ill 

Waldc rf Paner Producte. Co 

s St. Paul 4, Minn 


1819 E. 17th St 


500 Oakt St 


Inc., East Lands 


2520 Wa 


CASE MARKERS 


BOTTLERS’ APPLIANCES CO., INC., 
465 W. Washington, Athens, Ga 
rhot Mfg. Co., 57 S 
vood. Ill 
Marsh Stencil Mach. Co., 
Schmutz Mfg. Co 
Louisville 3, Ky 


indard-Kna 


Ev 19th St., May 


Belleville, Ill 
1600 W. Main St., 


Div. of Hartford-Em 


cae Millville. Pa 
MILLER HYDRO CO., Bainbridge, Ga. 


MOJONNIER BROS. CO., 4601 W 
Ohio St., Chicago 44, II. 


CHAINS, DRIVES, PULLEYS 


CHEMICALS 


ical ( orp 


Jew York City 


ngton 


& 


14 Walke: 


| Man 
H 
PF ivison Chemical Corp., 20 Hop- 
kins Blvd... Baltimore 3, Md 
apnneetog 7 ALKALI CO., Union Com- 
> Bldg., Cleveland, Ohio 
DIVE RSEY CORP., 1820 
St Chica igo 13, ll 
DOMINION PRODUCTS, INC., 10-40 
—44th Drive, Long Island City 1, N. Y. 
1 Midland. Mict 


THE 


W. Ros 


"N.B.G. BUYERS’ GUIDE” 


The DuBois Co., 1120 W. Front St., Cin 


Ohio 
110 E. 


nnati 3 
Elenite Co 
City 

Felton Chemical Co., Inc 
Ave., Brooklyn, N. Y 

Fritzsche Bros 
York City 
wien Che: 

Id, N. J 


42nd St., New York 


, 599 Johnson 


Inc., 76 Ninth Ave., New 


al Corp., 290 River Dr 


Mathieson Chemi 10 Light St., 
Roltimore. Ma 
MERCK & CO., INC., Rahway, N. J. 
Midwest Chemical Co., Mt. Vernon, Il 
MONSANTO CHEMICAL WORKS, 
1724 So. 2nd St., St. Louis, Mo. 
NATIONAL ANILINE DIV., ALLIED 
CHEMICAL & DYE CORP. 4 
Rector St., N. Y. C. 
Y. Ouinine & Chemical Works, Inc 
117 N. lth St., Brooklyn 11, N. Y 
CHAS. PFIZER & CO., INC., 630 Flush- 
ing Ave., Brooklyn 6, N. Y. 
Pittsburgh Plate 
Chemical Div., Pittsburgh. Pa. 
Research Products Corp., 1015 E. Wash 
ington Ave., Madison, Wisc. 
Riverside Chemical Co., Inc 
Jo. Tonawanda, N. Y 
Laboratories, 
Cleveland 20, Ohio 
Schimmel & Co., Inc., 
New York City 
SEYDEL CHEMICAL CO., 225 Mercer 
St., Jersey City 2, N. J 
SOLVAY SALES DIV., Allied Chemical 
& Dye Corp., 40 Rector St., New York 
City. 


Veron 
Ni 


il Corp 


Glass Co., Columbia 


River Rd 


3780 FE. 149th St., 


Ross 


601 W. 26th St. 


1 Chemical Co., 26 Verona Ave., 
k 4, N. J 

ating Chemicals C 

Ave., St. Louis 10 Mo 

WYANDOTTE CHEMICALS CORP., 
J. B. Ford Div., Wyandotte, Mich. 


CHEMISTS 


ATLANTIC EXTRACT CO., 
Fulton St., Boston 13, Mass. 
BLUE SEAL EXTRACT CO., 
sor St., Cambridge, Mass. 

Buchanan C nsulting Laboratory, 
tandolph St., Chicago 6, Ill 
irkart-Schier Chemical Co., 

ga, Tenn 
ndler Labor 
Phila 
nit Products, Inc., 

w York 17, N. Y 
Food Research Laboratories, Inc., 
33 St., Long Island City, N. Y. 
Greenwood Laboratories, Inc., 
Justice St.. Elmhurst, N. Y. 
V. & E. KOHNSTAMM, 
Canal St., New York City. 
LORREE LABORATORIES, 
toria Blvd., L. I. C. 2, N. Y. 


17 


wark 


Wood Tre 


Southwest 


5137 


INC., 134 
11 Wind- 
549 W 
Chattan- 
atories, 8th & Chelten 
lelphia 26, Pa 

110 E. 42nd St., 
48-14 
87-02 


INC., 329 


8-28 As- 


iborat s, 617 Mo 

St., San Francisco 11, Calif 

Pease Laboratories. Inc., 39-41 W. 

St.. New York Citv 

CHAS. PFIZER & CO., INC., 630 Flush- 
ing Ave., Brooklyn 6, N. Y 

Stoneman Associates Inc 
Ill 

Dr. M. G — 

Maplewo 

t La 

Avi 


38th 


Chicago 90 


eber 551 Prospect St 


when writing these companies. 





CLEANSERS & STEALER 


} 
n¢ 1400 » 


Wabash Av igo 5, Ll 
Clayton Mig Co Ellis 
Monte, Calif 
CRYSTAL SOAP & CHEMICAL CO., 
INC., 6300 State Rd., Tacony, Phila. 


35, Pa. 
1 Products Co., 


Dacar Chemical 
Bldg., McCartney at Wabash St., 
burgh 20, Pa 

Dairy Chemical Co., Fort Dodge, lowa 

DIAMOND ALKALI CO., Union Com- 
merce Bldg., Cleveland, Ohio. 

THE DIVERSEY CORP., 1820 W. Ros- 
coe St., Chicago, II. 

E. F. Drew & Co., Il , 15 E. 26th St 
New Y k:10, N 

The DuBois Co., 
cinnati 3, Ohio 

Hercules Powder Co., Industrial Chem 
Div., Wilmington, Del. 

Homestead Valve Mfg Co . Hypressure 
Jenny ae Coraopolis, Pa 

The Hunt on Laboratories, Inc., 
ington, la diana. 

Kelite Products, Inc., 909 E. 
Los Angeles, Calif 

Kemiko Mfg. Co., 500 Chancellor 
Irvington, N. J 


Lane, El 


1363 


Dacar 
Pitts- 


i 
1120 W. Front St., Cin 


Hunt- 
60th St., 
Ave., 


ica c., 14401 Lanson Ave 
Micl 
Kutol Products, 2817 Highland, Cincin- 
nati, Ohio. 


100 « \ 


ingston, 
» VV Orcestel 

Magnus Chem 
N. J 


—— 
\ia 


Garwood, 


OAKITE PRODUCTS, ” eae 22 Thames 
St., New York 6, N. 


Pittsburgh Plate dig Co., Columbia 
Chemical Div., Pittsburgh, Pa. 

Research Products Corp., 1015 E. Wash- 
ington Ave., Madison, Wis 

The Rust Remover Co., No. 
Va. 

SOLVAY SALES DIV., Allied Chemi- 
cal & Dye Corp., 40 Rector St., New 
York City. 

Southern Alkali 
Texas. 

ee, hem. 


Tazewell, 


Corp., Corpus Christi, 
,_420 Lexington Ave., 
\ 

SUPERIOR CHEMICAL PRODUCTS, 
123 W. Madison St., Chicago 2, Ill. 

Turco Products, Inc., 6135 So 
Ave., I Angeles 1, Calif 

Vestal Chem. Labs., Inc., 4963 
chester Ave., St. Louis, Mo 

WYANDOTTE CHEMICALS CORP., 
J. B. Ford Div., Wyandotte, Mich. 


COIN-CONTROL EQUIPMENT 


Mfg. Corp. 715 No 


Central 


Man- 


Kedzie 


Mas 


Lo 915 
Texas 


Please mention 


International Register Co. 2620 “W 
Washington Blvd., Chicago 12, Ill 

MILLS INDUSTRIES, INC., 4100 Ful- 
lerton Ave., Chicago 39, Ill. 


Meters, Inc., 17 Warren St., Prov 


| » AX i 
NATIONAL REJECTORS SERVICE 
CO., 5100 San Francisco Ave., St. Louis, 
Mo. 
PAY PULL MFG. CO., 720 San Pedro 
Ave., San Antonio 1, Texas. 


COLORS 


DeLISSER EXTRACT “ INC., 521 
W. 26th St., New York 1, N. Y. 


Florasynth Laboratories, 1533 Olm- 
stead Ave., New York City. 

Jac Hou & Sons, 52 St. Paul St., 
Buttalo, N. Y. 

H. KOHNSTAMM & CO., INC., 83-93 
Park Place, New York City 

V. & E. KOHNSTAMM, 
Canal St., New York City. 

Magnus, Mabee & Reynard, Inc., 1 
bross ot New York City 13, N. Y. 

NATIONAL ANILINE DIV. ALLIED 
CHEMICAL & DYE CORP., 40 Rec- 
tor St., New York City. 

Peerless Color Laboratories, 11 | 
Place, Rochester, N. Y. 


3780 E. 149th St., 


INC., 329 


Des 


amond 


Laboratories, 
Cleveland 20, Ohio 

W. Sheinker & Son, Inc., 126 W. 22nd 
St., New York City 

WM. J. STANGE CO., 342 N. Western 
Ave., Chicago, Ill. 

STERWIN CHEMICALS, INC., 170 
Varick St., New York 13, N. Y. 

Syntomatic Corp., 114 E. 32nd St., N. Y 
‘16, N.Y 

THEONETT & CO., 328-30 No. Ash- 
land Ave., Chicago, Ill. 

S. TWITCHELL CO., Camden, N. J. 

VIRGINIA DARE EXTRACT CO., 
INC., Bush Terminal 10, Brooklyn, 
N. Y. 


WARNER-JENKINSON MFG 
2526 Baldwin St., St. Louis, Mo 


COMPRESSORS 
(A) Air 
(R) Refrigeration 


Ross 


co., 


an Brakeshoe Co., Kellogg Div., 


\ 
\ Y 


Windham 


Mfg Drawer 529, 
; 1 R 
Carrier Corp., Syra ‘ : IX 


Copeland Refrigeration Corp., Sidney 


THE FILTER PAPER CO., 
Michigan Ave. ye 16, Til. 
k ul 01 P; (R 


General Refrigeration Div. 


2425 S. 


Yates A eri 

Wis IX 

Ee ( ] 
( l 


Vity 
a I 
MILL S INDUSTRIES, INC., 4100 Ful- 
lerton Ave., Chicago 39, Ill. (R) 
Pioneer Air Compressor Co., Inc.. 120 
Chambers St., N. Y. 7, N. Y¥ A 
United Electric Refrigeration Co., 
Ave C,” Bayonne, N. J. (R 
Roosevelt Ave York 


43 Fountain 


445 


Hall Laboratories, Pitt 


CONTROL EQUIPMENT 


\llis-Chalmers Mfg. Co., Milwaukee 1, 
Wis. 

rt Belfer 
Bldg., Peoria, lll 

Bowser, Inc., Fort Wayne 5, Ind 

Consolidated Si phon Supply Co., Inc., 
22 Wooster St., New Yor 

Electric Eye Equipment Co., 6 W 
child St., Danville, Ill 

THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, Ill. 

GUARDIAN ELECTRIC MFG. CO., 
1621 W. Walnut St., Chicago 12, Ill. 


Laboratories, 746 Jetferson 


K Lily 


Fair- 


sburgh, Pennsyl 
Valla 
New Jersey 

N. Ridgeland 
(Syrup Throw 


nglewood, 


Lamson, 643 


Park, Ill 


Hoke, Inc., I 
Robert A. 
Ave., Oak 
Guage) 
THE LIQUIDOMETER CORP., 38-12 
Skillman Ave., Long Island City, N. Y. 
Master Specialty Co. P. O. Box dll, 
\Vauwatosa, Wis 
McDonnell & Miller, Inc. 3500 No. 
Spaulding Ave., Chicago 18, Ill. 
Minneapolis-Honeywell Regulator Co., 
Brown Instruments Div., Wayne & 
Roberts Aves., Philadelphia 44, Pa. 
Monitor Controller Co., 51 South Gay St., 
Baltimore, Md. 
Neptune Meter Co., 
York 20, N. Y. 
Photoswitch, Inc., 77 
bridge 42, Mass. 


Reeves Pulley Company, 


50 W. 50th St 


. New 


Broadway, Cam 


Columbus, Ind 
Sandberg Laboratories, 454 Alden St., 
Orange, N. J. (Syrup Signals) 

Schwarz Laboratories, Inc., 202 E. 44th 
St., New York City. 

ry 871 Edge 
.* 
Road 
chlorine 


Co., 7300 York 


(pH and 


mpanies, 95 Ames 


c., 20 So. 33rd 


sox 31, Middle 


Refrigeration Co., 445 

Bayonne, N. J 

tric ¢ , 6400 Plymouth 
\ St. Louis 14, M ) 

Ward Equipment Sales Co., 
land Ave., Chicago 36, Ili. 

\ & Mfg. Co., E 


Westinghouse Electric 
ID 


7020 S. Ash 


ittsburgh a 


CONVEYORS 


ALVEY CONVEYOR MFG. CO., 9301 
Olive St. Rd., St. Louis, Mo. 
ALVEY-FERGUSON CO. INC, 44 
Disney St., Oakley, P. O., Cincinnati, 
Ohio 
ow ducts, Inc., 417 
W., Grand Ray 
verage Engineering & 
; 13301 Lakewood Heights 
ny d i, Ohio 
Bottlers n¢ Inc., Salisbury, N. ( 
BUCKNER EQUIPMENT CO., 2530 S 
Wabash Ave., Chicago 16, III. 
BURNS BOTTLING MACH. WCRKS, 
2229 Kirk Ave., Baltimore 18, Md. 
E. W. BUSCHMAN CO., Clifton & 
Spring Grove Aves., Cincinnati 32, Ohio. 
Chain Be 1600 W. Bruce St., Mil 


waukee 4, Wisc 


Front Ave 
ds 4, Mich 

Equipment 
Blvd 


It Co., 


“N.B.G. BUYERS’ GUIDE" when writing these companies. 





Cherry-Burrell ( 


, Chicag 


Sorp., 427 W. Randolph 


Clinton Mac hine Co., 2270 Jes 
Angeles 23, Calif 

Coburn-Foster Conveyor Co., Inc., 
Ewing Ave., Chicago 17, IIL. 

Colson Corp., Elyria, Ohio 

CROWN CORK & SEAL CO., 
af St., Baltimore, Md. 

Db Brewery Equipment & Engineer 
ing "Henne A ve foronto, Ont., 


, Los 


9362 


1508 


Harry gg ) 145 West Ave 
Jer nk nt vn 

THE FILTER. PAPER COMPANY, 
2414 So. Michigan Ave., Chicago 16, IIL. 

FIRSTENBERG BOTTLERS EQUIP.- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

Food Machiner p ’acking | 
ment Div., Riv 

Hedeman Products, I: 17 ¢ 


Rd., Great Neck 


quip 
er Mill 


HORIX MFG. COMPANY, Corliss Sta 
tion, Pittsburgh 4, Pa 

ISLAND EQUIPMENT 
Bridge Plaza No., Long 
N. Y. 


CORP., 27-01 
Island City, 

CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 

KEENLINE EQUIPMENT 
Oshkosh, Wisc 


CORP., 


nine 


Michigan 


LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago, Ill. 

LOGAN COMPANY, 1115 Franklin St., 
Louisville 6, Ky 


\f \f 


3100 S. 


Mathews Conveyer Co, 220 
be lbw i City, Pa 


Tenth St., 


( 404 
\f 


GEO. J MEYER MANUFAC rURING 
CO., So. Meyer Pl. & Dumore Ct. 
Cudahy, Wis 

MILLER HYDRO CO 

MOJONNIER BROS. CO., 4601 W 
Ohio St., Chicago 44, Il 

PERRY EQUIPMENT CORP., 1515 W 
Thompson St., Philadelphia 21, Pa 


, iW P 
& renzer, It 19 W. Rar 


, Bainbridge, Ga 


THE RAPIDS STANDARD CO 
2535 Bond Ave., N. W., 
Mich 

Roll-A-Way Conveyor o., 713 So. Kol 


mar, Ul! 


INC 
Grand Rapids 


t ffal vy. ¥ 

STANDARD CONVEYOR COM 
PANY, 315 N.W. 2nd, North St. Paul, 
Minn 


Please mention 


United Met 
Mas 

Jervis B. Webb Co., Detroit, 

We ber M a h nery ( 
Cleveland 14, Ohi 

The Whitney Chain & 
Co., 237 Hamilton St., 

The Wilkie Co., 
phia 39, Pa 

MICHAEL YUNDT CO., 225 N. Grand 
Ave., P. O. Box 528, Waukesha, Wis. 


CROWNERS 


BURNS BOTTLING MACHINE 
WORKS, INC., 2239 Kirk Ave., Balti- 
more 18, Md. 

CROWN CORK & SEAL CO., 
1508 Barclay St., Baltimore, Md. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, II. 

= J. MEYER MANUFACTURING 

O., So. Meyer Pl. & Dumore Ct., 
Cudahy, Wis. 
fodern-Bond Corp., 825 W. 5th St., W 


al Seal Co.. 259 A St., B 
Mich 
1801 E. 2lst St., 


Manufacturing 
Hartford, Conn 


5520 Arch St., Philedal 


INC., 


CROWNS 


Arco Crown Cork & Cap Co., Inc., 54th 
St. and 2nd Ave., Brooklyn 20, N. Y 

ARMSTRONG CORK COMPANY, 
Glass & Clos. Div., 963 Prince St., Lan- 
caster, Pa. 

Bamberger, Kraus and Co., Pittsburgh, 


BOND CROWN & CORK CoO., 
Continental Can Co., 
Delaware. 


Div. 

Wilmington, 

lated Cork orpor 

Second Ave., Bush Termin 
Brooklyn, N. Y 

CROWN CORK & SEAL CO., 
Eastern Ave. & Kresson St., 
24, Md 


Deicl 30x 564 


Consol a 


tion 
1 RI ) 
al Bldg. 20 


4012 


INC., 
Baltimore 


Passaic, N 


HUTCHINSON & SON, 


W. H. 
1031 N. Cicero Ave., Chicago, III 


S ) & Chal \4 


INC., 


MUNDET CORK CORP., 7101 Tonnelle 
Ave., No. Bergen, N. J 

PENN CORK & CLOSURES 
1155 Manhattan: Ave., Brooklyn 
a | 


INC., 


DECALCOMANIAS 


MEYERCORD CO., 5323 W. Lake 
Chicago, Il 


The Palm Brothers Decalcomania Co., 
3706 Regent Ave., Cincinnati 12, Ohio. 
Palm-Fechteler & Co., 220 W. 421 d St 
.ew York 18, N. : 2 
Permalux Co., 500 
Aurora, IIl. 
Phelps Mfg. Co., 
Haut Ind 
Scioto Sign Co., Kenton, O 
SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Manayunk, Phila. 27, Pa 
Che Howard Zink Corp., Jackson & Na 
poleon, Fremont, Ohio 


DISINFECTANTS—INSECTICIDES 


CRYSTAL SOAP & CHEMICAL CO., 
INC., 6300 State Rd., Tacony, Phila 
35, Pa. 

o Chemical Co., Inc., Arcadia, Fla 

THE DIVERSEY CORP., Industrial In- 
secticides Dept., 1820 W. Roscoe St., 
Chicago, IIl. 

Elenite Co., 110 E 
City. 

ENOZ DEPT. DIVERSEY CORP., 1820 
W. Roscoe St., Chicago, Ill. 

Fumeral Company, Racine, Wis 


‘ 


Rathbone Ave., 


914 N 15t St Terre 


De Sot 


42nd St., New York 


\ 
\\ 


yn Laboratories, I 


OAKITE PRODUCTS, INC., 22 Thames 
St., New York 6, N. Y. 
: 60 | 


cago 
U. O. Colsor , Paris, Ill 
COBB CO., 102—6th St., N. E., 
Ga 

Yonaldson Art Sign Co., P. O 


Atlanta, 
Box 424 


oe he EASTE RN CORP., Gordons 
Va 


ille, 


“N.B.G. BUYERS’ GUIDE” when writing these companies. 





Empire Lithographing Co., Inc., 333 Hud 


2 New York City 


145 W. 63rd 
issillon, Ohi 
ickson at 
\ 


Vis 


ckner Bldg 


ling Box Co., 


Montreal 


53rd St., Chicago 15, I 
RIVER RASIN PAPER CO., 
Mich 
Robertson Sign Co., Springf 


Schr 


SPIELMAN CO., INC., 161-171 Lever 
ington Ave., Manayunk, Phila. 27, Pa 
le IGHT TAPE CO., 52 S 
St., York, Pe 


+0 


t 


DISPLAY STANDS 


Nf 


\; 


THE COBB CO., 102 
Atlanta, G 


Ave ( 14 ) 
FRONTIER MFG. CO., P.O 


Box 7111 
Dallas, Texas 


DRIVER'S DEPOSITORY 


VALENTINE 


SAFE & 
WORKS. P. O. Box 349 i 


Please mention 


Monroe, 


Duke 


ESSENTIAL OILS 


ATLANTIC EXTRACT CO., 
Fulton St., Boston 13, Mass. 


INC., 134 


DeLISSER EXTRACT CO., INC., 521 
W. 26th St., New York 1, N. Y. 


DOMINION PRODUCTS, INC., 10-40 
44th Drive, — Island —_ A, N. Y. 

Drew Corp., 5 ja t.. Brookly N. Y 

nt ] P 1 Dunedin, 

Flori 

Essent 59 Fulton 
St., New Y« 

Felton Chemical Ce hb. snc. see 
Ave Bi rooklyn Y 


Johnson 
W. 37th 


Inc., 1533 Olm 
rk City 


Ave., New 


innit g & Gu nning 
N w York 1 
V. & E. KOHNSTAMM, INC., 
St., New York City 
Magnus, Mabe & Reynard 


Desbrosses St., New Y 


26th St., 


329 Canal 


wrk City 


POLAK & SCHWARZ, INC., 
ington St., New York City. 

Ross Lal it 3780 | 14 

Cleveland 20, Ohi 


, 161 Water 


W 


— 


\] Lie Salisbury ™. % 


3U RNS BOTTL ING MACHINE 
WORKS, INC., 2229 Kirk Ave., Bal 
timore 18, Md. 

CROWN CORK & SEAL CO., 
1508 Barclay St., Baltimore, Md 

THE FILTER PAPER CO., 2414 So 

_ Michigan Ave., Chicago 16, IIl. 

HORIX MFG. COMPANY, Corliss Sta 
tion, Pittsburgh 4, Pa 

Machine Corp., Box 


b 


INC., 


rnati ana ted lling 

ae 4 

LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago, IIl. 


M. ny, Inc, 191 1 


3100 S. 


MACHINERY SERVICE CoO., 
Main St., Louisville, Kentucky 


633 E 


“N.B.G. BUYERS’ GUIDE” 


667 Wash- 


= J. MEYER MFG. CO., Cudahy, 
is. 


Modern-Bond Corp., 825 W. 5th St., Wil 


mington, Del 


FILTER MEDIA 


\lsop Engineering Corp., 501 Baltic St., 
Mill dale, Conn. 

Berkefield Filter Co., 332 W. 21st St., 
York City ll 

sottlers Service Cor 43-77 Vernon 
I Ivd., Lo ng Isl and City  & # 

BUCKNER EQUIPMENT CO., 2530 S. 
Wabash Ave., Chicago 16, Ill. 

The Cellulo Co. First St., Sandusky, 
Ohio 


Consolidated Si 


New 


phon Supply Co. Inc 
22-24 Wooster St.,. New York City 
Ertel Engineering Corp., Kingston, N. 
Filter Media Corp., Hamden 14, Con 
THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, IIl. 
FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 
Hercules Filter Corp., 204-8—2Ist Ave., 
Paterson, N. J 
» House & Sons, $2 St 
ffalo 8, N. Y 
HYGEIA FILTER CO., 
Ave., Detroit, Mich. 
INFILCO, INC., 325 W. 25th Pl, 
cago, Ill. 
Kenney Softener & Filter Co., 3322 Mon 
se Ave., Chicago 18, Ill 
THE LIQUID CARBONIC CORP, 3100 
S. Kedzie Ave., Chicago 23, IIL. 
FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago, IIL 
Che McKays Co., St. Paul, 
Norwood Filtration ¢ 
| c, Mass 
Oshkosh Filter & Softener Co., 
Wisc 
less Water F 


Paul St., 
3422 Denton 
Chi- 


Minn 


380 Dwight St., 


51 Ceape 
St., Oshkosh 


lter (¢ o., 7738 N. Austin 
Ave., Skokie, Ill 

Republic F “<etasey Inc., 17 Stone St., New- 
ark 4,N. J 

h 1015 E. Wash 


Researe Products Cor p., 
ngton Ave Madison 3. Wis¢ 
r Liquid Machinery Co., 871 
ter Rd., Bronx 59, N, Y 
y ' Ir }’ () BR 
i 
tern Filter Co. P. O. Box 6884 


kyards Station, Denver 16, Colo 


FILTERS (SIRUP) 


; ring Sol Pole 
Engineering Corp., 1 Bal 


BUCKNER EQUIPMENT CO., 
Wabash Ave., Chicago 16, III. 
Cellulo Co 


2530 S. 


First St., Sandusky, 


Iters Corp., 18 W. 3rd St., 


Dairy-Brewery Equipment & 
4 37 Hanna Ave., Toront 
Canada 
M. H. DeKeyser Co., 
Detroit 14, Mich. 
Engineeri orp., Kingston, N. ¥ 


Engineer 
Ont 


12121 Mack Ave., 


when writing these companies. 





THE FILTER PAPER CO., 
Michigan Ave., Chicago 16, Il. 
August Giese & Son, 332 W. 
New York City 11 
ules Filter Corp., 204-8 
rson, N. J 
ri 


2414 So. 


2ist St., 


FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago, IIL 

; , ; ), 

820 Harding Way 
\\ i YI ri 

THE PFAUDL ER CO., 
Rochester, N. Y. 

Repubhe Filters, Inc., 
ark 4, N. J 

Sparkler Mfg. Co., Mundelein, Il 


1000 West Ave., 


17 Stone St., New- 


TRI-CLOVER MACHINE CO., 2809— 
60th St., Kenosha, Wisc. 


FILTERS (WATER) 


AUTOMATIC 
CORP 


PUMP 
, 2412 Grant 


& SOFTENER 
Ave., Rockford, Il 


BUCKNER EQUIPMENT co. 
Wabash Ave., Chicago 16, Ill 
BURNS BOTTLING MACHINE 
WORKS, INC., 2229-39 Kirk Ave., 

Baltimore 18, me. 


Le, 


2530 S 


Ave 


Ave . 


Mack 


THE FILTER 
fichigan Ave., 


PAPER 
Chicago 16, 


CO., 2414 So 
Ill. 


HYGEIA FILTER CO., 3422 Denton 
Ave., Detroit, Mich 
INC., 325 W. 


Ill 


NFILCO, 
Chicago, 


sof 


25th Place, 


lter & Mig. ¢ 


— 


FLO KOOLER CO.,, 
»” Bayonne, N. J 
Eup CARBONIC CORP., 
Ave., Chicago, Ill 


445 Ave 


3100 S 


Kedzie 


Please mention 


FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago, Ill. 
The McKays Co., St Paul 
Magneswitch, Inc., 

Ave., Chicago 32, 


{ M ll ( 
B 


MOJONNIER BROS., 
St., Chicago, Il. 
" 1 Filtration C 


Louis 


4601 W. 


‘ 
{ 


sh Filter & Softener C 
Oshkosh, Wisc 
29 N 


iss 


Water St 
W 2 
s Water Filter Co., 7738 } 
, skokie, 
THE PERMUTIT co., 
St., New vee City. 


] R nit rl r ») | 


t 


330 W. 


Republic Filters, Inc., 
ark 4, N. 

r Mfg Co., Mundelein, Ill. 

Sta rig 1 Machinery ( 


17 Stone St., N 
Sparkle 


I ‘ vate R i x h Y 
TRI-CLOVER MACHINE CoO., 2809— 

60th St., Kenosha, Wisc. 
Conditioning, Inc., 
San Gabriel, Cal. 


re, tee. FF. * 


833 E. 


Vat 
vater 
way 


Broad- 


) oy Q07,% 


P. O 
nver 16, 


Box 


_ x Colo 


FLAVORS, EXTRACTS & 
CONCENTRATES 


tes Franchise Companies 


Be 


tral Ave. . Cleveland, Ohio 


H 
| 
rican Drink 


York 


Laboratories, Inc., 860 
», Brooklyn, N. Y 
Q 1 S W al h Ave 
( g Ill. (Plymouth Rock, “76 

The Aromanilla Co., Inc., 6 Varick St. 
New York City 

ATLANTIC EXTRACT CO 
Fulton St., Boston 13, Mass 
; Mf fo ¢ 917 S H 

I I Md. (Brim) 

*B 1 'B EVE RAGE CG., 4000 Lindell 
Blvd., St. Louis, Mo. (B-1 Lemon-Lime 
Soda; ayeehting Water) 

Bak Extract ‘ act PL, Spring 
he d, Mass 


Ba I 1301-07 Adams St 


, INC., 134 


| xt 


*“BIRELEYS’ DIV. OF GENERAL 
FOODS, Box 231, Hollywood 38, Calif. 
Black Kow Co., 1307 So. Pulaski Rd., 
Chicago, IIL. 
lanke-Baer Extract & Preserving Co., 
3224 So. Kingshighway, St. Louis, Mo. 
BLUE SEAL EXTRACT CO.,, 11 Wind- 
sor St., Cambridge, Mass. (Old An- 
tique, King Orange, Sunny Boy) 
BOB'S COLA CO., INC., 865 Lee St., 
Atlanta, Ga. 
( 1 P, 


] 


Spencer 5dt., 


lucts, 71 


2215 Cx 


yngress Ave., 


Box 121, Sta. A, At- 
lanta, Ga 
*The Braser Co., 1115 Carter St., 
tanooga, Tenn. (Pop-Kola). 
Brierley Beverage Co., 15 Hemingway 
Rd., Saugus, Mass. 
rhe Brisk ( 1011 Dent 


Chat- 


: De, 


rs Supply C 
veland, Ohio 

r} 1064 W 

imbus, ( Bubble 1 ) 
Iwine Bottling Co., hears ta, Ga 

*Buf falo Rock Co., 939 No. 26th St., 
mingham, Ala. 

CALIFORNIA CITRUS JUICE EX- 
CHANGE, 13 E. Hubbard St., Chicago 
11, Il 

California Fruit Beverage Co., 
Station A, Atlanta, Ga 

CALIFORNIA FRUIT GROWERS 
EXCHANGE, 616 E. Grove St., On- 
tario, Cal. 

“CANADA DRY GINGER ALE, INC., 
100 Park Ave., New York City (Canada 
Dry Ginger Ale, Sparkling Water, Hi- 
Spot, Spur) 

Canadian Extract 
Duncan St., 


5th 


Bir- 


Box 121, 


Co., 30-34 
Socata 

470-480 W. 
(Sweet Six- 


& Supply 
Toronto, Ont., 
m% atirnenmet ( 


d Beverages, Inc., 
Canfield S 


St., Detroit, Mich 
na Beverage 


(Cheerwine, 


Corp., 
Caravan, 
Laboratori es, In 'C.. 


Ave., Philadelphia 26, 


Salisbury, 
Kolowine) 
8th St, & 

Pa 
362 Winchester 
(Chaser) 

2001 So. 


Chandler 
Chelten 
*The Chaser Co., 
Memy Tenn 
*The Cheer Up Co., 
Louis, Mo 
a BLOSSOMS CO., 4547 Olive 
, St. Louis, ae. 
Arington, Va iis Sel iets 
*CHOCOLATE PRODUCTS CO., 415 
W. Scott St., Chicago, Ill. (Kayo). 
iw Flavor Products Co., 2028 Ursu- 
New Orleans 16, La. 


7 Edg 


Ave., 
his 


Sth St., St. 


Choct 
nes Ave ’ 
! 187-18! 
D-] 
lt 561 | 
Detroit, Micl 
& Flavor Co., Ltd., 
Main St., Orange, Calif 
*CITRUS PRODUCTS CO., 11 E. Hub- 
bard St., Chicago, Ill. (Kist, Chocolate 
Soldier and Citrus lines). 
*CLICQUOT CLUB CO., Millis, 
CLOISTER LABORATORIES, 
_ Huron St., Chicago, Ill 
*CLOVERDALE SPRING CO., 
Guilford Ave., 
(Torchy) 
Ivde ( 


10 Mile Rd., 


411 So 


Mass. 
325 W. 


1601 
Baltimore 2, Md. 


llins, Inc., 421 
is 1.17 


Cobbs Co., 


Monroe Ave., 


Box 1, Little River 
Florida 

*THE COCA-COLA CO., Atlanta, Ga. 
(Coca-Cola) 


"N.B.G. BUYERS' GUIDE" when writing these companies. 





Cojab, Inc. P. O. 
Florida. 
Cola Root Beer Co. of 
Ana, Calif. 
‘ol ang Co., 207 E. 
Moines 9, lowa. 
cordade Co., Inc., 36 Burrington St., 


ovidence 


Box 1610, Tampa, 


America, Santa 


Locust St., Des 


Conro n & co. Inc., 
York City. 

Cook Chocolate Co., 4825 S. Rocky 
St., Chicago 32, Ill 

Cope- -Smith Mfg. Co., Inc., P. 

1126, Atlanta, Ga 

ow Boy Co., 2533 

[1] 

Cranberry Cola Corp., Buzz 
Mass 

*DAD’S ROOT BEER CO., 2800-34 No. 
Talman Ave., Chicago, Ill. (Dad’s) 

Davis & lL ameenes Co., P. O. Box 210, 
Dobbs Ferry, N. Y 

*DELAWARE PUNCH CO. OF 
AMERICA, Box 1040, San Antonio, 
Tex. 

DE LISSER EXTRACT CO., 521 & 523 
W. 26th St., New York City 

De-Lux Cola Co., 145-147 
Ave., Atlanta, Ga. 

The Dixie Dan Co., 205 Harrison St., 
Waupaca, Wi 

"t aa. DIXI- COLA CO., 20 Balderston 

Baltimore 2, Md. (Dixi- Cola) 

ny PEPPER CO., 5523 E. Mocking- 
bird Lane, Dallas, Tex. (Dr. Pepper). 

*DR. SWETT’S ROOT BEER CO., 
INC., 1931 W. 63rd St., 

DOMINION PRODUCTS CO., 
10-40—44th Drive, Long Island City 1, 
A. Ee 

*THE DOUBLE-COLA CO., 
ket St., 
Cola) 

*Drewrys Dry Ginger Ale U. S. A., Inc., 
6527. Gratiot Ave., Detroit, Mich 
(Drewrys) 
Frank A. Dupuis Co., 
Montreal, Quebec 
Essential Products Co., Inc., 
St., New York City. 
Felton Chemical Co., Inc., 
Ave., ees oe, 
Firmenich & Co., 250 W. 
Y ork ¢ ity 

Flava a Compan 
Quincy, Ill 

*FL AVOREX COMPANY, INC., 302 
So. Central Ave., Baltimore 2, Md. 
(Step wag aia Southern Delight) 

1533 Olmstead 


151 Spring St., N 


Box 


*( Hartrey, Evanston, 


ards Bay, 


Edgewood 


1478 Mar- 
Chattanooga 8, Tenn. (Double- 


4570 Mentana St., 
59 Fulton 
599. Johnson 


18th St., 


New 


y, 918-20 Vermont St., 


Florasyn ab Inc., 
ae ont rk City 
FOOTE & JENKS, INC., Jackson, Mich. 
*4 U Company of America, 611 N. Amer- 
ican St., Philadelphia, Pa. 
Forst Products Co., Inc., 534 St 
t.. New Orleans 16, La 
Beverage Cc 1905 Massa- 
\ve Washieston mm. ©. 
$26 Edmondson ve., 
Frostie Old Fash 


Louis 


FUDGY, INC, 302 So. Central Ave., Bal- 
timore 2, 

) E. Galw Pleven o., 208 Aberdes 
Drive, Greer 


*General Flav 
Pearl St., | 


ing Extract Co. 104 W 
nati 2, Ohio (Ho 
H 


GINSENG SALES CO. 6533 7 


Blvd., Hollywood, Calif. 


Grape 


Chicago 36, Ill. , 
INC., 


*THE GOODY CO., 318 7th Ave., No. 
Minneapolis 11, Minn. (Goody Root 
Beer) 

A. F. Gordon Co., 
Memphis, Tenn. 
Dew Co., 594 Dunn S.W., 
Dew, Cola Dew, 


1576 Lamar Ave., 
Atlanta, 


Ga. (Grape Orange 


Dew) 

*THE GRAPETTE CO., 112-120 Grin- 
sted St., Camden, Ark. (Grapette) 

*Grapico Sales Co., Inc., Roanoke, Ala. 

*Graport Co., 749 Poplar Ave., Memphis, 
Tenn. 

*Green & Green, Inc., 
Houston, Tex. (Fruit Bowl, 

Green River Corp., 1926 W. 
cago 8, Ill. 

*Green Spot, Ince., 
Los Angeles, Calif. 

Greenwood Laboratories, Inc., 
tice St., Elmhurst, N. y. 

*Grimes Mfg. Co., W alnut Ridge, Ark 
(Sweetheart Ko la, Grimes Kola) 

*Harrison’s Orange Products, Inc., 4321 
W. Harrison St., Chicago, Ill (Heart 
O'Orange—Heart O’Lemon) 

*Heublin Co., 730 Fifth Ave., 
City (Cock sull Ginger 

Heyman Proces orp., 22 & 29 Lewis 
St., New York 2, N. Y. 

*CHARLES E. HIRES CO., 
St., Philadelphia, Pa. 
Beer) 

Hi-Top Ce 

Ohio 


2000 Providence, 
Spike-It). 
18th St., Chi- 
1501 


Beverly Blvd., 


87-02 Jus- 


New York 


Beer) 


206 S. 24th 
(Hires Root 
104 W. Pearl St., Cincinnati 
Jacob House & Sons, 
Buffalo, N. Y. 
HURTY-PECK & CO., 
era yeti Inc. 
Hylan 


Inc., 52 St. Paul St., 


1423 Naomi St., 

d-Stanford Corp. 1501 Beverly 

os Angeles, Calif 

*It's A Dilly Co., Box 3174, Memphis, 
Tenn. (It’s A Dilly). 

Jewel Extract Co., 
wasp seating Pa 

*Ju-C-Orange of 
(Ju-C-Orange, 
Bi rch Beer) 

*THE JULEP CO., 353 W. Grand Ave., 
Chicago, Ill. (Howel’s) 

Kammel Laboratories, 545-547 No. 6th 
St., Newark, N. J. 

*King Kola Mfg. Co., 2118 Grand, Gran- 
ite City, Il. 

Kings-X Flavor & Extract Co., 
rose Ave., Hollywood 46, 

*Kist Canada, Ltd, 11 
Stratford, Ont., Canada (Kist, 
Blue Bird 

H. KOHNSTAMM & CO., 
Park Pl., New York City 

V. & E. KOHNSTAM\M, INC., 329 Canal 
St., New York City. (“All American”) 

Lancaster, Inc., Hyde Park, Los Angeles 
43, Calif. 

Lash, Inc., 2 Brighton Ave., Clifton, N. J. 

*A. J. LEHMAN CO., 912 Sycamore St., 
Cincinnati 2, Ohio (Lemmy, Tom Col- 
lins Jr., Ironbeer) 

The Lic-Rich Co., 
Cleveland 2, Ohio 

*Lifter Beverages, Inc., 
Ave., Chicago, Ill. (L 


*L 


4315 Summit St., 


banon, Pa 
Dutch 


An erica, i¢ 
Pennsylvania 


7565 Mel- 
Calif. 

Cobourg St., 
Plus 4, 


INC., 87 


6805 Detroit Ave., 

2950 W 

ifter). 

me Cola Co., 110 N. Highland 
Ave., Chattanooga, Tenn 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago, IIl. 

LORREE LABORATORIES, 8-28 As- 
toria Blvd., L. I. C., New York. 

Lotus Mfg. Co., Box 136, 
Texas 

: Club C 637. Delmonte 

uis 12, Mis uri 


Grand 


Park 


San Antonio, 


Way, 


at. Li 


*Ludford Fruit Products, Inc., 1411-23 
So. Western Ave., Los Angeles 6, Calif. 
(Dr. Wells, Hollywood Beverages, 
Alka-Time). 

*Lyons Root Beer Co., Div. 
Magnus, Inc., 2545—16th St., 
cisco, Calif. (Lyons Root 
lronport). 

Henry Magnus, 302 W. 


of Lyons- 
San Fran- 
Beer, 
Erie St., Chicago, 
Mabee & Reynard, Inc., 16 Des 
St., New York City 13, N. Y. 
*MARBERT PRODUCTS, INC.,, 19 E. 
Lombard St., Baltimore 2, Md. (Mar- 
bert Cola Concentrate) 
— Beverage Co., Inc., 
Baltimore 23, Md. 
MASON & MAS ON, INC., 213 No. Des 
Plaines St., Chicago 6, Ill. 
*The Matey. Co., Inc., 302 E. 
New York 17, N. Y. 

*Mavis Corp., P. O. Box 25, Baltimore 
10, Maryland (Guth Cola & Mavis). 
*Merwyn Concentrates, Inc., 2224 Wash- 
ington Ave., St. Louis, Mo. (Grape 

Win). 

Midwestern Beverage Labs., Inc., 2028 
Chestnut St., St. Louis 3, Mo. 

*The Mil-Kay Corporation of America, 
$18 Olive St., St. Louis 1, Mo. (Mil- 


Magnus, 


brosses 


901 S, Carey 


4lst St., 


Kay) 

*Million Dollar Grape Mfg. Co., 10th at 
Forrest, Mt. Vernon, Ill. 

Mi-Lo Company, 3238 George St., Chi 
cago, I] . 

Mira Co., 385 Whitehall St., Atlanta 3, 
Ga. (Mira Gold Orange Concentrat 
Cheri-Beri) 

*MISSION DRY CORP., P. O. Box 2477 

erminal Annex, Los Angeles 54, Calif. 
(Mission Beverages). 

*The Moxie Co., 74 Heath St., 
Mass (Moxie) 

*NATIONAL FRUIT FLAVOR CO, 
INC., 421 Girod St., New Orleans, La. 
(Squeeze) 

*NATIONAL NUGRAPE CO., 794 For- 
rest Rd., Atlanta, Ga. (NuGrape-Sun 
Crest) 

National 


Boston, 


Orange Products, Inc., 4415-17 
N. Clark St, Chicago 40, Ill (°48” 
Lemonade, Pineapple Mix, Row t Beer) 

*Natural Set-Up Sales Corp., Paul Brown 
Bldg., 818 Olive St., St. Louis 1, Mo. 

*Nedick’s Corp., 44 W. 143rd St., New 
York City (Nedick’s Orange) 

*NEHI CORP., Columbus, Ga. (Nehi— 
Royal Crown Cola, Par-T-Pak) 

Neil Products, Inc., 11201 W. Pico Blvd., 
Los Angeles, Calif. (“Tastease”) 

*Nesbitt Fruit Products, Inc., 2946 E. 
lith St., Los Angeles 23, Cali 

*THE H. R. NICHOLSON CO., 111 So. 
Gay St., Baltimore, Md. (Nichol Kola) 

*The Nello Co., 110 No. Highland Park 
Ave., Chattanooga, Tenn. (Nello) 

*Northwestern Extract Co. 216 N. 
Broadway, Milwaukee, Wis. (Nor- 
wesco) 

*The Nutri- a ms Inc., 
St... ba Es Gay 
The Nu-Zip Co., 
Vernon, Ill 
*Old Fashion, Inc., 163 So. State St., 
Wilkes-Barre, Pa. (Ma's Root Beer) 
*ORANGE- CRUSH CO., 318-324 W. 
Superior St., Chicago, TL (Orange- 

Crush, Old Colony) 

*Orange Smile Sirup Co., Inc., 
9th St., St. Louis, Mo. (Smile, 
Cola, Cheer Up). 

Orlin’s Extract Co., 1024 Laurier 
West Montreal 8, Que., Canada 


43-14—37th 
(Nutri- Cola). 
ae W. Broadway, Mt 


2001 S 


Buster 


Ave, 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





*O-SO GRAPE CO., 1931 
Chicago 36, Ill, (O-So 
Swett’s) 
nry H ) 


W. 63rd St., 
Grape, Dr. 


on 6, D 
Ame Chicag | 

*THE SQUIRT CO., 202 So. Hamilton 
Dr., Beverly Hills, Calif. (Squirt). 

Squirt Co. of Canada, 137 Wellington St., 
W., Toronto 3, Ont., Canada 


?1 Char 
tres St., New Orlear I 
Pa-Poose Prods. Co., 322 
St., New Orleans, La 
Beer) 
Par Beverage 


I choupitoulas 
(Pa-Poose Root 


*Sunny Cal Company, Kansas City Food 
Cincinnat Terminal, Kansas City 15, Kansas 
Peeko 11 (Sunny Cal) 
Bronx, N *Sunny | 
\ Ave., } 
Isles) 
. sunset Valley O 
Ave Ct 


*SUN SPOT CO. OF AMERICA, 1520 
Ridgely St., Baltimore 30, Md. (Sun 
Spot) 

t M Super-Fine Products, Inc. P. O ox 

Pilot Ale Corp., Weldon, No lina : pe a Ga , 

PLYMOUTH CITRUS GROWERS *%20 O Sansas City, Si 
ASSOCN., Plymouth, Florida eon pee we ride: F Ee nd Cy 

POLAK & SCHWARZ, INC., 667 Wash , \ Die 

_ nS. wer sam, &, ¥. THE SYRUP PRODUCTS CO., 111 So 

. ar Cola Co, of America, Inc., Saler Gay St., Baltimore 2, Md. 


o., 5555 W 
1-Aid) 
, “ar ; 


Philliy Pre ( Inc 3206 Joy Rd., De 


*Perkins Products ¢ 65th St 


Chicago, lll. (Ko 


Car e 
, 312-320 E. Slst 


THEALL & PILE, INC., 297 Pearl St., 
New York City (Monte Cristo) 

THEONETT & CO., 328-30 No. Ash- 
land Ave., Chicago, Ill. 

Ditfar Extract Co, 407 | 
Pater J 

° l p (4 

Top Flight Syrup Co., 1260 Smith, Green 
Bay, Wis 


| , Indianapolis, Ind 
Pripl LAA” Co. 8 HK. I 
Oklahoma City 1, Okla 
Triple XXX 
Houston 
lex 


13th St 


Products, Galveston- 

Breweries, Inc., Galveston, 

° Beverage Co., 4504 Munger 

Dallas 4, Tex. (Tay) 

lropical Brands Co., 1520 
Baltimore 30, Md 

*TRU-ADE, INC., 20 No. Wacker Drive, 
Chicago 6, Ill. (Tru-Ade) 

I I 810 Walnut St., Dun 


lropical 
Ave., 
Ridgely St 


ru-Grape Co 
*Johni Rya l 
agata i 
SALIENT 
51 Suffolk St., New 
Nifty) 


, 1537-39 No. Main 


FLAVORING CORP., 45 


York City (Caval 


cade 
S. TWITCHELL CO., Ca 
(Party Pun 

Scales-Wilsor Box 
Ss ¢ 

Schimmel & Co., Inc., 601 W. 26th St 
New Y k 1, N. ¥ 

Av . } 

Pale D Ging \ ( soda 

*c. O. & W. D. SETHNESS CO., 192¢ 
Sunnyside Ave., Chicago 40, Ill 
(Twang) 

*THE SEVEN-UP 
Blvd., St. Louis 3, 

W. S r&s 


st N WW \ 


"s “JAMES VERNOR CO., 239 Wo 
Ave., Detroit, Mich. (Vernor’s) 


CO., 1316 Delma: : : : 
Mo. (Seven-Up) Victory Extract Lo., 
1? \\ IN ster iN 1 
VIRGINIA DARI EXTRACT CO 
INC., 10 Bush Terminal, Brooklyn, 
N. Y. (Korker, Vin Vie, South Seas) 


1] 
WARNER-JENKINSON MFG. CO., 
2526 Baldwin St., St. Louis, Mo. (Red 
Seal) 
*Welch Fruit Products Co., 1715 Church 
St., Evanston, Ill. (Black-Kow) 
luice Co., 55 Fifth Ave., 
(Factory: Westfield, 


el Grape 


Vhistle) 
THE WHITE ROCK CORP., 1 Park 
Ave., New York City (White Rock) 


THE WINE-DIP CO., Moberly, Mis- 
sourl 

*Wise-Up Co. of America, P. O. Box 762 
Stapleton, S. I. 4, N. Y. (Wise-Up) 


z Froducts (4 st I 


26 H 
Y i 3 \W 
| t B 
*W ONDER ORANGE CO., 223 W. Erie 
St. Chicago 10, Ill. (Wonder Orange— 
Rummy—Dub-L-Valu) 
*Wynola Corp., Ltd., 
Canada 
Tra | 


Toronto, Ont., 


YOO-HOO CHOCOLATE BEVER 
AGE CO., 241 Main St., Hackensack, 
N. J 


\V 


a 


135 Eaton St., St. 


FLOORING MATERIALS 


ARMSTRONG CORK CO., 


Pa. 


Lancaster, 


\f 


Piease mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





FOAMING AGENT 


ndrey Chemical Co., Inc 
St | Ill 


Cl 10 


iZO 


FOIL 
322 W. Market 


Dominion Foils (Canada) Ltd., 941 In 
spector St., Montreal, Que., Canada 
FIRSTENBERG BOTTLERS 
EQUIPT. CO., 303 Powell St., Bklyn., 

Ss 
1924 Broa () 
Reynolds Metals Co., 
Bldg., Richmond, Va 
SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Manayunk, Phila. 27, Pa 


FOUNTAIN DISPENSERS 


nser 


and 12, Calit 
Reynolds Metals 


cage 


THE CHARLES E. 
24th St., 


HIRES 
Phila lelphia, Pa 
l-lierney & Co., Inc., 824 
i ament Ave., St. Louis, Mo 
MULTIPLEX FAUCET CO., 
Duncan Ave., St. Louis, Mo. 


455 / 


CO., 206 S 


4319-25 


M 


FRUIT JUICES 


CALIFORNIA FRUIT GROWERS 
EXCHANGE, 616 E. Grove St., On- 
tario, Cal. 

California Fruit Pre 
ton, Cal 


»cessors, Inc., Fuller- 

Citrus Concent 
Florida 

Citrus Fruit Juice Co. 6531 
Grove Ave., Chicago 37, Ill. 

Green Spot, In 658 Mesquit St., Los 
Angeles, Calif 

Key Lime Associates. P. O 
M il F a 


HEATING EQUIPMENT 


rates, Inc., Dunedin, 


Cottage 


Box 2073, 


G. C. EVANS SALES CoO., 


rk 


Little Rock, 


Please mention 


Claud S. Gordon Co., 3000 So. Wallace 
St., Chicago, [Il 

Kewanee Boiler Corp., Kewanee, Ill 

KISCO BOILER & ENGINEERING 

CO., 2414 DeKalb St., St. Louis, Mo. 
ars, Kane, Ofeldt, Inc., 1907 E. Hagert 

St., Philadelphia 25, Pa 


. Morgantown Rd., 


\f 


Orr & Sembower, Inc 
Reading, Pa 
O’Brien Steam Specialty Co., 
nan Bidg., Syré . 
Sid E. 
Los 
P oneer 
Chambers St 


337 Heffer- 
acuse 2, N. Y.° 
Parker Boiler Co., 2035 E. 37th St 
Angeles 11, Calif. 
Air Compressor Co., Inc., 120 
MN. Y.4, oe = 
Automatic Boiler Co., 5819 
Los Angeles 11, Cal. 
Industries, Inc 
limes Bldg., New York 18, N. Y 
Williams Oil-O a ic Div., Eureka Wil- 
liams Corp 201 E. Bell, Blooming- 


t 


Steamaster 
Compton Ave., 


Superior Combustion 


INSURANCE 


BRUCE DODSON & CO., 
dotte, Kansas City, 

Liberty Mutual Insu ( Ce l 
Berkely St., Boston, Mas 


LABELERS 


tter Built Mach. Co., 73 E. 
York City 
r Siegrist Machy. Mfg. Cx 
St., Los Angeles 12, Calif 


28th & Wyan- 


130th St., 

1101 

n Machine Co., 2270 Jesse St., Los 

Angeles 23, Calif 

ECONOMIC MACHINERY CO. 
(World), 60 Freemont, Worcester, 
Mass. 

EDWARD ERMOLD CO., 652 Hudson 
St., New York City 


H ‘ Production 
Holvol M: 


Machine 4 

LIQUID CARBONIC CORP., 
Kedzie Ave., Chicago, IIl. 

New Jersey Machine Corp., 
at 16th St., Hoboken, N. 

NORTON CO. (Oslund) Worcester 6, 
Mass. 


3100 S 


Willow Ave 


LABELS 


34 No. Broadway, 


tag t raj ng 744 


Espan 


Lafayette St., 


Labels, Inc., 270 
if 


Gamse Lithog: 
Bldg., 419 | 
Md 

Hochstadter Co Inc., 
St., Chic ago 5, Ill 

R. J. Kittredge & ( + N eoria, 
Chicago 7, II 

Lambooy Label & Wrapper , 2129 
Portage St., Kalamaz | 

Lawson Li itho. & F ing “Be o., Ltd., 
174 Es rade Av Montreal ida 
bane ann Print ng & Lithogr bien | Co 
400-420 Fourth St., San Francisco, Cal 

Reynolds Metals Co., Richmond, Va. 


aphing Co., Inc., Gamse 
Lombard St., Baltimore, 


732 So. 


Federal 


SPIELMAN CO., INC., 161-171 Lever- 
ington Ave., Manayunk, Phila. 27, Pa. 
rOPFLIGHT TAPE CO., Huber Bidg., 
York, Pa. 
S. Celloprint Co., 234 Broa 
Milwaukee, Wisc 


LIFT TRUCKS—HANDLING 
EQUIPMENT 


The Ace Co., Ocala, Florida 

Aircraft Mechanics, Inc., 3200 N. Nevada 
Ave., Colorado Springs, Col. 

Anthony Co., Streator, Lil Dailgate 
Lifts) 

Anthony Truck ( 10 
Paducah, Kentucky 
Arkansas Machine Specialty Co 

Ark. 
Arrow Products, Inc., 417 Front 
N.W., Grand Rapids 4, Mich 
Automatic Transportation Ce 
87th St., Chicago 20, Il 
iker Industrial Truck , The 
2168 W Sth St 


lway 


Monroe St 


Hope, 


Baker 
Rauling 4 Cleve 
land 13, Oh 
Barrett-Cravens Co., 
Ave., Chicago 9, lil 
Bond Foundry & Mac! 
Pennsylvania 
ttlers Servic Corp 
tn Long Island City 
Brantw d 7 du ict Inec., 
St., Buffalo 
THE E. W. BUSCHMAN co. 
Clifton & Spring Grove Aves., 
nati, Ohio. 
C. & H. Air 
1591-1621 
6, Ga 
I Carter & 96 ont 
re ery Rd., Cine hic 
Cemco Industries, I: first National 
Bldg., Galior ) Tailgate 


Westert 


INC., 
Cincin 


Conditioning Fan Co., Inc 
DeKalb Ave., N.E Atlanta 


Bank 
Lifts). 
Century Truck & Mfg. Co 
St., Youngstown, Ohio 
CLARK EQUIPMENT CO., Industrial 
Truck Div., Battle Creek 84, Mich. 
Cleveland Se o! Product Ci 
keside Ave., Cleveland 14, Ohio 
Elyria, Ohio 
Conveyor Spe It ‘ ic., N 


Mass. 


3933 Market 


1480 


Colson Corp., 
Quincy 


Elwell-Parker Electric Co., 4205 St 
, Cleveland 3, Ohio 


4615 No. 21st St 


Clair 
Factory Service Co., 
Milwaukee, Wis 

} ympany, 393 
\ = 
ks-Morse Co., 600 S. Michigan, 
Ill 
Ferguson Co j \ st Ave 
‘ wn, Pa 
FIRSTE NBERG BOTTLERS EQUIP.- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y 


Corp S34 N Oth St 


Lafayette 


Milwau 


Handess Co., 

ington, Ill 

The Hayne Mig. Co., 701 Woodla 
Ave., Cleveland, Ohi 

Hedeman Products, ine , 117 Cutter Mill 
Rd., P. O. Box 332, Great Neck, L. L., 
N. Y. 

The Hyster Co 
Portland, Ore 


P. O. Box 860, Bloom 


, 2902 N.E. Clackamas St 


“N.B.G. BUYERS’ GUIDE" when writing these companies. 





CHAS. S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 
Kart Karrier Mfg. Co., 250( 
No., Minneapolis 11, Minn 
Engineering & Equipment Co., 18 
3rd Ave., New Brunswick, N. J 
nham Co., 1401 S. l2th St ouisville, 
Ky 
Lansing Company, Lansing, Mich 
Lewis-Shepard Products, Inc., 139 
nut St., Watertown 72, Mass 
Lift Trucks, Inc., 2423 Spring 
Ave., Cincinnati, Ohio. 
Magline, Inc., Pinconning, Michigan 
Market Forge Co., 30 Garvey St., Ever- 
ett 49, Mass 
Marvel Indust: Fi 5150 W. Chur 
St., Skokie, Ll, 
The Mere iry Mig. Co., 
St., Chicago, Ill 
Metzgar ( , Grand Rapid Mich 
Modern Equipment Co., 2007-11 Cuming 
St., Om aha 2, Neb 
Moellenbrock & Wilke, Washington, Mo 
National I 


Metal Products Co., ¢ ollton, 
Texas 


Wal 


Grove 


Halsted 


4044 So 


t Corp., Oliver Bldg., Pitt 


Northrop Aircraft, Inc., 
Hawthorne, Cal 

Pa lett Engineering : 
San Francisco 7, Calif 

Pobnes Sh le Co., 16000 
troit 27, Mich 

RAPIDS-STANDARD CO., 
Bond Ave., 


Northrop Field, 


25 Second St 
Fullerton, De- 


INC., 2535 
N. W. Grand Rapids, ‘Mich. 


ley Ohto 
Schmidgall Mfg. Co., 
Self-Lifting Piano 
Ohio 
Shipping Ro 
Cincint 


307 Cass St., Peoria 


Truck Co., Findlay, 


ym Suppliers, 519 Main St 
Ohio 
gz ¢ ipply Ir 2428 
Minneap M 
Speedways Conveyors, Inc., 1261 Niagara 
St suf i 2 
STANDARD CONVEYOR CO., 315 N 
W. 2nd, No. St. Paul 9, Minn. 
STANDARD PRESSED STEEL CO., 
Jenkintown 51, Pa 
sta, Ga 
wi ( ( 
Thomas Truck & 
ppi River, Keo 


lote S 


1 
$1881 


TOWMOTOR CORP., 
Cleveland 10, Ohio 
Towsley 1 ks, Inc 
Cincinnati 23, Ohi 
Webb M g. ( 


1222 E. 152nd St., 


LIME SCALE REMOVER 


THE DIVERSEY CORP., 1820 W 
coe St., Chicago, Il. 
Elenite Products, Inc., 110 E. 42nd St 


New York 17, N. Y 


Ros 


Please mention 


Magnus Chemical (¢ Inc., Garwood, 
N. J 

OAKITE PRODUCTS, ‘— 22 
Thames St., New York 6, N. 

WYANDOTTE CHEMICALS caae. 
Wyandotte, Mich. 


LUBRICANTS 


s Lubricants Corp 
yoklyn, N. Y. 
ed 5S 
\\ r St., New York City 
CRYSTAL SOAP & CHEM. CO., INC., 
6300 State Rd., Tacony, Phila. 35, Pa. 
The DuBoi 1120 W. Front St., Cin- 


cinnati 3, 


s Co., 


Ohio 


ud Ave., Ne a ark, } 
OAKITE PRODUCTS, INC, 22 
Thames St., New York 6, N. Y. 
ndard Oil Co., Akron, 
SUPERIOR CHEMICAL PRODUCTS, 
123 Madison St., Chicago, Ill. 


MACHINERY PARTS & SUPPLIES 


» Vice CLorp ) y yernon 
ng Island City 

BUCKNER EQUIPMENT co. 
Wabash Ave., Chicago 16, Ill. 

BURNS BOTTLING MACH. WKS., 
2229 Kirk Ave., Baltimore 18, Md. 
nton Machine Co., 2270 Jesse St., Los 

Angeles 23, Calt 

THE FILTER PAPER CO.,, 
Michigan Ave., Chicago 16, Ill. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 300 Powell St., Brooklyn, 
ma Be 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 


MIXERS (BEVERAGE) 


Ohio 


2530 S. 


2425 S. 


3080 


17 


veering & Equip. Cory 
vod Heights Blvd., Cleve 


BUCKNER EQUIPMENT CO., 
Wabash Ave., Chicago 16, II. 
BURNS BOTTLING MACHINE 
WKS., 2229 Kirk Ave., Baltimore 18, 
Md 


2530 S 


Randolph 


, Er. BS 
Ont Canada 
CORK & SEAL CO., ‘enoae 
rclay St. Baltimore, Md 


| St., New 


THE FILTER PAPER CO., 2414 So 
Michigan Ave., Chicago 16, Ill. 


\ 


3080 Main 


CHAS. S$ JACOBWITZ co. 
St., Buffalo 14, N. Y. 
KEENLINE 


Oshkosh, lise 


EQUIPMENT CORP., 


LIQUID CARBONIC CORP., 3100 S 
Kedzie Ave., Chicago, Il. 

MILLER HYDRO CO., Bainbridge, Ga. 

Mixing Equipment Co., 1044 Garson Ave., 
Rochester, N. Y. 

THE PFAUDLER CO., 
Rochester, N. Y. 

Sutton Specialty Mfg. Co., 609 Stiles St., 
Houston, Texas. 

fwin Twelve Sales Ce , 921 E. 49th St., 

United Refrigeration Co., 445 
Avenue “C”, Bayonne, N. J. 

WALTER J. WARD & CO., 801 Mar- 
shall Bldg., Cleveland, Ohio 


MIXERS (Sirup) 


lsop Engineering Corp., 501 
Milldale, Conn 

American Machine & ee ie Co., 485 
Fifth Ave., N. Y. 17, N. 

SJeverage Engineering & Equipment 
Corp., 13301 Lakewood Heights Blvd., 
Cleveland, Ohio 

The Bottlers Service & Supply Co., 116 
First Ave., No., Minneapolis, Minn. 

Cherry-Burrell Corp., 427 W. Randolph 
St., Chicago 6, Ill 

Coulter Copper & Brass Co., 
Sumach St., Toronto, Ont., 

Boiler Co., 1603 So 
14, Wisc 

Industries, Inc., 296 
New Haven 6, Conn. 

E ppen bach, Inc., 45-10 
Long Is land City 1, N 
tel Engineering Corp., Kingst 

THE FILTER PAPER CO., 
Michigan Ave., Chicago 16, Il. 


FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago, Il 
Metal-Glass Products Co 1 
Belding, Mich. 
Equi nt Co., | , 144 Mt 
é Blvd., Rochester 11 N. ¥ 
The Patterson Foundry & Machine Co., 
East Liverpool, Ohio 
ith-Akers Mfg. Co., 1311 So. 5th St., 
Minneapolis, Minn 
Pfahler-Cleland Co., 
W Galion, Ohio 
THE PFAUDLER CO., 
Rochester, N. Y. 
Reynolds Electric Co., 
St., Chicago 12, IIL. 
STANDARD ELECTRIC MFG. CO., 
INC., West Berlin, wy: Ra 
tar Liquid Machinery C 


, Bronx 30, N 


1000 West Ave., 


Ga. 


Electric 


Baltic St., 


Ltd., 115 
Canada. 
Cream City 43rd St., 
Milwaukee 


Eastern Elm St., 


Bivd., 


Vernon 


yn, N.Y 
2414 So. 


Reed St., 


820 Harding Way 
1000 West Ave., 
2650 W. Congress 
rp., 871 Edg 
Y 


MOTORS 


>, 5401 Ana 
Angeles 22 


J. §S. ELECTRICAL 
200 E. Slauson Ave., 
Calif. 


MOTORS, INC., 
Los Angeles 54, 


PAINTS 


\cme White Lead & Color Works, 8250 
St. Aubin, Detroit, Mich. 


"N.B.G. BUYERS’ GUIDE" when writing these companies. 





American Asbestos vueGeets Co., 8001 
Franklin, Cleveland, Oh 

American-Marietta Co Valdu ira Div., 43 
E. Ohio St., Chicago, Ill 

Atlas Mineral Products Co. 
Pa 

Berry Bros., Inc., 211 Lieb, Detroit, Mich 

Calumet Plastic Co., Inc., 5231 Hohman 
Ave., Hammond, Ind 

Dairy Chemical Co., F: 

Farboil Paint Co., Inc., Key Highway & 
Montgomery St., Baltimore, Md 

The Garland Co., 3748 E. 91st St., Clev 
land. Ohio 

G — Paint Co., 

Cleveland, Ohio 

ema Pa seedy Varnish Co., 71 Otseg 
St., Brooklyn, y ’ 
< Chemical Products Cory 3113 
Park Ave., Detroit 26, Micl 

Lasting Products Co., Baltimore 23, Md. 

David E. Long Corp., 220 E. 42nd St., 
New York 17, N Y 

Thomas C. Mee Co., Pawtucket, R. I. 

Midland Paint & Varnish Co., 9105 Reno 
Ave., Cleveland 5, Ohio 

Oroline Products Ce 1200-02 W 
St., Chicago 36, II! 

Pittsburgh Plate Glass Co., Paint Div., 
632 Duquesne Way, Pittsburgh 22, Pa. 

Poly-Cyclo Mfg. (¢ 12400 ¢ 
Cleveland, Ohi 

Prufcoat Laboratories, Tne 
Cambridge, Mass 

Reyam Brushless Plastic Finish Co., 1525 
E, 53rd St., Chicago 15, Ill 

Rinshed Mason Co., 5935 Milford, De- 
troit, Mich 

Sherwin-Williams Co., 101 Prospect Ave., 
N. W., Cleveland, Ohio 

J Gerdes Smith Co., 3901 Main St., 
las 1, Tex 

Steelcote Mfg. C 
3 Mo 

Sylvania Cher 1 Co., 8444 Broadway, 
Cleveland, Oh 

The Trans-Plastic. Co. of Ohio, 2020 I 
7ist St., Cleveland 3, Ohic 

1700 Caniff, De- 


Mertztown, 


ort Dodge, lowa 


Berea Rd. & Madison 


59th 


rossbur: 


63 Main St 


Dal 


3418 Grati 


ot, St. Louis 


Truscon Laboratories 
troit, Mich 

United Chromiur 100 E. 42nd St 
New York 17, N. ¥ Ucilon) 

U. S. Gutta Percha Paint Co ttling 
Dept., P. O. Box 1365, Providence, R. I 
S. Gypsur 00 W. Adams St 
Chicago, Ill 

The U. S. Stoneware Co., ¢ 
New York City 

Vita-Var Corp., Newark, 

Wilbur & Williams ( 
Boston 15, Mass 


PAPER CUPS 


American Paper Goods C 
Conn. 
Boston Drinking (| 
Dedham, Mass 
Continental Can Ce 
100 E. 42nd St., » 
Cupples-Hess Cory $175 
Blvd., St. Louis 15, M 
Dixie Cup Co., Easton, 


Paper Prod 


N ¢ 


Harvey 
M ch 
Mfg. Corp., Herz 

E. 134th St., New | 
Lily-Tulip Cup Corp., 
New York City 
Maryland Cup Co 
Baltimore 30, Md 


122 


1200 So. } 


C. A. Reed Co., Williamsport 62, Pa 
Sealright Co., Inc., Fulton, N. Y. 
Sutherland Paper Co., Kalamazoo, Mich 
Envelope Co., Paper Cup Div., 21 
Cypress St., Springfield, Mass 


PASTEURIZERS 


( ry-Burrell Cor 


U.S 


p., 427 N. Randolp! 
St.. Chicago 6, I 

R. G. FORD TANK CO., 27 
ton Ave., Marshall, Texas 

FORT WAYNE DAIRY EQUIP. CO., 
Winter St. Wabash RR, Fort 
Wayne, Indiana 
t Mfg. Ce Millville, Pennsylvania 

THE HEIL CO., 3000 W. Montana St., 
Mijwaskes a Wisc. 

Metal Glass Products Cc elding, Mich 

= J ‘MEYER MFG. CO. Cudahy, 


16 W. Hous- 


MOJONNIER BROS. CO., 
Ohio St., Chicago 44, Il. 
THE PFAUDLER CO., 1000 West Ave., 
Rochester, N. Y. 

olan Machinery Co., Inc. “Port St 
ar vark. N. ] 

WALKER WALLACE, INC., 
St., Buffalo, N. Y. 

Welding Engineers, Inc., Proces 
t Div., Norristown 14, I 

York Corporation, Roosevelt 


4601 W. 


1370 Main 
Equip- 
York 


“2 
Ave., 


Pa 
MICHAEL YUNDT CO., 225 No. Grand 
Ave., Waukesha, Wisc. 


PIPE TUBING, VALVES, FITTINGS 


Airmati lve, Ir 1643 E. 40th St 
Cc) land, Ohi 
The Bottlers Service & Supply Co., 116 
First Ave., No., Minneapolis, Minn 
Bump Pump Co., LaCrosse, Wis 
Cherry-Burrell Corp., 427 W. Randolph 
St., ¢ rors i Til 
mnsolid Siphon Supply Co., Inc 
22-24 Wor St., New York City 
‘orning Glass Works, Corning, N. Y 
Dairy-Brewery Equipment & Engineer 
7 Hanna Ave Toronto, Ont., 


( nada 
THE FILTER PAPER CO., 2414 So 
Michigan Ave., Chicago 16, Ill 
FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 
S r & Porter C Hatboro, Pennsyl 
Frick Company, 
Globe Steel 
Wisc 


Waynesboro Pa 
Tubes Co., Milwaukee 4, 
W. Exchange 
Hills- Met anna Co., 3025 No. Wes 
Ave., Chicago 18 MN 
FRANK B. LOMAX CO., INC., 3518 N. 
Halsted St., Chicago, III. 
McDonnell & Miller Inc 3s00 N 


NO 
Cc} . 12 °#T1 


tern 


1¢ oe ee Reldis 

Mor Chain Co., Detroit, Mich 

SPECIALTY BRASS CO., INC., 
sha, Wisc 

cy | tid Machinery ( 871 

t Rd.. Bronx 59, N. ¥ 

L. C. THOMSEN & SONS, INC.., 
sha, Wisc 

TRI-CLOVER MACHINE CoO., 
sha, Wis 


S Sinneware Co YE. 42nd St 


Keno- 


Keno- 


Ne rk City 
WAUKESHA FOUNDRY CO., Box 
497, Waukesha, Wis. 


York Corp., Roosevelt Ave 


York, Pa 


PUMPS 


Allis-Chalmers Mfg. Co., 1126 So. 70th 
St., Milwaukee, Wis. 

Alsop Engineering Corp., 501 
Milldale, Conn 

American Marsh Pumps, Inc., 60 Capital 
Ave., N. E., Battle Creek, Mich 

Anderson Bros. Mfg. Co., Rockford, Ill 

Bump Pump Co., LaCrosse, Wis 

Candler Hill Corp., Div. of Titan Pump 
& Eng. Corp., Novi, Michigan 

Carver Pumps, Muscatine, Iowa. 

Cherry-Burrell Corp., 427 W. Randolph 
St., Chicago 6, IIl. 

Consolidated Siphon 
22-24 Wooster St., New York City 

Dairy-Brewery Equipment & Engineer- 
ing, 37 Hanna Ave., Toronto, Ont. 
Canada 

Eastern Industries, Inc., 
Haven 6, Conn 

Economy Pumps, Inc., Hamilton, Ohio. 

Ertel Engineering Corp. Kingston, N. Y. 

THE FILTER PAPER CO., 2414 So. 
Michigan Ave., Chicago 16, IIL 

Food Machinery Corp., Peerless 
Div., Los Angeles 31, Calif 

Harmon Rotary Pump Co., 
St.. Los Angeles, Calif 

lacob House & Sons, 52 St 
Buffalo 8, N. Y 

Tabsco »., 2031 N 
Bu rbank Calif 

CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

LaBour Co., Inc., Elkhart, 

Leiman Bre Inc., 100-F 
Ne wark 1% N 

FRANK B. LOMAX CO., 3518 No. Hal- 
sted St., Chicago, II. 

Metal-Glass Products Co., 1 
Belding, Mich 

The Nash Engineering Co., South Nor- 
walk, Conn 

THE PFAUDLER CO., 
Rochester, N. Y 

Pioneer Air 
Chambers St 


Baltic St., 


Supply Co., Inc 


296 Elm St., New 


Pump 


1110 E. 14th 


Paul St. 
Lincoln St., 
3080 


Indiana 
Christie St, 


Reed St., 


1000 West Ave., 


Compressor Co., Inc., 120 
Sea eo 
Pomona Pump Co., Div. of JToshua 
Hendy Iron Works, Pomona, Calif. 
Robbins & Myers, Inc.. Springfield, Ohio 
A. O. Smith Corp., Milwaukee, Wisc 
SPECIALTY BRASS CO., Kenosha, 
isc 
Liquid Machinery Co 871 
vater Rd., Bronx 59, N. Y 
L.C. THOMSEN & SONS, INC., Keno- 
sha, Wisc. 
TRI-CLOVER MACHINE CO., Keno- 
sha, Wis. 
United Electric Refrigeration Co., 445 
Avenue “C”, Bayonne, N 
Vik ry Pump Co.. Cedar Falls. Iowa 
Watero us Co., Thomson Pump Div., St 
ul 1. Minn 
WAUKESHA FOUNDRY CO., Box 
497, Waukesha, Wis. 


REBUILT EQUIPMENT 


vice Corp., 43-77 Vernor 
I pen Island City, N. Y. 
BUCKNE R EQUIPMENT CO., 2532 
So. Wabash Ave., Chicago 16, Illinois 
BURNS BOTTLING MACH. WKS 
2229 Kirk Ave., Baltimore 18, Md. 
CROWN CORK & SEAL CO., INC., 
1508 Barclay St., Baltimore, Md. 


Edge 


Please mention "N.B.G. BUYERS’ GUIDE" when writing these companies. 





FILTER PAPER CO., 2414 S. Michigan 
Ave., Chicago 16, Iill. 

FIRSTENBERG BOTTLERS’ EQUIP- 
- CO., 300 Powell St., Brooklyn, 

% 2 

CHAS. 8S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 

PERRY EQUIPMENT CORP., 1515 
W. Thompson &t., Philadelphia 21, Pa. 


3080 


REFRIGERATING EQUIPMENT 


Baker Refrigeration Corp., So 
(Portland), Maine 

THE BEVCO CO., 3316-28 So. Broad- 
way, St. Louis, Mo. 

BURNS BOTTLING MACH. WKS., 
2229 Kirk Ave., Baltimore 18, Md. 

Carrier Corp., Syracuse, N. Y 

Copeland 
Ohio 

THE FILTER PAPER CO., 2425 So 
Michigan Ave., Chicago 16, IIl. 

Frick Company, Waynesboro. Pa 
| { 


Windham 


Refrigeration Corp., Sidney 


Law 


General Re frigeratic n Div., Yates-Amer- 

ican Machine Co., Beloit, Wis 
Ice Machine Co., 2825 Montrose 

Ave., Chicago, III 
vett Refr rat ( | Buffalo 2 

KELVINATOR DIV., NASH-KEL 
VINATOR CORP., 14250 Plymouth 
Rd., Detroit, Mich 

KOL-FLO COOLER CO., 445 Avenue 
“C”, Bayonne, N. J 

Lehigl Mfg. ¢ 143. Fountai Ave 

LIQUID CARBONIC CORP., 3100 §S 
Kedzie Ave., Chicago, Ill 

MILLS INDUSTRIES, INC., 
Fullerton Ave., Chicago 39, IIl 

MOJONNIER BROS. CO., 4601 W. 
Ohio St., Chicago 44, Ill 

\ j } ’ re? 


4100 


| ( { 43.77 Vernon 
Blvd., Long Island City 1, N. Y 

PROGRESS REFRIGERATOR CO., P. 
QO. Box 1079, Louisville, Ky. 

Sherer-Gillet Co., Marshall, Mic! 

Tyler Niles, Mich 

Universal Cooler Division, 299 
St.. Marion, Ohio 

United Electric Refrigeratior oO 445 
Ave C”", Bayonne, N. ] 

Vilter Mfg. Co First St., Mil 
waukee, Wis 


York | Roosevelt Ave., York, Pa 


Fixture Corp 


b 


mI C 
2217 S 


SALES BOOKS 


Allen-M 
Lynchl 

The American 
ton, Ohio 


Ansonia 


1 
I 


lixign ( 20030 Monica, De 

21, Mich 

Bastian Bros. Co., 1600 Clinton Ave., No 
Rochester, N. Y 

Beck & Wall, Inc 


Cleveland 9, Ohi 


3148 W. 32nd 


| Sion Cc 
| nt. Ohio 
Cardinal Products, Inc., New 
Ohio 
Cincinnati Advertising Products Co 
3274 Beekman St., Cincinnati, Ohio 
COBB CO., 102 Sixth St., N. E., Atlanta, 
a. 
Consolite Corp., Div. of Howard Zink 
Corp., Fremont, Ohio 
L. A. Darling, Bronson, Mich 
DOJAMA EASTERN CORP., Gordons 
ville, Va 
Donaldson Art Sign Co., P. O. Box 424, 
Covington, Ky 
p., 112 S. Calvert St., Baltimore 


Eljay Cory 
2, Md 
Embosograf Corporation of America, 38 

44 W. 21st St.. New York City 
Empire Neon, I: 3207 Bull St., Savar 
nah, Ga 
Grace Sign & Mfg. Co., 3601 S. 2nd St., 
St. Louis 18, Mo 
Duck Metal Stamping Co., 
St., Chicago 13, Il 
3116 Spring Grove Ave 


1804 


Ind 


Igelstroem- Oberlin, Inc., Massillon, 


Ohio 
Ingram-Richardson Mfg. Co Jeaver 
Falls, Pa 
The Lackner Co., Inc., 
Cincinnati, Ohio 
R. C. Maxwell Co., 


M 


Lackner Bldg 


Trenton, N. J 


Refl Pr 


neel Calif 
Nelke Sign Mfg. Co., Inc., 
New York City 
Neon Products, Inc., 
Dept., Lima, Ohio 


Craft ist Proc 


115 Worth St 


Sales Promotion 


It 
of St. Louis, 2700 Dodier 
s 7, Mo 

mn Co., 14 N. Lowry 
Springfield, Ohio 

tal Mfg ( 

P. O., Chicago 50, Ill 


Ave., 


1801 So 


‘ T 
» Val 


SPIELMAN CO., INC., 161-171 Lever 
ington Ave., Manayunk, Phila. 27, Pa 
STANDARD PRESSED STEEL CO 
Stewart & Kenmore Aves., Jenkin 


town 51, Pa 


~ SIGN FRAMES 


Arlington Aluminum Co., 
son, Detroit 23, Mich 
Reliable Wood Products Co., Inc., 1900 

E. 15th St., Little Rock, Ark 


ts ¢ P O. B 


19011 W 


Dav 


Say 2 W | d i 
100, Troy, Ala 

STANDARD PRESSED STEEL CO., 
Box 787, Jenkintown 51, Pa. 


SILK SCREEN 


an, Profilm 
x 175, Dayton, Ohi 


Patten ( 


d S. Danem 


J. Gordon Smith Co 
las 1, Texas. 

SPIELMAN CO., INC., 161-171 Lever 
ington Ave., Manayunk, Phila. 27, Pa 


Stee en Co P. O. Box 33 


3901 Main St., 


1 Cloth Ser 
Bedford, Va 
erior Silk Scr Printing, 1464 M 


SIPHON FILLERS 


2 ly ( li 


22-24 Wooster St.. New York City 
THE FILTER PAPER CO., 2425 So 
Michigan Ave., Chicago 16, IIl. 
Majestic Siphon Supply Co., 
St.. Brooklyn, N. Y 


2032 Bergen 


SIPHONS 


, 2032 Bergen 


BURNS BOTTLING 
WORKS, INC., 2229 K 
more 18, Md. 


MACHINE 
rk Ave., Balti 


Milwaukee 14, W 

CROWN CORK & SEAL CO., Machin 
ery Sales Div., Eastern Ave. & Kresson 
St., Baltimore 24, Md. 

THE FILTER PAPER CO., 2425 So 
Michigan Ave., Chicago 16, Il 

KOL-FLO KOOLER CO., 445 Avenue 
“C”, Bayonne, N. J 


| t Re ei ae 
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MOJONNIER BROS. CO., 
Ohio St., Chicago, Ill. 

THE PFAUDLER CO., 
Rochester, N. Y. 

Tolan Machinery Co., Port St., Port 


ewarh 


4601 W 


_— WOSE 


n 
York Cit, 


ch bite. A P 
THE FILTER PAPER CO., 
Michigan Ave., Chicago 16, Til. 
FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y 
Hedeman Products, Inc., 
Rd., Great eee Ls f 
U.S Sto neware Co., 60 E 
York City 


2425 S. 


117 Cutter Mill 


42nd St., New 


SIRUP SPY 


Allen Supply Co., 322 W. 
Newark 3, N. J 


( i Sin} Sunnl 


Market St., 


1 y Ce It 
22-24 W ter St., New York ty 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y. 

FILTER PAPER CO., 2414 S. Michigan 
Ave., A seg 16, Til. 

Robert A. Lamson, 643 N. Ridgeland 
\ Oak Park, “Tt 

FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago, IIL 


SODA STRAWS 


ATLANTA PAPER CO 
S.E., Atlanta 2, _ 


, 225 Moore St., 


na Ave 


SODA TANKS 


r & 


Brass Co., 


ompany, Inc., 1265 
1 Ave., Los Angeles, Calif 
. » tars Mig. ( 1804 | 
PRIESAND BROS., INC., 
St., Cleveland 3, Ohio. 
A. Schneible, Inc., 122 E. 129th 
New York City 


1804 E. 40th 


STAINLESS STEEL 


Please mention 


1000 West Ave., 


THE 


Malwaukee 4, 
Wise 
REPUBLIC STEEL CORP., 
131st St., Cleveland 8, Ohio 
L. C. THOMSEN & SONS, INC., 
43rd St., Kenosha, Wisc. 
TRI-CLOVER MACHINE CO., 
60th St., Kenosha, Wisc. 


224 E. 
1303 


2809 


STAPLERS — TACKERS 


.. Hansen Mfg. Co., 5037 
re., Chicago 40, Il 

Co., 2135 Superior Ave., Cleve 
{ 


Yhion 


Ravenswood 


1 r 11 1 
H. Hot i ( Norwalk 


Markwell Mfg. Co., Inc., 
New York 13, N. Y 


200 Hudson St 


SUGAR 


CORN PRODUCTS SALES CO., 17 
Battery Place, New York City. 
Franklin Sugar Refinery, Public 
Bldg Phil: idelphia 5, Pa 
Godchaux Si 1 
McCahan Su 1 
Cr P } 


Ledger 


i Inc., 
gar Refinery, 101 S 
ade I hia 6, Pa 


M. R. Vi t & Co. Evanston, Il 


Front 


SUGAR BROKERS 


B .. Dyer & Co., 
York City 
Lamborn & Co 
City 
Lind Br 
Blvd., 


120 Wall St., New 


, 99 Wall St.. New York 


okerage Co., 549 W 
Chicago 6, Ill 
ae i ( 


Washington 


\ 


AMERI. 
120 Wall St., 


NULOMOLINE DIV., 
CAN MOLASSES CO., 
New York City 

REFINED SY RUPS 
Federal St., 


& —s INC., 
Yonkers l, 


TANKS 
(Stainless Steel) 


New Orleans, La 


Bottlers Service Corp ee 
Blvd., Long Island City 1, N 

BUCKNER EQUIPMENT co. 2530 S. 
Wabash Ave., Chicago 16, Ill. 

BURNS BOTTLING MACHINE 
WORKS, INC., 2229 Kirk Ave., Balti- 
more 18, Md. 

Cherry-Burrell Corp., 427 W 
St., Chicago 6, Il 

Chicago Stainless I 
ton Ave., Chicago 3 


1 Sipl 


Vernon 


Randolph 


{ lates 
we St 

Co giter g Faw er ‘& 
Sumach St., Toront 

Cream City Boiler 
Milwaukee, Wis« 
Mfg. Co., 1302 

re, Md 

Emerson-Scheuring Tank & 
2073 Martindale, Indianapolis, Ind 

Eppenbach, Inc., 45-10 Vernon Blvd., L. I 
City, Y 

Ertel Engineering Corp 

THE FILTER PAPER ‘CO. 
Michigan Ave., Chicago 16, Til. 

FIRSTENBERG BOTTLERS EQUIP- 
MENT CO., INC., 303 Powell St., 
meal 12, N. Y. 

| 1¢© Steel Products Co Akron 1 
Ohio 

GIRARD MACHINERY & EQUIP- 
MENT CO., 134 So. 2nd St., Reading, 
Pa. 

Girton Mfg. Co., Millville 

Glengary Processes, Inc., Bay Shor 
L ka Be os 

Graver Tank & Mfg. Co., 
Ave., East Chicago, Ind 

THE HEIL CO., 3000 W. Montana St., 
Milwaukee, Wis. 

CHARLES S. JACOBOWITZ CO., 3080 
Main St., Buffalo 14, N. Y. 
Lee Metal P 
burg, Pa 
FRANK B. LOMAX CO., 3520 No. Hal- 
stead St., Chicago 13, II. 

Market Forge Co., 30 Garvey St., 
ett 49, Mass 

Met Products Co. 1 
Belding, Mich 

PERRY EQUIPMENT CORP., 
W. Thompson St., 

Pfahler-Cleland Co., 
Ohio 

THE PFAUDLER CO., 
Rochester, N. Y. 

PRIESAND BROS., INC., 
St., Cleveland 3, Ohio. 

Process Equipment Co., Belding, Mich. 

A. O. Smith Corp., 3533 No. 27th St., Mil- 


w aukee 1, Wis. 


| 
LJIX1¢ 


n, N. ¥ 
“3414 So. 


4809 Todd 


roducts Co., Inc., Philips 
Ever 
il-Glass Reed St 
1515 
Philadelphia 21, Pa. 
Box 266, Galion, 
1000 West Ave., 


1804 E. 40th 


420 Lexington 


y ( 


ring Cor Kingstor 7 
THE FILTER PAPER CO., 2414 So 
Michigan Ave., Chicago 16, Ill. 
FIRSTENBERG BOTTLERS EQUIP 
MENT CO., INC., 303 Powell St., 
Brooklyn 12, N. Y 
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CHAS. S&S. ar eae ge ig co., 
Main St., Buffalo 14, N. 

Metal Glass Products Co., 7 Reed St., 
Belding, Mich 

THE PFAUDLER CO., 
Rochester, N. Y. 

A. O Smith Corp., 
Milwaukee 1, Wis 


3080 


1000 West Ave., 


3533 No. 27th St., 


(Stoneware) 
Red Potteries, Inc., Red 
Minr 
U.S St oneware Co., 60 E 
York City 
Western Stoneware Co., M« 


Wing Wing 


42nd St 


, New 


ynmouth, Ill 


TRUCK BODIES 


American Body & Trailer Ce 
change Ave., Oklahoma City, 

American Coach & Body Ce 
land, Cleveland, Ohio 

Arkansas Machine Specialty Co., 
Ark 

\tlas Be dy Corp., 4150 E. Thompson St 
P ideiphia 37 Pa 

tag Body Works, Inc 315 S 
Ave., Appleton, Wisc 

BARRY & BAILY CO., 
St., Philadelphia 32, Pa. 

Blattmann-Weeser Sheet Metal Works, 

Inc., 1001-1025 Toulouse St., New Or 

eans 16, La 


Auto 


1500 Ex 
Okla 
, 9503 Wood 


Hope, 


Pierce 


2419 N. 27th 


1 


Boyertown 
town, Pa 
Cen-Tennial Cotton Gin Co., 
Body Div., P. O 
bus, Ga 
——— Welding Co., 727 No 
S Alexandria Va 
Die hi & Sons, Inc., 129th St. & 94th Ave 
Ricl on d ‘Hi lt I a New York 
x ry Product Ce Inc., 
ran | Id, Macon, Ga 
err Bre 2121 Jane St., 
burgh, Pa 
Dorsey Trailers 
1 


Body Works, Boyer- 
Beverage 


Drawer 708, Colum- 


Henry 


thers, Pitts 

Elba, Ala 
Works 1301-11 §S 

ond St.. Philadelphia, Pa 

— ering Met il Products Corp., 401 
S ee St., Indianapolis, Ind 

Franks rs, Baldwyn, Miss 

GENERAL BODY MFG. CO., 713-21 
W. Penn wwey, Kansas City 8, Mo. 

Fred S. Gichner Iron Works, Inc 
24th St.. N W., W ashington, D. C 

1. A. Hacks & Sor PO Box 64 
\ hinetor a a 

THE HEIL CO., 3000 W. Montana St., 
Milwaukee 1, Wisc 

Hercules-Campbell Body Co., In Tarr) 
town, N » 

THE HERMAN BODY CO., 4400 Clay- 
ton Ave., St. Louis, Mo 

HESSE CARRIAGE CO 
K insas City, Mo 


Mie R72 PR velt Ax 


1214 


, 1720 Cherry, 


Antonio, Texas 

INTERNATIONAL HARVESTER 
CO., 180 N. Michigan Ave., Chicago, 
Ill 

Keystone Trailer & Equip. Co 
Guinotte Ave., Kansas Cit 

Kolstad Co. 700 Plvyn 
Minne il | bs Minn 

Kramer Wagon Co., Oi! ¢ 

Kuhns B Bod 
Youngstown, Ohi 

WwW F Lacey & Sons Co 
Medford, Mas 

The Lerio Corp.. P. O. 1 
6, Ala. 


) Myst 


Please mention 


Maybrook Sales, Inc.. 
Poughkeepsie, N 
Omaha Body & Equipment Co., 
& Vinton Sts., Omaha, Neb 
R Trailer Co., 519 Front St., Detroit 

» Mich 
Rock Hill ee _Co., 

Rock Hill, 
— Spr ng ‘s Body Co., 
St. Louis 3, Mo. 
ympany, 515 W 


27 Wood Lane, 
Inc 24th 


700 W. Main St., 


417 So. 15th 

Ru uss Ci 
10, Va 

Schelm Bros., Inc., 

Schnabel Co., 
Pa 

Don Smith, Inc., Fargo, North Dakot 

SPECIALTY ENGINEERING CO, 
Trenton & Allegheny, Philadelphia, 
Pa. 

Swift Body Co., Saginaw, Mich. 

Wichita Wire & Iron Co., 202 Lee St., 
P.O. Box 1462 Wichita Falls, Texas 


21st St., Norfolk 
East Peoria 8, Ill. 
1105 Carson St., Pittsburgh 


TRUCKS 


Autocar Co. The, Ardmore, Pa 
Brockway Motor Co., Inc., Cortland 
N. Y 
Mot Division General 
Corp., General Motors Bldg., 
Detroit, Mich 
Chrysler Corp, Fargo Div., Detroit, Mich 
Corbitt Co Henderson, N. C. 
Diamond T Motor Car Co., 4401 W 
St., Chicago 23, Il 
Diveo Corp., 22000 Hoover Rd., 
Mich 
DODGE DIV., Chrysler Corp., 
Joseph Campau, Detroit, Mich. 
DuPlex Truck Corp., Lansing. Mich 
Federal Motor Truck Co., 5780 Federal 
Ave., Detroit, Mich 
Ford Motor Co., Detroit, Mich 
GMC TRUCKS & COACH DIV., Gen- 
eral Motors Corp., South Boulevard, 
Pontiac, Mich 
Hendrickson Truck Co., 
Ave., Chicago, Ill 
Highway Trailer Co., Edgerton, Wis 
INTERNATIONAL HARVESTER 
CO., 180 N. Michigan Ave., Chicago, 
Tl. 


26th 
Detroit, 


7900 


3538 So. Wabash 


Kenworth Truck Mfg. Co., Seattle. 
MacDonald Truck & Mig Co., 
som, San Francisco, Calif 
Mack-International Motor 
Em pire St ate Bldg., New York City 
Oshkosh Motors, Inc.. Oshkosh, Wis 
Studebaker Corp., 635 So. Main St., So 
Bend, Ind 
Trailmobile Co. of America, 3ist St. & 
Robertson, Cincinnati 9, Ohio. 
Ward-LaFrance Truck Co., Flmira 
THE WHITE MOTOR CO., St. Clair 
Ave. & E. 79th St., Cleveland, Ohio 
Willys-Overland Motor Co., Toledo, Ohio 


Wash 
757 Fol 


Truck Cory 


N.Y 


TRUCK TRAILERS 


Elba, Ala 
¥ Edger 


ULTRA-VIOLET STERILIZERS 


AUTOMATIC PUMP & SOFTENER 


CORP., 
Elenite Products, Inc 
New York City 
HANOVIA CHEMICAL & MFG. CO 
N. J. R. R. & Chestnut St., Newark 
N. J 


2412 Grant Ave., Rockford, Il 
, 110 E. 42nd St 


THE LIQUID CARBONIC CORP., 

3100 S. Kedzie Ave., Chicago 23, IIl. 

Sperti Co. 3eech & Kenliworth Aves., 
incinnati, Ohio 

Mtr oducts, Inc. : 

a, Cali 


145 Pasadena 


UNIFORMS 


The Abilene Co., 
Texas 

Sam Bonart, Inc. 
New Orleans, La 

Can-Pro Split-Leg Apron Mfg. Co., 19. 
E. McWilliams St., Fond du Lac, Wisc 

The Dilly Co., 524 Dallas Ave., Houston 
2, Texas 

The Fechheimer Bros. 
Cincinnati 2, Ohio 

Gelnaar Uniform Co., 
Kansas City 6, Mo 

Jeff Goldsteir Inc 387 Fourth Ave 
New York City. 

a Uniform Co., 

Baltimore, Md 

ane Mfg. Co., 16 E 
Columbus, Ohio 

Kalan Brent Co., Inc., 
St., Chicago 6, 

\r. S. Lankford & Sons 

H. D. Lee Co., Inc., 
Kansas City, ae o 

Lion Uniform Co., 209 So. Jefferson, Day 
ton 2, Ohio 

Magson Uniform Co., 
Britai Conn 

pret te Bros., 425 S 
Portland 4, Ore. 
E. R. Partridge, Inc., 
W., Atlanta, Ga. 
REEVES BROTHERS, INC., 54 Worth 
St., New York City. 

Riverside Mfg. Co., Moultrie, Ga 

Stanley Uniform Co., 1224 W. Baltimore 
St., Baltimore 23, Md . 

Tate Mfg. Co., Inc., Danville, Va 
VELVA-SHEEN MFG. CO., 615 W 
McMicken Ave., Cincinnati 14, Ohio. 
Waco Garment Mfg. Co., Inc., Waco 

ex 
Che Watson-Scott ( n P. O. Box 
/ | } ina \ ] q. (4; 1 
The Woolen Uniform Co., 
St., Dallas, Texas 


524 Dallas St., Houston, 


500 S. Rampart St., 


Co., 400 Pike St., 
1230 Grand Ave., 


120 S. Hanover 


Livingston Ave 
31 So. Franklin 


, Abilene, Texas 
20th & Wyandotte, 


559 Main St., New 
W. 4th Ave., 
157% Pryor St., S 


1713 Young 


USED EQUIPMENT 


Beverage Industry Supply Co., 
way, New York 13, N. » # 
BUCKNER EQUIPMENT CO., 2530 S 
Wabash Ave., “ee 16, Ill. 

Bottlers Serv 43-77 Vernon 
Blvd., Long Is slan City x. 

Cc re jidated Products Company, Inc 

20 Park Row, New York City 

Equi ipment Supply ‘ 8032 Forsythe 
Blvd., St. Louis 5 

FILTER PAPER co, 2414 S. Michigan 
Ave., Chicago 16, Il. 

FIRSTENBERG BOTTLERS’ EQUIP- 
MENT CO., 301 Powell St., Brooklyn, 


N.Y. 
GIRARD MACHINERY 
_—* co., 


401 Broad 


& EQUIP- 
134 So. 2nd St., Reading, 


CHAS. Ss. oe tegprtge ig co., 
Main St., Buffalo 14, N 

PERRY EQUIPMENT CORP. 
W. Thompson &t., 

Seifert Machinery Co 
Philadelphia 22, Pa 


Seifert 


3080 
1515 


Philadelphia, Pa. 
1443 No 12th St., 


(Rear Philadelp! 


“N.B.G. BUYERS’ GUIDE" when writing these companies. 





- VENDING MAGEIES nena 


5208 

& Machine Works, 2123-2 
ndiana Av . as City, Me 

BEVCO CO., 3316-28 So. Broadway, St. 
Louis, Mo. 

Cavalier Corp., Chattanooga, Tenn. 

712 Main St., Hartf 


1 


GENERAL VENDING MACH. CORP., 
549 W. Washington Blvd., Chicago, IL 

Highway Steel Products Co., Chicago 
Heights, Lil 

IDEAL DISPENSER CO., 507 So. Mc- 
Clun St., Bloomington, Ill. 

-.. a " ( Box 146, Roosevelt 
Station A x, Detroit 32, Mich 

KELVINATOR DIV., NASH-KEL- 
VINATOR CORP., 14250 Plymouth 
Road, Detroit, Mich. 


| p & Machinery Co 


ober Gasport, 
N. ¥ 
ne Star Venter Con 
MASTER CORP., P. O. Box 
Wichita, Kansas 
MILLS INDUSTRIES, INC., 4100 Ful- 
lerton Ave., Chicago 39, Il 
National Gas Equipment ( , In el 


1911 So. Har 


902, 


PORTABLE ELEVATOR MFG. CO., 
920 E. Grove St., Bloomington, III. 

THE S & S PRODUCTS, INC., P. O. 
Box 1047, Lima, Ohio 
i Vel Mig. Co 1310 S 

47th 


Ave. Cicero 50, ID 
The Sel l 
dotte, Kansas City 8. 


THE S & S PRODUCTS CO,, P. O. Box 


1820-22 
Mo 


Wyan 


vend Corp 


1047, Lima, Ohio. 
The Vendo Co., 7400 E. 12th St., 
City, Mo. 
Vendorlator Manufacturing Co., 
Railroad Ave., Fresno, Cal 
nghouse Electric Corp., 
ingfield, Mass 


VENDING MACHINES (CUP) 


7 S. Vermont, Los 


Kansas 
4000 


653 Page 


ARTKRAFT MBG. CO., 


Lima, Ohio 


110 Kibby St., 


50 W. 76th St., Cleveland 


MILLS INDUSTRIES, INC., 4100 Ful 
lerton Ave., Chicago 39, IIl. 
\ 1947 N Howard 
i Pa 
SPACARB, INC., 311-317 E 
New York 10, N. Y 
ire Mfg. ( 


ago, Illinois 


1251 S. Michigan, Chi 


Please mention 


23rd St., 


THE SUPER VEND SALES CORP., 
134 No. LaSalle St., oo ago, Ill. 
W. Young Foundation, 29 Fairway 


Drive, Barringtor R I 


PURE VITAMIN SUBSTANCES 


MERCK & CO., INC., Rahway, N. J. 

CHAS. PFIZER & CO., INC., 630 Flush- 
it ag Ave., Broo klyn 6, N. Y. 

N. ¥ nine & Chem. Wks., Inc., 99-117 
N Lith st., 

Vitamins, Inc., 


Ill 


809 W. 58th St., Chicago, 


WATER COOLERS 


Baker Refrigeration Corp., So. Windham 
(Port land), Maine 
s Service Cory 43-77 Vernon 
“B lv i Long Island City 1, N. ¥ 
BURNS BOTTLING MACHINE 
WORKS, INC., 2239 Kirk Ave., Balti- 
more 18, Md. 
Carrier Corp., 
cuse, N. Y 
Cherry-Burrell Corp., 
St., Chic age 6, i. 
Chester Je i Co h & 
Chester, P; a 
CROWN CORK & SEAL CO., Ma- 
chinery Sales Div., Eastern Ave. & 
Kresson Sts., Baltimore 24, Md. 
FILTER PAPER CO., 2414 S. Michi- 
_gan Ave., Chicago 16, Til, 
“rick Co., Waynesboro, Pa 
Frig: idaire Div., General Motors 
Corp., Dayton, Ohio 
General Electric Co., 
& Commercial 
Bloomfield, N. J. 
General Refrigeratio yn Div 
ican Machine Co., B eloit, 
Howe Ice Machine Co., 
Ave., Chicago, IIl 
Hygrade Soda 
Corp., 472 
N. Y 
CHAS. S. JACOBOWITZ CO., 
Main St., Buffalo 14, N. Y. 
KOL-FLO KOOLER CO., 445 Avenue 
“C”, Bayonne, N. 
Larkin Coils, Inc., 
Atlanta, Ga 
LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago 23, IIl. 
MOJONNIER BROTHERS CO., 4601 
W. Ohio St., pany Il. 


Equipment Corp., 43-77 


South Geddes St., Syra- 


427 W. Randolph 


Tilghman Sts., 


Sales 


Air Conditioning 
Refrigeration Dept., 


Yates-Amer- 
Wisc 
2825 Montrose 


Fountain Manufacturing 
Sackman St., Brooklyn 


3080 


pa 
519 Fair St., S. E 


Vert 
Blvd., Long Isl ( 1, N 
Oshkosh Filter & lee Co., 
St., Oshkosh, Wisc 
POTTER & RAYFIELD, 
Northside Dr., Atlanta, Ga. 
| Machinery Co., Inc., Port St., Port 
wark, N. J 
ited Refrigeration Co 
C”, Bayonne, N 
Vilter Mfg. Co., 2217 
waukee, Wis 


Y 
51 Ceape 


INC., 1570 


445 Avenue 


S. First St., Mil 


\ 


»., Roosevelt Ave 


WATER SOFTENERS 


American Water Softener Co., 
high Ave., Philadelphia, Pa 


th St Mil 


4th & Le 


wy OW 
i VV 


"N.B.G. 


THE AUTOMATIC PUMP & SOFT- 
ENER CORP., 2412 Grant Ave., 
Rockford, Ill. 

BOTTLING MACHINE 
INC., 2229-39 Kirk Ave., 
Baltimore 18, Md. 

Cochrane Corp., 17th St. & Allegheny 
Ave., Philadelphia 32, Pa 

Culligan Zeolite Co., 1950 Walter Ave., 
Northbrook, III. 

The Dorr Co., Inc 
ford, Conn 

The Duro Company, 

Elgin Softener 
Ave., Elgin, Ill. 

FILTER PAPER CO., 2414 S. Michi- 
gan Ave., Chicago 16, Ill. 


General Americar 


Barry Place, Stam 
Dayton, Ohio. 
Corp., 134 No. Grove 


Precooling, Div. Gen 
eri Amer Iransportation Corp., 
12222 W. Olympic Blvd W Los 
Angeles, Calif 

Graver Water Conditioning Co., 216 W 
l4th St., New York City 

INFILCO, INC., 325 W. 25th Place, 
Chicago, Il. 

Heyden Chemical Corp., 
Rumford, R. 1. 


ican 


Rumford Div., 


Kenney Softener & Filter Co., 3322 
Montrose Ave., Chicago 18, III. 

KISCO BOILER & ENGINEERING 
CO., 2414 DeKalb St., St. Louis 4, Mo. 

LIQUID CARBONIC CORP., 3100 S. 
Kedzie Ave., Chicago 23, II. 

THE LIMEX CORP., 921 Massachu- 
setts Ave., Indianapolis, Ind. 

The McKays Co., St. Paul, Minn 

Oshkosh Filter & Softener Co., 51-53 
Ceape St., Os nosh, Wise 

Peerines Water Filter Co., 7738 N 
tin Ave., Skokie, tl 

THE PERMUTIT CO., 330 W. 42nd 
St., New York City. 

The Refinite Corp, P. O 
Omaha, Neb 

Liquid Machinery Corp., 

vater Kd., Bronx 59, N. Y 

Wm. B. Scaife & Sons, Co., 

United Electric Refrigeration Co., 
Avenue “C,” Bayonne, N. J 

Watermaster Ine r. & 
Houston, Texas 

Western Filter Co., 
yards Sta., 


Aus 


Box 1312 


Star 871 Edgx 

Oakmont, Pa 
445 
Box 8276, 


P.O. Box 6884 Stock 
Denver 16, Colo. 


WATER STERILIZERS 


ia Electric Scale Control, Inc., 
22nd St., Cleveland, Ohi 
Aquafine Co., 2437 E. Olympic Blvd., Los 
Angeles, Calif 
Elenite Products, Inc., 
New York City. 
HANOVIA CHEMICAL MFG. CO., 
N. j R. R. & Chestnut St.; Newark. 
N. J. 


Hydrozone 
gomery St., 

Norwood Filtration Co., 380 Dwight St 

Holyoke, Mass. (Ozone 

THE WELSBACH CORP., 
nut St., Philadelphia 2, Pa. 


WATER STILLS 


ATLAS COPPER & BRASS MFG. CO., 
2734 No. Janssen St., Chicago 14, IIL 

Crystal Research Laboratori ? 
Hart Com 

Market Forge Co., 
ett 49, Mass 

Perfection Equipment Co., Inc., 707 Mar 
ket St., St. Louis 1, Mo 


2028 


110 E. 42nd St., 


Corp. of America, 1 Mont 


Jersey City, N. J 


1500 Wal- 


30 Garvey St., Ever 
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Bringing Buyers and Sellers Together 


NATIONAL BOPTTLERS’ GAZETTE 

















PRICE ANNOUNCEMENT 


>. CITRIC 
ACID 


Toall our customers, Chas. Pfizer & Co., Ine. 
suarantees that there will be no advance 
in the present domestic prices of Pfizer 
Citric Acid for at least one year from 
September Ist, 1950. 


PRARK 


A Uanufachaing Chemists fer Over 100 Years 


CHAS. PFIZER & CO., Ine. 

630 Flushing Avenue, Brooklyn 6, N. Y. 

425 North Michigan Avenue, Chicago 11, Ill. 
605 Third Street, San Francisco 7, Calif. 





























PINEAPPLE 


CHERRY © 


Feature Attractions 


foole ; Jenks 


JACKSON, MICHIGAN 


2 


flavor GnectulesTe Gijyye ypga 





